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This year—-mmore than 
4,898,202 V.1I.P.’S will get a 


good impression of Webster quality 
through National Advertising 









Who are those V.I.P.’s? Many are businessmen, 
secretaries, office managers and purchasing agents — the 
key people who are in a position to buy — or to 
influence the buying — of carbon papers 


and ribbons. They’re your customers! 


Month after month in magazines that deal with their 





work, these people read the Webster quality story 







and learn of the exclusive features and 






advantages that only 





the Webster line offers. 


What does all this mean to you? Simply this. Webster’s 





consistent and strategically-placed advertising helps create 
a brand preference among your customers for these quality 
carbon papers and ribbons. It helps make your job of selling 
that much easier and it helps you get faster turnover and 


continued profits from Webster’s. 


Sell the Profit Line 


se: Webster’s 
CARBONS and RIBBONS 


F.S. Webster Company « 13 Amherst St., Cambridge 42, Mass. 
Webster warehouses in: New York « Chicago « Philadelphia « Pittsburgh « San Francisco « Cambridge 
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7 —————e t., New York 17, N. Y 
AR pr a . F plet f foar 
ec, aggressive salesme Manufacturer REPRESENTATIVE FOR C NE f Desk Tables and Reception 
he } traight comr ba Write Room Seating manufactured in Califor esire man now calling on leading Office 
x W 4 Furniture Dealers in Rocky Mountair . Write ffice Appliances, Box W-209 
— ” ——— Chicago ¢ 
T NERY f ‘ ck f pe q f t e € — = 


the Middle West. Line is well known and we . WANT ADS, Continued on page 8 
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WANT ADS, Continued from page 7 
WANTED — Factory representative 


e 


business several good territ 
Chicago 6, Iilinois 





EXECUTIVES AVAILABLE 





YOUNG MAN, former a tant ext 
ing concern, desires to direct exe 
of office equipment or supp 
Speaks several languages fluently 





Best of references. Addre ff 
20 YEARS EXPERIENCE 
recruiting, training and 
request om your bu tt 
6 





DEALERS WANTED 





DEALERS WANTED. Stationer ff 
Proven sales potential. Ex 

make the only one on the mark 
City, Indiana 





PARTNERS WANTED 





OFFICE SUPPLY & FURNITURE 
expand. Seeks 2 active tior 
business on stock ba 


o 





RETAIL BUSINESS FOR SALE 
office machine company. A 

Present partner t busy w 
nationai accounts. Write P.O x 2814 





WANTED TO BUY MANUFACTURING BUSINESS 





MANUFACTURING BUSINESS WANT 
product sold thru stationer Write 
9, N.Y 





RETAIL BUSINESS FOR SALE 





STATIONERY AND OFFICE SUPF 
western city of 220,000 with trade 
be increased 50°%. by employing 
wishes to retire. Please write 
Chicago 6 








OFFICE SUPPLY and equipment 
best franchises. $15,000 w 
Box W-213, Chicago 6 





FOR SALE—Office Supply and ft 
excellent potential. Write Off 





LORI 
ESTA } 
FF 

NITURE 

Lo ated n yne 7 i. 

excess of $250,000.0 with 

to rapid ndustria yrowtt 

management wi find tt 

parties having required capita A 





OFFICE MACHINE AND FURN 








Located on main highway M 
Excellent potential inlimited 
down payment. Address Off A 
FOR SALE AT BARGAIN PR 
Good business: corner cat , 
Appliances, Box W-217, Ch ) 
ATTRACTIVE OFFICE PPI Y 


No dead stock. Good low renta 
North San Fernando Blvd B 





RETAIL BUSINESS FOR SALE 





Well known, Ilona estat he 


ment exclusive franchise r R 
west town of approximately 1 
bought for very ttle dow 


credit and finan 


W-218, Chicago ¢ 





BUSINESS MACHINE 

located within 25 miles of 

population of over 125,000 }  § 
year, $400.00 per month 

includes several sub-dealers 

Owner retiring after 4 year 

Chicago 6 





LISTS 











FOR SALE AND WANTED TO BUY, USED EQUIPMENT 




















vy 
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State of the Vudustry ‘ 


H. WRAY CRANE 


Vice-president 
Peerless Steel Equipment Company 





+ Grading System Needed—Co-operation between 
rcturers and dealers has been a basic factor 

onery and office equipment industry. Ex 

prvendl on the part of the man who makes 

juct or the party who merchandises it are 

y, the exception rather than the rule 
ere is danger, points out H. Wray Crane 
+ 


dent of Peerless Steel Equipment Com- 
when a grading system is not uniformly 
1 or used for steel files and desks 


LA 


Mr. Crane's views on the subject are so 
the proper selling philosophy of the indus- 
ote them here 
lack of some type of certified protection such 
rded the buyers of safes seems to be creat 
siderable confusion among buyers of steel 
ture, both retail and wholesale. This con 
yoplies particularly to the dealer who buys 
binets in smaller quantities for re-sale to 
mer. With 50 or some brands to choose 
almost entirely dependent upon the 
the manufacturer as to the merit of the 
ind as to what effect it will have upon his 
ngs with vind customer to whom it is sold 
1 tendency among those who produce 
ne grade wal sometimes those who pro- 
one grade to label their better or only 
srade A. They feel justified in doing so, 
these as their own top or A Grade 
tter lack of specifications agreed upon by 
icturers or the fact that an unbiased 
has not certified these products accord- 
rade, makes the acceptance of manufactur- 
nents at their full value a rather risky 


I he dealer who is confused as to why 
rade A files list at $65.00 and others at 
ll inquire of the manufacturer as to the 
metai used. This strongly indicates that 
wants to serve his customer honestly and 
ill value for every dollar expended. He 
only to make new customers, but retain 
the years as well 
ttely asking for gauges of steel used 
ying to buy an automobile on the basis 
alone there would be absolutely no 
mparison between models. A filing cab 
yhing 140 pounds if properly engineered, 
t-live and out-last one weighing twice as 
acked properly engineered features 
alle er dealer with a thousand one items 
nec essary for him to know about, is quite 
row his hands up ee decide to offer his 
ers the ‘owen _— so-called Grade A unit 
procure and hope for the best. This could 


OA—8 /56 


be a fatal mistake which will almost, if not entirely, 
eliminate him for serious consideration among dis- 
criminating buyers. The majority of buyers are 
almost wholely dependent upon the judgment of 
their dealers as to the value and quality of the 
products they buy. This confidence on the part of 
the buyer is invaluable; violate it and you are soon 
on the outside looking in 

“Due to the fact that manufacturers do not offer 
any measure of protection or publish standard speci- 
fications, upon which filing cabinets can be bought, 
the Federal Government, many states, municipal- 
ities and other large consumers have taken the 
matter into their own hands. They have either built 
or purchased testing machines 

“Generally, tests are conducted according to the 
requirement of the Federal Government Under 
Specification AAF-791B 

‘Smaller dealers, and the smaller buyers who 
rely upon them for advice of course, do not have 
access to testing facilities of this type so they are 
both entirely dependent upon the claims of manu- 
facturers which too often are over optimistic and 
misleading to the layman 

“Much of the confusion which now exists can 
be eliminated if the dealer will write to the manu- 
facturer before recommending his product and 
ascertain from him what tests he has run upon his 
own products. He should ask for a certified copy of 
the test, if available, and what action the manufac- 
turer will take and what protection he offers the 
dealer in cases where products do not live up to 
the manufacturers’ claims 

“We do not wish to imply to the dealer that he 
should sell nothing but top grade and conséquently 
high-priced filing cases and other items. There is a 
real need and a ready market for units of all types 
to fit every pocketbook. The danger lies in letting 
the customer think he is buying a dollar item for 
50 cents. When he awakens, the dealer is a dead 
pigeon.” 





Page ll. Ken White is a young man whose ideas on office 
furniture presentation have excited audiences on the NSOEA 
regional tour. In this lead-off feature for August issue of OF- 
FICE APPLIANCES he tells how the model office furniture 


department was created for last year’s convention and how 


dealers can achieve dramatic selling arrangements 


Page 15. “You're No Huckster, but It Pays to Advertise”, 
says Eugene Barnes in another of his exciting articles on 
merchandising. It’s must reading this month 


Page 18. Join Shopping Center? is the title of a third article 
in series regarding dealers’ attem ipts to go where the traffic 
is and where their customers can park. Next month's subject 
is “How to Stay Where You Are and Live.” 





O43 Pre0-“Time Bdlletin 





THE SIMPLIFIED keyboard, developed by Au- 





gust Dvorak of the University of Wash- 
ington, has been vetoed by the General 
Services Administration (GSA) of the 
national government. After four months 
of testing, GSA refuses to rearrange 
the keys on its 800,000 typewriters. 
After the tests, GSA said that typists 
using the simplified keyboard showed 
less improvement in speed, and were 
less accurate, than operators of 
Standard keyboard machines. 


LUTHER R. HANNA, vice-president and direc- 





tor of Philip Hano Company, died July 
1 in his summer home in Lindencove, 
Alexandria Bay, N.Y., afteralongill- 
ness. As a principal of the Philip Hano 
Company for the past 17 years, he 
served as manager of the firm's dealer 
department and in the past two years 
as a managerial consultant. 


JACK C. KERN COMPANY, Dallas Tex., has pur- 





chased the 80-year-old, nationally- 
known office furniture firm, Quigley 
Furniture Company, sold in order to 
settle the estate of Austin G. Warner. 
A new company was formed on July 2 to be 
known as the Quigley Furniture Com- 
pany, Inc., 62 Foster St., Whitesboro, 
N.Y. 


APPOINTMENTS--N. Gosta Arnheim as vice- 





president in charge of sales of the 
Addo Machine Co. of New York; Jim 
Trimble, former coach of the Philadel- 
phia Eagles, now associated with the 
American Business Systems. AlSo ap- 
pointed are James E. Gibbons and J. A. 
Feeney, Jr.; A. J. (Jim) D‘Armond as 
vice-president and general manager of 
Wheatley's, Inc., "business man's de- 
partment store” of Elkhart, Ind.; 
Leonard A. St. John as vice-president 
in charge of marketing and Thomas 
Nichols as secretary-treasurer of the 
Bulman Corporation; Philip N. Smith as 
management development and training 


Late and Important News for Our Readers 








NOMDA ELECTS D. L. KEENEY, JR. 


The National Of- 

fice Machine 

Dealers Associa- 

tion in an 

attendance and 

exhibit record- 

breaking conven- 

tion just con- 

cluded at the 

Shamrock Hilton, 

i Houston, Tex., 

_ elected D. L. 

Keeney, Jr., of Dallas as new pres- 

ident to succeed Dave Silvers of 
New York City. 


Other officers, including a new 


vice-president representing the 


manufacturers through a new policy 
of co-operation with that branch of 
the industry, are: First vice-pres- 
ident--Harold E. Steinke, Upper 
Darby, Pa. ; Second vice-president-- 
William Simpkins, Tiffany Stand Co. ; 
Treasurer=--Harry C. Van Zant, Day- 
ton, Ohio; Secretary--Charles S. 
Meyers, Miami, Fla. 


A panel discussion on electronics 
and automation was a highlight of 
the convention, for which lavish 
entertainment was furnished by the 
Texas hosts. A complete story with 
pictures will appear in the next 
issue of OFFICE APPLIANCES. 








AND RELATED MACHINE--1954 manufacture 
amounted to $412 million, and increase 
of 81% over 1947 ; ENVELOPES-- 1954 pro- 
duction was valued at $195 million, an 
increase of 52% over 1947. 


GILBERT B. BOSSE has been elected presi- 


director of Royal McBee Corporation; 
Kenneth Hayes as sales executive in the 
home office of Eaton Paper Corpora- 
tion; J. Russell English as district 
manager of the Norfolk, Va., district 
office of Marchant Calculators, Inc. 


ADVANCE REPORTS of the 1954 Census of Manu- 





factures reveal these salient figures: 
TYPEWRITERS--During 1954, products 
shipped were valued at $173 million, an 
increase of 13% over 1947; COMPUTING 


dent of the Imperial Desk Co. to suc- 
ceed his late father, Gilbert H. 
Bosse who died in May. Young Mr. Bosse 
has been with the company since his 
graduation from college. He became a 
member of the board in 1950 and was 
elected vice-president in 1952. Other 
officers elected were Ralph T. Kley- 
meyer, vice-president, and Norman A. 
Gerth, secretary-treasurer. Mrs. 
Martha Bosse was elected to the board 
to succeed her husband. 
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by KEN WHITE, 
Ken White Associates, 
Westwood, N. J. 


HEN we were faced with the 

assignment of working out a 
model office furniture store for the 
National Stationery & Office Equip- 
ment Association we naturally turned 
first to a program of research. Our 
business is store planning and indus- 
trial design — and industrial design 
begins with research. 

We started our research by trying 
to find better ways and means of sell- 
ing office furniture. In a period of 
five days we studied 25 stores in 10 
states, checking businesses of differ- 
ent price levels, different volumes and 
different markets. 

We arrived at certain answers — 
or, more accurately, questions — 
which we analyzed and compared 
with general business and the history 
of more than 2,000 stores that we 
have planned in the last 10 years. 

Our initial concern was about some 


things you are doing in your stores 





that other businesses are not doing. 
For instance, we questioned your 


floor arrangements, your color pat- 





. . « Continued 


terns, your lighting and your cross 
merchandising from one department 
to another. Finally, we questioned 
the whole background styling you 
use to present office furniture 

Let’s begin with a plan. The en 
tire idea of a retail store is to sell 
merchandise. The idea is to take 
merchandise and break it into 
groups or classifications which are 
called departments, and then to re 
late those departments into a logi 
cal sequence, understandable to the 
business public. Thus, a person en- 
tering a store is taken visually and 
mentally through an understandable 
progression of departments of mer 
chandise, with each department or 
ganized on a similar basis 


No Ugly Colors 


Next, consider color. There is no 


such thing as an ugly color. A col 


or’s beauty is determined by its com 


plement. That philosophy applied 
to merchandise Says, I essence 
there is no such thing as ugly 
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desk. There is no such thing as an 
ugly chair, there is no such thing 
as an ugly suit 

How many times have you bought 
apparel, coats, suits, ties and socks 
that looked magnificent in the store, 
only to be disappointed when you 
reached home with them, and saw 
them in another light? Why did 
you buy? Because the merchandise 
was dramatized and presented to you 
That is our key ingredient, then, the 
presentation of merchandise within a 
store 

Let’s go back and find how people 
handle items similar in size and char 
acter to those that you sell. You sell 
desks, files and chairs, which may be 
compared to refrigerators, stoves and 
sewing-machines. What do manufac- 
turers in those industries do to pre- 
sent a line of merchandise? First, they 
go heavy on individual dramatization, 
individual presentation, almost straight 
icross the board. That is the most 


significant thing that you don’t do 


On. that principle alone was the 





A MODEL OFFICE . . . like this helps to dramatize the striking 
new product colors and the need for accessories. 





- 





plan for the model furniture store 
developed, the principle of showing 
more merchandise, and then taking 
that merchandise and putting it into 
action, In other words, a desk is 
nothing in itself. But a desk with a 
chair begins to be a working unit 
Complement that unit with a desk 
pad, an adding machine and any or all 
of the accessories that relate to the 
functions of a desk user and you have 
immediately relieved the obvious idea 
of selling. You have presented a use- 
ful item in workable terms 


Space is Factor 


The next matter of concern was 
the amount of merchandise that you 
put into a store. The thing that wor- 
ried us most was this—the success of 
a retail area, in business terms, de- 
pends upon the gross volume returned 
for a specific amount of space 

If you build a space which allows 
you to get into it a /imited number of 
items for sale, you don't have near 
the chance of building a higher vol 
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REVOLVING BIRD CAGE 





i ate | 


display 


proved the value of motion in attracting 
special interest and influencing sales. 


ume that you would have if you had 
more merchandise displayed better in 
area. That is called produc- 


juare foot. 


the Same 
On per 


There is no such loose basis of 


planning as to say that we will build 
a pen department the size of a cer- 
tain platform, or a furniture depart- 


ment the size of a certain room. In- 
stead, if we decide to do $500,000 


worth of furniture business and our 
production 1s $200 a square foot, we 
will require thousands of square feet 


That’s the correct basis. 


860,000 Inventory 


Getting down to a basic problem, 
we built a store 29 ft. wide by 110 
yng, and wound up with a $60,- 


ot spa 


000 cost inventory on that floor. In 


our study of stores the closest we 
come to that figure, where a practical 
selling floor was involved, was $40,- 
()0)( 

How were we able to reach the 
higher figure in the model store? 


First of all, we came up with a model 
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office size of only six by nine feet. 
So we put in two rows of model 
offices, one down each side of the 
front part of the store. 

An interesting problem we solved 
was that of controlling the movement 
of people in the store. We wanted to 
bring them in fast, slow them up, and 
make them walk through. The average 
person comes into a store like a rocket 
the first 40 feet, stops, looks and then 
starts strolling. We wanted to slow 
them up sooner and we did it with a 
brightly colored carpet. Wide at the 
store entrance, the carpet narrowed 
like a funnel and had the effect of 
stopping people or at least slowing 
them up. 

The greatest shopping point in the 
store turned out to be that little fun- 
nel point. From that one spot, a per- 
son could see nine model offices. In 
addition, he could see 10 desks, on 
each side of an aisle, with chairs in 
position. We compressed a maximum 


amount of display into the area. 


Then we dramatized this whole 
thing with three simple little tech- 
niques: use of color, two permanent 
type offices and liberal use of acces- 
sories. The emphasis of virtually every 
major industry in America today is 
toward color. Why should we paint a 
wall buff and say, “This is the store, 
like it!”, when every other merchant 
is working out the whole thing in a 
color progression pattern ? 

We took all the standard colors of 
office equipment and furnishings, and 
the standard upholstery fabrics of 15 
different manufacturers, lined them all 
up and asked ourselves, “What back- 
ground colors most successfully drama- 
tize these product colors?” 


The Colors Fit 


We came up with gray, turquoise, 
light green and white. Do we recom- 
mend that this be used straight across 
the nation? Not necessarily. They 
happened to fit our situation, but 
would need modification to fit your 
store and market. 

To satisfy the needs of a person 
desiring higher priced equipment, we 
built two permanent offices. That is, 
they looked permanent, but they 
weren't. They were built like stage 
sets. There were simple little panels 
of Masonite, eight feet high and four 
feet wide. They were completely inter- 
changeable and removable. In these 
two rooms we built two rather plush 
type executive offices. There again, the 
color, the pattern, the types of equip- 
ment that went into them, were com- 
pletely interchangeable. 

The third thing we did was to take 
all the equipment and dramatize it 
with accessories. There, I think, is the 
big area that most of you people are 
missing. About 11,000 people walked 
through the model store and a very 
large number of them asked, “Where 
can we buy the accessories?” 


‘Pros’ were Sold 


This is a very significant fact when 
you realize that those 11,000 people 
were professionals. They were office 
equipment and supply dealers. And 
they were sold. That being so, imagine 
what you could do to your customers 
and prospects something like that? 

The model store was planned for 
a narrow space because most of your 
stores are narrow. We used the idea 
of a major and a minor show window. 
We determined the size of the show 
window by testing to learn just how 
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much space was necessary for a group 
setup. We found the minimum to be 
a space five feet wide by four feet 
deep. A movable background was 
built, a desk, chair and accessories put 
in position, and the whole 
dramatized with a little bubble light 

An important layout technique in 
volves the use of transition units that 
help the customer separate displays 
and departments with a minimum of 
confusion. This called for a series of 
open frame screens or room dividers 
into which can be put 
mural or many other things 


Can Use Panels 


An example of an effective divider 
is one made up of panels of cloth 
hung on a metal frame. The panels 
can be used for display purposes by 
fitting them with samples of uphol- 
stery materials or other fabrics 

The most spectacular thing in the 
model store was a display of three 
offices in a revolving bird cage. It 
really attracted attention, yet it was 
nothing more than a prop that took 
four hours to put together and two 
hours to take apart. The important 
thing was that it revolved. Motion 
attracts special attention and therefore 
has a significant influence 

The problem of displaying files, is 
primarily one of organization. Most 
people don’t understand filing equip- 


thing 


a plant, a 
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CHAIR DEPARTMENT 


discussion 


stirred much 


and comment. Motion was 


achieved again by turntable on platform 
at far left. 


ment. When they walk into a store, 
they are faced with long banks of 
heavy equipment. By breaking these 
down into units of five, you get a 
much better shot at the public and 
they have a much better chance to 
understand it. The significance of this 
display unit is that we have introduced 
stock over the filing cabinet and re- 
lated as many items to it as possible. 

The chair department (see picture) 
was one of the most talked things of 
the model store. The history behind 
this unit begins with an analysis of 
the amount of area it takes to show 
ind display chairs successfully, and 
the potential gross volume from such 
an area. The first thing considered was 
the difficult problem store people have 
in keeping chairs neat and orderly, 
so that they are seen at their best ad- 
vantage at all times. 

We began by applying to this de- 
partment the principles used in selling 
a refrigerator. The first step was to 
define the area of display and sale. 
That was done by color patterns in 
the floor, set up in such a way that 


each of the chairs was set within a 


color space. 


Reaction was terrific. People always 
like things neat and orderly. More 
people straightened chairs in that dis- 
play than were ever straightened in 
the entire history of retailing. Every- 
body wants to get into the act 





The next thing that we did was to 
build a platform above the floor level 
display at a height that would clear 
the highest standard size office chair 
The platform was supported by metal 
tubing units which had electric wires 
inside them to carry electricity to two 
rows of fluorescent light 

The platform itself was a piece of 
wire reinforced structural glass. On 
that glass we placed light weight side 
chairs. Motion was introduced by put- 
ting a turntable for one chair at one 
end of the platform. 


Mirror Helps 
A second 


achieved by use of a mirror 


motion Was 
Many 


movements in the store were reflected. 


rorm ol 


The most important value of mirror, 
however, was that it provided oppor- 
tunity to take any one of the chairs 
and place it at a desk, seat the person 
in the chair and have him view him- 
self in the mirror. We were fitting a 
man to a desk and a chair 

A model office in a fairly large area 
(see picture) can be very attractive. 
The wall panels of this office are 
identical with those of other depart- 
ments, the only difference being a 
colonial style note. Moulding and 
shutters tacked on the back wall did 
the trick. Careful selection of furniture 
and accessories resulted in a beautiful 
executive office 
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Tenth in a Series of 12 Articles 





You’re No Huekster 


by Eugene Barnes 


Greenville, $.C. 





HUCKSTER is a peddlar shouting the laurels 
A of his products along the highways and by- 
ways, even to the skyways. 
ywood has done much to emphasize this man; 
1 movie, “The Hucksters’’, and more recently 
Man in the Grey Flannel Suit’’. Epitomizing 
s an easy task for Hollywood, since to portray 
haracter only a “big blow-hard”’ is required. 
Hollywood, land of superlatives, is well stocked. 
r, with this blustering enigma pictured giant 
fore us on today’s screens, though is advertis- 
henanigans are hard to fathom, the plot always 
to a successful end-result. 
esults are dollar bills produced from the 
f these advertising bigwigs to create a de- 


for their client's products. Take heed and 


by the actions of thes men, for though “you're 
kster .. . it still pays to advertise”! 
lyzing these promotional gyrations as they 


ome more intertwined with our living stand- 
es it impossible not to recognize the great 
and advanced principles of advertising that 
ng launched by the advertising world’s new 
h to selling. 
razines, newspaper, television, radio, outdoor 


tising, and direct mail show proof this new 


r is firmly established as a steadfast principle 


ertising circles. 


Our industry, suffering and laboring through the 


to make people read our ads, come in and 


an advertised item, telephone an order and 
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But 


Merchandising Advisory Service 


simultaneously mention an ad — can profit enor- 
mously by the findings and principles now established 
for this “new approach to advertising’. 

The new approach to advertising is simple. The 
portly picture of an article, as of a few years hence, 
with a “fast talking’’ sales line, captioned and de- 
signed to inevitably and positively put a point over 
irregardless of lines — leaving nothing unsaid, is 
banished. Today, the point being sought by adver- 
tisers is “‘creation of a mood for their product’ and 
the instillation into the masses of the proper buying 
spirit. 

Each of us has experienced the frustrations adver- 
tising with all its intangibilities creates. We've tried 
item ads, featuring, for example, a typewriter or a 
jar of paste. Laboriously, the qualities of the product 
in simple or catchy terms have been told but to 
no avail. 

We've tried multiple item ads to get that “dollar 
day look” — only to find we're still yanking our hair. 
We've even tried giving it away, only to find des- 
peration reigns — ‘‘Mr. and Mrs. Johnny Q. Public’ 
won't co-operate. Regardless of how cheap it is, or 
how little we are willing to make on an article, they 
still renege. Finally, backed against the wall, we wash 
our hands of the whole mess and decide advertising 
is not for us. 

However, the allotted advertising budget, no mat- 
ter how paltry, as it piles up monthly through these 
making us perfect foils for the institutional ad spiel 
forced savings, begins to burn holes in our pockets, 
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that always presents itself about this 
time. 

Each of you have used or seen the 
ads with too much to say and too 
little to see, designed to make your 
store a pillar of the community of 
an institution within the bounds of 
your drawing public. 

It is essential in our field to realize 
advertising percentages, no matter 
how low, will be high until enough 
volume has been created to reduce it. 
Our industry is one of the least will 
ing to accept changes. Through the 
years we have abided by the rules of 
our predecessors which define pro 
cedures and emphatically state expen 
ditures required to be made to com 
plete them. 

For Harper Brothers, Inc., in Green 
ville, South Carolina, Merchandising 
Advisory Service, which I head, de- 
veloped an advertising program which 
encompasses these principles, The pro 
gram is receiving favorable comment, 
succeeding, therefore, in its purpose 

Realizing chances of hitting the on« 
to ten people who might be prospec 
tive buyers of a particular article on a 
given day are slim, Merchandising 
Advisory Service followed the huck 
sters —- minimizing a particular com 
modity, but emphasizing creation of 
the proper mood in order to instil 
desire to buy the commodity generally 


Ads Come Through 


The Messers Bruce and Caldwell 
Harper were at first hesitant to en 
dorse these plans, but after comments, 
calls, and out and out compliments 
on the first few ads, they realized the 
efforts, though radical, particularly to 
our industry, were bearing the long 
awaited harvest. 

A format and layout was decided 
on. This constituted a photograph 
with general copy in bold type, fol 
lowed by specific copy in small type 
below. Both the photograph and copy 
are “mood creators’. The size of the 
ad remains exactly the same; the pho 
tograph is eye-catching and always th 
same size and shape, regardless of the 


16 


article; the type and signature are con- 
tinually the same 

Before this program started, a six 
weeks schedule was layed out. Regard- 
less of benefit, courtesy, or clearance 
sale ads, which might become neces- 
sary during this period, the budget 
allotted for this series would in no 
way be involved. The program could 
run simultaneously with other ads to 
idvantage. 


Photograph Merchandise 


Photographs of actual merchandise 
creating a mood with props and com- 
position are done by one photographer. 
His particular technique has become 
by repetition an additional identity. 

The Cosco Chair is a volume num- 
ber. Its value and its qualities have 





been told over and over. The chair was 
photographed as an_ old-fashioned 
swing with “Miss Greenville’. Cap- 
tion for this ad, 
senses as swinging in the breeze’, 
recalls Bruce Harper's story of the 
middle-aged secretary who came im- 
mediately to him and took a $5.00 
allowance for her old chair, which 
had a $25.00 resale value, and went 
merrily back to work with her “‘swing- 
ing chair’’ 

This series has run for months now, 
and creating a mood has worked even 
to benefit clearance ads. Recently, a 
one-half price clearance sale ran on 
the same page beside the regular series 
ad, which featured an expensive lamp. 
Psychologically, the customer was af- 
fected by both ads; one played against 
the other, creating mutual benefits. 

Seeing this merchandise on sale 
a store which sold and advertised ex- 
pensive merchandise authenticated the 


as refreshing to the 


it Still Pays to 


sale, making the values even greater. 
Sale ad readers became conscious of 
Harper Brothers after reading the sale 
ad and seeing Harper Brothers’ re- 
peated with a quality ad on the same 
page. Both ads paid off. 

This series of ads, though a product 
of long study and analysis of this in- 
dustry’s advertising problems, is truth- 
fully only an adaptation to our needs 
of the pattern New York's Madison 
Avenue hucksters have just developed. 

The girl on the swing could be 
likened to the scotch drinking man on 
the white horse. Close parallels to the 
current ‘big thinking’ advertising 
group's development may be drawn 
on down the line. You cannot argue 
with success, hence it is wise to apply 
the successes of these fabulous huck- 
sters as nearly as possible to the ad- 
vertising of all merchandise. 

The day our customers run out of 
paper clips it is very unlikely that we 

just so happened” to be advertising 
them. Hence, efforts at item ads that 
will, or can, pull are lost. A more 
likely scene would show the supply 
clerk hastily scanning the classified 
directory, unless some supplier's name 
clings to his memory. 

Regardless of the battle, stationery 
items cannot be ignored and creating 
a mood for them is next to impossible, 
since the public naturally repulses 
work moods; however, interest can be 
aroused as you task yourself to pigeon- 
hole your store and its facilities into 
the public’s mind 


One Art Style 


Merchandising geniuses, of the 
Lord and Taylor calibre, featuring one 
art style, no longer need to use their 
name in an ad. The public, by con- 
stant repetition, is as familiar with 
artist Dorothy Hood's style of fashion 
and household accessory illustrating as 
they are with the famous Lord and 
Taylor name. These ads also prove 
the value of little to say and the 
punch uncluttered advertising has as 
contrasted to the ‘‘copy heavy” ap- 
proach. 
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Advertise! 


\ f little to say is best proven 
by inalysis. When we're trying to 
sell something, we usually talk too 
lor 1 too hard; yet when we're out 
to buy, we're impressed by the shrewd 
sal who has little to say once he 
senses we've lighted on our choice. A 
few words, carefully chosen, are worth 
paragt hs at the crucial moment a 
sale is being culminated. Rely on your 
ow \ riences and deliver a punch 
ratl than spar round after round. 


New Approach 


This, in our industry, is a task, 
Sif r early training has never al- 
lowed fluid thinking or flexibility from 
th learn your style numbers and 
all tl minutest details about each 
articl and don’t forget to give a 
dis t’. So often I have seen the 
approach side of the desk ignored as 
the salesman shows a young, new ex- 
ecuti’ ll the mechanics of the desk’s 
drawet never realizing this young 
ma mainly interested in how he'll 
look behind it 

All, too long, we have relied on 
this old rule, never trying to hit the 
publ true vulnerability with an up- 
to-dat ivertising and selling cam- 
pais 

Watch the men who made Chester- 
field in cigarettes and Four Roses 
synonymous with bourbon for your 


d if such accomplishments as 
ppear to be fabulous pipe 
our line still remember, 


YOU'RE NO HUCKSTER ... it 


to advertise!” 


PROGRAM AVAILABLE 


An advertising program, such as de- 
scribed in the article above, is available 
to dealers for a nominal fee. 

Mr. Barnes will also answer your ques- 


tions on merchandising problems or on 
any of the subjects covered to date in the 
series Again, a slight fee will be neces- 
sa cover cost of mailing expenses. 

Write to: Merchandising Advisory 
Ser idvertising Department, Cal- 
houn Towers, Greent ille, ie 
OA—8 /S6 
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| COSCO presents its] 
ing hourly ease... gs 
| #8 swinging in 


for her alone with fiy 


| justments. Choice of | 


it... test it on trial 


only 
with fixed}! 
| 
OFricE MACHINES. : 
631 S. Moin FREE 




















SUCCESSFUL ADS 
follow single style 
for identity. 


Interesting Picture, eh? 


paste, scissors and so 


- - Just clips, 


on... to remind you not 
to run out before you order, 


Lamps—original decorators de. 


sigus ... just arrived. 


See them now 


-+ $25.00 te $121.50 
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ice equipment 


firm stay where it is meanwhile striving to solve problems 


; 


of parking and shoppers convenience. (Third of a series) 


INTERIOR VIEW . . 





Join Shopping 


. of Brain's shopping center store. Note variety of merchandise offered. 











y CLARENCE O. SCHLAVER 


managing editor 





AIN’S of Omaha, Neb., in its new stationery, 
toy and sporting goods store in The Center, is 
talizing on the fact that the average package- 
listance to autos in this five-level shopping area 
iS y 66 feet (33 steps). 
When the pioneer Omaha business firm decided to 
shopping center area, the thinking behind this 
de was mainly influenced by such customer con- 


tors as these: 


e | tors 

e | red sidewalks. 

* nditioned arcades. 

° rking for up to 1,700 cars. 

@ | 1 parking for 450 cars. 

° arden restaurant facilities. 

N east of selling points for The Center, as far 


ils of Brain’s were concerned, is the fact it ts 

ited between downtown, Benson and South 
O within 15 minutes’ driving time (of 200,000 

stomers) from any point in the city. 


In 62d Year 


sn't a new firm pondering whether to join 


trend in convenience shopping. Instead, it 
W tablishment which has had a new store in each 

tion. That’s the story of growth of Brain’s 
stor Omaha. When The Center store was opened, 
ny was marking its 62nd year of continuous 
the Omaha trade area 


Center ? 


NIGHT PICTURE of Brain's store in Omaha. 


E. B. Brain, founder of the Omaha School Supply 
Company, Brain’s parent company, had traveled in a 
covered wagon to Nebraska and he knew the sod house 
area. He began his merchandising career in a small shop 
at 1023 Harney St., about four blocks from the present 
Brain’s Store downtown. 

John B. Brain, Sr., father of the present president of 
Brain’s, was a graduate of the University of Nebraska 
Law School. He knew the vital interest in school sup- 
plies and helped in the founding of the National School 
Service Institute. Just as his father before him, he 
opened a new Brain's store, this one at 1415 Harney 
St., where the company now has taken over the entire 
building. 


Brain is President 


That brings the history down to the present with 
John B. Brain, Jr., supervising the opening of the new 
Brain’s Store in The Center. He is president of the 
parent Omaha School Supply Company and J. M. 
Gleason is vice-president. 

J. H. Darnall, managing the shopping center store, 
tells of the enthusiastic response from customers who 
appreciate the convenience of “one-stop” shopping. 

And that, after all, is the main reason why any sta- 
tionery firm would locate in such a shopping develop- 
be expanded, as did Brain's, to include gifts, toys and 
ment and why the normal lines of goods carried would 
sporting goods. 
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Getting 


Student 
Trade 


Here's How Three Stores Scored 


with “Back to School’ Promotions 


TOCKWELL & BINNEY, Riverside, Calif. 

In one of the windows of the firm a big sign 

on the wall reads ‘Learn Typing with a feather 
touch Royal.’’ Suspended from the ceiling by white 
ribbons were a score of cards, each tupped with a 
blue bird, saying ‘‘Rapid ribbon changing,” ‘Speed 
spacer,” ‘‘Push button type,” “All speeds selector, 
“Card margin line meter, 
On a desk was a typewriter, paper, dictionary and 
pens. A card said “Yes, We have also Smith-Coronas, 
typewriters 


and ‘‘Eye ease color 


Remington and Underwood portabl 
Another card quoted an article that appeared in a 
Pasadena newspaper on the advantage of a typewriter 
for home use as an aid in reading and spelling of 
grade scholars, telling specifically how it aided a 
family of four children who had been backward in 
these studies. Typewriters of many makes were scat 
tered through the display 


Advertise School Supplies 


Another window called attention to school supplies 
and had on the background a painted forest scene, 
showing rabbits, squirrels, cubs and fawns with their 
houses. 

A stepped-up fixture in the center held pencils, 
small, leather-bound books, packets of inserts, bind 
ers and other school supplies. At one end was a 
simulated little red brick schoolhouse, with graduate 
in cap and gown in front of it, and at the other end 
a bare branch tree from which hung many erasers 
In the center were 


I 
binders, and cards saying ‘Free 





ball pen with binders $3.00 and over; also initials 
or name in gold letters placed on any binder free.” 

Said Robert DeGeere, manager, ‘We sell school 
supplies and typewriters to junior high school, high 
school, and college students. The newspaper and 
telephone directory are our most effective forms of 


advertising 


Use No School Papers 


We do not use the school papers since most type- 
writers and supplies are bought by parents and not 
the students themselves, and few parents ever sec 
the school paper. We stimulate sales in the summer 
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SCHWABACHER-FREY . . 
attention with ‘‘Stop"’ sign. 


. window caught 


by giving the salespeople an extra bonus on the sale 
certain items we desire to push. 
SCHWABACHER-FREY, Los Angeles. A pair of 
triking windows called instant attention to school 
ipplies. On the wall of the first, a big black bordered 
ard lettered in red and black read ‘Special: Students’ 

Zipper Ring Binder. $2.50, plus tax. Three gold 

nitials free.’’ Beside a desk stood a model of a 
nior high school girl. On the desk was a big yellow 
i black “Stop” sign. As well as a globe, map of 

the world, pens, pencils and a cluster of chrysanthe- 
1ms 


Many types of s« hool supplies were on the floor - 
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STOCKWELL & BINNEY . . . featured portable typewriters. 


vest pocket dictionary, basket of pencils, world alma- 
nac, rulers, leather zipper cases, pen and pencil sets. 
The sign on the desk said “School Supplies STOP 
headquarters. 


Feature Drafting Supplies 


The second window featured drafting supplies. 
It showed the cut of a young workman carrying 
a big yellow and black “Stop” sign, fastened to the 
top of a 3-ft. pen. A sign with a red border on 
the wall, lettered in black and red said “Back to 
School Drafting Supplies.” A drafting board was 
shown, with instruments attached, and on the floor 
were a number of pencils and drafting instruments. 
At one side was a chair and a drafting board table 
surrounded by three globes. A tall cabinet in the 
lobby between the two main entrances had a card 
at the top “Back to school drafting supplies.” On 
three shelves different types of drafting instru- 
ments were shown. 


BARNUM & FLAGG, Riverside, Calif. The 
entire front of the salesroom is of glass, and down 
front are three typewriter stands and chairs, with 
a machine on each stand. Well in advance of the 
opening of school the store ran an ad inviting all 
junior high, high school, and college students to 
come in to register for a Smith-Corona typewriter 
which would be given away on the opening day of 
school. 

The typewriter was shown on a stand, close to 
the glass, with a big card making the same offer as 
the ad. The store also suggested the renting of a 
typewriter for school work—$4.00 for one month, 
$10 for three months. If, after using it one or 
three months the student desired to purchase the 
typewriter, the rental paid could be applied on 
the purchase. Re-built machines, which had been 
taken in as part payment on new ones, were used 
for rental purposes. 
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420 King St 


HE dealer eager to expand volume in busi 
ness gifts at Christmas time will find a co 
ordinated display of items in the store where they 





can be seen in an actual setting and handled by 
the customer is the greatest stimulus to sales. 


So says Mrs. John F. Thomas, gift merchandise 
buyer at Ginn’s in Washington, D.C., where a 
marked gain in Christmas gift merchandise sales 
volume was experienced this last year 

“Have your desk accessories laid out on a desk 
where a customer can see what they look like. It 
helps the customer visualize the basic and essen 
tial pieces they need at once from open stock, and 


they return at some future time to fill in. 
Window displays of desk accessories, barom- 
eters, globes, desk clocks, 


brief ash 


Cases, trays, 
lamps or other items promoted as “Business Gifts 
for Business Men” have to be backed up with 
floor displays of the items in their proper seéet- 
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Promoting Stock 


for Business 
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tings, according to Mrs. Thomas, if gift sugges- 
tions are to make an impression on shoppers. 
Ginn’s devoted one window to “Business Gifts 
for Business Men.” 
So frequently customers rush into a store and 
never notice the items that have been displayed 
in the window. That is why the floor display must 


be a well-developed and co-ordinated one, 
plained Mrs. Thomas. 
It 


Cx- 


is not necessary to have an entire assort 


ment of colors out, for customers prefer buying 
fresh from a box, but representative items of a 


lamp or barometer on a desk or table must be 


available for handling or examination. 
“I know this raises a space problem for many 
dealers. For a store that is geared to gift merchan- 


readily 


dising at Christmas, I would recommend clearing 
space in mid-November for the co-ordinated dis- 
plays that are really going to sell your mer- 
chandise,”’ added Mrs. Thomas, who indicated 
particular success with some lines of office gifts 


that required immediate reordering 
the holidays 


gift 
right after 


Ginn’s arranged gift merchandise by groups 
the office type of gift and the home decorative 
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Gifts 


People 


because it saves time for both personnel 
} pe rs. 

1-October, Ginn’s started mailing letters 
omers who had ordered personalized Christ- 
rds from them in previous years and re- 
1 them of this service. Another mailing went 
October 30, to downtown office customers. A 
ailing covered a list of women customers 

rsonalized Christmas cards. 

Simultaneously with the direct mail promotion, 
per advertisements highspotted individual 
ss gifts for business men such as barometers, 

briefcases, desk accessories, desk clocks, 
orated office lamps suitable for home, den 
ry, from mid-October through early De- 


Mrs. Thomas observed a marked rise in sales 
Christmas trimmings for the home, and plans 
emphasis on this merchandise this year. 
The fine, artistic Christmas trimming in good 
coming into prominence, and customer 
for it had us sold out before the season 
er. This is something we shall put increas- 
ss on in plans for this year's holiday 
ndise,” said Mrs. Thomas indicating a rec- 

h in Christmas card sales. 


¢ Your OA Kit on Business Gifts 
for Business People— 


{waits Your Order. See pages 
140 and 141 of this Issue 
for Complete Details 
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CHRISTMAS WINDOW used by J. K. Gill Co., Portland, Ore. 


Cash Awaits Winners 


of Yule Window Contest 


A window display contest in connection with ‘Business 
Gifts for Business People” is sponsored by OFFICE AP.- 
PLIANCES as an incentive to make the 1956 Christmas 
selling season a worthwhile promotion. Cash prizes will be 
awarded as follows: 

First place—$100. 

Second place—$50. 

Honorable mention—Five awards of $10 each. 


Rules for the contest are as follows: 


1. The contest is open to any office furniture, machine or sup- 
ply dealer in the United States and Canada. 


2. Window displays entered must be ones used during the 
1956 Christmas selling season 


3. Merchandise displayed must be office furniture, machines or 
supplies taken from the normal stock of the dealer. 


4. Each entry must be accompanied by a glossy photograph 
(8x10 preferred) together with a list of types of products 
displayed and a separate list of special display props, back- 
ground materials, lighting, etc., used in the display. 


S. The slogan, “Business Gifts for Business People’ must be 
included in the display 


6. As many entries as desired may be submitted. 


7. All entries must be received by OFFICE APPLIANCES by 
January 15, 1957. (Entry blanks will be made available 
later, although the use of such blanks is not necessary for 
participation so long as contest rules are observed.) 


8. Information useful but not essential to judges in making 
decisions includes: a. Dates when windows entered in the 
contest were used. b. Non-store hours when windows were 
lighted, if any. c. Comments on customer reaction, d. Any 
supplementary remarks about the displays and why they 
should qualify as prize winners. e. Name of the window 
trimmer. 
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Wise Dealers ‘Go to Bat’ 
to Protect 








by VICTOR N. VETROMILE 


have often heard an outstandingly successful 
office appliance dealer say ‘“The customers keep 
us in business” to his young co-workers when he was 


taking them into his employ. That basic truth of 
merchandising should impressed upon every per 
son who works in a retail store 

Well-treated customers have an accumulative value 

the orders that they are reasonably sure to place 
in the future and the buyers that they may refer to 
the stationer and office equipment dealer when they 
are well satisfied with the goods that he sells. They 
are amply convinced of the dealer's qualifications 
for assisting them in improving their office facili 
ties and expediting the work-flow of their office 
routine. 

One of the best practical examples of hard-cash 
value to a dealer and the active good will of a cus 
tomer of confirmed trading allegiance is the instance 
of a business man who channeled $12,000 to $14,000 
worth of desirable business to his favorite stationer 
during a period of about eight years 

This friendly customer was not a large buyer of office 
supplies and equipment, since his office was only a 
three-desk layout in addition to his personal des} 
but he had many regular contacts with larger buyers 
of such equipment. His influence turned to the ad 
vantage of his friend in the stationery and office 


equipment business on every opportunity that pre 
sented itself. Imagine what an asset even 10 or a 
dozen loyal customers such as that could be to any 


stationer! 


Customer Is Investment 


The “hard-dollar value’ of any good customer to the 
store can be estimated by likening his account to an 
investment, Let us consider, for a simple illustration 
a customer whose total patronage is of comparatively 
small dollar volume, resulting in a net profit for th 
dealer of, let us say, $200 each year. That net gait 
while not impressive, is the equivalent of the interest 
earning value of $4,0( nvested at 5%. In a sens 
therefore, the loss of such a custo is equivalent t 
the loss of a $4,000 asset 

If the offi f in hold this account 
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and keep that $200 coming into the till year after year, 
it is an even more attractive gain than an equivalent 
return derived from some speculative investment in the 
stock market because the dealer did not have to tie up 
$4,000 in a lump-sum to obtain it 

There's no getting away from the fact that it requires 
more industry and vigilance to keep a valuable clientele 
inviolate to the wiles of aggressive competition than it 
takes to attract first-time buyers by the various devices 
of advertising, display or publicity. This is just why 
the dealer should always ‘‘go to bat” for the customer 
in any situation in which the customer feels aggrieved 
with regard to either the quality or the performance of 
something that he has purchased—especially anything 
having technical features the choice of which was un- 
questionably influenced by a warranty or guarantee. 

As a general proposition, a dealer can only affirm 
the guarantee of the manufacturer, but in those rare 
instances in which friction develops because of a ‘‘split- 
hair’ interpretation of some condition of the guarantee, 
whether the sensitive point involved be the expiration 
date of the guarantee or the classification of the defect 
that gave rise to the buyer’s complaint, the dealer 
should always “go all out’’ to protect his customer. 


Make Outright Adjustment 


I should say the dealer would be well advised to 
even make the needed adjustment outright and submit 
the matter to the factory’s sales representative for later 
adjudication. As a general rule, such a matter can be 
better settled in the store where the transaction was 
made and where the manufacturer's traveling repre- 
sentative can examine all the evidence, than by letter- 
writing 

The manufacturers of our industry know that the 
saying ‘“The customers keep us in business’’ applies to 
them quite as much as to the retail distributor. Likewise, 
our wholesaling and jobbing houses avoid experiment- 
ing with ‘orphan’ -type merchandise for which there 
Is no sure sponsor. 

Experienced dealers, furthermore, always exercise 
due care, if there are any articles or products in their 
stocks that carry such legends as “Grade AAA”, “Im 


ported Guaranteed”, ‘Extra Special Quality”, and 


similar representations intended to impress quality and 
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What the Courts Say 





Case Histories Reported by 
ALBERT WOODRUFF GRAY 


C 


if 


Customers 


sure there is no uncertainty as to the valid- 

h claims or representations and that there is 
esponsibility behind them. They can then tell 
of those goods that the merchandise is dou 
ranteed—that is, by both manufacturer and re 
seemingly long ago of my youth, a friend 
shaving brush for a dollar and a half—about 
is a young fellow could afford to spend for 
em and about as much, in fact, as most men 





“BANKERS APPROVE” BALL POINT PEN 


In an action recently decided by the United States 
District Court the manufacturer of a retractable ball 
point pen was granted an injunction against the “palming 
off” by a competitor of its own product as the product 
of this manufacturer with the direction that this com- 
petitor, “deliver into the custody of the clerk of this 
court for destruction any and all ball point pens de- 
ceptively similar to this manufacturer's Paper Mate 
Deluxe Model and all advertising matter of any kinds 
or descriptions including pamphlets, flyers, brochures, 
newspaper advertisements, radio scripts and phonograph 
records, together with the plates, mats and the like used 
in the production of any and all such advertising mate- 
rial containing the slogan ‘Bankers Approve’ in con- 
nection with the promotion of any writing instrument 
or in connection with the promotion of any ball point 
pen of a shape and appearance deceptively similar to 
this manufacturer's Paper Mate Deluxe Pen.” 

This manufacturer during a three year period ending 
in 1951 had developed a retractable ball point pen that 
in spite of a general lack of confidence in such pens, be- 
came a commercial success with sales of approximately 
thirty million pens since that time. 


su . * . . . . 
w istomed then to paying for a shaving brush. In its advertising campaign during that period this 
fow dems tee. the tctéilies began falling aay manufacturer spent over $6,000,000 in featuring this 
Scrutinizing the brush, the young fellow noticed the product * the aan of $1.69, with the slogans, “Bankers 
ie GUARANTEED” on the handle. “Well.” he Approve, “No ink stained hands or clothes and 
nu rhaps I’m not so unlucky after all. I suppose “Seventy thousand — wat eta oe 
nother bonis ie eecieaes” medium of communication, newspapers, magazines, 
radio, television, display and transit advertising. 
Ceceatun Ignored After this pen had been marketed for about a year a 
competitor began selling a pen that, according to the 
of events proved that he was too optimistic Federal Court, “So closely simulates the unique and 
ng to the merchandising ethics of that pe- distinctive shape and appearance of this manufacturer's 
ric the ideals of that particular merchant. A stony Paper Mate Deluxe Pen as to be substantially an exact 
lo lenial came across the storekeeper’s face as he copy thereof. This competitor’s pen is indistinguishable 
sa examining the imprint on the handle of the from the Paper Mate Deluxe pen except upon the closest 
br | don’t know anything about any guarantee on physical inspection.” 
this Hard to believe, in the light of today’s This competitive pen was never sold for more than 
stat of retailing practice, but true. $1.00 but had been advertised as “Regularly $1.69 in 
y own experience, I remember clearly a sim- the stores,” “Advertised in newspapers and magazines at 
ila ointment growing out of the purchase of a $1.69” and “Direct from factory price of $1.00.” 
ae appliance (not an office appliance) which “It has palmed off its pen,” asserted the Federal Court 
og ractically worthless after a few months though in conclusion, “with the intent to deceive and defraud 
Y tly operated and carefully used. All I received the public into believing that the pen was and is this 
‘ dealer was sympathy. He said that he was manufacturer’s genuine Paper Mate Deluxe Pen and to 
ne selling the article, and could do nothing for induce the public into purchasing its pen in the belief 
ne circumstances, except to suggest that I that they were and are purchasing the manufacturer's 
( . es oe i sepsibities: Bit geninue Paper Mate Deluxe Pen and this competitor has 
mer : ’ preyed on the profit from the manufacturer’s good will 
th standpoint, of buying from merchants who oni iin noha 
‘ perior reputation. 
to assume their natural and proper responsi- are ; : om 
bil rmediaries between consumers and manu- “This competitor has been guilty of unfair competition 
nd from the dealer standpoint, of selling in the assembling, distribution and sale of its retractable 
of that have acquired the prestige of an hon- ball point pen by fraudulent and deliberate simulation 
, ligree from manufacturers who have been and appropriation of the shape and appearance of this 
the confidence of the business world for manufacturer's pen.” 
reasonably certain they will be in business Frawley Corp. v. Penmaster Co., 131 F.S. 28, No- 
d for many years to come. vember 23, 1954. 
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. . . THE CARLISLE ROOM 


designed for business 


OR years Heinrich-Sei 
bold 
Inc., of Rochester, N 
Y., has been satisfied in 


selling—or at least in 


Stationery Co., 


taking orders—for flat 
top desks. The firm of 
ficers admit that selling 
didn’t 


swivel chairs accompanying the desks 


always extend even to the 


Like many others in the office fur 
niture business, this firm believed this 
was the only service owed to custom- 
ers. However, with keener compet 
tion, not only from the office furni 
ture dealers but also from decorators 
and designers in the Rochester area, 
it was decided to act, and act fast 


Kenneth C. Heinrich 
Heinrich-Seibold, and William J]. S 


pre sident of 
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bold, vice-president and treasurer, de- 
cided to offer customers a complete 
office design and planning service as 
well as display of furniture and ac- 
cessories in their proper location. 

The first step in this undertaking, 
after the firm officials had visited 
the model office furniture store at 
the NSOEA convention in Chicago, 
was to select Wilbur H. Cooper, who 
had been with the firm for 16 years, 


as manager of the new department. 
Help Extended 


With the help of William Hammond 
of the B. L. 


complete plans were given to stewart 


Marble Chair Company, 


and Bennett, contractors, to provide 
the fundamental construction for these 
model offices 

At this point, Heinrich-Scibold was 


fortunate to gain the services of Miss 
Marie Gubaroff, designer and deco 
rator who is a graduate of the David 
Wolcott Kendall Memorial School 
and the Gilbert School of Advanced 
Design. 


Show 17 Models 


Her expert knowledge of color har 
mony and interior design aided great- 
ly in the completion of 17 co-ordin 
ated model offices. 

After the carpenters, painters and 
electricians moved out, and the car 
pets and draperies were installed, the 
firm was ready for a preview open- 
ing for the architects of the commu 
nity. Following this preview the of- 
ficial opening attracted about 1,000 
potential customers. 

Now, Mr. Heinrich and Mr. Set 
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17 Model 


Customers With Inspiration 


on Office Color and Harmony 


s living 


bold | ( ave tak ps 
Mis they have taken steps 
in the right direction to provide 


better business living for their cus- 


Typical Offices 


Ty] f the model offices are the 
dels thr on these pages 
eas CARLISLE ROOM—Shaw Walker 
desk | chairs. Lightolier fixtures, 
d Mar mp, Cosco davenport and 
Gullist arpet 
DOCUMENT SUITE Leopold 
Docur t group, B. L. Marble chairs 
and davenport, Stiffel lamps, Sain- 
th berg desk accessories, Tropicraft dra- 
peri Bigelow carpet 


CONTEMPORARY CON FER- 
ENCE ROOM—" Excellent 
ence ta B. L. Marble chairs, Japa- 


nese oth wall paper, Gullistan 


confer- 


Rochester, N.Y. Firm Sets Up 


Offices to Provide 


. . » THE DOCUMENT SUITE 


. . » CONTEMPORARY CONFERENCE ROOM 




















ALL DRESSED UP . 


San Antonio, Tex 
AVERICK-CLARKE of San 
Antonio recently 

typical Texas style one of the biggest 
office furniture sales in its history 

The sale—‘‘Used Office Furniture 
Round-up’’—was 
the main office of the company here 
under the direction of Phil Alexan 
der, vice-president and merchandis¢ 
manager, and Jimmy Elrod, advertis 
ing and sales director. 


completed in 


promoted through 


Well Planned 


Folders listed, illustrated and priced 
all of the furniture offered at the 
sale. Another booklet distributed 
among the salesmen told of the prizes 
offered. The result was a well-coordi 
nated campaign put on simultaneously 
at Maverick-Clarke stores in Austin, 
Brownsville, Corpus Christi, Houston 
and San Antonio. 

Each store was transformed into 
a “furniture corral’ for the occa 
sion. 
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for rounding up furniture sales are Maverick-Clarke salesmen in Houston. 


Furniture Round Up 
»+- lexas Style 


Cowboy donned by 
personnel. A bale of hay, 
placed in front of each store, served 


attire Was 


store 


to advertise the roundup to pass- 
erby. 

Office furniture suites were ad- 
vertised at special prizes, these la- 
beled as “Steer Rider’, “Bull Dog- 
ger’, ‘““Bronc Buster’, and so on, in 
keeping with the event. 

Suites offered were in both oak 
and walnut and each consisted of a 
desk, two chairs and a 
which is modern terminology for a 


“costumer’’, 


good old-fashioned hat rack 

Four selling points were featured 
in the Round-up: 

1. All items were specially priced. 

2. An additional discount of $10 
was offeréd for a “unit sale’ of a 
suite. (This brought the price of the 
“Steer Rider 
down to $141.45—a 
$49.00 under what the individual 
pieces would have cost if purchased 


suite, for example, 


saving of 


before the Round-up.) 


3. All furniture was offered on 
terms of a small down payment 
and 18 months in which to pay the 
balance 

{. Liberal 


for old furniture taken in on trade. 


allowance was made 


It was this last feature that gave 
“Used Of- 


Round-u p’- and 


the campaign its name 
fice Furniture 
clinched its success for the company 


Points Count 


To stimulate interest in the event 
on the part of the salesmen, each 
was given one point for each dol- 
lar's worth of merchandise sold dur- 
ing the month. These points were 
added up 
most points automatically receiving 
others 
shared in accordance with the points 


the salesman getting the 


the first prize while the 
won, 

It was a sales event that proved 
a success even in Texas where a 
campaign has to be super-sized to 


be noticed 
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The Installation 


Beautiful . .. 


BANKING COMFORT... and institu- 
tional handsomeness are both achieved 
in the Montrose National Bank of Hous- 
ton, Tex., where the Finger Office 
Equipment Co. installed The Leopold Co. 
desks and B. L. Marble Chairs. Personal 
satisfaction was gained by C. E. Richards 
of the Finger firm in this installation in- 
asmuch as he is a director of the bank. 


W. H. GUNLOCKE .. . Ranger series 
of chairs provide comfortable seating 
tor this imposing court room of the 
Washtenaw County Court House in Ann 
Arbor, Mich. The equipment was fur- 


nished by Marsh Office Supply, Inc., of 
Ypsilanti, Mich. The same firm supplied 


Gunlocke executive adjustable chairs for 
the supervisors’ room of the court house. 
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A RELATED GROUP .. . of Cheney, 
Greef fabrics, comprising a _ printed 
Fortisan-warp curtain material and three 
patterned upholstery fabrics, has been 
effectively used as the basis for the 
decorative scheme of the New York 
office of Theodore Greeff and Robert 
Hamilton, president and vice-president 
respectively of Cheney, Greeff & Co., 
Inc., Port Chester, N. Y. Designer Albert 
Zellers built the color scheme around 
the print—hyacinth and haze on peche. 
Floor covering is beige sculptured 
broadloom. The furniture is Jens Risom's 
oil-rubbed teak. 
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Some columns of selling ideas based on the experience of smart 
salesmen both in and out of the office appliance field. 


@ THE WALL STREET JOURNAI 
announces that the Farms 
Dairy, Inc., has won a case in the 
U.S. Tax Court for permission to take 
the cost of sending its president and 


Sanitary 


wife on a trip to the African veldt 
On the safari, they bagged specimens 
for a museum, wrote letters for publi 





cation during the trip and made films 
which were later shown to audiences 


throughout the area served by th 


“name-the-tiger’’ contest 
featured in local newspapers. About 
180.000 free admission tickets wer 


distributed for the films 


dairy with a 


Take It Easy 

Robert Rawls has written a provor 
ative little booklet called ‘Silent Sell 
ing.” I would like to quote from it 


“In the morning mail of a company 
making a well-known kitchen appli 
ance was a note scrawled in blunt lead 
pencil on cheap paper, r ading 

Dear Sirs: 


I saw your ad in o» f the m 
azines. 1 would [tk the free 
booklet you offer. Do) Nd 


salesmian be: tH / 
slow, 


“The advertising if h k] 


30 


‘Booklet 


folder without realizing that 


and tossed the note into the 
Request” 
Mrs. Bogart was speaking, not only 
for herself alone but for millions of 
men and women who are in the mar- 
ket for all kinds of things from 
thimbles to threshing machines, but 
would like to ‘decide slow 

“Smothering people with words, 
trying to sweep them off their feet 
with a barrage of selling points prob- 
ably loses more sales than any of the 
reasons which receive the blame. It 
gives them mental indigestion 

‘The first requirement of good sales- 
manship is, of course, to have a well- 
thought-out and intelligently organized 
sales presentation; and then to have 
the answers ready for all questions 
or objections that are likely to be 
brought up 

No amount of silence can take the 
place of such careful preparation. But 
this does not mean that it is wise to 
plunge into the presentation and race 
through it, hardly pausing for breath, 
Nor does it mean that it is sound 


practice to pounce upon the prospect 


i 


with the answer to his or her question 


or objection. Overwhelming people 


with pat answers usually produces 
mental indigestion. The art is to inter- 
sperse pauses silences so that 
the mind can digest and accept. 
“Doing less talking and more listen- 
ing is probably the quickest and surest 
way for any salesman to improve his 
selling right away. If he will but 
listen for a fraction of a second after 
making each point in his presentation, 
he will 
Give the 


pre spect the needed 


by ZENN KAUFMAN 


time to digest the point; 
Discover whether or not he has 
made himself clear; 

himself time to think 
ahead and organize the next step 


Permit 


of his sale: 
Give himself a chance to size up 
the customer's need for the prod 
uct or service for some particular 
reason or purpose, so that he can 
stress this point as a closer. 

“A salesman should never forget 


; l Pe 
falking customer 1S a /elping 


that a 
customer.’ 

You can get a copy of this wonder 
ful little booklet by sending 30c to 
the Updegraff Press, Ltd., Scarsdale, 
New York 


It's worth reading. 


Let us always take our jobs seriously 
Disraeli 
x * x 


but ever Onrseive 


Six Mistakes of Man 

If you're in the mood for a little 
self-examination, you might ponder 
these Six Mistakes of Man given us 
some 2000 years ago by Cicero, the 
Roman _ philosopher 

The delusion that individual ad- 
vancement is made by crushing others. 

The tendency to worry about things 
that cannot be changed or corrected 

Insisting that a thing is impossible 
because we cannot accomplish it. 

Refusing to set aside trivial pref 
erences 

Neglecting development and refine 
ment of the mind, and not acquiring 
} 


the habit of reading and study. 


Attempting to compel other persons 
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ind live as we do McCreery’s in New York during the was a sound practice within reason 


* * & time when there was a vogue in de since it exposed the habit-bound 
the story of a salesman shopper to new merchandise as she 
‘ / iob adding to his treaded her customary way through 


territory, tell him he can “But it went too far,” says Petree. 


“There were times when even the 


? 
; : NS: 
ienation “and if Bulgani 0 the store 
, ) nd i Bul nin nor! SY _ € 


| 


executives didn't know where a de- 


Moving Merchandise 





partment was. One morning 1 was 


\X often commented on the standing on the main floor, no hat, 
fact that there are vogues in merchan- no coat, and a woman walked up to 
lisit st as there are in all other me and asked me where the Notions 
spher f human behavior. And in- Department was. My answer was, 


the pendalum swings too far Madame, I’m not sure. But if you'll 


in ases. Such an instance ts stand here for a few minutes, it will 


Neil Petree, now president probably come by.” 


Barker Bros. in California. Petree sl ii 
ll of an incident that oc- partment store merchandising to move If you want sympathy, you'll find 
ul vhen he was president of departments around in a store. This it in the dictionary. 


SHOPPING (not baseball) is our national sport. Women buy many things they 
never dream they needed. They go to the stores the way Izaak Walton would 
approach a trout stream, full of the sense of excitement, and the competence. Ex 


citement should be the key ingredient of all advertising and selling. 


ze ul —Printers’ Ink 


€ if ‘SSeS RRR RRR SR ERR EERE SR ESR EER ER ESR ERE ERE ER ESR EE ERE ERE ER EERE SR ESR ESR ESR ESR ESE EERE SEE EE ERE EER EEE EE SE EEE SE EEE ES S & OF 


A “LOST-SALE” QUIZ 
Uninformed Ulric ... He loses sales because. . . 


‘THE PRICE-CONSCIOUS PARAKEET’’ 


Oc to 


sdale 


a)...his prospects think they can get 


h itl in hi t 
as so little confidence in his produc the same product fer less. 


that he trembles everytime he has to mention 
price b) ... he assumes the prospect will think 
his price is too high. 





c)...he doesn’t justify his price with a 
quality story. 


It is highly possible that Ulric assumes a price 
problem that doesn't even exist. However his 
basic mistake is (c) in not backing up his price 
with a fully detailed quality story. 


To sell effectively you have to know every facet 
of your quality story. You must be ready to point 
out the reputation of your company; the guvar- 
antee of customer satisfaction; the impressive 
list of satisfied users; the quality control in man- 
ufacture and the extra features built into your 
product. You would also be wise to study your 
competition carefully to see what they are offer- 
ing so that you can further answer that prospect 
who thinks he can get the same thing for less. 
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ee eR ER SEE EEE EEE EE EE EE EERE EERE SE EEE EERE ERE ER EER SE BEER EER ER SR ERE ERE SES SS SG S&S OS 
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OA Editori 
itorials 
| 4 ‘! thi FICE APPLIANCES related h a policy of 
friend C ind special offerings tc younger set 
‘ey ness for Allen Cammack, Burlington, N.C 
: ' 
“Rock nd Roll’’ FaTIONST. e story arouse cn interest Tr Mr. Can k has been 
oc a ° f Jed with inauirie | . 
H | + T We eq + Ther example of C niiaren can be 
S | : 
— S ittracted t nery purchase their . The American 
TING ry Ce npany Macon Ga. The R k na R influence 
ee 1 upon by Te rry G. Olmstead anager 
This promotion took the form of a Teen Aae Party, held tter scho 
th é A ntract was made with tt! cal rad tations tor 
k jock pular with the n Aaer r one hour 
yrar icast the station and tor the next tr hours the 
k ? turn table it on a platforn the store's main display 
om 
—binder paper pads, etc., were display yround the 
| At interva he would “plug different school iten 
N Decided reports Mr. Olmsted. ‘Not only did the 
n kid but | ving the loud speaker out over the store, the 
1 TTract to see what wa going 
After f T the store, here is what happened: 
‘ ale were three times above those of previou ars. Although 
t th sles people had headaches from listening to Rock and Roll music 
ur hours, results were well worth it. Unit sales were up trom previous 
the past we were selling mostly paper, pads, pen crayons and 
year the teen-agers bought $5.00 notek and more of 
t j the past when their mother in to shop.” 
| r example of what can be done in the stationery and office 
TERE OT egy age eee ee eye ee ee a, ee hee 
THE G tor Business People’ kit has been prepared witt 
prote nal help for distribution by OFFICE APPLIANCES. A peek into 
Have You Ordered 1 nTent Ke i preview t Santa Toy Sh © tor it is t ICKeC with idea 
n how to turn regular stock items into Christmas gift merchandise which 
Your Business Gifts’ Kit? ells. We believe the contents are exciting promotion-w 1 are waiting 
! the r rs | dealers who found the Kit helpful last year. 
Taam hat others will send in their orders today for holiday sales. 


32 


OA-8 /56 





56 


In Other Lands 


NOTES AND NEWS FROM BRITISH ISLES 
By S. E. Rhodes 


Lancashire Press Agency, 277 Corn Exchange Buildings 
Fennel Street, Manchester 4, England 


Manchester, July 1 


Che t annual conference of the Stationers’ Association 
of Great Britain was held at Scarborough from the 9th to the 
13th of June 

After last year’s Jubilee celebrations, and the formation of 
the International Conference, it was only to be expected that 
this year’s conference would be on the quiet side, but even so 
there was plenty of interest for traders. 

Regarding the International Conference, General Secretary 
L. Pagliero explained that it was thought there would be a 
meeting probably in Switzerland next year. The Swiss were 
understood to be contemplating inviting member associations 
for the Conference. 

Profit margins occupied much of the time of the conference, 
and the high level of debate indicated the keenness with 
which the retail trade in particular is watching this particular 
point 

4 resolution on the agenda, “That in view of the high 


cost of wages, distribution, etc., the present retail margin on 
proprietary lines is considered to be insufficient” was carried 
by 39 votes to 6. There were, of course, abstentions from vot- 


ing 
Asked to Hold Prices 
At the same time as the resolution was carried, the British 


Prime Minister was urging manufacturers to keep prices 
“pegged” at present levels, and the British Chancellor of the 


Exchequer has from time to time in recent months urged 
manufacturers and others not to increase their selling prices, in 
an effort to beat the upward spiral of inflation which is taking 
place at the present time in Britain. 

Retiring President, J. Ogilvie Lennon, none the less said 
that unless something was done to help the plight of the retailer 
there would be at least 20% less outlets for the manufacturers 
shortly, due to this percentage of dealers closing down. 


But Mr. D. Spicer, a director of the well-known firm of 
paper manufacturers, Spicers Ltd., explained that what would 
happen was that the goods sold to these 20% which Mr. Len- 
nox envisaged closing down in Britain, would be diverted to 
other outlets, such as chain stores and multiple stores. The 
public would continue to buy stationery, he pointed out. 

A resolution that a booking fee should be charged by dealers 
on goods sold over the counter for credit of under ten shillings 
in value, was withdrawn after it had been given plenty of dis- 
cussion 

M. M. Thacker, of Birmingham, who proposed the fee, 
emphasized that the dealer was often at a loss in these matters. 
He was called upon to do a lot of book-work, and send out 
accounts and so on, and was not making this service pay. 


Reject Booking Fee 


But Mr. Thacker himself emphasized that he was doing a 


duty in proposing the resolution. It had been put forward at 
one of the regional conferences of the Association. As a result, 
he felt that it should be ventilated in public, but as Mr. Thack- 
er obviously thought would be the case, the conference agreed 
that service was the big thing, and that the small man, the in- 
dependent trader was able to beat the big stores and multiples 
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and chain stores simply because of the personal service which 
he was able to give. If he stopped this service, or if he insisted 
on a booking fee, then it was quite possible that he would lose 
good customers. 

One item which found general agreement was a resolution 
from the Conference of Education Conveners urging the intro- 
duction of an apprenticeship scheme to the stationery trade. 

More than one speaker referred to the difficulties which 
Stationers were facing in Britain due to the calls of National 
Service. Indeed, one speaker said that of 50 assistants in his 
areas, after National Service had been completed, only three 
returned to the trade. 

It was felt that there would be a much better chance of 
keeping staff and obtaining a much better quality of staff if an 
apprenticeship scheme were introduced. Careers in the trade 
were waiting for all bright boys and especially were there va- 
cancies as departmental managers, it was said. The resolution 
was carried unanimously. 

The Sist annual report which was adopted, indicates the 
strength of the Association. There is a good balance in hand, 





NEW PRESIDENT of the Stationers’ Association of Great 
Britain and Ireland, C. H. Shelton Cox, of Percy Jones (Twinlock) 
Ltd., left, receives the badge of office from retiring president J. 
Ogilvie Lennox. This is Mr. Shelton Cox's second term of office. 


investments are at a high level, and replacement of the with- 
drawn investments to purchase the present property for the 
Association is proceeding. One bright spot, too, is the success 
of the annual Stationery Trade Fair which has been established. 
The one next year is to be held at Brighton, within easy reach 
of London. 

Reference was made to the Paper Stationery and Tablet 
Manufacturers’ Association’s extremely successful National 
Letter Writing Week which is operated annually in the United 
States of America, and consideration was given to a sugges- 
tion by them that this should be extended to the United King- 
dom and possibly annually, under the auspices of the Interna- 
tional Federation. 


No Commitment Made 


The Manufacturers’ Committee of the Association was not 
prepared to commit themselves at the present time so far as 


Representatives of office equipment concerns 
abroad, visiting in the United States, are cordially 
invited to make the offices of this journal their 
headquarters. The staff at the main office, 600 W. 
Jackson Bivd., Chicago, and the staff at the branch | 
headed by G. C. Wheeler at 1023 Pershing 
Square Bldg., Pershing Square, 42nd St. and Park ! 
Ave., New York, will be happy to be of any pos- 
sible service, While the facilities at New York are 
not so many as at Chicago, there will be found 
the same desire to serve. 
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Britain was concerned, but agreed that the subject should be 
discussed at the next International Conference. 

The sales of the Retail Stationers’ Handbook were said to 
have been in excess of 1954, and the continued demand was 
described as “phenomenal”. At the moment a team of experts 
is busily engaged on the preparation of a new book specially 
designed for advanced grade covering inter alia, “Selling and 
Salesmanship”, “Display and Advertising”, “Personnel Man- 
agement”, “Retail Practice”. It is under the editorship of the 
General Secretary and when publication day approaches, the 
trade is to be informed 


Set up "Clearing House” 


A “Clearing House” scheme is to be established shortly, it 
is understood. Briefly, this scheme will enable a retailer to 
make one payment, with one check, each month, and pay all 
his accounts via the Clearing House, which will then split up 
the check received from each participant into the component 
parts and send off individual payments through the banks to 
the credit of the suppliers. 

This scheme will enable dealers to save quite an appreciable 
amount of money and time in bank charges and check charges 
throughout the year. 

Resale price maintenance was discussed. The Restrictive 
Trade Practices bill which has now passed through the House 
of Commons will ban collective enforcement of prices, but 





AT ANNUAL CONFERENCE .. . of the Stationers’ Association of 
Great Britain and Ireland, members met between sessions to discuss 
their own businesses. Pictured here, left to right, are Israel Ade. 
O. Adebajo, managing director of the Nigeria Office Stationery 
Supply Stores, Lagos, Nigeria; E. E, Camps, The Parker Pen Co., 
Ltd., and H. L. Moreby, Pirie, Appleton & Co., Ltd. 


gives manufacturers the legal right to individual enforcement. 
This is a problem which is causing a great deal of concern for 
the trade as a whole at the present time, and little more can 
be said until the autumn when the Bill will pass into law 


Summer School Planned 


A summer school is to be held this year and from all ac- 
counts these schools are proving well worth while. This year’s 
school will be the fifth. 

The subject of direct trading continues to receive much 
attention, and it is hoped shortly that an agreement will be 
reached between the Stationers’ Association, the British Federa- 
tion of Master Printers and the National Association of Papert 
Merchants. Should agreement not be reached, then the first 
two intend to proceed on their own in regard to this matter 

The new President of the Association is C. H. Shelton Cox, 
Sales Director of Percy Jones (Twinlock) Ltd 

He succeeds a retailer in W. Ogilvie Lennox, who has been 
the president for the past two years 

Mr. Shelton Cox creates a precedent. It is the first time in 
the history of the Association that a president has been recalled 
to the office. Mr. Shelton Cox was President in 1937-38. 

The Stationers’ Association of Great Britain and Ireland 
have announced that following the successes of the past two 
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years, its Third Annual Stationery Trade Fair will be held in 
Brighton from February 4th-8th 1957. 

This represents a change of venue, bringing the Fair south, 
a decision prompted by several considerations including the 
announcement by the president of the Board of Trade that the 
Olympia British Industries Fair this year will be the last to be 
held in London. 

The Fair will be housed in the Hotel Metropole and the 
Grand Hotel, which are practically side by side so that buyers 
will literally only have to cross the road to get from one to 
the other. These buildings will accommodate 150/200 ex- 
hibitors. 

* *+ €£+ €& F 

Percy Jones (Twinlock) Ltd., have developed a new elec- 
trically welded plastic commercial ring book with a ultiring 
mechanism. The plastic material has been chosen with great 
care and only an expert can tell the difference from real 
leather. It is of the P.V.C. family which is well known for its 
lasting wearing qualities and resistance to abrasion. The dark 
blue color and grained finish makes it a very attractive book 
indeed. 

It is called the Duraflex as it most accurately describes the 
product. 

*% &£ & & F 

The Milner Safe Company Ltd., have produced a filing 
cabinet that will safeguard documents and books under severe 
fire conditions. The cabinet was developed as the result of 
extensive research by the company and was then subjected to 
rigorous scientific tests at the Fire Research Station. 


Employees Become Shareholders 
In Addo Machine Co. of Sweden 

Employees of the Addo Machine Company of Sweden, 
manufacturer of adding machines sold through dealers in the 
United States, have taken up the greater part of a new share 
issue, amounting to no less than 30% of the total share 
capital, which the company is about to put on the market. 

Addo, known as one of the foremost European producers 
of adding machines and other office machinery has hitherto 
been exclusively a family business. The shares, which em- 
ployees will pay for on installment basis, were fully sub- 
scribed as soon as the lists were opened. 

This move makes Addo a pioneer in the European em- 
ployee-ownership-participation movement so popular in the 
United States. 


Wolber Duplicator Appoints Gersman 

According to a recent announcement from its Chicago 
offices, Leonard Gersman became affiliated with the Wolber 
Duplicator & Supply Co., as of June 1, and will represent 
Wolber in the States of Delaware, New Jersey, Maryland, 
New York, Pennsylvania, Virginia, and West Virginia. 








INTERNATIONAL FLAVOR . . . of the German airline 
Lufthansa is carried out in its newly opened New York office. 
Included in the equipment used daily is the Addo-X business 
machine, shown above, made by the Addo Machine Co. in 
Sweden. Also in use are typewriters made by Adlerwerke in 
Frankfurt, Germany. 
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BIGGEST SELLING AID FOR 
PORTABLES SINCE MAGIC MARGIN 
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: Royal’s Clean ’n Easy Ribbon Changer, a Royal exclusive! 
1, 
The Royal Portable Clean ’n Easy Ribbon only on the 1957 Royal. No other type- 
Changer solves the greatest problem con- writer has it, or anything like it. 
fronting the average portable user. It makes This single feature should do more to sell 
ribbon changing so simple... so easy. . . so Royal Portables than even Magic™ Margin. 
clean... that even a child can do it. Try it yourself and see how easy it is. 
And fast, too! Then, demonstrate it to everyone who comes 
It’s a revolutionary idea. It will help you into your store. It’s a sales clincher that will 
sell typewriters, because it is something the clinch a sale every time! 
public has wanted and needed for years 
and years. "?- >> 40% profit, no down payment, 
Royal brings it to them. And it is found si—> 24 months to pay. 
Feature the new 1957 Royal portable with exclusive 
Clean ’n Easy Ribbon Changer 
ROYA | YAL por table standard « electric »« Roytype® business supplies 
Royal Typewriter Company, Division of Royal McBee Corporation 
6 
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New Products 





SECTIONAL FURNITURE 
Wells Chair Corp. 
Michigan City, Ind. 


- turnit ‘ howr here 


Aristocrat 
vith Navaj Nauaanyde ipt tery are 
nage uc t é master ection and any 
number of addit 3| sect hich can be 
Tracned in se na Back legs are extended 
protect wa Three meta finishes and 
nany ¢ ’ mbinatior f rs 
ipholster svailable, (For more infor- 


mation write manufacturer, or circle No. 6 
on inquiry card). 





OFFICE CHAIRS 
Domore Chair Co. 

Elkhart, Ind. 

Office and recept 


here are part POINT - OF - USE 


. " Fime PROTECTIO 
Series f modern bu i for your 
includes 14 model tylea . vital records 


teriors. Raymond Loewy A 

or leather upholstery. (For more informa 
tion write manufacturer, or circle No. 7 on 
inquiry card). 





TELEPHONE INDEX 
Braden Steel Corp. 

250 W. 57th St. 

New York 19, N.Y. 











T ~) Mat Phone M 
LEDGER TRAY SAFE 
York Safe and Lock 
53 me ] ra ant 818 Mulberry Road, S.E. 
nged t 1 with a Canton 2, Ohio 
sak oa y 1 } Compa and im 
rat+ pr ec } mo 
1, g n. (For get gig gs songgleie aaeetie gb geute: 
more information write manu- = , U: . Do +1 : ca + 
facturer, or circle No. 14 on in- Massie ne C ated 
quiry card). , ry Boe ws 
rt. Closed, 
, , t a one 
eaching Jegrees, cer 
tified by UL label. (For more informa- 


tion write manufacturer, or circle No. 18 
on inquiry card). 





STORAGE CABINET 


Maso Steel Products Inc. 
53 W. Jackson Blvd. AUTOMATIC BILLING 


Chicago 4, Ill. MACHINE 
Friden Calculating Machine Co., Inc. 


Two styles are offered 
os San Leandro, Calif. 


new counter-high 
with a sliding door and ¢ tt Company ha t Ja 
wing-type door. Both a 

heavy gauge steel 

ename! in meta 

Sliding doors run on ov J pended e mple er 
nylon rollers. Swing 

to prevent sa 
shelf adjustment om | Os . n+ the Mods 

and locks separate f F 

mensions are 42 inches ; . with ar 

wide and 1/8 inches d {For more in- n languag Ipe Pp 
formation write manufacturer, or circle (For more information writ 
No. 4 on inquiry card). turer, or circle No. I! on inquiry card). 


Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 


ana fe jer. 
bo manufac- 
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wr) 
« “Os 


a 
YY 


wicker... oe ON 


I chnston 


... with the snappiest 





keys on earth! 


Here's how it’s easier to figure 
faster — 

Place a JOHNSTON on your desk 
and watch the figures fly...never 
before such rocket recoil on a key- 
board...never before such light, 
feather-like touch on all keys, both 
feature and numeric. 

All the standard features of an 
adding machine plus unique 
squeeze-action printing and six-unit 
construction for easier operation 
and maintenance. 

For a sensational demonstration 
of the new JOHNSTON call your of- 
2 fice machine dealer today. 


ef ohnston 


ADDING MACHINE COMPANY 


13343 Sherman Way, No. Hollywood, Calif. 


na 
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NEW PRODUCTS continued 





OFFICE TYPEWRITER 
Paillard Products, Inc. 
100 Sixth Ave. 

New York 13, N.Y. 

The Hermes "Amba 

tice typewriters has beer 
styled, according to t+ 
dressed in a new paste 
The exterior has been 
pearance, and mechan 
ition ribbon has been 


a centrifugal tabulator t 





tion i aid t be 
PERSONAL DESK FILE 
Smead Mfg. Co., Inc. 


309-311 Second St. 
Hastings, Minn. 


outer case has been simr { 

ut servicing time. (For more informa- 
tion write manufacturer, or circle No. 
9 on inquiry card), 


New per na K T nana 
index tabbed 1 JUICK a Tw ub 
i t Jentitica 
n 30 k 3 t 
BIN STRIP & SPLICERS Jed t j dexir 
Reflector-Hardware Corp. Lover 12 by 
Western Ave. at 22nd Place IQ inche ellophane wrapped and 
Jidividually boxed. (For more informa- 


Chicago 8&8, Ill. , 
tion write manufacturer, or circle No. 


21 on inquiry card). 





OFFICE CHAIR 
B. L. Marble Chair Co. 
Bedford, Ohio 


trige a COLLATOR 
ed keer Associated Industrial Designers 
mand f P.O. Box 39652 
1 mode Los Angeles 39, Calif. 
A, j 
je aT 
} 


(For more information write 
manufacturer, or circle No. 5 
on inquiry card). 





tailored bin widths. Strir 

different widths and 

in two and three-inch heights. (For more 
information write manufacturer or 





circle No. 10 on inquiry card) 





d 
viders whict handle sheets up to 9 by 
14 in 200 light 
Ww ols neet nen extended ?f TU wi dtr 
SUSPENDED FILING SYSTEM Made with 24 or 36 div the "Col-A 
— The H-O-N Co. Tron’ can be condensed for storing, used 
Muscatine, lowa rraight expanded, used arc torma 
L : rion an ec! n-arc tor easy 
nded eading of labe sheet alignment aid t 
be automat F rting, blank index labels 
king d t the self-adhesive type are provided. Eact 
: divider has two label positions. (For more 
- ' : information write manufacturer, or circle 

if ‘ ak No. 12 on inquiry card). 

je tf needed (For more in- 


formation write manufacturer, or circle No. 
20 on inquiry card). 


Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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The new 


Mod-U-Ells and Credenzas 


lling id r i 
selling ideas ‘are easier to sell 


from the 


because of modular design 


E" 


“i 


Fo nal 
Show your customer the countless possibilities of these lines. Let 
him design his-own office furnishings. He'll be able to fit his own 
particular needs and tastes exactly with .. . 

















simple 
designs 
or 
elaborate 
designs 
in Mod-U-Ells and Credenzas 
from a varied group of more than 60 basic units . . . 
Ps 
cB 






























































aL 









































0 saeans Bi: 


in three decorator colors: Driftwood Tan, Surf Green, Neutra-Tone Gray 








To help you sell, we've put full-page, four-color striking ads are acquainting your customers with 
ads in Business Week, Newsweek, Management the space-saving efficiency of these broad lines. oo 
Methods, The Rotarian, and Purchasing. These | So now is your best opportunity to sell both. ie. 





YAWMAN,nND FRBE MFG.(O.[NC. 1015 JAY STREET ® ROCHESTER 3, N. Y. 


FOR 75 YEARS * A TIME-HONORED NAME, A QUALITY LINE, A VALUABLE FRANCHISE 
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NEW PRODUCTS continued 


ELECTRIC CALCULATOR 


R. C. Allen Business Machines, inc. 
Front Avenue 
Grand Rapids, Mich, 





u ‘ T : Availat T eaTne 
MARGIN MASTER BINDE rrying yned f sht bus 
McBee Co. ne operatior i tield k. (For 
Div. of Royal McBee Corp. more information write manufacturer, or 
Athens, Ohio circle No. 23 on inquiry card). 


New binder is specif 
house unbursted 
forms. Unusual feature 
two posts or both 

ot the binding edges 
of the chances 

Has no protruding ¢ 
surface, imi 
has fly leave 

top and bottom, and | 

for labeling. (For more information wri 
manufacturer, or circle No. | on in 
quiry card). 


= 
o 


GLOBE PENCIL SHARPENER 
Douglas Homs Co. 

326 Jackson St. 

San Francisco 11, Calif. 


te 


DESK TRAY STABLIZER 
Gonco Mfg. Co. 

1259 S. La Brea Ave. 
Los Angeles 19, Calif. 





; = LEATHER CLEANER 
Lowenjon Laboratories, Inc. 
701 Seneca St. 


Buffalo 10, N.Y. 






1 st yg (For 
more information write manufac- 


turer, or circle No. 13 on inquiry 
card), 3 on inquiry card). 


j play u (For more infor- 
mation write manufacturer, or circle No. 


A new automati 
has been added 


Ll ae 
which eliminate 


to ck or release Tne 
bearings to lock 
truding lock me 


STORAGE CABINET 
Campro Sales Co. 

1300 Fourth St. $.W. 
Canton, Ohio 


Holds dead Wt Tt y c 
retails at $4.95 (For more information 
write manufacturer, or circle No. 19 on 
inquiry card). 


+h, shir + eA e é 


ho 


lesh (For more 
information write manufacturer, or circle 
No. 15 on inquiry card). 


Use INQUIRY CARD (inside Back Cover) or Write Direct to Manufacturers 
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Specify STEELCASE 


whenever you want to make a good office... 


a little better 


“ “ 
Steelcase Convertibles make sense! 


How? By combining smart, space-saving design 





with sturdy, durable construction. And? By 

using otherwise wasted floor space along walls and 
in corners and converting it into profitable 

work areas. 


Convertibles are engineered sensibly, too! 

Extra units can be added or substituted . . . 
existing units rearranged or removed to give each 
individual just as much top and storage space 

as he desires or requires. 





Add to this the exceptional beauty found in 
Steelcase Sunshine Styling finishes and you see 
why, whenever more than price is a factor . . . 
when quality, efficiency, convenience and Styling 
are of major importance .. . 

Steelcase is consistently first choice. 


o® Ask your secretary 
es * or" to send for full color 


28-page brochure on versatile 
— -““\ New Steelcase Convertibles. 
Just write Department L 





Recent Steelcase instaliations include major offices for 
Caterpillar Tractor Co. +» Ford Motor Company + General Mills 
Jewel Tea Company * Lumbermens Mutual Casualty Company 


STEELCASE INC 


GRAND RAPIOS, MICHIGAN 
Authorized dealers in principal cities throughout the country 
In Canada « CANADIAN STEELCASE COMPANY, LTD. « Toronto 
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NEW PRODUCTS continued 






EXECUTIVE CHAIR 

Fritz-Cross Co. 

«eee, 300 E. Fourth St. 

? St. Paul 1, Minn. CASH REGISTER 


Clary Corp. 
San Gabriel, Calif. 





DRAFTING TABLE 
Mayline Co. 

619 N, Commerce Sf. 
Sheboygan, Wis. 

A new addition t 
this ‘“May-O-Mat 
metal base and a top 
with metal edaae He 
justments and 

of a f ot lever which r 
tor up and down action 
for tilt action. Can be 
only with reference ¢ 
attached book 


c 





auxiliary drawer units wit} 
Table has height adjustm: : 
nine inches. (For more information write Yew ‘ ex J ve wiv pany +r r 
manufacturer, or circle No. 29 on in- arm chair y turqu non 
quiry card). - Va n 
a Dig ar 2 ny, the W have a tt-white keyboard and 
8x21 inct , ter nant th numerals and symb 
x ‘ T 7 _ 
red and ¢t , he new gold ary } 
ype v ppea ; schines. )For 
A . . ° 
more information write manufacturer, or 


circle No, 28 on inquiry card). 


wid ange (For 

more information write manu- 

facturer, or circle No. 30 on 

inquiry card). 

TUB FILES 

Ferris Business Equipment, Inc. 
Department D. 

45 Seymour St. 

Stratford, Conn. 





ea new 

naex-le tut tile t¢ ] 1 + moplit 
ang speed p re 7 nanadling provDier 

Will file 4 3,000 to 24 tabulating 
r > | > , y mp er 

wr r Te The J tT inaex Card 

are tiled rived f rior aiternating 

static and 





peed e ft For more in- 
formation write manufacturer, or circle 
No. 26 on inquiry card). 


HOME SAFE 
Bellevue Mfg. Co. 
Bellevue, Ohio 





New home sate, suring 

nches high by 9% incl 

serge Bag eM UPHOLSTERY FABRIC 
- ie ts Cente es iil Bolta Products 


Div. of General Tire & Rubber Co. 


r drugs that should be 
Lawrence, Mass. 


hildren's hand 

thief. Safe include 
jewelry arawer 

section and persona! par 
tion with 15 index ard 

s flock-coated n de rat 
rs. Exteri r f 


teners, which cann 





unless door is oper ed 

for mounting is desired . Nade ne } rica! ena 

at $12.95. (For more information (For more information write man- 
write manufacturer. or circle No ufacturer, or circle No. 16 on inquiry 


17 on inquiry card), card). - 
Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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in- 
rcle 


56 


NEW Smith-Corona PACEMAKER! 








Now, for the first time, a high-quality office typewriter 
is being offered, without territorial restrictions! 


Here is a full-scale office typewriter espe- 
cially created by Smith-Corona for sale 
through non-exclusive dealerships. It has 
the performance, durability, and workman- 
ship for which Smith-Corona products are 
famous. It’s the perfect machine for small 
offices, shops, farms, small retail stores and 
offices in homes. There’s an enormous sales 


potential in this growing “middle market” 
and the Pacemaker is the typewriter to tap 
it with. Especially since the suggested re- 
tail price is only $169.50. 


Call or write your local Smith-Corona serv- 
icing branch for full particulars on the new 
Pacemaker. 


+ 
= n 
INC SYRACUSE 1 N Y BRANCH OFFICES IN ALL PRINCIPAL CITIES 
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BALL POINT 
Parker Pen Co. 
Janesville, Wis. 
The company 


desk pen field 


luding the desk 


desk set will be 
ent desians with 
start late in July 


Ta tits hows i * ne? 


NEW PRODUCTS continued 


COASTERS 

Neo-Line Products Corp. 
7510 Rockaway Bivd. 
Woodhaven, N.Y. 





DESK SET 





e 
pole LEATHER ACCESSORIES 
Jctrih + od ‘ Rico Leather Specialty Inc. 
‘ ma 4 725 S. LaSalle St. 





the = is 


Also new is the Parker ‘ tain | &--3 <i Chicago, Il. 


and pencil and 
sisting of the "J 
iquid lead bal 
"Back-to-School" 
formation write 
No. 2 on inquiry 


SECRETARIAT 


House of Andre 


1913 First National Bidg. 
Oklahoma City 2, Okla. —_ a Dees : é ene a Ber: 


New secretariat 


gneaq to hold 
t can be put to 


tte, 4 € st are 





pe R ne 
; i 

trade. (For more in t : raine 
manufacturer, or circle M le nin 

card). a - ee soat> a ; tee et that rete 

t Ju 3 by for $5, and a lad ae a ares 

ottereda pink rht | and antiaus 

1eSK Tat TOT Tt Dot : 2 re, ae Z 

ae J th a4 ea for $3.5 


{For more information write manufac- 
turer, or circle No. 8 on inquiry card). 


iN — = . t & for $1. iBins 


more information write manufac 
turer, or circle No. 22 on inquiry 


card). 





PAPER PUNCH 


New England Paper Punch Co. 
Natick, Mass. 


~ 





gold t ed wood 
ing, and brass-plated 
Alphabetical index i: t sa aoe Peg 
Lamli. pias ‘wen Id . % z es actu ing | pu OW 
bla é Y, da knowr Mode X. (For more in- 
co rs (a é Ae - Pa fi 
gre INDEX FILE formation write manufacturer, or circle 


Can be initiated 
write distributor, 
inquiry card). 


{For more information 


or circle No. 25 on No. 24 on inquiry card). 


Jayem Sales Corp. 
31 Coffey St. 
Brooklyn, N.Y. 


Ma 


hak “4 ,7 


(For more information write manufac- 
turer, or circle No. 27 on inquiry card). 


Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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First choice of 160,000 offices—and no wonder! 


Judging by sales figures, Clary’s 1956 line of adding machines 
seem to have everything business people want. Some customers prefer the 
10-Key models, others the Full Key. Some like the blue and 
green Clary colors, others the gray, beige or turquoise. But the main thing is they’re 
buying Clary. More than ever before. And not only more Clary Adding Machines, 
but more Clary Cash Registers, too. For information concerning Clary 
products or dealer franchises, please write: Dealer Division, Dept. A86, 
Clary Corporation, San Gabriel, California. 


fac 


rd). 





BUSINESS MACHINES DIVISION / CLARY CORPORATION 


San Gabriel, California 





in 


ircle 





5 of business machines, electronic data-handling equipment, aircraft and missile components... for America and the World 
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- SALES __ 
STIMULATORS 


CARTER'S INK CO., 239 First St 
Cambridge 42, Mass. 





LIT-NING PRODUCTS CO., 3907 Du 
quesne Ave., Culver City, Calif. 
released a |2-page tv t 

includes many pr 

plete line f stee cara Dox 
included in the new book. (Inquiry Card 
No. 104) 


ALUMINUM COOKING UTENSIL CO 
INC., Hotel and Industrial Div., Wear-Ever 
Bldg., New Kensington, Pa.—A/ s+ 
expanded to 83 paaes, 1 k 


tures the company 





r I MASTER ADDRESSER CO., 6500 
{Inquiry Card No. 108) W. Lake St., Minneapolis 26, 
Minn.—has prepared vind 


asntray ana tabdie 


(Inquiry Card No. 123) 


WEIS MFG. CO., Monroe, Mich.— 


a 





{Inquiry Card No. 101) 


ELBE FILE & BINDER CO 
INC., Fall River, Mass.— 


expanded T 


SMO-KING PRODUCTS, INC., II! Pioneer 
St., Brooklyn 31, N.Y. has several new 
Tor maraqina eat sae SP 
Many new , 
been added and 
5 tree X-f F \ 
tra them. (Inquiry Card 03) 


No. 124) 


( Inquiry Card No. 





ESTERBROOK PEN CO., 


Camden, N. J.—he ntr 
Juced nte howca 
wr ar | 
pa ’ 
A 
59 rr 
f > WW t K 
mt af Ti 
c ay sted 
(In- 


quiry Card No, 126) 


JAYEM SALES CORP., 31 Coffey St., 
Brooklyn 31, N.Y.—w fer a new long 


l id ats, brochure displays and 
ther { sids. (Inquiry Card No. 


SAMUEL WARD MANUFACTURING CO., 
29 Melcher St., Boston 10, Mass.—recently 
Lod { 
tyles ar (Inquiry Cord 

No. 107) 





NEENAH PAPER CO., Nee- 
nah, Wis., Jevelor 3 


+ Let 
Ww 
mar 


bute ¢ ; reat 


f yrticula ’ (Inquiry 
Card No. 130) 


Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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FULL PAGE 
4-COLOR 
STANDARD ADS 
like this one in 


September Fortune 


form the base for 


St. 


-ord 
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feanituee 






sY 





stawpare 





for the men with the ‘forward look’... 
Here 2 oftne Newnes omens bee) mereeene gawd “wee me te 
eed ortery o Some OROt ren ms 6 Rae em 6 Kms whe he Oe 
Ores Ft om Be Cennmeate megs Bemis settee: 66 
Mer been wane Anes sat ce ertmated tune vo the bas! cccweum: oe 
vee perseme WpeCe “Ore Ons werd -waewemems [6 wwe hs ond he 
Oy te Sr Biny Ole fer Ling Br engemeen met be the seme 6) 
FOr ceeree wutherned Mantes Grate - Se Them Foye: me 
Senet wee rotoy! Tee Benders Femmes Comper, Martine Ne Tors 


Standaré ---—-——-—-—  szeeze 

















This month—every month—big, beautiful, color-filled ads like these 
drive home the ‘‘Offices for Living’’ idea to your customers, Experi- 
ence proves this campaign makes selling easy for you with... 


%* C-N-S!... That's Standard’s ‘plus-program’ for turning prospects 
into buyers overnight: 


Customer Mailings — Using Standard’s big, colorful ad-reprint 
brochures! 


Newspaper Ads—Free mats add local impact to national 
advertising ! 


Store and Window Displays — For a vital, ‘on-the-spot’ 
selling job! 


It’s good business to tie in with Standard. See your representative, 
or write direct. 


Standard 


THE STANDARD FURNITURE COMPANY, HERKIMER, N.Y. 
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SENECA NOVELTY CO., 
INC., Seneca Falls, N. Y. 


4 
4 nob Jiameter and 
j py 
T "Take 
Y + ae Card No. 
127) 





LIGHTOLIER, INC., 346 Claremont Ave 
Jersey City, N.J.—has 1 a fu 
style book supplement to its G 
versary style book, The 
illustrates and describe 

fixtures. Designed for nsume e. (In 


quiry Card No. 105) 


A ons 


BARRICKS MFG. CO., Folding Table Div. 
134 W. 54th St., Chicago 9, It ha 
released a price list and 
covering its line of folding tat ‘Wes 


Card No. 110) 


MASTERCRAFT PEN CO. 


Monterey alit.—ls 
164 e Lu 
a ar per 
C e 4 by 3 

; TI 

>| aq 

‘ ided 


No. 125) 





THOMPSON - WINCHESTER 
CO., INC., 1299 Boylston St., 
Boston, Mass.- —ha 

display unit w 

folders of "4 K-TAaCK 

tached sign give 

for the adhesive d Ss W 
as attracting attent {In- 


quiry Card No. 122). 


na a T 
1é 
D KieT 


(Inquiry Card No. 109) 


EXECUTIVE FURNITURE Co. 2800 Vir- 


ginia, Wichite Falls, Tex. 
1p te 9 Envoy series. Can | 
(Inquiry Card No. 112) 





Inquiry Card 


YORK SAFE AND LOCK, Canton 2, Ohio 


—— SALES STIMULATORS continued 





MOSLER SAFE CO., 320 Fifth 
Ave., New York, N. Y.—has made 
ava ae T jJeale 4 mpoiate 


Prea+ 


AT: f TIOF kit 


1a 


wa and wir 
dow st (Inquiry Card No. 
129) 


NORTHERN STATES ENVELOPE CO. 
300 E. Fourth St. St. Poul, Mian— fer 


new Ju N 58 ¢t 
dealer wr reature } new 

cluding the Zenith Bank Pass Book envelope 
and other products. (Inquiry Card No. I11) 


REFLECTOR-HARDWARE CORP., Western 
Ave. at 22nd Place, Chicago 8, Ill.—r 


the 


fixtures. (Inquiry Card No. 102) 


WILZUSELL 





L. A. DARLING CO., Bron- 


son, Mich.—ha w 36 


Vizu ys mod 


(Inquiry Card No. 128) is 


Use INQUIRY CARD (inside Back Cover) or Write Direct to Manufacturers 
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“é 


ed 
high profit from repeat 

















You have exclusive features to offer the small 
businessman who wants his records to keep 
pace with his growing business. Victor 
Sectional Visible gives the small business 
the money-saving advantage of visible 
records and at the same time does not require 
a large investment in record equipment. 
You can easily demonstrate how additional 
records may be added to Victor Visible 
Sections merely by adding one tray at a 
time as the business grows. Sections lock 
together into a rigid cabinet. 


CO 


Itt} 


stern 


Victor Steel Sections are available for 5x3 
cards with 55 pockets, for 6x4 cards with 51 
pockets, and for 8x5 cards with 47 pockets. 
Victor colored signals can be used to give 
instant reference at just a glance. 


The Victor Visible 
record that expands 


ith th i ‘ 
“. aera You can have free catalogs, stuffers, window 


streamers and newspaper mats to help you 
promote profitable Victor Sectional Visible. 
Write today for full information. 





GQ| VICTOR SAFE & EQUIPMENT 





or) ae 
315 FOURTH AVENUE - NEW YORK 10, N.Y. 
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“. Industry Meetings 


Over 100 Attend 
Western NOFA Conference 


Over 100 members, some from a distance of over 1,300 
miles, attended the annual western area conference of the 
National Office Furniture Association in Pasadena, Calif. in 
June. 

The event was co-sponsored jointly by the Northern Cali 
fornia and Southern California chapters, with a conference 
theme, “Better Business Through Better Selling.” 

Sam Yocum, Sam Yocum Co., Los Angeles, a past president 
of the Southern California Office Furniture Association, was 
the area conference charman. He was assisted by Vaughn 
Howard, president of SCOFA and Floyd Fenn, California 
Desk Co. 

John Gray, executive director of NOFA, was the first 
speaker on the workshop program. He covered the association’s 
progress, indicated the scope of the 1957 national convention 
in New Orleans, and described many of the programs and aids 
the association has or is preparing for distribution to the 
members. 

Hugo Beier, Beier & Gunderson, San Francisco, talked to 
the group on merchandising, pointing out that the population 
and business growth of California makes the available market, 
and it is the job of the retailer to get his share. 

A workshop discussion program was conducted in the 
afternoon, followed by a talk on salesmanship and sales 
management by Robert Ervin of the Pacific Desk Co., Los 
Angeles. In the same vein, Don Hopper, Hopper’s Office 
Furniture, Glendale, discussed the value of advertising and 
sales promotion. William McKay, Pacific Desk Co., Los 
Angeles, also made a report on administration, speaking of 
the yardstick management needs to control expenses in re- 
lation to total sales. He brought up the problems of inventory 
control and customer service, urging management to contin 
uously think about and analyze their business 

As a conclusion, the group heard Henry Flarsheim of 
Bozell and Jacobs advertising agency outline the “Old Office 
Furniture” promotion program being sponsored by NOFA. 


Luggage and Leather Goods Manufacturers 
Elect E. Lewis Lifton as President 


The Luggage and Leather Goods Man 
ufacturers of America met in French 
Lick, Ind., early in June for the 18th an 
nual convention 

i Lewis Lifton, Rexbilt Leather 
Goods, Inc., was elected president of the 
organization to succeed William H. St 
Thomas. The group, in its four-day 
meeting, also took action to sponsor an 
institutional advertising campaign on be 
half of the member manufacturers. The 
campaign, slated to start in 1957, will 
run in national magazines and newspa- 
also be conducted during 





1 
| 


pers. A window display contest wil 
the first six months of 1957 

Other officers elected included Irving Diamond, United 
Luggage Co., treasurer, and regional vice-presidents, Victor 
Pollak of Atlantic Products Corp., Thomas J. Rolfs of West 
Bend, Wis., Emmett H. Heitler of Shwayder Brothers in Den 
ver,, Colo., and Robert A. Totty of Seward Luggage Manu 
facturing Corp. 
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ti. Sheppard Hosts 
Employees at Party 


Celebrating the anniversary of his 81st year and comple- 
tion of his 56th year as active head and president of the 
company which bears his name, C. E. Sheppard was host to 
his employees at their annual party on May 235 at their plant 
in Long Island City, N. Y. Hale, hearty and full of vim 
and vigor, Mr. Sheppard accompanied by his charming wife, 
was immensely pleased and gratified by the homage paid him 
by his employees. 

Coupled with this ceiebration was the annual presentation 
of service pins and service bonuses to all employees of more 
than five years with the company, made by General Manager 
and toastmaster, Max H. Krueger. As a surprise birthday gift 





At the C, E. Sheppard Party... 


rueger, general manager 
Mr C. E. Sheppard 
“ Kloper, C. E. Sheppard 
Thomas F. W “a 


vv 


to Mr. Sheppard, the general manager presented him with an 
order for $50,000 of binders just received. 

Harry Lennon and his orchestra encouraged the group in 
singing and dancing. 

Here is the roll call of employees of 20 years or more serv- 
ice, with number of years on the payroll: 

40 Years or More—Charles FE. Sheppard, 56; William I. 
Kloper, 49; Gustave Rasmuson, 43. 

30 Years or More—Henry Briggs, 35; Thomas F. W. Lund- 
berg, 34; Carlos L. Peynado, 33; Adolph A. Engler, 30. 

20 Years or More—Nat Britton, 29; Henry Lang, 21; Joseph 
Thatcher, 21; Robert Winkelman, 21; William E. Allen, 20; 
Joseph Heinz, 20. 


Check Writer Co. Moves 


The Check Writer Co., Inc., recently announced a move in 
the firm’s location from 536 Broadway, New York City, to 
565 Broadway. 
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Harry Hacksaw, Baltimore hardware dealer, planned to open his new store 
- BEN & 
on June 25th: 7. Ags ... plenty todo... order new stock ... redeco- 
rate... plans for the grand opening on the 25th. Just one thing Harry forgot 
(who blames him?) He forgot to order a new supply of cashand charge slips for [i 
, . ea 3 
; his registers. June 2nd... Harry makes a few desperate phone calls Py 
tart 


. no luck. Best delivery date is six weeks, too late for 


grand opening. June 4th, . . to the rescue comes stationery dealer — 





tells Harry about Royal’s rapid delivery — just two weeks. Harry orders 





10,000 cash and charge forms. June 20th Royal’s Nashua, New Hampshire 


plant ships directly to Harry in plenty of time for the grand opening. Harry 
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W. H. Gunlocke Chair Initiates 
Organized Sales Training Program 

The W. H. Gunlocke Chair Company has initiated an o1 
ganized sales training program to aid its dealers. This program 
in manufacturer-dealer relations was started to train dealers 
and their salesmen in selling the company’s products 

Kenneth F. Davis, vice-president of the company, says: 
“We think this is one of the most important advances made 
in the field of cooperation with our dealers. After more than 
one year of operation, we are convinced this is adding sub- 
stantially to dealers’ sales and profits on Gunlocke chairs” 

Typical comments of those who have attended run: 

“I think your program is an excellent one and should be 
adopted by the industry”. 

“We are very enthusiastic about the way in which the meet 
ings were conducted. We have nothing but praise for the 
way your school imparted knowledge about your products, 
and the sales techniques to sell them” 

Two phases of training are presented to each group. First 
a thorough introduction to the product is achieved by a three 
hour factory tour. Secondly, balance of the two day meet 
ing is devoted to a study of the chairs, sales techniques, ob 
jections and their answers, closes, terminology of a sale and 
like subjects. Films and other visual aids are employed. 


BACK TO SCHOOL WITH GUNLOCKE 
. . . Pictured are two groups attending the 
W. H. Gunlocke Chair Co. sales school 
TOP—A class learsn something of uphol- 
stery procedures. BELOW—Typical sales 
class. 





SALES MEETING .. . at the F. S. Webster 
Co. factory in Cambridge, Mass. 


Dealer Sales Organization 
Meets at F. S. Webster Factory 


A five-day sales conference was recently held at the F. § 
Webster Co. home office and factory in Cambridge, Mass., for 
members of the firm’s dealer sales organization 

F. H. Caswell, vice-president and general sales manager, 
was in charge of the proceedings. Highlights of the program 
included a tour through the plant, an introduction to manu- 
facturing techniques, open forum discussions concerning current 
marketing conditions, proposed new products, and a discussion 
of ways and means to increase sales and promotional effort. 

Salesmen in the picture include: bottom row, left to right, 
H. E. Jacobs, B. E. Schaefer, W. H. Adams, F. H. Caswell, 
V. S. Vigelow, T. W. Dearborn, Jr., K. G. Kirk, A. J. Land. 
In the middle row, left to right, G. U. Richmond, R. C. Rob- 
bins, R. G. Shelp, G. R. Tynan, G. J. Hyink, J. D. Lathrop, 
H. Y. Aylwin, E. D. McCarthy. Top row, left to right, R. E. 
Wells, A. K. Webb, T. J. O'Leary, R. R. Merchant, W. H. 
Gregg, J. J. Golden, and D. E. Rock. 
























agel 
gram 
lant 
irrent 
ISSIOI 
*ffort 
right 
swel 
Land 
Rob 
hrop 
R. | 
V. H 





za 


+—+ - a oe ee | bnod 
++ INCREASE YOUR! 
+ SALES VOLUME WITH 











—+——4—_$. —+ + —4+—4- + 4 — 4 4 + +--+ --+ + + - + 





4 
- 4 sd 














— os 


+ 


+H] HASKELL 


TT OF PITTSBURGH 


Budget Priced 


yp 











©) Tt ad | oj am y .\ - ] 


Handsome Modern Designs for Today's Decorative Trend 


It’s easy to increase your sales volume with 


Haskell Tables. | hey re SO aileeaae: rounded corner 


rounded legs, handsome baked enamel 


finish, linoleum tops, ad sleslacme) mee) elas 


Designed to lead “double lives functional and 
§ 
decorative — you'll sell twice as many! 





HASKELL, INC. 
303 E. Carson Street 
Pittsburgh 19, Pa. 


Please send literature and price list. 
Firm Name 
Attention of 
Address 
City 


. 


HASKELI 


YOUR PIONEER STEEL BUDGET LINE 


Typewriter Tables 


Sizes 30x18 to 36x24 
With or without cen- 
ter drawer. Choice 
of casters. 

May double as a 
lamp or end table. 





Telephone Tables 
Sizes 18x18 to 24x18 
Other designs with 
closed sides & doors. 
May double as an 
occasional table. 












Seen at the Joint Friden-Commercial Controls Sales Meeting . . 





DUNSTAN S. GROSS .. . right, vice-president Friden re- 
search, describes new products soon to be released by com- 
pany during a closed circuit demonstration at New York's 
Sheraton Astor hotel. At left is Harold Chall, 


neer, who assisted in the presentation. 








project engi- 


HARRY J. LINDSAY . . . Commercial Controls manager of 
advertising and sales promotion, presented the accomplish- 
ments of his firm in the field of integrated data processing. 
Walter J. Leary, right, shows the basic models of the new 
Flexowriter. 


EXECUTIVES . of Friden and Commercial Controls at 
the sales meeting included, left to right, Charles R. Ogsbury, 
president and director of Commercial Controls and Friden 
director; L. B. Taylor, Friden vice-president and general 
sales manager and director of both firms; L. Scott Cass, 
CCC vice-president and general sales manager; P. R. Sam- 
well, Friden vice-president and director both firms, and 
James A. Trainor, CCC vice-president and general manager 
and director both firms. 
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National Blank Book Co.’s Sales School. .. 


° 
A class of 32 attended the i of three 
for 1956. Attendance was regist fror 
row, left to right, Wilford k k aw 


Escambia Office Supply Fla. Howard Water 


Bartlesville, Okla 

Goodrich, Goodrich & 

adelphia; Williar 

Solomon & Co., New | 

Second row: left to right 

Pearson, Nelson Office pf 

Carolina Office Supply ’ N Rot 
Supply, Springfield, Ma A f 
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by the company pply Richmond, Va.; Oscar Penegar Penegar Gastonia, N.C 
ent included: fr Albert r, NBBCo. Third row g - ame, Thorp artin 
est Peter Bost A Ryan, University of Ma Bookstore, Amherst, Ma Robert K uchiha 
ville taty [ . g Wilkes Barre. Pa He ert Dee. NBB Edwin Caldwe! NBBCo 
NY: Ke iv Herbert Burton. NBBCo William k rne, NBB M.D. Greiner, NBBCo 
‘ Ray rné Colonial Press Ir Fredericksburg ~ er, NBBCo. Back 

w ert t right, Robert De J Thomp iff 
‘ f Lauderdale, Fla : rt Toland ale nanager, NBBC¢ 3eorge 
a, Tex.; Rober Florence, NBBCo.; John Lechman, f k Ptg. & £ 0., Toledo, Ohi Stephe: 
Typewrite hor Rey Redeker & Dick, Cin at hio; Jame VicMaster, des gn engineer 
Broadway Office NBBCc Robert Barbour, Macke-W : n Staty Rochester, N.Y Pau 

Richmond Office Bumbaroer, Jr Bumbargers Inc Hickory, N.C Ray Whitehouse, NBBC 
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NEW 


HIGH FIDEL/TY 







vo) ake). 35 2: 


OMMANDER 





dictation-transcription machine by Comptometer y 


with amazing UNIMATIC remote-control microphone 


.». makes dictating as easy as talking—An electronic miracle in the sim- 
plification of dictation has been achieved by Comptometer. Now you can forget 
the mechanics of recording and have your mind free and clear for better dictation. 
All you do is talk into the Unimatic remote control microphone which fits the palm 
of your hand. One simple button lets you dictate, listen, reverse to review, or even 
to “erase” and replace a word or phrase.When finished dictating, press other button 
to mark length of letter—everything is automatically recorded by remote control. 


++. Saves more than it costs—The flexible Mylar* magnetic recording belt 
can be used for thousands of dictations. It “wipes” clean in just one second, 


SEE ALL THESE YEARS-AHEAD FEATURES DEMONSTRATED 







— 


ready for re-use. The day-after-day savings over costly ordinary one-use belts or 
records more than return your Commander investment. And only Comptometer 
guarantees these mailable belts for life. 


... erases unwanted words—You wil! hand your secretary error-free dic- 
tation she will transcribe twice as fast and right the first time. Error-free because 
you can electronically “erase” any unwanted part of your dictation and replace 
with the new or correct thought—No extra correction instructions to add. And, for 
economy-minded offices, the same Commander unit can be used for both dicta- 
tion and transcription. % Mylar-Dupont’s trademark for its Polyester Film. 


IN YOUR OWN OFFICE! 























NEW! NEW! NEw! NEW! NEW! NEw! NEW! NEW! NEw! 
Visualite Indicator Remote Indexing Unimatic Remote- Simplified Recorder — Conference Recording — Customized Input Vol - Carrying handle Dual speakers Modern design 
Glows red when you automatically marks Control Microphone all operating controls Listening. Supersensi- ume-Control can be 
dictate, flashes to length of letter. fits palm of hand. Two are now on Unimatic tive microphone pickup pre-adjusted to your NEw! NEW! NEw! 
green when you listen buttons control all microphone. Extra loud volume play- voice whether it's ex- 
or transcribe operations back speaker tra loud or extra soft. Removable cover Lighter weight High Fidehty 

siso a Comptometer Dictation Div., Felt & Tarrant Mfg. Co., 1717 Marshfield St., Chicago 22, 111 
available : Gentlemen: Without any cost or obligation please arrange: 
another outstanding machine to speed American business by ig © OC) FREE DEMONSTRATION () FREE 10 DAY TRIAL (© Send complete information 
OMPTOMETER® ““: < 20 
: Company 
A product of Felt & Tarrant Mtg Co. Chicago, itinols. Other Fett & 
Tarrant products The world-tamous Comptometer Adding-Caiculating bad Address 
machine and the new 10-key Comptograph 202° Catculating- Adding maching, > 
. City County _____ State 
. 


OA—8/56 


55 








WOOD OFFICE ... . furniture manufactur 
ers and dealers meet to discuss merchan- 
dising and promotion program 


WOFI Members Discuss 


Promotion Program 


The Wood Office Furniture Institute’s merchandising and 
promotion committee met recently with WOFI’s Dealers’ Ad- 
visory Council in an all-day session to seek the dealers’ advice 
on WOFI’s merchandising and promotion program. The deal- 
ers recommended development of new sales tools, an intensi- 
fied sales training program, and technical information on the 
advantages of wood. They voiced approval of Institute plans 
to employ a staff designer to aid in store modernization, dis 
play, and finding sources of supply for accessory items. 

Participating in the all-day conference June 15, at the 
Shoreham Hotel in Washington, D.C., were (standing from 
left to right); Thomas W. Powers, assistant to WOFI board 
chairman Whitlock; Douglas Whitlock; WOFI president 
Ralphael Blessinger; and WOFI merchandising and promotion 
committee members T. R. (Tom) Pitts, of the Myrtle Desk 
Co.; J. K. Boling, of the Boling Chair Co.; W. L. Gutzweiler, 
of the Hoosier Desk Co., E. Howard Gatewood, Jr., of the 
Taylor Chair Co.; Sterling Lord, of The Leopold Co., and 
Robert Spelman, WOFI’s executive director 

Members of the Dealer’s Advisory Council are (seated, left 
to right): Seymour Nathan, of Charles S. Nathan & Co., New 
York City, representing the northeast region; Dave Reed of 
the Cathey Office Supply Co., Dallas, Tex., southwest; Charles 
R. Kendrick, of Kendrick-Bellamy, Denver, Col., far west; 
Sampson Stern, of the Stern Office Furniture Co., Washington, 
D. C., southeast; and Robert Otto, of the Office Furniture 
Clearing House, Chicago, IIl., for the midwest region. 


New York Offureps Get Show Report 

The final regular meeting of the season of the Offureps 
Club of New York Inc., was held on June 7, in the President 
Tavern, New York City. President Hugh Morgan presided 

The president announced that the first Offureps Furniture 
Show, held May 5-7, was an outstanding success. He took the 
opportunity to thank members of the various committees, 
and all those who contributed their time and talents to make 
this possible. He then read several letters from exhibiting man 
ufacturers, congratulating the club on doing a splendid job, 
and expressing their complete satisfaction with the attendance 
and manner in which the show was conducted. 

On the subject of group insurance, President Morgan in- 
troduced John H. Munro, Jr., who outlined a life insurance 
plan which can include accident and health provisions for the 
group. After some discussion, it was agreed that a committee 
be appointed by the chair, to discuss details, and formulate 
a concrete plan to be presented at the Fall meeting, to be 
held in SeptemBer; date and place to be announced later. 

The next topic of discussion was a membership drive unde! 
the direction of the membership committee, who are: Leo 
J. Cohen, manufacturers’ representative; Burnham Matthews, 
Harter Chair Company; and George B. Wray, manufacturer’s 
representative. Since the first Offureps furniture show was 
such a success, it was felt that many more representatives 
would want to join the club, so as to participate in the second 
and larger furniture show, which is to be held May 18 to 20, 
1957, in the New York Trade Show Building 
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Pen Manufacturers Meet 


at Pocono Manor 


A group of 56 were in attendance at the semi-annual meet 
ing of the Fountain Pen and Mechanical Pencil Manufacturers’ 
Association, Inc. at Pocono Manor Inn, Pocono Manor, Pa., 
on June 22 

Frank D. Waterman, Waterman Pen Co., president of the 
association, gave the address of welcome and pointed out that 
the executive committee, in an effort to devise a course of 
action that would be of maximum assistance to the industry, 
reached the conclusion that the biggest threat to the future 
sale of the industry’s products was the increasing use of 
mechanized writing instruments. 

He added that the industry, if it is to continue to grow, 
must “show imagination and a continuous output of new 
writing tools, more practical, more efficient, and easier to use.” 

The executive committee, acting on a recommendation from 
the nominating committee, named Wallace L. Main, Jr., Main 
Products Co., to succeed Thomas J. Welsh of The Paper Mate 
Co. to serve on the committee until June 30, 1957. 

Other speakers on the program included Dr. Arthur B. 
Upgren, who discussed the economic situation in the country; 
the Association attorney, Dickson Loos, who gave his report 
on traffic and freight problems, the tariff situation and excise 
tax repeal progress. 

Frank King, executive vice-president, reported that the 
Paper Mate Co. had resigned from the association, and he 
noted the disappointment of the industry members in seeing 
this happen 





REMINGTON RAND .. . dealer sales division recently conducted 
sales schools for dealers and salesmen in both Minneapolis, Minn., 
and St. Louis, Mo. The group in the top picture gathered in Minne- 
apolis to hear°H. W. Barnes, director of sales deduction, and the 
group in the lower picture heard Mr. Barnes in St. Louis. 
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easy to operate—easier to sell... 
the new ALL- ELECTRIC 


REGNA ADDING MACHINE 


Fingertips literally float over the moulded keys... everyone who tries 

this sturdy and dependable REGNA becomes a “high speed” operator . .. 

everyone who sees it admires the streamlined styling, the legible 

keys and listing, the clear curved window for maximum visibility. REGNA’s 

rugged Universal Electrolux Motor does all the work—chases fatigue— 

increases daily employee productivity! 
Swedish steel, Swiss precision counters; 
different capacities from 6 total 7 up; 
fully automatic safety keyboard; rear 


rubber rollers for portability; in 
light grey and ivory. 





Also—low-priced hand 
operated models. 


- 


FSU | 


bas 
_ 





Gentlemen: 
Please send more information on the new Electric Regna 
Adding Machine and outline advantages of becoming a Regna 
Dealer. 


Name 


ie 


Address 


Regna Cash Registers of Canada Ltd., 704 Notre Dame St. W., 
and Business Equipment Machines, 489-R King St. W., Toronto, Ont. 


INTINENTAL U. S.: Jorgen S. Lien, Box 507, Bergen, Norway. City Zone State - 
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Honor Charles Burns 
for Long Service 
Charles J. Burns this 
pletes 56 years of service with Thorp 
& Martin Corp., Boston, Mass., and 
in honor of his feat. his fellow work 


yea! com 


ers recently surprised him with a 
party. 
President Richard Phippen pr 


sented him with a Paul Revere bow! 





PAUL REVERE... 
Thorp & Martin Corp. to Charles Burns 
left, upon completion of 55 years with 


bowl was gift of 


firm. President Richard D. 
makes presentation. 


Phippen 


on behalf of the company, and his 
fellow workers additions 
to his power tool equipment to en 


gave him 


courage his “do-it-yourself” hom 
hobby. 

Mr. Burns also received a scrap 
book containing messages of good 


cheer and best wishes from his many 
friends in the industry 


FISHERMEN TWO Mike McMahan 
(left) and Sib Smith show pictorial evi- 
dence of their catch of a marlin sword fish 
weighing almost 175 pounds and nine feet 
long. Getting the finny 
12-foot boat after 55 minutes of maneuvers 
to land it was quite an operation off the 
peninsula near Buena Vista in Lower Cali- 
fornia. Mr. McMahan is president of 
McMahan Bros., Desk Co., Inc. of Los 
Angeles and Mr. Smith heads the Whole- 
sale Office Equip. Co. of San Franciscc 


creature into a 


and There 


Named Chairman 
of Class Fund Drive 


K retch- 


Vic e-presi- 


W alter 
mer, 
dent of 
Imperial 
pany, has 
named chairman 
of the class of 
1945 for the fifth 
annual Columbia 
College fund. 
As class chairman, Mr. Kretchmer 
co-ordinates solicitations of gifts from 


Peerless 
Com- 
been 





his classmates which will be used to 
increase financial support of under- 
graduate scholarship aid and other 
programs benefiting the college, the 
men’s undergraduate liberal arts unit 
of Columbia University. 


Cammack Uses 
‘Mr. Stationer’ 


Allen 
Novel 


Allen Cammack, 
operating Cammack 
Office Supply in Bur- 
lington, N.C., has cap- 
NSOEA’s 


symbol 


italized on 
Mr. Statione 
with one of his own. 
\ caricature of Mr. 
Cammack 
the figure 


rounds out 

which is 
used on envelopes pro- 
claiming “Your School 
Supply Store.” 


















Lakes Named for 
Lofgren, Spackman 


Two leaders in the stationery and 
office equipment industry now have 
Minnesota lakes named for them. 

The lake naming was a special 
feature of a luncheon given recently 
for 200 Chicago business leaders by 
Minnesota’s Department of Business 
Development. 

Former Minnesota residents, the 
honor was given to Charles W. Lof- 
gren, president of the Sanford Ink 
Spackman, 


Company, and H. B. 
Products 


president of Lyon Metal 
Company. 

Gov. Orville L. Freeman of Min- 
nesota said that the lakes, unnamed 
until now, are in north central Min- 


nesota. 


Highest Scout Award 
Allen 


to Ivan 


Another honor was recently ten- 
dered to Ivan Allen, Jr., president 
of the NSOEA, when he was awarded 
the Silver Buffalo, highest national 
Boy Scout award fo1 distinguished 
service to boyhood. 

Twelve other outstanding national 
leaders also received the award at 
the 46th annual meeting of the BSA 
national council. 

In Scout work, Mr. Allen has a 
record which began in 1923 in At- 
lanta, Ga., where he first joined a 
troop. He became a Scoutmaster in 


1934, serving until 1936. He has 
been a member of the Atlanta Area 
Council executive board since 1940, 
and served as its president from 


1945 to 1947. In 1941 he was elec- 
ted to the Region VI executive com- 
mittee, and he became a member of 
the national executive board in 
1950. He has also received the Silver 
Beaver and Silver Antelope awards. 
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COLE’S New ... improved 
FULL SUSPENSION FILE 


No. 204 $46°° OLIVE GREEN OR COLE GRAY* 


No other file at this low price has this really full suspen- 
sion. 25% more filing capacity. The last folders in these 
files are as accessible as the first. Smooth gliding draw- 
ers, spring compressors and guide rods. 








NOTE: Last folders as 


accessible as the first 






FOUR DRAWER LETTER SIZE 
1434 wide, 5214’ high, 2658" deep. 
No. 204 $46.50 


LEGAL SIZE 1734" wide, 52'4" high, 
265%’ deep No. 504 $52.50 


Plunger type lock that automatically 
locks all drawers $9.00 additional. 


TWO DRAWER~> 
LETTER SIZE 

Desk High, 14%” w, 
24” d. No. 202 $32.95 
LEGAL SIZE...17%4" w 


No. 502 $37.95 
Lock that locks both 
drawers $4.95 additional 








THREE DRAWER 
LETTER SIZE 
1434 w, 40” h, 2656” d. 


SAVE VALUABLE 
FLOOR SPACE > 


Use 5 drawer files 





as illus.) where 








No. 203 $43.25 
space is scarce 
LEGAL SIZE 17% wide. and save 25% of 
No. 503 $51.50 your office space. 
Plunger type lock that FIV ER - 
automatically locks all 


<3 Y 00 ad l. , 60" h 


aig No. 20 HY 
Org 1ASSY tor ste 
KK new, popular ‘e t oduct 
R's: at L 00 additional. su OT vk CP $10.00 
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lo. 2810 $39.95 


he ’STENO” Chair 


COLE’S HaninrY ASR CHAIRS 


“SECRETARY” Chair “EXECUTIVE” Arm Chair 


EI minates fatigue Colorful, impressive, the last word 
ind corrects ‘m- in beauty. Brushed aluminum, satin 
roper posture. Five smooth frame and 
way adjustment. All base. Tilt seat with ad 
ylon bearings. Thick justable height. Smooth 
am rubber uphol- rolling ball-bearing 
tered with DuPont's casters. Seat size, 
amous ‘Fabrilite.” 191o" x 17" x 234” 


ushed alumi 
a No. 2550 $79.50 


ime. One piece 


1wn base equipped — — 
th hick ploten. Sees Junior “Executive 
x 14" x 2%! Same as above but 


made entirely of steel 
instead of aluminum 
Smartly covered with 
DuPont's “Fabrilite”’. 
4 colors only): Brown, 





e f Green, Gray and Wine. 

etd No. 2825 $59.95 c 

Ushion. A 

sat heial Nos. 2810 and 2550 chairs are available in the following 

ig caster colors: Granite Gray...Oak Leaf Green...Wine...Saddle Tan 

6" x 13 Brown...Terra Cotta...Sapphire Blue...Coral...Apple Green 
. Russet. 

$29.95 2 Nos. 2815 and 2825 chairs are available upholstered in 

3 Brown, Green, Gray and Wine. 


NEW YORK 415 MADISON AVENUE 


























STEEL BLUEPRINT CABINETS 


Provides protection for blueprints, art work, 
engravings, maps, etc. Drawers glide 
smoothly and quietly at a mere touch. Rear 
hood protects contents. Green or Cole gray. 


5 DRAWER UNITS 
Inside Drawer Outside Cabinet 


No W H | H 0 Price 

4030 37” 2%,” 25° 40%” 154,” 28%" $92.50 
30-B Base for above cabinet, 7'/)” high 14.25 
4332 43° 2%," 32" 46%,” 15%," 35% 106.75 
433-B Base for above cabinet, 7'/,” high 15.95 
5038 50” 2," 38° 53%” 15%,” 41%" 132.50 
538-B Base for above cabinet, 7'/, high 19.00 


) UNIT 
Ss’ P 40° 265," 87.50 


See 


your VALUABLES 
and VITAL PAPERS 


A dial lock secret vault, 
only you know the 
combination). Plus 
three full suspension 
letter files. Heavy steel. 
1434” w, 52%" h, 2658” 
d. Green or gray. 

No. 2004D $65.95 


With add'l. plunger lock 
that locks all drawers, No. 2004DL $75.95 


















SAFETY 
CABINETS 
with lock 


Supplies stay 
neat and 
orderly. 
Prevents 
petty 
pilferage. 


Adjustable 
shelves. 


No. 349L Green or Gray 





Nd W H D. Price 
200 14%,” 294," 24” desk height.......... $24.00 
800 30° 40° 2654” counter height... 59.00 
349L 30," 374,” 17° low counter hgt.. 45.00 


SEND FOR OUR LATEST CATALOG 


OLE steex equipMeNT Co., 


CANADA 


NC. 


aa. 
CKINA 


TREE 




















































is 


No. 1631 


$139 A @ oN c Lor Oe 


i PU ’ Stand Fombhte or office 
for ent in the family. Drawer for suppligs, 


books. Opens up to 39” x 17”, typeltit e ight 
Heavy gauge steel. Olive Green or Gra o. 759 $11.95 



















“POSTURE” Chair No. 2810 v 


Brushed aluminum. Five way adjustment. Foam rubber cov 
ered with Du Pont’s “‘Fabrilite.” Steel base $39.95 
Green, Gray, Brown or Wine 








No. 1621 $897 


SPACE SAVING DESK 


Three letter files with spring compressors, two double card 


Same as CY 

ers 
: x ~) non osc 
_¥e _ ie oo Re 
uh 


ti 
KS: knee spac ert ” 
ypewriter ict no drawgrs 
632 ee ct number. 





drawers for 3 x 5 or 4x 6 cards (7200 cap.), plus a conven 
ient arm rest. Heavy steel, desk height, 54 wide, 25'2 
deep. Mist Green, Olive Green, Desert Sand, Cole Gray 


TWO DESKS 
in the space of ONE 


NEW: 


Solves the office space problem. Enables two people 
to work comfortably where only one person worked 


before. Doubles present floor space. Has two_| 
size suspension files plus two knee ia BS 
lock and key. Aluminum trimmed Pal ae 


No Wide High 45 Price 
1631 66, | 4: $139.09 
1632 29’ 149.50 


5:8 . left “el 


nly the two letter size draw 
0. Add “‘N” to item number 
above knee space) deduct 


d or Cole Gray. 





Le 


STORAGE CABINET 
This full size cabinet is 
a fine office addition. 
Dustproof, made of 
heavy gauge steel. Pro 
tected by strong doors 
with a two way lock- 
ing controlled 
by a paracentric lock. 
76" high, 36” wide, 
1812’’ deep. Olive 
Green or Cole Gray. 
No. 76 $59.95 


device 


SLIDING DOOR 

CABINET 

Same as above but 

with sliding doors. 

For use in close quar- 

ters. No swinging doors 

to block aisles 

76” h, 36” w, 1934” d. 
No. 7636 $62.50 


As above with lock, No. 7636L $69.00 
Additional Shelves for the above cabinets $4.25 each. 





No. rE a 


Two letter files, three adjustable storage compartments un- 
der lock and key. Heavy steel. Desk height, 5442” w, 2512 
d. Mist Green, Olive Green, Desert Sand or Gray finish 


LOCK for two drawers $4.95 add'l. 




















The 


Four 


‘“PRESIDENT’S” File 
letter PE 
two drawers for 3 x 5 or /N 
cards (6400 capacity) used fo 
checks. P 


secret vault with 4” dial lock), 


full suspension 


tracts or cancelled 


bly protected by extra outer 18 
under lock and key. Heavy 9, 
3212" wide, 3742" high, 19g 
Olive Green or Cole Gray. 
No. 475 $ 


The ‘““MERCHANT’S” F 
2 letter files, drawer for 3 
4 x 6 cards (3200 cap.) plu 
cret vault and storage space 
protected by an outer doorgyp 
lock and key. 302” w, 4, | 
17” d. Mist Green, Olive & 
Desert Sand or Cole Gray. | 
No. 1370€ 13 


LOCK: With plunger-type IK | 
No. 1370PL $— 


Above cabinets availa 
Grained Walnut, Mahog 
Knotty Pine finishes $15. 


all drawers 

























No. 1700 $135°° 





sé f) 


comes © 74 MUO 


» “No. 1707—1 letter drawer, 


STANDARD COLORS: 


SEND FOR 


COLE street EQUIPMENT Co., 


LINE OF 


These beautiful desks of tomorrow will greatly improve t 
pearance of your office. Styled by foremost craftsmen to m 
most discriminating taste. They create an atmosphere th 
increase your prestige with clients and employees. 
constructed of heavy furniture steel. Beautifully covered wi 
grade linoleum attractively trimmed with a fine aluminum 


‘x24 


No 

1700—1 letter drawer, 4 box drawers (55 
1701—2 letter drawers, 2 box drawers (55 
1702—1 letter drawer, 4 box drawers (55’ 
1703—2 letter drawers, 2 box drawers (55 


No. 1708—Three box drawers 


Desert Sand, Mist Green, Olive Green or Cole Gray baked @#8®- 
LATE 







MODERN OFFICE 


Ru 


x24 


! 


x28 


x28 fiter 
a, sec 

1 box drawer (4134x24”) Re 
41% x24") o7 








CATALOG 


NC. 











(‘oles STEEL 
SHELVING UNITS 


Pavy 


pacity 





— ls + 
L} 1 
, si a 
+S" File’ ~ 
DEN Inits $48.35 
yn lette t 
» 5 NIT SHELVING UNITS (CLOSED) 
goer PRICE PER UNIT Add’! 
Ww. H. I t Unit 3Units 6 Units Shelves 
M2 36" 87 « $38.00 $36.95 $35.50 $3.25 ea 
we 18 36" 87 44.25 43.20 42.20 4.25 ea 
y. Heavyg, 36° 87” 24 56.50 54.50 52.95 4.95 ea 
righ, 19g 49 25.50 25.40 25.00 2.95 ea 
spits SHELVING UNITS (OPEN) 
Jo. 475 $ 
PRICE PER UNIT Add’! 






H. [ Unit 3Units 6 Units Shelves 
36°’ 75 x $24.65 $23.65 $21.60 $2.95 ea 
36°" 75 18 x 27.75 26.45 24.65 3.50 ea. 

> 2 32.95 31.55 29.85 4.95 ea. 

















LURALISA 


IT'S’ Fi 
er for 3 


BUTAL 
\ 


33 DRAWER 
CABINET 


360 Compart- 
ment Capacity. 
Pays for itself in 
safe-guarding 
tools, catalogs, 
printed matter, 
etc. Inside draw- 
er: 858" w, 234" 
h, 12” d Cabi- 


‘ 


net size: 3058’ 












w, pte yy 
xt: ‘p 











cap piu§ 
age space 0.3312 pie 
uter GOOTVIDER PARBSIGNS — ' 
i . - ‘h el hol eh: wthe m, 1, adjust. us pl 
n, Olive fe | cent 1 set divides so each 
ie Gray. drdwer into 3 npartments. 
_ wd oa + 
lo. 1370 & 133 65c per set (two to a set th p 95 
yer-type IK which w k all 33 drawers, No. 27K $10.00 
1370PL 3 
Qa 
Mal THE 
$15 “EXECUTIVE” 
FILE 
ICE 
F 3012” wide 
rove ft 3712" high 
ntom 17” deep 
1ere 
COLORS: 
es : Mist Green, 
ered wi Olive Green, 
1inum @ Desert Sand, 
Cole Gray 
No. 1478 $59.95 
#tter files, 7 we for 3x5 or 4x6 cards (6400 
), secret vault ar torage space under lock and key. 
x24 
dve cabinet wit i! instead of letter size drawers, 
1878 $69.95 
ay baked @per-type k t ks all drawers, $7.50 add'l 







3-No. 8712 Units 
$110.85 





Cole’s “MODERN” File 
A filing cabinet, storage 
cabinet and secret vault all 
in one. 3 full suspension 
letter files and 2 drawers 
for 3x5 or 4x6 cards (6400 
cap.) also for leases, con 
tracts or cancelled checks 
Plus 3 storage compart 
ments under lock and key 
30%” w, 51%” h, 17” d 
Heavy steel, green or Cole 
gray No. 991 $79.00 
LETTER SIZE—as above but 
with a fourth letter file re- 
placing the two index card 
drawers. No. 990 $75.00 
LEGAL SIZE—Same as No. 
990 but with legal size in- 
stead of letter size drawers, 
33'2" w, 51%" h, 17" d 
No. 1090 $85.00 
Above with plunger-type lock 
that automatically locks all drawers $9.50 add'l. 

















(hles 


SPACE SAVING DESKS 


For use where space is at a pre- 
mium. Has two full suspension letter 
file drawers. Sturdily constructed of 
heavy gauge steel with beautiful 
aluminum trimmed linoleum top. 
These desks are available in Mist 
Green, Olive Green, Desert Sand 






No. 1721 $65 or Cole Gray. 


epno™ SPACE SAVING SIZES 








NEW YORK: 415 Madison Ave., 























Wide High Deep Price 
1721 34 29” 194" $65.00 
°S 2. 1721-A 34 29" 26%" 72.50 
these double 1721-8 40 29 19%" 69.00 
~~ card cae plus an 1721-C 40 29” 26%" 74.95 
acing the 1721-D 58” 29" 19%" 74.95 
l of te’ size “gee 1721-E 58 29” 265%" 82.45 
“ at Add 
ot oat: saben 
¥ “DESK ’n FILE” 
A retractable desk ...a safe for val- 
vables . . . drawers for checks . 
files for letters . . . shelves for books 
and drawers for index cards. A com- 
plete steel office all protected by two 
docrs under extra lock and key. 
323%" wide, 60” high, 19” deep. 
$110 
No. 1093 GREEN OR GRAY 
SPECIFICATIONS Inside Dimensions ~ 
Wide High Deep 
Top Vault 16 8” = 16" 
Shallow Drawers 1338" 2” 16” ~S 
Card Drawers 6%" 4%" 16” a 
Check Drawers 1242" 44” 16” 
Letter Drawers 1212” 103%” 16” = 
| or 
Grained Walnut, Blonde Oak, Gl y 
Mahogany or Knotty Pine Gl 
$15.00 additional / 
es | Le 
= ( a | 
All your important papers —> . LA 4 
at your fingertips. The retractable aia =a 
desk glides in and out 4 
on roller bearings “4 (a eS 


New York 17, N. Y. 














wrong way right way transfer to pronto 


Records thrown on shelves are Records in Prontos can be located Save money, transfer into low cost Prontos 
hard to find, collect dust and in a jiffy...stay neat and orderly and use your expensive cabinets over again. 
take up 50% more room. Doubles your filing space. 









SANITARY BASES 
for all size files $375 






... for less active files 


There is a size made for every office record. These Pronto files 
are sturdily built of 275-lb. test fibre board, reinforced with 
















FOLLOW steel on the shell and the four corners of the drawers as well. B 
BLOCKS They cost no more than ordinary files! Can be interlocked into : 
ae oaneng ag solid units and stacked to the ceiling. Beautiful in appearance, a 
ade for any size tile ‘ ‘ i 
finished in olive green to match your regular office files. Will : 
LETTER SIZE $370 last a lifetime. - 
i shave “2 yr oO “9 tT © 
CHECK SIZE $950 
Prices slightly higher 
Colorado, West of the Roch 9 T ° m A G € F ! L € 45 
and outside of U.S.A 
G 


PRONTO FILE CORPORATION 415 Madison Ave.,N. Y. 17,N. Y. 
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} Getting even isn't half as profitable as getting ahead."—VERA REED, home girl, 5518 S. Elirabeth St, Chicago 
; he Teer ewer Mie Rene © fer Or ater ant S0H pay Rewer Seach Gay ter Ge Gnet anette Saeed hye remier Adres Matters” care Tike Tienes Pivene state ammpetien 








| WINNIE WINKLE, THE BREADWINNER. Typewriter Supplies lOek I 
—— yn ee — a sna meant — St 
pr ” |) =n. Te mayen ) [ Fee! mow } T 5 con oF pean romel " ; ? j 
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Bermuda Shorts 
ntos Inaugurate Summer 
ain. at Clark Peeper’s 
In a rban shopping center, 
such as in Clayton, Mo. where 
the Clark Peeper Company has its 
brancl the women shoppers 
dress it sual manner, even to the 
wearing horts in the summer. 
lf the stomers can do it, why not 
the em} So to answer the 
questio1 ctured here, the fem- 
inine mer! rs of the Clark Peeper 
staff we ying Bermuda shorts. 
Phe a was approved by Mr. 
Peeper after some cajoling, and he 
still takes lot of kidding from the 
boys in the industry. But at the same 
time. he ] received free publicity SUMMER DRESS . for Mrs. David 
r\ . paper » he? Nelson, left, and Mrs. Harry Pfiffner, 
on Lic > Sc ies SD > 
; : sales clerks at Clark Peeper's, 
not abo to complain. 
5 
a 
Z 
$ 
h 
‘. BACK TO HOOL WINDOW ... Dic- 
. tionaries and pencil sets, looseleaf 
notebook s and a portable typewriter 
¥ are among the school supplies that were 
T attractively displayed under a string of 
gold leav t Hines & Essick, Decatur, Ill. 
—BW 
OA—8 /56 





HERE AND THERE 
Continued from Page 58 





T. A. HEYER . founder of the Heyer 
Corp., made the comic strip “Winnie 
Winkle" as a typewriter supplies salesman 
33 years ago. At the time, and for many 
years since, he was strictly a duplicator 
supplies man, but all things change, and 
finally, this spring, the comic strip became 
true when the Heyer Corp. purchased the 
Queen Ribbon and Carbon Co., Inc. Now 


he can live up to the title. 


Clary Joins Board 
of Western College 


Election of Hugh L. Clary, presi- 
dent of Clary Corporation, to the 
board of trustees of the new Harvey 
Mudd College of Claremont, Calif., 
was announced by Mrs. Harvey S. 
Mudd, board chairman. 

Mr. Clary received his A.B. degree 
in 1915 from Pomona College, where 
he majored in mathematics, and did 
graduate work at Carnegie Tech. 
Prior to founding in 1939 the Clary 
Corporation of San Gabriel, Calif., 
he was vice-president in charge of 
operations of the Bank of America 
in San Francisco, 

Mr. Clary belongs to numerous in- 
dustrial and business organizations 
and is a director of the California 
Manufacturers Association. 
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NOMDA Presents Awards 
in Membership Effort 


One of the outstanding features at the Wednesday lunch 
eon during the recent NOMDA convention in Houston, Tex., 
was the presentation of awards for signing up members of 
the National Office Machine Dealers convention, and for 
excellence in various lines of promotion 

For the third consecutive year the Liston Jackson trophy 
went to members of the Southern California OMDA, who 
added 66 new members to the rolls. Texas finished second 
with 51 and Northern California third with 32 

In the various divisions the winners were 

Division Two—Chicago, first; Pacific Northwest, second; 
New England, Third. 

Division Three—Georgia, first; Tri-State of Pittsburgh, 
second; Nassau and Suffolk, third. 

For signing up 26 new members himself, J. H. “Bud” 
Lemmon of Houston, Tex., was the winner of individual 
honors and first place in the contest among members of 
local associations. A special award was presented him. Second 
was Norbert Mayer of Los Angeles with 18; and third was 
William Kaufman of New York City with 13. 

The David Silvers Trophy for competition among members 
outside local associations went for the second time to the 
NOMDA veteran, W. AA. Johnston of Knoxville, Tenn 

In the promotion categories, awards were presented to the 
following: 

Display advertising—Harold Steinke, Upper Darby, Pa., 
first; N. H. Von Soosten, St. Louis, second; Wilbur Walker, 
Wichita, Kans., third. 

Direct Mail Series—Baker Company, Lubbock, Tex., first; 
Specialty Service Company, Fort Worth, Tex., second. 

Direct Mail individual piece—A. J. Gillies, A-1 Office 
Equipment, Hawthorne, Calif., first; N. H. Von Soosten, St 
Louis, second. 

Merchandising Idea—The Baker Company, Lubbock, Tex., 
first; Roper Office Machines, Seattle, Wash., second. 

Honorable mention went to: 

Display advertising—Floyd Office Machine Co., San Pedro, 
Calif.; Albany Typewriter Exchange, Albany, Ore.; Valley 
Typewriter Service, Sayre, Pa 

Direct Mail—Metropolitan Typewriter Co., Detroit; Holly- 
wood Office Appliance Co., Hollywood, Calif.; Ford Office 
Machine Co., Temple Tex. 

These awards were made after careful consideration of 
judges headed by Vern Booher, chairman. 


Mosler Buys Research Products, Inc. 

Purchase of Research Products, Inc., of Danbury, Conn., 
manufacturer of electrical and electronic monitoring and se 
curity devices, by the Mosler Safe Company, was announced 
recently. 

According to Edwin H. Mosler Jr., president, the acquisition 
is in line with Mosler’s diversification in the electronics field. 
Earlier this year, Mosler bought a 7%4-acre industrial tract in 
Danbury for construction of research and development facili 
ties. 

Mr. Mosler said that Research Products, Inc., will remain 
in Danbury and that there will be no changes in management 
Or Operating personnel. Kenneth H. Schmidt is president of 
Research Products. 
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Marcell Rand Named Executive 
Vice-President of Remington Rand 
Marcell N. Rand has been appointed 
executive vice president and general 
manager of the Remington Rand Divi- 
sion of Sperry Rand Corporation, Harry 
F. Vickers, Sperry Rand president, has 

announced. 

Mr. Rand has been vice president 
and general manager of the Remington 
Rand International Division for the past 
seven years. His new assignment carries 
the full responsibility and authority for 
all Remington Rand operations. He will 
report directly to Remington Rand president, James H. Rand. 

Mr. Rand’s new assignment is the culmination of a 21- 
year career with the company, covering every phase of oper- 
ations. After a brief interval in one of the company’s plants, 
he became a door-to-door portable typewriter salesman. He 
has since gained wide sales experience with virtually every 
company product. Mr. Rand has been a member of the board 
of directors of Remington Rand since 1941. 

Howard J. McGuire has been named vice president and 
general manager of the Remington Rand International Divi- 
sion. During his 28-year career with the company, he has had 
many notable accomplishments to his credit. He handled 
government negotiations for the establishment of the type- 
writer plant in Hillington, England. 

For three years he was managing director of Remington 
Rand of India. His more recent achievements included the 
setting up of Remington Rand Ltd. in Rhodesia and South 
Africa, and handling negotiations leading to the merger of 
Chartres Ltd. of Australia with Remington Rand. Prior to his 
new appointment, he was assistant general manager, responsi- 
ble for branch and distributor activities in Asia, South Africa, 
Australia, and New Zealand. 





M. N. RAND 


Autopoint Establishes Business Gift Division 

J. W. Lederer, president of the Autopoint Company — a 
division of Cory Corporation, has just announced the for- 
mation of Executive Gifts International by Autopoint. 

[he new merchandising division has developed a new execu- 
tive and business gift giving program which enables customers 
to select European gifts in this country which will be mailed 
directly from the European countries where they are made to 
the recipient here in the United States. 

Offices in Paris, London, Florence, Geneva, Frankfort and 
Venice are consummating arrangements with European manvw- 
facturers for a line of such business gifts 








To eliminate any confusion which might have been causeé 
by the listing of different titles in the convention report, July 
issue of OFFICE APPLIANCES, we are giving the corretl 
new name of the Canadian Guild organization. It is “The 
Stationery & Office Equipment Guild of Canada, Inc.” 

On page 86 of the July issue the photographs of John How 
ard, new Underwood Corp., research and engineering director 
and J. Ray Hardman, Royal Typewriter Co.’s branch managet 
were inadvertently transposed. We’re sorry. 
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Take a GOOD LOOK 





at your advertising! 


Suppose you were a prospect for an add- 
ing machine, a typewriter or another of 
the office appliances you sell . . . how 
would you know where to buy them? 
If you did what most people do — you’d 





ducing business for office appliance 
dealers? Make sure you are cashing in 
on all the headings that can bring more 
phone-in and walk-in sales for you. 


Take a good look at your ‘Yellow 





Rand > ‘ ’ *-* . 
a 21 look in the Yellow Pages’ of the tele- pages’ advertising today and make it 
f oper phone directory. easy and convenient for prospects to 
= & Do you know there are several differ- locate your business in the ‘Yellow 
ever) ent ‘Yellow Pages’ classifications pro- Pages,’ of the telephone directory. 
- b< 
nt — 
ul Div al ; 
has ha <a a ZF a 
handle ing me “TF 
e type na ia 
§ 
ningtor _ 
ded the j 
i Sout j : . 
rger Ol } i 
r to his } ' 
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ly 
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istome}rs 
» mailed 
made t 


fort ane 


n manu 





a 
Find Your 
Nearest Dealer 

In The 


‘Yellow Pages’ 

















ort Ju 


Advertisers of branded products are using this 


1S IT emblem to tell prospects how to find their dealers. 


hn How 


directo Would you like some good sales ideas? Suggestions from your ‘Yellow Pages’ repre- 
nanage sentative on his next visit will help you to improve your Classified Directory advertising. 
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Duluth Typewriter Occupies 


Modern, New Location 


u 
4 
= 
= 
¢ 
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¢ THE DULUTH TYPEWRITER and 
Business Furniture Co., 320 W. First St., 
Duluth, Minn., recently moved into a modern 
new store close to the Duluth telephone com- 
pany’s main office. 

The 40-year-old firm, founded by G. G. 
Mellin, president of the company, is now 
managed by his son, John A. Mellin. Its 
principal beginning was in typewriter sales and 
repairs, but today it offers business machines 
and business furniture in a growing market. 

Beside featuring a complete repair and 
service department, manned by men with a 
total of 100 years of mechanical experience, 
the company features Smith-Corona products, 
All-Steel Equipment Co. furniture, Harter 
chairs, and Victor adding machines. 

Wide aisles and attractive displays of both 
machines and furniture enhance the appear- 
ance of the interior, while a modern, off-set 
front creates an inviting exterior 





EXECUTIVE OFFICE .. . in steel doubles as a model office to 
create furniture sales. The desk, in color, is included in the All 
Steel Equipment Co. line, with matching cabinets and credenza 
units, 


TYPEWRITER SALES .. . and adding machine sales areas are pleasant- 
ly open and free from clutter, offering convenience to the customer 
who wishes to try out the machines. Note the portable display on the 
top of the cabinets in the left hand picture. 
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: = choose from 
1€s = over 1,804 different 
3 styles, colors and 
sizes of 
Static-Free Stencils! 







"2 
I'M SURE YOU'LL AGREE * 
WITH ME THAT THIS IS 
THE BIGGEST LINE OF 
STENCILS IN AMERICA. FOR 
YOU THIS MEANS YOU’LL ALWAYS 
HAVE A FRESH STENCIL IN THE 
AS SIZE AND STYLE YOU WANT. 4 
” 


* 






office to 
the All. 


poate You name it! We have it! Great big stencils, 


little stencils; standard stencils, foreign machine 
stencils; quality grade stencils, economy grade 
stencils; film stencils, plain stencils; standard 
guide lines, special guide lines; stencil negatives 


Dealers: 


for multilithers; Formographed church and music 
You'll profit with the 


complete SURE-RITE 
Stencil line because you 


stencils; and stencils for water base inks, If we 


don’t have it, we'll make it up for you. No 
never have to 
substitute or sell 
make-shift stencils. 
This makes happier, 
more profitable 
customers for you. 
Write for our new 
catalog, today. 


can Stencil Mfg. Co. 


2714 Walnut St., Denver, Colo., Phone AComa 22-2714 


matter how you look at it, you will find the 
stencil you want at your SURE-RITE dealer—or 


write for our new explanatory catalog. 


NEW —now all SURE-RITE Stencils are 
specially processed to be Static-Free! 


4 


—~ 


i a — IN THE MID-WEST, CALL YOUR LOCAL PANAMA-BEAVER MAN— ALWAYS A LIVE-WIRE. 
a ——— IN THE EAST, CALL TRU-RITE, INC., 116 BROAD STREET, NEW YORK, NEW YORK, 
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RIBBON-CUTTING CEREMONY. 


Village President Theodore 
Ill., cuts a strand of tar 
the new plant and office 
Machine Co., Inc. Left 
whose husband is president 
Sales representative; Mrs 
firm’s purchasing agent; W 
Insurance Agency; James T 
Arthur Wagner ale repr c Dis 
S. W. Lent: Village President 

Cloyce Hunter, Mansfield 

Cloyce Hunter Mr j 

and Harold Ricklef pre 

Chamber of Commerce 


Weber Addressing Machine 
New Plant in Open House 


The new plant and office building of Weber Addressing 
Machine Company, Inc., in Mount Prospect, Ill., was formally 
opened to the public on June 15. It was a proud day for 
Joseph Weber, chairman of the board, and his associates as 
precided at ceremonies in the imposing structure, constructed in 
Weber Industrial Park 215 E. Prospect Ave., adjoining Lions 
Memorial Park. 

With 21,000 square feet of space, the Weber plant now 
has four times the area offered in the old building in Mt 





Top picture—C. E. Ritter, president; 
Jim Thomas, Jr., production manager; Joseph Weber, chairman 
of the board; Jim Crassweller, advertising manager; S. W. Lant 
purchasing agent; Jim Thomas, Sr., plant manager. Bottom picture 
—Chairman of the Board Weber seated at desk in his new office. 


WEBER PERSONNEL 


Prospect. The major portion of the business is now being 
devoted to the Weber Marking System line of markers and 
devices for addressing and labeling shipping cartons. Produc 
tion of the addressing machine, basic item in the Weber pro 
duction since Joseph Weber started in business on Dearborn 
St., Chicago, in 1923, is being continued. 

Plant facilities are now augmented, the building including 
a conference room, an experimental section, a special welding 
room, painting facilities, and adequate storage and production 


space. 
Village President Theodore Lams cut the ribbon for the 
open house ceremonies ttended by other Mt. Prospect 


Officials including Trustee C. O. Schlaver, managing edito1 
of OFFICE APPLIANCES, Village Manager Harold Appleby 
and Collector-Treasurer Herman Hinz 
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‘*Luxco’’ Is New Name for Line 
Manufactured by Badger, Inc. 

Formal announcement of the marketing, distribution and 
pricing policies of Badger, Inc., of La Crosse, Wis., manufac- 
turer of the Luxco line of steel chairs, business machine 
stands and personal files was made to the trade by James E. 
Kuppe, sales manager, upon the publication of the company’s 
new catalog 1610, “New LUXCO Chair Catalog.” 

Luxco, which is among the newest brand names in the office 
equipment field, will be the identifying insignia of all products 
manufactured and distributed by Badger, Inc. 

Luxco products, said Mr. Kuppe, will be sold exclusively 
through stationers, office supply and office furniture dealers. 
The company will not engage in direct selling activities of any 
kind, and all promotional efforts of its manufacturing-sales 
team will be devoted to building sales through its dealer 
organization. 

A special “warehousing service” has been set up at La 
Crosse, according to Mr. Kuppe, under which 10,000 stands 





stamping presses on the assembly line at Badg- 
er, Inc., tailor-stamp seat pans for the new ‘‘Luxco” line of 
steel office chairs. 


HEAVY... 


of all models and colors, and hundreds of chairs of all models 
and colors and fabric combinations are held ready for ship- 
ment at all times. The company has set aside 20,000 square 
feet of space in its factory building as a warehouse area, and 
is planning additional warehouses on the East and West coasts. 

Reason for the advanced production facilities at Badger, 
Inc., is the fact that while the Luxco name is new, the origins 
of Badger, Inc., go back as far as 1946 when, as the Badger 
Stamping and Tool Co., the company began producing office 
equipment which was then marketed by an outside sales 
organization under the imprint of the seller’s name. 


Elco Stationery Taking New Location 

The Elco Stationery Company, 55 Wave Way Ave., Win- 
throp 52, Mass., is preparing to open at a new location. Cata- 
logs are desired from manufacturers of office supplies, equip- 
ment and social stationery. 
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LETTER TRAY 
SYSTEMS 


The modern completely accessible Letter Tray 
System. Open 4 sides for faster, more efficient 
executive and general office procedures. Dig- 
nified, impressive—low cost! 








_ 
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te 


Prices higher on West Coast 


DOUBLE 
TIER 


F275 









TRIPLE 
TIER 


F375 






TRIPLE BRIDGE 






The Steelmaster Vizi-tiers are your best Grade ‘‘A"’ letter tray sys- 
tems. Ruggedly constructed, permanent best furniture steel—rubber 
covered legs. Post and joinder hardware permits expansion to 
unlimited uses to meet your individual needs. 


The world's best—to serve you best! 


175 Vizi-Tier—tetter size | 3); | 10%” | 13%” 


incl 


tier 


ts 5’ | 105%" | 1346” 


7 31%" 20” 





Price 


30 | Sibs.| 6.05 
“1 1056] 13%" | 8 ibs. 
20 Ibs. 





Soft 
Grey 








COLOR DETAIL: Finished in decor colors 


to maintain your office harmony. No extra cost. 


Reg. im, Frost 
Green Tan 
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PCK Portable card record 5%” 3"k,” 1%” 2 $2.75 
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Mittag & Volger, Inc., Holds 
Open House at Maywood Plant 


Harmer, Sales Manager John 17 
George Wilson presided 
open house held June 15 at the 
1800 W. Madison St., May 


General Manager Walter 
Suydam III and Branch Manager 
at the Mittag & Volger, Inc.. 
new Midwest manufacturing plant, 
wood, IIl. 

Dealers from Illinois and Wisconsin and Maywood towns 





Seen at Mittag & Volger Open House . 

TOP—John T. Suydam Ill, sales manager; Walter Harmer, general 
manager; George Wilson, manager of the Maywood branch. 
BOTTOM—An open house group: George Wilson, branch manager; 
Dick Mitchell, Liberty Carbon & Ribbon Co., Chicago; Sid Allen, 
Gene Finlay and Elmer Klorig, Chicago Stationers; Tom Powers 


Milwaukee, Wis.; Mr. & Mrs. Harry P. 
Chicago; Stan Shoemaker, Petti- 
John Suydam Ill, sales manager 


Powers Office Supplies, 
Bilodeau, Bilco Service Products 
bone Office Supplies, Chicago 
of Mittag & Volger, Inc. 


people, together with members of Great Lakes Travelers Club 
were present to make a tour of the plant and participate in the 
refreshments. 

The visitors watched roll paper conversion and coating of 
paper at the building, which offers adequate space for ware- 
housing. The entire Midwest region south to New Orleans is 
served from Maywood » George Wilson is branch mana 
ger. It is planned to expand the manufacturing at the nev 
facilities. 

“Our new plant is evidence of significant growth of sales in 
the Midwest area,” stated Sales Manager Suydam. 
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PROPERTY on which Globe-Wernicke 
plant is located is now owned by the com- 
pany. 


Globe-Wernicke Purchases Property 
on Which Plant Is Located 

The Globe-Wernicke Co. recently completed negotiations 
for the purchase of the real estate now occupied by this 74- 
year old manufacturer of office equipment and supplies, ac- 
cording to R. Herman Hammer, company president. 

[he property, located in Norwood, Ohio, a suburb of Cin- 
cinnati, comprises 15 acres of land and extensive brick build- 
ings with over a million square feet of floor space. 

Globe-Wernicke’s giant plant employing approximately 1,000 
skilled craftsmen is divided into two major divisions—paper 
and steel. Each division has streamlined production lines for 
the manufacture of the company’s 4,000 items of office equip- 
ment, accessories, and filing supplies. 

Although the purchase does not become effective until June 
30, Globe-Wernicke, stated Mr. Hammer, has already em- 
barked on an improvement and expansion program to step up 
production and distribution facilities at the mammoth plant. 





Columbia Ribbon & Carbon Makes 
Three Recent Appointments 

Columbia Ribbon & Carbon Manufacturing Co. recently 
announced the appointment of A. J. Lehmann, former mana- 
ger of the order department, to a newly created post in the 
sales department. 

He will cover all product information correspondence, quo- 





A. J. LEHMANN 


M. J. O'BRIEN G. F. BAGNALL 


adjustments. Mr. 
1929 and was 


tations, price lists, customer queries and 
Iehmann has been with the company 
manager of the order department since 1947. 

Michael J. O’Brien, Jr., who has been order expeditor for 
the company for the past four years, has been elevated to the 
position of order department manager, replacing Mr. 
Lehmann. He joined the company in 1952. 

In the sales field, George F. Bagnall has been appointed 
manager of the Philadelphia, Pa. branch office. Mr. Bagnall 
joined Columbia in 1948 after leaving the Ford Motor Com- 
pany public relations staff. 


since 


Appointed Treasurer of Bates Manufacturing Co. 

C. Harrison Meyers was appointed treasurer of The Bates 
Manufacturing Company, at a meeting of the board of di- 
rectors, it was announced recently by C.S.A. Williams, presi- 
dent 

Mr. Meyers, who attended Pace Institute in New York, 
joined the company in 1923 as a member of the bookkeeping 
department. He later became an assistant treasurer and was 
in charge of the accounting department. 
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inc Do you have samples on your floor? WN ; THE STURGIS POSTURE CHAIR CO. « STURGIS, MICHIGAN 


General Sales Offices, 154 East Erie St., Chicago 11, Illinois 
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‘Fashions in Business’ 


Sells Office Interiors 


@ THE OFFICE FURNITURE industry has produced no 
Dior, but Morton Marks & Sons, Richmond, Va., office furni 
ture and equipment leader, in observing the formal opening 
of its new Executive Furniture Guild Galleries and display 
rooms, proved that fashion is a selling force which does not 
stop with clothes. 

“Fashions for Business 1956”, was the theme of the open 
ing of Morton Marks & Sons’ new store rebuilt after a dis- 
astrous fire in February, 1955, which completely wiped out 
the 20-year-old firm. The company stressed the new trends in 
modern business interiors bright splashes of color in up 
holstery fabrics, draperies, and carpets, free-shade conference 
desks, modular furniture, Danish and Italian-designed seating, 
and new accessories. 

Designed by George Reinoehl, executive director, and mem- 
bers of the staff of the Executive Furniture Guild Workshop 
at Grand Rapids, the two-story building houses complete dis- 
plays of safes, office furniture and equipment, and facilities for 
layout and design of offices and commercial interiors. 

The exterior, constructed of light gray Norman brick and 
glass, has two large display windows one devoted to the dis- 
play of steel furniture and equipment, and the larger 25- 
foot-window for display of a completely co-ordinated executive 
office. 

First floor of the showroom is divided into two display 
areas — one a plushly-carpeted Executive Furniture Guild 
Gallery, where furnishings are set off in model office settings, 
and the other, a rubber-tiled display floor for steel office fur 








niture. The reception area of the Guild Galleries serves as a 
Guild Proving Center, and has space for designers, cabinets 
to store carpet, drapery, upholstery, and finish samples, and 
shelving for display of gift and accessory items. 

The general and executive offices of the firm are ar- 
ranged along the rear of the first floor. Each room is set up 
for the dual purpose of display as well as normal operation 
with different designs and types of furnishings. Front parti- 
tions of each of the office areas are of glass and walnut, com- 
plemented with draw draperies. 

The office safe, filing cabinets, and other storage areas are 
concealed behind sliding walnut panels. A large draw drapery 
conceals the elevator door. 

Additional model executive rooms and directors’ rooms, 
completely coordinated with draperies and accessories, are 
displayed on the lower level. A raised “chair bar” for proper 
display of posture and industrial seating lines one of the walls. 
and an open area is used to show safes, other record and 
money protection equipment, and commercial furniture. 

Kitchen facilities for employee use and to serve snacks to 
customers are concealed behind sliding walnut doors. 

Warehousing of stock is in a nearby building, allowing 
use of the entire store for display purposes. 

Officers of Morton Marks & Sons are Morton Marks, Sr., 
a veteran of 32 years in the industry, president; Merrill D., 
and Adolph H. Marks, vice-presidents; Herbert S. Marks, 
treasurer, and Morton Marks, Jr., secretary. 
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MANIKINS .. . supplied by a local specialty shop and clothed in 
the latest spring fashions helped to create a more life-like atmos- 
phere in the office windows. The display of furniture, right, was 
worked out by George Reinoehl of the Executive Furniture Guild 
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It's ADDO-X’s precision 
manufacture that reduces 
operational noise to a whisper. 
With new fast action," 

fingers literally dance across 
the keys. The STEP-O-MATIC 
lever offers calculator 
performance at adding 


machine cost when 
multiplying. 


Write today for literature f. 


ADDO MACHINE COMPANY, INC. 


145 WEST 57TH. STREET, NEW YORK 19, N. Y., CIRCLE 5-6940 


WEST COAST BRANCH 
WESTERN ADDO MACHINE CORP., 2921 BEVERLY BLVD. 
LOS ANGELES, CALIFORNIA, TEL: DUNKIRK 5-2247 


“At 175 r.p.m. 
tAlso on our NEW two register machine. 


For further details mail this advertisement with your letterhead. 
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The older we grow, the more we know. This is not only 


true of people, but of companies, too. . . for a company 


is only as wise as the knowledge of its combined staff. 


For 60 years, PANAMA-BEAVER has matured 
steadily in its program to provide an “easier 
office-worker life.” Since 1896, the company has 
learned to anticipate the needs of the commercial world 
before they arose. Among the first to recognize the 
important role of Vision-Engineered products, 
PANAMA-BEAVER’s research department developed 
the easy-on-the-eyes Hypoint colored carbon papers 
plus Lustra Colorful Inked Typewriter Ribbons— 
especially created to harmonize with all paper stocks and 
letterheads. Another achievement—the Eyesaver, Parma 
Pearl and the NEW Ebony Unimasters (for spirit 
duplicating) with tinted jackets to avoid glare, relax the 
eyes, relieve harsh contrast and permit faster work. 


Exciting things have already been charted for 
PANAMA-BEAVER’s next 60 years .. . as you will 
find out when you call your PANAMA-BEAVER 
man, “always a live wire!” 


PANAMA-BEA VER 
WUE” Wha 


Coast to Coast Distribution 
Since 1896—'"'The LINE that can't be matched." 
MANIFOLD SUPPLIES CO. 
488 Third Ave., Brooklyn 17, N. Y. 
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Marshall-Jackson to Leave 
Chicago Loop After 80 Years 

Marshall-Jackson Company, now at 26 S. Clark St., Chi- 
cago, will take new ground floor quarters at 314 W. Washing- 
ton St. on September The Clark St. location building is to 
be torn down in the near future. 

The firm’s original stationery store, Skeen & Stuart, was 
opened on “Madison Street near the Bridge” in 1873. During 
all the succeeding years this leading stationery and office 
equipment firm has been in the loop area—on Madison St. 
when it was first cleared of rubble after the fire of 1871, and 
on Monroe St. when it was the printing and book-trade center. 

Now, after being on Clark St., in the center of the financial 
district for almost 50 years, the firm has been re-organized and 
soon will be established in new, modern quarters. Spacious 
offices equipped with modular functional furniture will present 
a picture of great progress since the old days of the high 
stools, standing desks, mammoth ledgers, quill pens and fool’s 
cap writing paper. 

New names now appear on the company’s letter heads. Eric 
H. Behmer is president, S. J. Alengo vice-president and C. A. 
Morse secretary. These men have been affiliated with the firm 
for a long time and are well known in the stationery business. 

O. R. Geuther, connected with the company for 48 years, 
has retired from full activity but will remain on the staff in 
an advisory capacity. 

In 1906, the Thayer & Jackson Company succeeded the 
Skeen & Stuart organization. Three years later, the George E. 
Marshall Company was combined with Thayer & Jackson to 
form the Marshall-Jackson Company, one of the largest print- 
ing, binding and stationery firms of that time. Under the guid- 
ance of Mr. Geuther, an office furniture department was es- 
tablished and the business developed to its present high stand- 
ing in the equipment field. 

Others who have built their business lives into the Marshall- 
Jackson enterprise are George E. Marshall, H. E. Thayer, 
Dwight Jackson, L. T. Marshall, Oscar F. Modene and Clark 
Roland. All have contributed to the high tradition of business 
integrity which the new officials pledge to maintain as the 
future unfolds 


Benche Inc. Opens New Showroom 

Benche, Inc., has recently moved into a new showroom at 
29-35 Lafayette St., Schenectady, N. Y. Chester W. Kasten- 
smith is president. 
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INSTANTANEOUS COMMUNICATION of invoices to 
Hobbs Trailers’ Fort Worth, Tex., plant from branch offices 
in the state is made possible through the combined serv- 
ices of the machines here pictured. At left, operator watches 
as an invoice is typed in a branch city on a Western Union 
Teleprinter and transmitted to a special pre-printed order 
form master on the home office machine. At right, the 
finished master copy is put on a Ditto duplicating machine 
which provides necessary copies for all departments at the 
factory. The system is claimed to eliminate at least nine 
transcriptions of invoices. 
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WANTED 


by every office worker: 


























FATIGUE-FREE working comfort that helps them do a better job, ZASIER 


mne 


day, do your office 


same tempo, the same 
t as at the beginning? 
you give them Art 
Seating Office Chairs... 
re scientifically designed 
free comfort. 

omfort feature ever 


her 
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is the ‘“Tilt- 
with Art Metal 
you lean 


ive 


. reporting on a 
t seating posture and 


e work production. 
onstruction Company 


New York. 


back your feet remain on the floor...you 
enjoy complete in-place relaxation. 

Art Metal’s “Live-Action” back is 
self-adjusting... rubber shock mounts 
“give” with the slightest movements, 
yet support the body in correct working 
posture. Seats and backs are correctly 
formed and cushioned with foam latex 
for coolness and all-day comfort. 

Art Metal chairs enhance the appear- 
ance of any office. Coverings feature the 
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finest leathers and fabrics in new deco- 
rator colors. Exposed aluminum is satin- 
finished and anodized. Nineteen styles 
for executive and general office use. 
Find out now how Art Metal Correct 
Seating Aluminum Chairs can help you 
reduce office costs through elimination 
of working fatigue and loss of efficiency. 
Your local Art Metal dealer or branch 
office is listed in the Yellow Pages under 
“Office Equipment’’...or write us. 


For 68 years 
the hallmark 
of the finest 
in office 
equipment 
and systems. 


From Art Metal National Magazine Advertising to Buyers 
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You’re headed for the ““winner’s circle” 

when you sell Miami Systems business 

forms. You'll cash plenty of first sale 

“pay offs” and enjoy a steady flow of repeat 
; : ; 

winner's profits. 

Miami Systems business forms lead the 


ur | hi Mi Mi | field on every count. There is a competi- 
e Ing eee ® tively priced, conveniently sized form for 


virtually every business need. What’s more, 





all forms are custom-made to your 



















customers’ exact specifications and needs. 
And you’re backed by our quality work, t 
prompt delivery, continued dependable 
service. 

Get on a sure thing—Miami Systems 

business forms—the forms all American 
businessmen want and buy. Enjoy Bonded 
Dealer Protection, too, which guarantees 

no competition from us—ever! 5 
For all the money making details, and a C 


schedule of our new low prices, write today, 


‘)! ( =e | 
f GAOGAGAD 


Se stems 
, 7 ys 






4 


MIAMI SYSTEMS CORPORATIO! 


c i N C | N NAT I . ,, 8 





MSC Business Aids include—Autographic Registers and Forms, Contin- 
vous Forms, Continuous Interleaved Sets, Rite-Type-Snap Carbon Forms. 
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New INVINCIBLE furniture is modular designed for 
6 
e | * ITs 
THAT MEAN | | lh lo A ally 


New square-edge tops offer unlimited 
INVINCIBLE office groupings for you 
to help plan and sell! 





When one sale inevitably leads to another there’s only one way 
your volume can go: UP! That’s the big story of Invincible’s 
modular-designed metal office furniture — with square-edge tops 
available for flush alignment of all units. Profits are as unlimited 
as the Invincible combinations anyone can now custom-plan! 

Added to the popular molded-edge tops, the new square- 
edge units make Invincible one of the most complete lines built! 


And famous Invincible business-engineered features give your sales 
even more impetus... such as six beautiful and functional finishes, 
remarkably durable tops, quietly gliding drawers, and superb 
steel construction throughout. 


Powerful national advertising support! 
Catalogs, brochures, mats! 


Supplementing Invincible’s already strong promotional program, the news of 
modular-design units is being flashed to all your customers with full-page, 
full-color ads in Newsweek, Business Week, Office Management and Manage- 
ment Methods. Newspaper mats are ready, a special 
new brochure, a colorful full-line catalog . . . for the 


follow-through that makes Invincible advertising yours. 
Write for details today. 






METAL FURNITURE COMPANY © Manitowoc, Wisconsin 
In Canada: A. R. Davey Company, Lid., Factory Representative 
174 Bedford Road, Toronte 5, Canada 





1. X-1820-1A auxiliary unit (typewriter 
height) with one pair 1819 end panels 
F-1830 square-edge top 

+ F-6030 PA desk 

F-1860 square-edge top 

1820 auxiliary file unit 

with 1819 end panels 

F-6030 PA desk 

+ 951 secretary posture chair 

901 executive chair 

- 930 side chair 

— fit together perfectly (using #18 and #19 
clamp sets) ... as do any and all Invincible 
square-edge top units for any desired general, 
executive or professional office grouping. 
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squeeze bottle 
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Here’s the 
modern plastic glue 
that’s so perfect for school 
use! It’s quick-setting. Dries clear, 
won't stain. Forms a strong, durable 

bond. Also ideal for dozens of uses 
around the home. Does a superior 
job of gluing wood, paper, 
cloth, pottery—any porous 
material. Display it prominently 
for volume impulse sales! 
Available in 114 o0z., 4 0z., { 
and 8 oz. squeeze bottles, 
and glass jars. 


ALSO AVAILABLE IN THE 
CONVENIENT 
Y%, OZ. PLASTIC TUBE 
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Poe egTOMERS * POPULAR SCIENCE 
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ELMERS GLUEALL str give for you! 


THE BORDEN COMPANY 
CHEMICAL DIVISION « 350 MADISON AVE. » NEW YORK 17,N. Y 
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Appointments... 


Represents Curtis-Young in Long Island 
MICHAEL J. TEDESCO was named recent- 


ly as sales representative in charge of 
Long Island, N.Y. sales for the Curtis- 
Young Corp. He has had previous experi- 
ence in the office equipment and supply 
field and recently underwent a two-months 
training program in the firm's factory 





Now Represents Oxford Filing Supply 


DAN KOSS, well known in the industry as 
a traveler in the Mountain States area, is 
now representing Oxford Filing Supply Co. 
He will call on dealers in Colorado, Idaho 
Montana, Utah and Wyoming. 





New Controller for Horder’s, Inc. 


ELVIN T. WATTS has recently been ap- 
pointed to the position of controller of 
Horder's, Inc., Chicago office supply firm, 
and its affiliated company Associated Sta- 
tioners Supply Co. Mr. Watts was pre- 
viously assistant treaturer and controller of 
Associated Telephone and Telegraph Co. 
in Chicago. 





Appointed Eastern District Manager 
CHARLES J. WILLIAMS was recently 


named district manager of the Rochester, 

N.Y. sales office of National Vulcanized 

Fibre Co. Mr. Williams joined the company 

> in 1936 at the home office and since Jan- 
i -_ 


uary, 1947, has been a member of the sales 
4 v =. 


staff in the Rochester area. 

In District Post for National Vulcanized Fibre 
RUSSELL S. DAVIS, JR., has been ap- 
pointed district manager of the National 
Vulcanized Fibre Co., Newark, N. J. office. 
He was formerly associated with the com- 
pany's New York sales office and has been 
with National for eight years. He is a 
graduate of the U. S. Naval Academy. 





ry 





Named Globe-Wernicke Ad Manager 
ROY C. BRUCE, JR. was recently appointed 


advertising and sales promotion manager 
of The Globe-Wernicke Co., it was an- 
nounced by R. Herman Hammer, president. 
Mr. Bruce comes to the company from Nor- 
quist Products, Inc., where he was sales and 
advertising manager. He also was associated 
with the Hamilton Mfg. Co. as a manufac- 
turer's representative. 
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Crean Work Eddontiol. 


For Students and Teachers 
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REKORD-KEEPR BINDER COVERS PROPOSAL COVERS 
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CELLULOID TAB RING BOOK INDEX SCHOOL WALLETS LEATHER-LIKE MATERIAL WALLETS 


You will find widely diversi- 
fied and high quality items 
in our line which consists, in 
part, of wallets, brief covers, 
binder covers, indexes, brown- 
skin carriers, Kwik-Twst 
drills, student's subject 
indexes, and card files. 


EXPANDING FILES 






SMEAD 


MANUFACTURING CO., INC. 
HASTINGS, MINNESOTA 





EXPANDING CARD FILES STUDENT PORTFOLIOS 
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Look to 


ONGHORN 


CARBONS... RIBBONS 


fora 


Leaders in 

AMCO’s complete 
line of carbons 
relate Male)*\elary 

for the office— 
leaders in sales 
and profits for you! 


Send for Illustrated 
AMCO Catalog 


AMERICAN CARBON PAPER MFG. CO. 


Factories at Ennis, Texas * Chatham, Va. 
Branch Offices and Warehouses at Houston, 

Dallas, Birmingham, Monroe, Los Angeles, 

Denver, St. Lovis, Orlando. 





Appointments... 


Represents Cel-U-Dex on West Coast 

CHARLES T. BYRAM has been named as 
West Coast representative for the Cel-U- 
Dex Corp. Mr. Byram, who will be working 
out of San Francisco, is well known in the 
industry. He will call on the trade in Cali- 
fornia, Oregon and Washington. 





ROBERT T. LALLY was recently named as 
general sales manager of the Audograph 
Co., New York, distributors of Gray Phon- 
Audograph network dictation systems and 
Audograph dictating machines. The ap- 
pointment came after Mr. Lally joined the 
firm in May of this year. He previously was 
national manager of remote dictation sales 


for the Edison Co. 





Named to New Ditto Wholesale Post 
JOHN F. MANGELS, JR. was named to 


the newly created position of sales man- 
ager of the wholesale division of Ditto, 
Inc., according to a recent announcement 
by L. A. Watkins, vice-president of sales. 
Mr. Mangels has been manager of the 
company's West Coast dealer organization 
since 1951. He joined the firm in 1947 in 
the export division. 






t 


ROBERT PLACE was recently appointed 
district sales supervisor for the eastern 
district of GR Products, Inc. He was for- 
merly national field representative for the 
Exchange Club, and has served in sales 
capacities with Mutual Life of New York 
and Amana Refrigeration, Inc. 





Ditto Names Long Beach Manager 


i eae ELMER E. HARRIS was recently named 

"3 manager of the Ditto, Inc., Long Beach, 
Calif., branch office. Mr. Harris joined the 
firm in 1930. He has served in Milwaukee, 
Los Angeles, Buffalo, and Cleveland. 





Advanco Products Moves to Own Building 

Advanco Products recently completed construction on a new 
factory, warethouse and office building at 76-05 Sist Ave., 
New York City, N.Y., which will offer triple working space 
as compared to its previous location at 148 W. 24th St. 

The company announced that many new items will now be 


added to the line now that space and added manufacturing 
facilities are available. Philip Siliber supervisies planning and 
production, David Silber is in charge of traffic, and Jack L. 


Silver is sales manager. 
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introducing 


. L-UNIT SPACE SAVERS 


Convenient... Convertible . . . Economical 
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It’s easy to sell your customers on the advantages of these new 


a 
rt 


TER BUSINESS 


ASE L-Units. Compact . . . efficient . . . they give maximum 





return on high-priced floor space... permit better office layouts. 


Files, reports, reference material are always within easy 





reach . . . added work space is gained at a minimum cost. 
Basic desk unit plus telephone, storage or drawer 
cabinets, bookcases and tops give wide choice of combinations. 


‘ Show them on your floor . . . build your profits the easy way. 


Franchise may be open in your community . . . write for complete information. 


ALL-STEEL EQUIPMENT INC. 


AURORA, ILLINOIS 
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LOOK 


n store for you 









“CST” (Controlled Surface Tension) INK 


for smooth, no-smear, no-skip, no-spread writing. 
An exclusive Esterbrook formula! 


KING-SIZE CARTRIDGE 


with 4 !4-mile writing capacity and consistent “‘write- 
out”’ performance! 


INK 1S WATERFAST 


on paper, yet quickly and easily washable from fabrics 
with any soap or detergent! 


STANDARD model 
to retail at 


$950 






pl a 
folders ar - 
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A BRAND-NEW, DEPENDABLE 
INSTANT-STARTING 


dA | — et a Ps ; 






FROM 






RETRACTABLE POINT 


mechanism— million-time-tested ! 


CHOICE OF COLORS 


to match Esterbrook Fountain Pens 
and Push Pencils! 





CHOICE OF LINE 


Medium or Extra-Fine! 


009 


Now’s the time to fill out 


DE LUXE model 
to retail at 

/ $375 

ij 


, 


? 


He Gaterbook PEN COMPANY 


America’s Oldest Pen Maker! 


CAMDEN 1, NEW JERSEY 
The Esterbrook Pen Company of Canada, Ltd., 92 Fleet St., E., Toronto 


your stock on the complete 





Esterbrook line! 
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Magic Key 
Releases 
Locking 
Action 


3 Quick Steps 
to hind any 
loose-leaf records 


| Insert tube sec- 
® tions of new 
Magic Posts through 
holes in one cover. 
Stack sheets over 


Place other cover 

@ on top, insert 

shafts in holes and 

push down with thumb. 

Opener Key releases 
k 














Records are 

@ neatly andsafely 

bound . . . smooth on 

top and bottom with 

no projecting posts— 

perfect for filing or 
stacking. 








84 


UNLOCK 
A WEALTH OF 





Trode Mork 


AUTOMATIC 


BINDING POSTS 


Versatile new Magic Posts 
combined with nationally 
known Liberty Record Binders 
make an unbeatable combi- 
nation for sales! These posts 
lock securely or can be re- 
leased with Opener Key to 
add or remove sheets as de- 
sired. Records are bound se- 
curely, neatly and organized 
for easy reference ... at 
lowest cost. 


2 DIAMETERS, 
15 LENGTHS AVAILABLE. 


Magic Posts diameters of “%e 
in. and %¢ in. and 15 standard 
lengths extendible up to 50% 
handle all loose-leaf binding 
requirements. Magic Posts are 
the most useful, efficient posts 
on the market customer 
preferred. 





Write for Dealer Packet with 
Complete Information and Prices. 


BANKERS BOX COMPANY 


720 S. Dearborn St. 


Chicago 5, Illinois 








R. C. Allen Retires 


as Chairman of Board 


Following the announcement by R. C, 
Allen, founder and former chairman of 
the board of R. C. Allen Business Ma- 
chines, Inc., that he plans to retire from 
the more active phase of directing the 
firm, a new group of officers were 
elected by the stockholders. 

Mr. Allen, who plans to spend more 
time on his plantation near Charleston, 
S. C., hopes to pursue his hobbies of 
boating, hunting, fishing, dogs and cattle 
R. C. ALLEN raising. He took the post of vice chair- 
man of the board. 

The new chairman of the board is Henry A. Greene, 
former president of the company 

Other officers elected include John T. Carlson, former vice- 
president and general manager, who is now president and 


— 





H. A. GREENE J. T. CARLSON Cc. W. OWENS 
= 


general manager; Cecil W. Owens, former manager of the 
Southeastern division, who is now assistant to the president; 
Melvin T. Snyder, treasurer for 15 years, now senior vice- 
president; Lloyd E. Smith, former general manager, now 
vice-president and director of sales; John K. Fell, former 


a> 













PS 


L. E. SMITH 


J. K. FELL 


M. T. SNYDER 


director of sales, elected treasurer; Fred C. Scheneman, former 
credit manager, named assistant treasurer, and Max M. Lud- 
low, now advertising manager. 


Other officers include Kenneth P. Phelps, vice-president, 





F. C,. SCHENEMAN M. M. LUDLOW 


East; J. Lawrence Walker, vice-president, West; Grant 1 
Harrison, secretary; Walter F. Metzger, executive comptroller, 
and Louise Schriemer, assistant secretary 


Martin Business Furniture Moves 


Martin Business Furniture, Inc., has recently moved into its 
own building at 330 Broadway in Albany, N. Y., according 
to Henry W. Martin, president 
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tutional Chair 
ral aluminum. 


Goodform 


No. 4302 in 7 





Also availab n bronze, gold, 
ebony and other anodized colors 
The policy of Mutual of Omaha is 


comfort insurance for personnel. 
That’s why they’ve placed Goodform 
No. 4302 in their employees’ cafe- 
teria. And the benefits are mutual. 


Goodform’s well balanced structure, 
simply designed with perfect pro- 
portionin 
Result 


relaxing lunch time and go back to 


g, means luxury seating. 
employees enjoy a restful, 


the afterr 


n’s work fully refreshed. 





MOOG S * GOCDFORM ALUMINUM CHAIRG * 


OA—8 /56 


Mutual of Omaha 
benefits 
with Goodform 


In a chair 


nNeelit 
relaxation 





Adding to their natural beauty and 
smartness of design, Goodform chairs 
now come with aluminum in color- 
anodized finish — bronze-gold, ebony 
and other attractive tones. Always 
smooth and bright, the lightweight 
aluminum frame is permanently 
rigid and strong, always squeakless. 
And the upholstery in vividly color- 
ful, plastic-coated material is practi- 
cally accident proof, cleaned quickly 
with mild suds and water. 


Consider quality. Consider style. 
Consider cost. Then investigate 
Goodform for the best, the most eco- 
nomical buy in institutional seating. 


Write us. We'll send you a catalog 
in color showing the many beautiful 
models in the Goodform Institutional 
Aluminum Chair line. The General 
Fireproofing Company, Dept. X-57, 
Youngstown 1, Ohio. 











GENERAL 


FIREPROOFING 


Foremost in Metal Business Fur 


SUPER -FILER MECHANIZED FILING EQUIPMENT * GF ADJUSTABLE STEEL SHELVING 
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Scenes from the Annual Banquet. . . 
1. Mrs. Jack Overholt presents golf t 


looks on 

2. The four golf winner 
net: Fred Carlson W 
low gross 


3. NSOEA executive Vice 
plaque to Jack Overholt 

4. Mr. Burbank present 
past president of the Oregor 


Stationers of Region Il 
Go Across Border 


Enjoy Hospitality in Vancouver 
Directed by Governor Overholt— 
Travelers Help to Entertain 


Vancouver, B.C. 

Stationers of the United States and Canada joined hands of 
friendship and industry fellowship across the border for a con 
vention of Region 11, NSOEA, May 30-31, June | at the 
spaciously comfortable Hotel Vancouver in Vancouver, British 
Columbia. More than 300 attended the sessions presided ove! 
by John D. Overholt, stationer of Vancouver and governor of 
the district. 

Elected to succeed Mr. Overholt is James Wilhelmi, The 
Stationers, Inc., Tacoma, Wash., and the 1957 convention is 
planned in his city. 

New first lieutenant governor is James Kalbus 
Kalbus Office Supply, Nampa, Ida. Second lieu 
tenant governor elected is Robert Gibb, Associated 
Stationers, Seattle, Wash 

Oregon Trail Travelers Club, that organization 
which has made 
for NSOEA circles in the Pac 
tributed much to the success of the convention, The group 





potiatch a famed institution 
Northwest, once again con 
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elected Richard Vaughan, manufacturers’ representative, Seattle, 
as the new president to succeed R. W. Anderson, also of 
Seattle. 

Other officers elected by the Travelers are: first vice-presi- 
dent, Gerry Whitcomb, American Pencil Company, second 
vice-president; Ken Sutherland, The Globe-Wernicke Co.; 
secretary, Chet Williams, Yawman and Erbe Manufacturing 
Company; and treasurer, George Simmons. 

It was fitting and proper that one of the featured speakers 
at the convention was Fred Smart, secretary manager of the 
Stationery & Office Equipment Guild of Canada, Inc. In his 
remarks on the subject of “Building Together”, Mr. Smart 
pointed out that while it was not the first time he had spoken 
at a NSOEA regional meeting, it was the first time in Canada, 
and the first time he had traveled this far from headquarters 
to make a speech anywhere. 


Praises Co-operation 


Mr. Smart praised the unselfish co-operation accorded the 
Guild organization by NSOEA and said: 

“There seems to be a growing tendency among almost every 
age and type of peoples to ‘just get by’. To do not one whit 
more than enough to pass the average test. This is particularly 
evident amongst young people in schools. . .if we could only 
make them see it, they could reach out for so much further 
knowledge with only a little extra effort. 

“But it is not only young people who are infected this way. 
There are wider circles in which it is considered both popular 
and approved to work as little as possible, to give as little as 
possible, to slip through as easily as possible, but to demand 
as much as possible in return. . . 

“IT am convinced that one of our biggest tasks is to get young 
people to accept responsibility and to follow it through.” 

It was fitting that stationers of the United States should 
cross the border for the convention on Memorial Day, many 
driving along the Puget Sound highways and crossing at Peace 
Park where the great stone arch proclaims, “Children of a 
Common Mother.” 


Stationers Help 


In Vancouver, it was discovered that local stationers had 
co-operated in making this a successful convention with lavish 
entertainment and a fast-moving program. W. A. Gray headed 
the general convention committee, assisted by William Barron, 
A. J. Howard, M. Walton and J. F. Beveridge. J. M. Forsythe 
was chairman of registration, George Disbrow of. hotels and 
banquet and K. P. Warwick of entertainment. 

President Ivan Allen, Jr., of Atlanta, Ga., headed the visit- 
ing troupe of speakers from the national association. Others 
heard were Paul Mailloux, sales manager of Eberhard Faber 
Pencil Company; Dr. Ralph D. Cies, NSOEA counsel; Ken 
White of Ken White Associates; and Folger Fellowes, presi- 
dent of Bankers Box Company. 

An innovation was the luncheon for both men and women, 
followed by a delightful style show introduced by Fashion 
Editor Winifred Mather of the Vancouver Daily Province. 


Travelers Entertain 


As usual the Oregon Trail Travelers Club skit was top 
flight satire, the product mainly of the facile mind of F. C. 
“Chet” Williams. It portrayed Auto-Pencil-Mation in the in- 
dustry and employed Chet’s Christmas tree lights blinking on 
and off from a panel of his own making. Collaborating in 
presentation were Joe Rye, Bob Anderson, Gil Weiss, George 
Simmons, Herb Morgan, Bill Gagnon, Dick Vaughan, Clint 
Martin, Ken Sutherland and Marshall Wiley among others. 

Jim Kalbus, Kalbus Office Supply, Nampa, Ida., was mod- 
erator for the dealers’ panel, assisted by Robert Gibb, 
Associated Stationers, Seattle; Jack Miller, Millers Office Sup- 
ply, Puyallup, Wash.; Sam Colton, Office Stationery & Supply 
Company, Medford, Ore.; NSOEA President Allen and Ex- 
ecutive Vice-President Paul E. Burbank. 

At the annual banquet, Mr. Burbank presented plaques to 
Retiring Governor Overholt and Retiring President Anderson 
of the Oregon Trail Travelers Club 

Golf prizes were presented to Stu Wright, Fred Carlson, 

(Turn to Page 88, please) 
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Travelers Have Fun with Skit... 


for 


H. Humphrey Griggs and Dick Hunt. Richard Vaughan, on 
behalf of the Travelers, presented Mrs. Overholt with an elec- 
trical appliance. 

Many stationers availed themselves of the opportunity to 
visit scenic spots in British Columbia during their stay across 


the border. 


Prizes Awarded in All-Rite Contest 
All-Rite Pen, Inc., has announced the winners in its na- 
tional “Write an ad” contest which was open to wholesalers 
and retailers in the writing instrument field and their em- 
ployees 
First prize of $500 went to Mrs. Anne Siegel, Boston, Mass 
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Most versatile leather goods 
line on the market pre-sold with 
prestige national advertising 








Nationally advertised 





yy i 
f) It 0 FIRST PRIZE . . . of $500 went to Mrs. Anne Siegel of 
‘ al § oppe "y INC. Pencraft, Inc., Boston, Mass., in the All-Rite Pen, Inc., ad 
z writing contest. 
2024 $. WABASH AVE.+ CHICAGO 16, ILL. : 
; of Pencraft, Inc. Other winners were from Cleveland, Ohio 
3 New York — 389 Fifth Ave. * Telephone MUrrayhill 3-5777 iy? 3 ; 
4 Showrooms: 719 Olive ; and Los Angeles, Calif. A special prize of $250 went to James 
* Los Angeles — 712 Olive St. « Merchandise Mart Building , 
% Egner, All-Rite sales representative whose territory had the 
hi Wide y country’s largest number of entries. 
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THE FAMOUS 










The well-known line with the proved 
and improved advantages. 


The line of modern 
styling, sturdiness, 
smooth performance 


and economy — your 


best-seller at all times. 


Write for this 
new attractive 3-color sales help. 


Order No. C-14 


The Weis Manufacturing Company 





Monroe, Michigan 
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PROF Tw VAIL 


One Source of Supply 
for all your Paper 
Fastening Needs 
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IN 5 SPARKLING COLORS 
GOLD AND CHROME 





Now, more than ever, wise stationers realize 
that it is sound policy to sell quality products. 


And more than that... 
economy to combine their staple orders with 
their requirements for CLIPS — PINS — FAS- 
TENERS — and THUMB TACKS. It means a 
saving in freight — time — handling — book- 
keeping and other definite cost factors. This 
modern, efficient and profitable policy of buy- 
ing paper fastening devices insures a well bal- 
anced inventory which satisfies old customers 
and attracts new ones. 


they realize that it is 


IMMEDIATE SERVICE AT ATTRACTIVE PRICES 


\' a; Se ee 
MANUFACTURING 


COMPANY 


100 East 95th Street “Chicago 19, Illinois 





90 





Honored Mosler Employees 
Average 26 Years of Service 

The Mosler Safe Company recently honored 252 employees, 
with an aggregate of 6,563 years of service, at four annual 
dinner meetings of the Mosler Seniors. 

Averaging 26 years of service for each honored employee, 
the dinner meetings were held in New York, Chicago, Boston, 








CARL P. BARTELS HONORED .. . Edwin H. Mosler, Jr., 
president of the Mosler Safe Co., presents Carl P. Bartels 
with inscribed gold watch in honor of his 50 years of service. 


and Hamilton, Ohio, during June. More than 200 of the 
employees, respresenting more than 5,000 years of service 
were from the Hamilton-Cincinnati area. 

The Mosler Seniors is composed of employees who have 
been with the company for 15 years or longer. First in point 
of service was Matthew J. Braegger, a personnel interviewer 
at the Hamilton plant. He was cited for 66 years of service. 

Also cited at Hamilton were Bernard H. Kirsch, an orna- 


FORTY YEARS .. . of service with the Mosler Safe Com- 
pany earned a 40-year pin for Charles Donnell, left, man- 
ager of the bank division of the firm's Chicago office. He 
received his pin from Edwin H. Mosler Jr., right, at the 
annual dinner of Mosler Seniors. 


mentor and Wesley L. Riley, a supervisor, with 53 years of 


service each. George Whippen, a shopman from Neponsit, 


Mass., was honored at the Boston meeting: also for 53 years 


of service. 


The Mosler Seniors, established in 1954, numbers 252 em- 


ployees, with 54 new members this year. Employees with 


less than 25 years received commemorative pins and engraved 


certificates, while those with the firm 50 years or more were 
given inscribed gold watches. 


Awards at all of the dinners were presented by President 
Mosler 
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settings and a w 
ments. Available 


regular 







beautiful pencil striped walnut exteriors in 
silver walnut finish. Inquiries are invited. THE JASPER DESK CO., JASPER, I 






Manufacturers ! 
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new promotion opportunity .. . 
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. reporting news as it happens each day 


at the 1956 convention and exhibit of the National Stationery and Office Equip- 


ment Association. 





The growth in size and attendance of NSOEA’s Annual Convention has 

created the need for a daily newspaper. It is logical for the stationery and ollice 
equipment industry to look to OFFICE APPLIANCES for this service. 
Acknowledged leadership for over fifty years has developed the 

background, the staff, and the resources necessary to perform 

this job adequately and economically. 

Now exhibitors will have available a ready-made advertising medium to reach 
convention visitors each morning beginning Saturday, September 29. This is a 
tremendous opportunity to increase the effectiveness of your booth at the 


show. See your OA advertising representative for full details. 





Space reservations now being accepted. Special rates to regular OA advertisers. 


REPORTER 





C.C. Wheeler H. L. Sime Pacific Coast 
New York Office 3 Chicago Office 
J. L. Gallu; D. F. Cass S.C. Mead ) 2633 Military Ave. 
100 E. 42nd St. 600 W. Jackson Bivd. 


WW. Fisher W.B. Curtin Los Angeles, Calif. 
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Mrs. Walter Hubbs and her husband, governor- 
elect of Region 7, NSOEA 


Innovations Mark Region 7 
Convention in St. Paul 


Las Vegas Trip Contest Helps 
Stir Interest—Walter Hubbs 
Elected Governor of Area 


St. Paul, Minn 
Several innovations marked the Lucky Seventh District 
meeting held June 4 and 5 at the Lowry Hotel, St. Paul, 
Minn. First, was the barrage of publicity. Second, was the 
surprise of a trip to Las Vegas. Third, was the western at- 
mosphere including ranch costumes and statements punctuated 
with gunfire. Fourth, was starting the meeting with a western 
style “brunch” at 10 o’clock with a full house until the coffee 
break at two o’clock. The lure of the Las Vegas trip had its 
desired effect. A stationer, Joel Hanes of Mason City, Iowa, 
was the winner. All sessions were well attended and the total 
registration set a new record for the district 
The convention was called to order by Ed Erickson of 
Hibbing Office Supply, Inc., governor of the 
district. Invocation was offered by Reverend C. H. 
(Jack) Berry, chaplain of the Northwest Travelers 
Club of which, before entering the ministry, he 
was an active member. Following announcements, 
committee appointments, and other detail, the 
main business of the convention opened with an address by 





WESTERN INFLUENCE 
Vegas manner, is in evider 
gional. From left: Phyllis 
Envelope Co.; Gov. Ed Erick 
ply, Inc.; Marlyn Terhorst 
Co.; Joel Hanes, Yelland 
lowa, winner of the trip to | 
Thomas & Grayston Co 
Margaret Erskine, Farnham’s 


94 


Hellmut W. Eggers, of Essen, Germany, who spoke on the 
subject “A Peek Behind the Iron Curtain.” 

Speakers in addition to Mr. Eggers and the regular presi- 
dent’s troupe were L. L. Smith, vice-president of the First 
National Bank, St. Paul, who spoke on “The Facts Behind 
the Figures,” and Glen M. Bronson, Minneapolis, a public 
relations consultant, whose subject was “The Human Element 
in the Stationery Business.” 

Robert Jerue of McClain & Hedman Company introduced 
Mr. Eggers, who was captured by the Americans in World 
War II, brought to the United States, returned to Germany, 
came back to the United States as a Fulbright Scholar, earned 
several degrees and was about to return to his native country. 
People in other countries, he said, always think of America as 
having the best of everything. He commented on the adver- 
tising of the convention, stated that it would be the biggest and 
best ever held, which proved to be a fact. He was greatly im- 
pressed with the warm welcome and consideration given him, 
all of which he interpreted as a help toward mutual under- 
standing between countries. 


Acknowledge Gratitude 


He told of the gratitude of the many who received CARE 
packages, benefits from the Marshall Plan, the air lift, and 
other events and conditions which build good will. Mr. Eggers 
said he was raised a socialist, and the cause as promoted was 
big enough to arouse and maintain enthusiasm of young 
people. But in Germany, he said, socialism was based on anti- 
God—on the notion that Germans were better than anyone 
else. 

This ideology, he said, is dead today. It is succeeded by 
communism. He went on to say that everything we live for in 
America—private enterprise, private property, the capitalistic 
order of society—would be doomed under communistic ideas. 
Communism exploits peoples by appealing to their greed and 
hunger for land, fear, and desire for opportunity for young 
people to have a cause to live and sacrifice for and to believe 
in. Granted it is wrong, it captures the imagination of many 
people. In spite of present-day smiles, Mr. Eggers stated the 
world will crumble before communists give up their basic 
tenets. They still believe they will win over capitalism. 

Banker Smith’s talk, while not so planned, fitted in nicely 
with that of Dr. Ralph Cies who followed him. Mr. Smith 
spoke on financial statements, Dr. Cies on better management. 
Their addresses were as two lectures on phases of a similar 
subject. Mr. Smith was billed as saying “Believe it or not, 
bankers have the money you often need,” but added that the 
banks’ first responsibilities were to their depositors. Banking 
philosophy is modernized and in full keeping with business 
advancement, he said. Observing that the small venture of to- 
day is the big business of tomorrow, he asserted that bankers 
wanted to work with new small businesses. 


Failures Reported 


Speaking of failures, he pointed out that most involved en- 
terprises less than five years old; most were individually owned 
and managed; many suffered from inexperience. Others had 
too much business for their net worth, too much inventory or 
too much accounts receivable. Some had overhead so high 
that a 10% drop in sales might upset the enterprise. 

Mr. Smith stated that commercial bankers still are the main 
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credit and cited the five C’s required for 
capital, character, capacity, conditions, 
licated that the businessman who does not 
ntants for record and tax purposes may suffer 
statements might do injury because of an 
of his business. Adequate provision must be 


source Ol 
establishing 
collateral. He 
use expert acce 
from his thrift. His 


ncorrect p 


made for dept ition. He told of instances in which companies 
became involved in financial difficulties because of laxity in 
handling tax money. The bank, he said, wants to know who 
prepares its clients’ statements, adding that in his own bank is 


1 group of men whose task is to study statements sub- 


mitted. He { every item is scanned to find what might be 
called window dressing. He listed many items which might 
equire explanations. Budgeting, he said, is not complicated 
but is based on sales, overhead, and expected net profit. He 


estimated gros 


profit in the stationery field to be 30 to 40% 
about 31 to 39 days outstanding, net profit 


accounts rec 


ym to 4 mn saies 


Cies Lauds Dealers 


coming into St. Paul by plane and looking 

r of lakes he passed which he said stood out 
referred to dealers in the area whose opera- 

the lakes—crystal clear. He referred to Mr. 
Smith’s talk on what a bank requires before making a loan 
ind then proceeded with his own address. 

Public Relations consultant Bronson said make people think 
right and they act right. The best way to improve a busi- 
ness is to ve the people in it. A company cannot be 
leadership or personnel. It does not fail be- 
cause of the outside influence but because of the human ele- 
ment. He spoke of four ambitions—adequate income, to pro- 
gress, to be distinctive, and to serve society usefully, giving 
principal attention to the third. 

On the point progress he said there always is room for 
progress in iness, particularly in the human element— 
Emphasize mployees the duty they owe to themselves to 
progress.” 

Self impro declared Mr. Bronson, must be done by 
one’s self. It ws the law of use it or lose it. He advised 
dealers to practice concentration. Fifteen minutes of real con- 
centration on a current problem is an excellent method for solv- 
ing it. Among his ideas for being distinctive were being thank- 
ful and using esmanship—being thankful to God for our 


Dr. Cies 
t the great 
like jewels H 


tions stand o 


greater than 
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Camera synchronizer trouble ruined many of the pictures 
taken at the St. Paul regional. We regret that the pictorial 


coverage is skimpy. 
l herman Read, St. Paul Book & Staty. Cc Al Nordstrom, Smead Mfg. Co 
J. E. Gaffaney, Gaffaney’s, Fargo; Vic Lydon, mfrs. rep 
Storlie, mfrs. rep.; Mrs. Storlie; Ralph Graham, Stein Bros. Mfg. Co 
V Chase; Rans Chase, Sioux Falls Book & Staty. Co., Sioux Falls, $.0 
Walter Bachmann, Art Metal Construction Co Bob Brown, Koch Brothers 





Moines; John Stevenson, McMillan Book ».; Del Deming, Farnham Staty 
choo! Suppiy Co., Minneapolis 
iney Anderson, Latsch Brothers, In l n, Neb.; Harry Hitchcock, Metal 
raft nc.; 0. J. Bertelson, Berteison Bro Minneapolis; Leo Blied, Blied 
rir & Stationers, Madison, Wis 
Herb Johnson and Jack Behr, Wilson Jones C Carl Schutz, Eagle Pencil Co 


Stevenson, McMillan Book Co.; Guy Boyd, Shaw-Walker Co 


American heritage and for the people around us, to our em- 
ployer, to our fellowmen for their cooperation. On salesman- 
ship, he said, cultivate friendliness. To make a friend, be one. 
Always strive to create an atmosphere of harmony. The feel- 
ing of friendliness must be created and developed. Act the 
way you want to feel and soon you will be that way. 


Officers Named 


District 7 has an executive group composed of governor, vice- 
governor, secretary, treasurer, and a board of governors the 
members of which are chosen without regard to territorial 
location. Walter E. Hubbs, of Thomas & Grayston Company, 
Minneapolis, was chosen governor; Robert Brown, of Koch 
Brothers, Des Moines, vice-governor; Bill Anderson, Des 
Moines Stationery Company, secretary; Howard Schaub, 
Schaub Office Supply Company, Minneapolis, treasurer. 
Elected members of the board of governors were Del Deming, 
Farnham Stationery & School Supply Company, Minneapolis; 
Jim Foreshew, Foreshew Supply Company, Inc., Pierre, S. D.; 
Wayne Davis, Latta’s, Inc., Waterloo, lowa; George Celusta, 
A & E Supply Company, Duluth; Stanley Taylor, Gaffaney’s, 
Fargo, N. D., and Jim Kenworthy, Storey-Kenworthy Com- 
pany, Des Moines. 

Much credit for the success of the meeting was given to 
the publicity work of Del Deming and John Christianson, 
Quality Park Envelope Company, co-chairmen, for their vigor- 
ous advertising program and the handling of the trip to Las 
Vegas which was won by Joel Hanes. All committees func- 
tioned smoothly, so much so as to cause favorable comment. 

Governor Erickson acted as toastmaster at the banquet. He 
presented a gift to Mrs. Bergquist, wife of the president of 
the travelers’ club, on behalf of the members of the Seventh 
Region. Mr. Bergquist presented a gift to Mrs. Erickson on 
behalf of the Northwest Travelers. Homer Lay, manager of 
NSOEA, presented certificates of merit to Mr. Erickson and 
Mr. Bergquist. Ivan Allen, Jr., president NSOEA, followed 
up a masterful address given earlier in the day with a brief 
talk at the dinner, which completed the program except for 
the Las Vegas selection. Needless to say, interest remained at 
high pitch until the end. 


Northwest Travelers Elect Officers 


The annual meeting of the Northwest Travelers Club was 
held at the Lowry Hotel, St. Paul, on Tuesday, June 5. Several 
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LE VINYLITE PLASTIC 
LABEL HOLDERS 





“will not warp, curl or crack” 


SO EASY TO USE 


1. SNIP—You can cut to the desired size, 
easily and quickly. 







2. STRIP—Remove  back- 
ing to expose the acti- 
vated adhesive. 


3. STICK—Apply with finger pressure. It 
sticks permanently to metal—wood—cork— 
glass—plastic—any clean surface. 





4. INSERT—Insert label or 
card. It's open on three 

Cie. for your conveni- 
ence. 








HUNDREDS OF USES 


You can enjoy neat attractive 
labels anywhere in office, factory 
or home. 
on desk trays 
library shelves 
display units 









' 


aOR day 
Linch 2A 


cabinet drawers 
storage shelves 
parts bins 











FOR AUTO DEALER 


AVAILABLE IN 3 SIZES PARTS BINS, ETC. 


Ten 6” strips per package— 
PS-% Yr” x 6"—PS-% %”" 
x 6"—PS-1 1” x 6” 

Special Sizes on Request 


CONVENIENTLY PACKAGED 


In individual plastic packages, | = - 

including both Holder and Label | ~ : 

Cards. FOR SUPER MARKET 
FOOD SHELVES 


: | 











Available from your Office Supply Dealer or for infor mation write to 


Office Products Ine. 


Detroit 27, Michigan 


t Coast Distributor: Arch K. Ansty Canadian Distributor 
The Luckett Loose Leaf, Limited 
Toronto 2B, Ontario 


Territories available for Dealers and Distributors 


9920 Freeland Ave. . 


1 2nd St., San Francisco 5 
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matters of importance were discussed, after which officers wer 
selected for the new year. Larry Goodhand, Oxford Filing 
Supply Company, was elected president; Bud Caruso, of 
Northern States Envelope Company, first vice-president. Larry 
Johnson, of Corry-Jamestown Manufacturing Corporation, wa; 
chosen second vice-president; Bob Vater, Joseph Dixon Cruci 
ble Company, auditor; Berk Ertl, American Pencil Company 
secretary-treasurer; Jack Berry, chaplain; Bruce Blackbum 
Codo Manufacturing Corporation, corresponding secretary. Mr 
Goodhand succeeded Harry Bergquist, Boorum & Pease Com. 
pany. 

The travelers at their meeting were visited by President Ivay 
Allen, Jr., Governor Ed Erickson, Hibbing Office Supply, Ine 
and Paul Burbank, executive vice-president NSOEA. 












Maverick-Clarke Vice President 
Named Local ‘‘Boss of the Year’’ 
Roger Hill, executive vice-president of Maverick-Clar 
San Antonio, Tex., has been named “Boss-of-the-Year” 
the Anacacho Chapter of the National Secretaries’ Associ 
tion. 
He was presented with the certificate at the annual Bo 


HONORED ... as 
"Boss-of-the-Year" is 
Roger Hill, receiv- 


ing a certificate 
from Estelle Vand- 
ever in San Antonio, 


Tex. 


Night dinner, given by the San Antonio chapter on May @ 
at the Bright Shawl. 

Mr. Hill, who is the third recipient of the “Boss-of-f 
Year” citation from the local chapter has always been i 
terested in the work of the organization and for the pi 
two years has presented a “Secretary-of-the-Year” trophy 1 
some member selected by the group.—JHR. 





Office Executives Present Scholarships 
Winners of first annual Office Executives Association awat 
scholarships were honored June 12 at the annual dinner of th 
Advisory Council on Business Education at McGraw Hill i 
New York City. 
Jeanette Bertolo and Andrean Moyles were presented wit 





ANDREAN 
MOYLES 
$500 and scholarships by George W. Tisdale, an executive wil 
the Commercial Union-Ocean Insurance group and vice-pres 
dent of education for the OEA. 

The winner had the highest score among 27 commercial hig 
school honor students. 

Both girls plan to continue their business education at # 
Bernard Baruch School of Business at City College of Né@ 
York. 


JEANETTE 
BERTOLO 







. mote histocnot, Sectional Furniture 
- SELLS ITSELF! 


lilustratee In Novajac Naugaliyde 


Show your customer 
what your customer wants! 


Well’s “Aristocrat” Sectional furniture offers un- 
limited possibilities for multiple seating in reception 


List, ZONE | 
(21 lbs.) 
rooms, conference rooms, club rooms, offices, etc. Masten section — No. 200 shipping Weight 
All-welded, all steel construction guarantees extreme $55.00 , 
durability and exceptionally long service life! Back List, zonz 1 (25 lbs.) Shipping Weight 
legs are extended to protect walls. Here is world 
famous chait met a . . designed to meet today’s ASSEMBLES IN SECONDS 
demand for versatile sectional furniture. 
. and don’t forget, 

WELLS STILL PAYS THE FREIGHT. 
Yes, Ws s you even more by paying the freight on 
shipme: ts 1 iV pounds or more, 


Over 3360 


Color Combinations 
UPHOLSTERED IN ELASTIC NAUGAHYDE* Attach nuts to welded bolts . . . that’s all 
), black, brown or tan on white. you do to assemble each section. No special 
reen, Avacado, Oxblood, Sandalwood, : scols or inetrastions required 


n, Coral, Ginger Brown, Grey, 
ORDER TODAY! 


estnut, Crimson—or combinations, 
Sage, Lustrous Mist Gree . : 
oe, Lacteene Sites Gooen Be the first to show these sensational sectionals . . . and the first to profit. 


or Brillia 


* Other cover : . 
on requ WEBNS. cir coRPORATION, Michigan City, Indiana 














For the Important Men in Business 





te wold 
Mos wali 


Model 
522% UL 


EXECUTIVE POSTURE CHAIR 


Proudest office possession of top management 
throughout American business... the MILWAUKEE 
Executive Posture Chair...a triumph in custom 
quality and healthful posture seating, unsurpassed 
for luxury and distinction...a gilt-edge investment 
in lifetime, fatigue-proof, individualized comfort 
and well-being. 

Write for complete details on the MILWAUKEE 
Executive Posture Chair—the largest-selling 
luxury chair in the office field 


makers of fine chairs for over half a century 


MILWAUKEE CHAIR COMPANY 


Milwaukee 45, Wisconsin 
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Smead Makes Awards 
to Outstanding Students 


Art Pfister represented Smead Manufacturing Company on 
May 29 in making the UBEA-Smead Award to an outstanding 
business education graduate at the University of Denver. 

[his is one of the many presentations the Smead organiza- 
tion is making for the second year. Last year, the outstanding 
student in business education was honored in 197 colleges and 
universities affiliated with the National Association of Business 
Teacher Training Institution, a division of the United Business 
Education Association. 

The award consists of a full professional membership in 
UBEA (United Business Education Association); a year’s back 
issues of the “Business Education Forum” magazine, bounded 
in genuine leather binder furnished by Smead and with win- 
ner’s name printed in gold on the front cover. 

Also included with the award material are two portfolios 
of modern teaching aids, one for the teacher and one for the 
winner. 

These awards are part of the intensive program of co-oper- 
ation which Smead Manufacturing Company has launched for 
business education. 





NSOEA Manufacturers Meet in Chicago 

The manufacturers’ division of the National Stationery & 
Office Equipment Association met for luncheon and an after- 
noon of discussion on Thursday, June 7, at the Palmer House, 
Chicago. Attendance ran above the 40 mark. 

Lou Brown, Eberhard Faber Pencil Company, chairman of 
the division, opened the meeting with a brief report of the 
meeting of the manufacturers’ liason committee, held earlier 
in the day. Paul Burbank, executive vice-president of NSOEA, 
spoke about the association’s insurance program, indicating 
that $11,000,000 worth of insurance is now in force. 

During a discussion period the following recommendations 
from dealers were considered: slides for dealer use in showing 
manufacturers’ products should be of standard 35 millimeter 
size; price increases should be specific and not on a percentage 
basis; dealers would appreciate manufacturers following trans- 
portation requests that accompany merchandise orders; manu- 
facturers should leave space on ad mats for name of dealer; 
dealers would like manufacturers to standardize on 11 x 8% 
inch catalogs; dealers would like more manufacturers to share 
in the cost of dealer advertising. 

The concluding discussion was on window displays and the 
need for an aggressive and organized program of education 
and suggestions for dealers. 





. Gordon P. Wood (left) receives 4 
"Victor" from George S. Gray, president of the Spokane, Wash. 
Executive Club. Mr. Wood, employed by Shaw & Borden of Spo 
kane continuously for 33 years, was one of 12 salesmen, and the 
only one in the stationery and office equipment industry, s 
honored in the entire Inland Empire for outstanding salesmanship 
during the year 1955. 


SALESMAN HONORED . 
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national ads that reach 


This trademark identifies a 


leading business machine dealer 


15 million people each month?” 


No doubt about it! You get adver- 
tising support aplenty when you 
sell the Burroughs line. This year 
Burroughs will again punch through 
to millions upon millions of adding 
machine prospects with national 
advertising all across the board. 

Office managers, purchasing 
agents, owners . . . thousands of 
prospects in your sales area will 
read hard-selling Burroughs ads in 
LIFE, THE SATURDAY EVE- 
NING POST, NATION’S BUSI- 
NESS, MACLEAN’S, TIME 
CANADIAN and six peak-circula- 


tion association journals. And you 
just watch ’em pull for you! 

Reason enough to handle Bur- 
roughs? Here’s even more: Bur- 
roughs backs you up with “‘best-of- 
industry”’ direct mail material and 
truly eye-stopper P.O.P. displays! 

And remember, too: When you 
sell Burroughs you sell the pioneer 
in the very latest developments 
(such as color! ) in adding machines. 
Yes, now’s the time for you, too, to 
cash in on a Burroughs dealership. 
Write to Burroughs Corporation, 
Detroit 32, Michigan. 

















To Help Your Customers 


> accomplish more work 
fe in less time 
a € at lower cost 
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Here is Columbia's bright, nw 9 1T0 5” line! 


The day is gone when you sell materials, dimensions, price tags. Today you 
must sell functions, versatility, benefits. And, to help you meet this sensible, 
modern selling trend, Columbia has designed and built its already famous ‘'9 
to 5” line of office furniture. 


Your customers want to achieve more work, in less time, at lower cost... and 
that’s what Columbia's ‘9 to 5” furniture helps them accomplish. Furniture 
created to combine with itself and other pieces to get a particular job done bet- 
ter than ever before .. . yet versatile enough to adapt itself by simple ar- 
rangement to a variety of functions ... this is Columbia's ‘'9 to 5” line. See 
it — sell it! 

Columbia’s representatives and planning 


department will be happy to work with 
you on layouts and special arrangements. 


COLUMBIA STEEL EQUIPMENT COMPANY 


Established 1919 Fort Washington, Pennsylvania Chestnut Hill 8-2200 
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O N LYN E S S “When a product has features no other product has, that’s “Onlyness!” 


And “Onlyness” is a byword at Mittag & Volger. Nothing is taken for granted, nothing is so good 
it can’t be improved. Thus, constant laboratory and market research is the M & V formula for 


creating “Onlyness.” 
Take NuKote pencil carbon.* Here’s the first—and only—pencil carbon that delivers strong, no-smudge 
impressions with the merest whisper of pencil pressure. (Skeptical? Try it and see.) 


Sell your customers with a demonstration of these “Onlyness” features (non-slip, no tackiness, brilliant 
color, } more than twice the life) ° Test it and see for yourself! ‘available in boxes, reams and register rolls. 


Convenient coupon for a sample, FREE with our compliments. Na 
Name Title Ki 
Firm Nam Address & Vy | 


City Zone State 
MITTAG & VOLGER, INC., PARK RIDGE, N. J. © Tetephone: PARKseRIDGE 66-0001 














REGION 3 OFFICERS . First Lt. Gov., John A. Busch 


Baltimore Staty. Co., Baltimore, Md.; governor, Paul F. 
Steever, Office Equipment Co., Harrisburg, Pa.; Second 
Lt. Gov., Mike Runnels, Commercial Office Furniture Co. 
Washington, D.C.; treasurer, John Link, Jr., Lucas Bros. 
Inc., Baltimore, Md. 


NSOEA 3rd Region Meet 


Held at Pocono Manor 


NSOEA Troupers Provide Program— 
Re-Elect Steever Governor at 
Convention Attended by 222 


Pocono Manor, Pa 


Pocono Manor was again chosen by the stationers of the 


Third District NSOEA as the scene of annual regional con 
vention held June 10-11-12 in Pocono Manor Inn located high 
in the Pocono mountains in northeastern Pennsylvania. 
Conventioners began arriving early Sunday, regardless of 
the cloudy weather which ended with rain and king-size 
hailstones in the early evening. Monday loomed clear and 


warm, permitting some to play golf or take walks along the 
numerous trails of the 3,500-acre estate after busi 
OA ness sessions were concluded, thus working up a 


good appetite for the delicious meals for which 
staff 


the Inn is famed. Others relaxed on the spacious 


veranda, some 1800 feet above sea level, and en 


report 





joyed the view of green hilly country to be seen 
for miles in several directions, spotted here and there by moun 
tain laurel, rhododendrons and other colorful flowers 

Governor Paul F. Steever, Office Equipment Company 
Harrisburg, Pa., presided at this well-balanced program pro 
vided by National Stationery and Office Equipment Associa 
tion. A total registration of 222 Was reported which in 
cluded 94, manufacturers, 48 dealers, and 80 ladies 


NSOEA Troupe Speaks 


Most of the addresses of the convention were given by mem 
bers of the NSOEA Troupe, who were: President Ivan Allen 
Jr., Ivan Allen Company, Atlanta, Ga., “I am a Stationer”; | 
M. Brown, Eberhard Faber Pencil Company, vice-president of 
the Manufacturers Division, NSOEA Mr. Stationer: Mer 
chandising Makes Money”; Homer B. | Manager, NSOEA 


“Management Isn’t Easy”; Dr. Ralph DeArmond Cies, Re 
search Council, NSOEA, “Better Management—Here’s How”; 
John B. Dwyer, manufacturers’ representative, vice-Chairman 
of the Field Division NSOEA, “The Traveler—Your Friend 


and Critic” and Ken White, Ken White Associates, Westwood, 

N. J., “Dynamic Furniture Presentation—Part II”. Their re 

marks have appeared in other regional convention reports 
Other speakers were Frederick K. Miller, Ph.D., President, 


Lebanon Valley College, Annville, Pa., whose talks was on 
“Mutual Responsibilities of Education and Industry” and Jo 
seph Wardman, Bates Manufacturing Company, president-elect 
of the Penn-Mar-Va Travelers Club, whose topic was “Blessed 
be the Dealers”. 

The program was divided into morning and afternoon ses 
sions on Monday and morning session on Tuesday preceded 
by registration which began on Sunday 


At 4:00 P.M. Sunday, the annual meeting of the Penn-Ma! 
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Va Travelers Club was held in the Laurel Room and at 9:00 
P.M., a reception and welcome party was held in the Ter- 
race Room, followed by dancing 

Monday luncheon was served in the main dining room 
with Frederick K. Miller, Ph.D., President of Lebanon Valley 
College, as guest speaker, whose subject was “Mutual Re- 
sponsibilities of Education and Industry”. in an inspiring talk, 
he deplored increasing conditions pointing toward conforma- 
tory channels and into a pattern where individuals have no 
control, resulting in loss of individual enterprise, which he 
opined, is not good to contemplate for our coming generation 
As he saw it, the responsibility for molding our youth into the 
business people of tomorrow rests equally with both educa 
tion and industry. Both must be far more alert in the future 
if our freedom to think and act as individuals is to continue. 


Awareness Required 


lo acquire a better understanding, individuals must become 
more thoroughly aware of each other, get to know both sides 
of all conditions and problems, said the speaker. If a good 
sense of values in life is developed, something of the dignity 
of labor is recognized and difficulties of business studied, our 
future generations will continue to reap the benefits of the 
rich heritage that has come to us 

The dealers’ forum was held in the Manor Hall. The balance 


(Continued on Page 104) 
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of the day was free to indulge in relaxation. After dinner, the 
Penn-Mar-Va “Special Entertainment” was staged in the Ter 
race floor area. It took the form of “A Night in Monte Carlo” 
with a colorful casino-like atmosphere, having games of chance 
on all sides 

All booths were well patronized by crowds well supplied 
with $20 bills of paper play money and fortunes were won 
and lost in a short time, by the more venturesome. To make 
the picture more complete, confidence men dressed in the tra- 
ditional loud colored suits accompanied by their shills were 
seen from time to time offering their wares among the crowd. 
Music was provided for dancing and refreshments were served 
at midnight 


Necrology Report 


In Tuesday’s business session, the necrology report from 
committee headed by Charles A. Newcomet, The C. F. Heller 
Bindery, Reading, Pa., was read by Governor Steever in Mr. 
Newcomet’s absence. Those who have passed away during the 
past year are Walter Stringer, Joseph Dixon Crucible Com 
pany; Mrs. Irvin, The Arrow Company, Philadelphia, Pa.; J 
Edwin Moore, Dennison Manufacturing Company; Howard 
Bleakley, president of The Price Company, Baltimore, Md.; 
Lewis R. Curlett, Saumenig and Company, Baltimore, Md., 
and Mac Dyer, Caldwell-Sites Company, Winchester, Va 
branch store. All present stood with bowed heads in a moment 
of respect to their memory. 

r. M. Stout, E. W. Curry Company, Pittsburgh, Pa., Chair- 
man of the nominating committee, placed in nomination the 
following slate of officers for election for the coming year: 
Governor, Paul F. Steever, Office Equipment Company, Harris- 
burg, Pa.; first lieutenant governor, John A. Busch, The Balti- 
more Stationery Company, Baltimore, Md.; second lieutenant 
governor, Mike Runnels, Commercial Office Furniture Com- 
pany, Washington, D. C. and treasurer, John Link, Jr., Lucas 
Bros., Inc., Baltimore, Md. All were unanimously elected and 
the convention was adjourned. 

The annual banquet, a colorful affair as usual, was held in 
the main dining room with Governor Paul Steever presiding. 
Brief addresses were given by President Ivan Allen, Jr. and 
Paul E. Burbank, after which placques were awarded by Mr. 
Burbank, in recognition by NSOEA for outstanding service 
during their term of office, to Governor Paul F. Steever and 
James W. Curran, retiring Penn-Mar-Va Travelers Club presi- 
dent. The balance of the evening was spent in dancing and 
sociability in the Terrace Room. 


Penn-Mar-Va Elects 

The th annual meeting of the Penn-Mar-Va Travelers 

Club was held in the Laurel Room of the Pocono Manor Inn, 
preceding the Third District Convention. 

Joseph Wardman, The Bates Manufacturing Company, was 

elected president, succeeding James W. Curran; Edward F. 


V7 





PENN-MAR-VA OFFICERS . . . Second vice-president, Arnold W. 
Johnson, Bainbridge, Kimpton & Haupt, Inc.; first vice-president, 
Edward F. St. George, Oakville Co.; secretary, J. W. McCormick, 
Jr., Stationers Guild of America; president, Joseph W. Wardman, 
Bates Mfg. Co. 


St. George, Oakville Company, was elected first vice-president; 
Arnold Johnson, Bainbridge, Kimpton and Haupt, Inc., second 
vice-president; Joseph W. McCormick, Jr., Stationers Guild 
of America, secretary; Rose Cushman, NSOEA, treasurer. 
Paul E. Burbank was elected honorary member and Millard 
H. Jackson, Joseph Dixon Crucible Company and George E. 
Harscheid, National Blank Book Company, were added to the 
club’s list of honorary life members. 
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The 


Just as the Leopold Document desk won highest honors in the Leopold 


Document 


“Design In Hardwoods” competition . . . it has won the prefer- 
ence of top executives the country over. And, for good reason. 
Businessmen like Document’s timeless beauty, dramatic lines, Group 
functional convenience. Indeed, Document is the prestige line 


that helps you build sales. Write for brochure. 
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Member: Wood Office Furniture roaate WD 
BURLINGTON, IOWA 
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PERFECTLY 


for today’s 
economy. 

THE FINEST 
MARKING DEVICES 
MADE ANYWHERE! 


Insist on the Best 


"Me 
LROWN 
ME!” 


Balanced in 

@ EXTRA QUALITY 
@ ECONOMY 

@ EFFICIENCY 

@ FASTER DELIVERY 






Mt Write for 
literature 

on our 
complete 


“CROWN” 


R. A. STEWART AND CO., INC. 


80 Dvane Street + New Yerk 7, New Yerk 
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RETIRES FROM KISTLER'S . . . William H. Kistler (left), 
president of Kistler's, Denver, Colo., congratulates Gus C. 
Lipp upon his retirement as merchandising manager in the 
purchasing department of the firm after 48'/2 years of em- 
ployment. Mr. Lipp was honored by fellow employees and 
Erle O. Kistler, chairman of the board, at a dinner May 31. 
The presentation of a new station wagon at the Region 10 
convention was told in last month's issue of OFFICE AP- 


PLIANCES. 


Cincinnati Business Show Space 
Sold Out Five Months Ahead 

Exhibitors space for the 1956 Cincinnati Office & Business 
Equipment Show to be held October 9, 10 and 11 at the 
Hotel Sheraton-Gibson Roof Garden has been reserved com- 
pletely, George S. Long, president of the show committee 
and Lynn P. Carlson, general chairman of arrangements, have 
announced. 

Tremendous success of the 1955 show sponsored by a non- 
profit corporation representing the office furniture and busi- 
ness equipment industry serving the Cincinnati and Ohio 
Valley area, prompted, upon overwhelming vote of last 
year’s exhibitors, to hold the show again in 1956. Interest of 
the industry has been so great that complete sell-out of 
exhibit space for the 1956 show was concluded about six 
months ahead of the show dates. 

Miss Eileen Nock, with Manpower, Inc. is secretary and 
James A. McDevitt, Cincinnati manager for Underwood 
Corporation, is treasurer of the show committee. 

Board of trustees for the non-profit show committee in: 
clude: Henry A. Smith, with Eriksen’s Inc.; John L. Howison, 
with Kelsall-Voorheis, Inc.; Hart Rardall, with Diebold, Inc.; 
Frank DiCanio, with The Charles Bruning Company; Richard 
Donohoe with The J. A. Kindel Company and William J. 
Schmid, Cincinnati attorney and council for the show com 
mittee. 

The show will be open October 9, 10 and 11 from 10:00 
a.m. to 8:30 p.m. to all interested in modern office and busi 
ness equipment. 


C. Howard Hunt Scholarship Awarded 

George E. Bartol, 3rd, president of the C. Howard Hunt 
Pen Co., announced that Russell O. Cook has won the first 
scholarship under the foundation set up by the company early 
this year to provide financial assistance to children or wards 
of its employees so they can attend colleges or universities 

Young Russell, son of Mr. and Mrs. Russell Cook of 520 
Merchant Street, Merchantville, N. J., is a graduate of Mer- 
chantville High School, class of 1955. He took a scientific 
course and graduated in the upper third of his class. 

During the past year he has been studying at the Franklin 
School of Arts and Sciences in Philadelphia and, by studying 
through the summer, will finish the equivalent of their two year 
course this fall. He selected Temple University in Philadelphia, 
where he will major in chemistry, commencing this September 
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Cormac Scour makes copies as wide as 842", 
as long as 14”, is completely self-contained. 
Weighs only 15 Ibs., has compartments for paper 





» ~ 

“ ~ and supplies, does not require carrying case. 
’ Especially suited for copying away from the office, 
. traveling, in hotel rooms, by accountants, lawyers, 
: salesmen, investigators, researchers, geologists, 


etc. In beautiful French gray non-breakable plastic 
housing. One of the lowest cost copying machines 


available...Retail $249 FOB. New York 





C 


‘x 'CORMAC means machine profits- 


-OmM 


uttee . * 
nave plus goodwill and supplies sales! 
non 
busi Hundreds of dealers have found their a small office. And also in schools, libraries, 
7 Cormac franchise a mighty profitable asset. institutions, government departments, and 
" ~ e You can sell any CoRMAC photocopy the professions. 
six machine to your best customers with the full Best deal for dealers 


confidence that it will match any promise | ® CORMAC is sold only by dealers. 

ant . . . > ‘ > > ‘ " ; . 
you make with the fullest performance... * YOu get a better margin, with protected 
territory, quick delivery. Plus sales training 


for your men in the field, with sales aids and 


and result in another order for CORMAC 
papers every time your salesman calls. 







co. : . . regular merchandising bulletins—that give 
hard ¢ Cormac is the newest, most versatile Of the uses and sales approaches for various 
n J the copying machines—at a price that opens prospect classifications. 
wae a big market. ; ; 
‘ e You continue to sell CoRMAC papers, with 
or e A Cormac makes an exact photographic a liberal margin, to every CORMAC user. 
| facsimile in a few seconds, for a few cents... e You have a photocopy line that will meet 
copies anything typed, handwritten, drawn, every competitive claim and standard. 
printed, photographed . . . reproduces ink, e CorMAC national advertising and 
{unt pencil, tone, and color. It can be used by publicity will pre-sell your prospects, 
first anybody, in any light or location, is easily generate interest and inquiries. 
arly . —— : 
a portable, requires minimum attention and e You'll grow with Cormac! Naame 
tions servicing. It s made in this country, and @ Cormac franchises are still 
er backed by a lifetime guaranty. available. Wire or weite Dept. 82 
ntinic e CorMAC sells because it’s an obvious time for availabilities, stating territory 
kin saver, payroll saver, and cost cutter —in even covered and number of men. 
ying 


aia, CORMAC Industries 


80 Fifth Avenue, New York 
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warantees quality! 


For top quality steel office furniture...specify 
BENTSON! A constant pioneer toward the 
ultimate in quality desks, tables, companion 
units and filing cabinets .. . the name BENT- 
SON always assures you of functional beauty 
for exacting office requirements and office 
comfort. 


Only Bentson offers you Perma-hush con- 
struction in desks, tables and accessories. 
Only Bentson gives you the many outstand- 
ing features found in the Top-Flite file. 


The 6000 Series features roll-edge tops 
in desks, tables and companion units 
A complete selection of models is avail- 
able with variation of top overhang in 
the executive group, all with exclusive 
Perma-hush construction. 


The 2000 Series, Space-maker, features 
square edge tops in desks, tables and 
companion units . . . plus Perma-hush 
construction. This. space-saving design 
also offers a complete selection of 
models and variations in top overhang 
for executive appeal. 





Matching companion units for both the 
6000 Series and the 2000 Series are 
available to accentuate the function and 
beauty of the line. Credenzas, tele- 
phone stands and book cases 


The last word in “Grade A” steel filing 
cabinets. Top-Flite signifies smooth opera 
tion, durable construction and dependable 
performance for any filing cabinet need 

BUT BE SURE IT’S BENTSON TOP-FLITE 


Dependable office comfort with an accent on beauty! 


THE BENTSON MPG. COMPANY 


AURORA, ILLINOIS 











108 





Nationa ta ery & Office Equipment 


Chicago. Paul Burbank, Executive 





Association 





September 29-October 3 
onvention and exhibit. Conrad Hilton Hote 


Vice-President, 740 Investment Building, Washington 5, D 
October 4-6. Canadian Office Machine Dealers Association vention, Prince Edward 
Hotel, Windsor, Ontario, Canada 


October 15-19. National Business Show, New York Coliseum. Rudolph Lang, Man 


aging director, 33 W. 42nd St., New York 36, N.Y. 


1957 CONVENTIONS 


March 28-31. National Office Furniture Ass’n. Jung Hote unicipal Audi- 
( m, New Orleans, La. John R. Gray, executive director LaSalle St 
f 

Ay 

June 2-5. Stationery & Office Equipme suild of Canada, | at Edmonton 
Alta anad red nart, secretary manager, Room 1029, 159 Bay St., Toronto 
i Cc 

June 30-July 3. National Office Machine Dealers A William Penn Hotel 
Pittsburgh, Pa. Harold W. Manr Xe ve secretary, 1542 Hillhurst Ave 0s 


if 


Pitcher’s Moves to New Home 
in Paterson, N. J. 


Frank J. Pitcher, owner-operator of Pitcher’s in Paterson, 
N.J. recently moved his store from 22 Smith St., to 289 Broad- 
way, the main artery to the George Washington Bridge in his 
community. 

The new building was formerly an old residence which has 
been renovated and modernized into a two-story frame and 
stucco edifice containing air-conditioning and newly installed 


* typewriters 
* adding machines 
* Office furniture 








REMODELED HOME... 
erson, N.J. 


is now housing Pitcher's of Pat- 


fluorescent lighting. Interior walls have mahogany and knotty 
pine paneling, with natural wood flooring, and blue and coral 
serve as color accents. 

[The showrooms, featuring office furniture, business machines 
and typewriters, are separated from the modern service de 
partment by a glass wall. The new location also affords 4 
drive-in parking area in the front of the building which makes 
it easier for customers who previously had to park on the 
Street. 

Mr. Pitcher, who bought the business from his father Roy 
E. Pitcher Sr., now retired, in 1946, said the firm was founded 
in Paterson in 1918 by his father 
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boss saves 
all the cost... 


peetere 





Nalionals adding machine... 


Live keyboard* with keytouch adjustable to each operator! 





Saves up to 50% hand motion—and 
effort! Never before have so many time- 
and-effort-saving features been placed 
on’an adding machine. 

Every key operates the motor! So you 
can now forget the motor bar! No more 
back-and-forth hand motion from keys 
to motor bar. Think of the time and 
effort this saves. 

Keyboard is instantly adjustable to 
each operator’s touch! No wonder oper- 
ators are so enthusiastic about it. They 
do their work faster—with up to 50% 


less effort. New operating advantages, 
quietness, beauty. 

“Live KeysoarpD” with Adjustable 
Key-touch plus 8 other time-saving 
features combined only on the National 
Adding Machine: Automatic Clear 
Signal . . . Subtractions in red... 
Automatic Credit Balance in red... 
Automatic space-up of tape when total 
prints . . . Large Answer Dials .. . 
Easy-touch Key Action . . . Full-Visible 
Keyboard with Automatic Ciphers . . . 
Rugged-Duty Construction. 


THE NATIONAL CASH REGISTER COMPANY, parron 9, on10 
989 OFFICES IN 94 COUNTRIES 
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A Wational Adding Machine pays 
for itself with the time-and-effort 
it saves, then continues savings as 
yearly profit. One hour a day saved 
with this new National will, in the 
average office, repay 100% a yeat 
on the investment. Contact Day- 
ton Office, Adding Machine Divi- 
sion, now, for information about 
the complete adding machine line 
dealerships still available. 








Alert dealers long ago recognized that 
Hercules stand Model 55TD is too ver- 
satile to be limited to carrying business 
machines only. Because of its modest 
price, ample dimensions, and optional 
drawer and tray space, they promote it 
for use with office copying machines . 
postage meter machines . . . even for 
plant foremen’s desks. And one dealer, 
taking advantage of Meilink’s wide-open 
offer to design and build special stands, 
has success selling a Hercules stand as a 
TV set repair table. Look around you. 
You can find untapped sales potential for 
Hercules stands in your area, too! 








Passed Away 





Thomas J. Watson, 

82, chairman of the board of the Inter. 
national Business Machines Corporation, 
died at Roosevelt Hospital in New York 
City on June 19. Death was attributed to 
a heart attack. 

Despite his advanced years, Mr. Wat- 
son had been active until recently in the 
affairs of the business he built from a 
small firm to a world-wide enterprise, 

Often termed “the world’s greatest 
salesman”, Mr. Watson sold his products 
and himself to many persons in a 
variety of life’s fields. 

He was born in Campbell, N.Y., February 17, 1874, attend- 
ed Addison Academy two years and the Elmira (N.Y.) School 
of Commerce for one year, then began his business career as 
a bookkeeper for a market at Painted Post, N.Y. 

Deciding selling was his vocation, he went to work for a 
hardware dealer, then moved on to the National Cash Register 
Company, where he remained 18 years and climed from sales- 
man to general manager. 

In, 1914 he was chosen to head the Computing-Tabulating- 
Recording Company, which later became the International 
Business, Machines Corporation. The firm had less than 400 
employees, when. he became president but by 1951 the company 
had more. than 30,000 on its payroll and was doing business 
in 79 countries. 

Along with: business, Mr. Watson took an active interest in 
world peace, education, art and the betterment of human 
relations. He was one of the world’s leading art collectors 
More than 40 nations awarded him decorations in recognition 
of his accomplishments. Among his 168 activities were; trustee 
of Columbia University and Layfayette College, International 
Commissioner of the Boy Scouts, member of the Carnegie 
Fund, National Foundation of Infantile Paralysis, Y.M.C.A., 
a director of three other corporations. He served as president 
of the International Chamber of Commerce. 

Not content just to build an industrial empire, the senior 
Watson carefully trained Thomas Watson, Jr., now president 
of IBM, to take over. That move came in 1952. 

+ + + + F 


Homer S. Jacquin, 
62, president of Jacquin & Company, Peoria, IIl., died sud- 
denly of a heart attack Sunday, June 10, at his residence, a 
new home into which he had moved just six weeks before. 

He was president of Jacquin & Company for 14 years and 
was a member and past governor of the Illinois Booksellers & 
Stationers Association, later merged with Sixth District 
NSOEA. For many years he was a leading figure in the IBSA 
which held joint sessions with NSOEA. 

A graduate of Bradley University in 1913, he had been 
founder and charter member of Sigma Phi Fraternity, now 
the local chapter of Sigma Chi, and was very active in frater- 
nal affairs. 

He was past president and chapter member of the Peoria 
University Club. 

A resident of Peoria all his life, he was born August 15, 
1893, a son of Nicholas and Lucia Swayze Jacquin. He was 
married to Honor Murphy of Crawfordsville, Ind., on July 
32, SF hts 

Surviving are his widow; two daughters, Mrs. Giles Keithley 
and Miss Mary Louise Jacquin, both of Peoria; one son, 
Thomas W. Jacquin, of Peoria; four brothers, Wentworth C 
and Lucian B. Jacquin, both of Peoria; Edwin N. Jacquin, of 
Alton, Ill., and Paul B. Jacquin of Chicago; and three grand 
children 


++ + + + 


“STEEL SAFE COMPANY 
TOLEDO 6, OHIO . 
A, B and C LABEL SAFES, HOME VAULTS, INSULATED 1! 


BUSINESS MACHINE AND TYPEWRITER STANDS 
: all Mr. Bentley, 53, lived at 1525 Highland, Wilmette, Ill. He 


Garth A. Bentley, 
An author and advertising manager, died June 16, apparently 
of a.heart attack, in the American Furniture Mart, Chicago. 
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Leatheroid Expanding Wallet (Cloth or red rope gussets 
thick, extra-deep cover and sure-weld seams for longer wear. 





Qual-Hid 


rough wear. Distinctive leather tan color, Lasti-Ti. Priced to sell. 


Double- 


Harmonizing cloth gussets) —Special stock welcomes 





Leatheroid Lasti-Ti (Cloth or red rope gussets) —Opens, closes 
instantly, smoothly with pull-proof Lasti-Ti. 





* 


Red Fiber School Wallet—Compact. Makes carrying draw- 
ings, bulky papers, samples easy. Costs little, lasts long. 


you get them fast...you sell them fast 


LAND OF LAKES AND PINES—(QP)— 
Your customers will go for the Quality Park 
line of Leatheroid wallets. They’re in big 
demand for school, office and home use. And 
you'll never miss a sale because you’re out of 
stock. Quality Park has a complete line of 
regular and partition Leatheroid wallets 


QUALI PARK ENVELOPE CO _ 
‘ A be 
QUALITY IP, 0 
General Office and Factory, Quality Park, St. Paul 4, Minnesota Qhealiy UFark 
Chicago Office and Warehouse, 564 W. Monroe St., Chicago 6, Illinois _ 


West Coast Office and Warehouse, 837 Traction Ave., Los Angeles 13, Calif. 
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available at all times. Plus—envelopes for 
every business need in manufactured stock 
—protected by rigid boxing. Write today for 
catalog. At Quality Park good service is a 
tradition. 
P.S. The Quality Park line is sold through 
dealers only. r 





“from the land of lakes and pines” 








PreMed — There's Economy in The RIGHT Equipment 


It 


In The Right DIRECTION 


The customer who specifies Penco steel equip- 
ment has the assurance of highest-standard 
quality, skilled engineering and design 
plus prompt service . . . which have built and 
maintained the reputation of Penco, a pio- 
neer in sheet metal products for almost a 
century. For catalog, write Dept. OA. 








Wherever there is need for 
Durability, Flexibility, 
Efficiency, Appearance 
and Economy 


eed 


STEEL EQUIPMENT 


PeENCO 





FOR OFFICES + FACTORIES - 
SHOPS - SCHOOLS - INSTITUTIONS - LABORATORIES - 
WAREHOUSES - HOSPITALS - CLUBS - RESTAURANTS - 
STORES - PROCESSORS —— 


penco STEEL LOCKERS 


More than 60 types and 
sizes of Penco Perma-Built 
lockers give the answer to 
any and every problem of 
locker requirements. 














penco STEEL SHELVING 
More than 700 standard 
sizes of Penco adjustable 
steel shelving, with inter- 
changeable parts, give 
efficient adaptation to 
your specific space needs. 
penco STEEL CABINETS 
Of heavy-gauge steel con- 


struction, with adjustable 
shelves, Penco’s complete 








line of Quality cabinets 





in varying heights—give 
the perfect answer to stor- 
age, wardrobe or other 
cabinet problems. 














STEEL LOCKERS 
CABINETS - SHELVING 


DEALERSHIPS 

OPEN— Write 

for Details 
penta METAL PRODUCTS DIVISION 


ALAN WOOD STEEL COMPANY 
Oregon Ave. & Swanson St. « Philadelphia 48, Penna, 
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was the a'ithor of four books on industrial editing and mer- 
chandising, and had been advertising manager of the Seng 
Company, Chicago, since 1936. 

He was a member and past president of the Industrial 
Editors Association of Chicago and the International Council 
of Industrial Editors. In 1951, he won the Northwestern 
University Master Editor award. 

Surviving are his widow, Helen, and a son, William. 


-— Se eH > 
Harry R. Lipschutz, 
for 30 years with Art Steel Company, Inc., died June 12 after 
a short illness. 

Mr. Lipschutz was a well known credit man in New York 
City and served as trustee of the Stationers and Publishers 
Board of Trade for a number of years. 

Surviving are the widow and a son 

- + + + + 
Carl Brynolf Lundstrom, 
56, president of Lundstrom Laboratories, Inc., Herkimer, N.Y., 
died suddenly at his home on Lake Road, Cooperstown, N.Y., 
May 29. The firm which he headed was engaged in various 
processes of densifying wood and he held a number of patents 
in this field 

Surviving are the widow, two sons, C. William Lundstrom, 
Binghamton, N.Y., David B. Lundstrom, Syracuse, N.Y.; and 
one brother, Valfried O. Lundstrom, Little Falls, N.Y. 

- + + + + 
Alf Norman, 
84, president of Central Desk Company of Chicago for 46 
years, died June 14. 

Surviving are a son, Chester A., and a daughter, Mrs. 

Gladys Pfau 

—~- —- + + + 
Arthur W. Mott, 
New York City sales representative for Oxford Filing Sup- 
ply Co. with 33 years of service, passed away on June 18. 
Mr. Mott began his career with the company in the factory 
organization as a young man out of high school, rising through 
the ranks as stockroom clerk and order department clerk to 
the sales department in 1936. 


Harry Lynn Retires from Esterbrook Co. 

Harry W. Lynn, veteran of more than 40 years of service 
with the Esterbrook Pen Company, Camden, N. J., retired 
June 1, from his position as general sales manager, according 
to Robert N. Wood, vice-president of the company. 

Mr. Lynn’s association with Esterbrook began in 1913 
when he was employed as a salesman in the New York area. 
In 1945 he was appointed district sales manager in New York, 
and in 1947 moved on to the position of division sales man- 





H. W. LYNN J. T. BROWN 


ager, supervising all field sales activities for the Atlantic coastal 
states. Mr. Lynn became general sales manager in 1949. 

He was active in traveler and dealer associations in the 
stationery industry, and during his tenure with Esterbrook he 
achieved a wide acquaintanceship in the business and made 
many friends throughout all phases of the industry. 

At the same time, Mr. Wood announced the promotion of 
J. T. Brown as general sales manager, succeeding Mr. Lynn. 
Mr. Brown previously held the position of assistant general 
sales manager. In his new capacity, he will be in charge of 
Esterbrook field selling activities, reporting directly to Mr. 
Wood 
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a Now Remington gives you 
the most tremendous 


+> 
; back-to-school 
bs advertising campaign 
= in portable 
nd typewriter 
+ history! 
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“ort network TV Advertising— 

John Cameron Swayze News Program PLUS ‘‘What’s My Line?”! 

see 
ing “owt National Magazine Advertising— 
913 reach 85,000,000 people! 
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streamers, displays...everything you need to tie in! 


ow Powerful Promotion of *1 a week terms! Remember, 7 out of 10 
portable typewriter customers want to buy on low terms. 
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extra business for you! 


PLACE YOUR ORDER NOW! 
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| We've got a file by the handle! 


If you want a quick-selling Pendaflex item, stop right here. The new Oxford 


CARRYFILE is running away with us, and with all of the delighted dealers 


who show it in window, on counter, 


——, Filler item for business use: 
” REGULAR A-Z SET No. 4225 


e 25 folders with A-Z tabs 
attached. 





Perfect for straight, alpha- 
betical filing, or as index for 
other Pendaflex folders. 


Filler item for home use: 
cor ces HOUSEHOLDERS SET No. 4227 


e 25 folders, including 10 
division A-Z, and 

e 15 subject headings such 
as Automobile, Budget, 
Insurance, etc. 
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or on calls. 


Of course, national advertising in Time and 


the Post is helping. So order a few today, 


and get your share of the protected profits 


from this newest Pendaflex item. 


OF 


a LT mee EE 
REG. U.S. PAT. OFF. 


OXFORD FILING SUPPLY CO., INC. 


CLINTON ROAD, GARDEN CITY, N. Y. 






214 TYLER ST., ST. LOUIS 6, MO. 
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Du Pont Presents 


a sales-winning selection of vinyl upholstery patterns in 


Breathable Fabrilite 





ONLY BREATHABLE “FABRILITE" 
OFFERS ALL THESE SALES ADVANTAGES— 


¥ Thousands of invisible pores that breathe 
for floating-on-air comfort 


¥ Continuous vinyl coating that leaves 
no exposed fabric to soil 


¥ Exclusive Du Pont finish that resists 
dirt and wear... washes completely 
clean with a soapy sponge 
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THE FAR EAST LOOK—formerly a high-fashion exclusive of 
luxury fabrics—is now available in extra-durable vinyl up- 
holstery. Siam—newest pattern in Du Pont breathable 
"*Fabrilite’’—breathes with the very air of the Orient. Its 
delicately worked design gives the effect of pongee, and its 
unusual grain has the rich texture of raw silk. Siam is executed 
in lustrous, fade-resistant Jewel Tonet colors—ten compatible 
metallic tints (including for the first time a true gold color) that 
will brighten any room. The result of years of research, Jewel 
Tone colors are available only in Siam breathable “Fabrilite.”’ 
Their fade-resistant characteristic assures the color’s lasting 


the life of the extra-rugged vinyl! tPatent Applied For. 


NOW YOU CAN OFFER your customers 
high-style upholstery that provides both 
the cleanability and durability of vinyl 
plastic and the airy comfort of a woven 
fabric! All three patterns in breathable 
Fabrilite’* have the exclusive Du Pont 
plasticizer system which takes full advan- 
stic knitted-fabric backing. 


t and durability, the result 


lage ot its ¢ 
Besides comfo1 
is an easy-to-clean seating surface that 
stavs pliable and retains its showroom 
shape. 

And each pattern possesses its own dis- 
tinctive design! Castleton was created by 
world-famous Russel Wright as a “living” 
ibstraction. The pattern** actually changes 
when viewed from different angles—subtle 
overtones and striking contrasts appear in 
unusual combination. Styled in 15 excit- 


ing deeptone s and pastels. 


Dorchester presents the quality appear- 


ince of luxurious hand-loomed tweed. Its 
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fine twilly texture enhances every setting 
from reception room to dining room, 
The introduction of Siam—with its seduc- 
tive Far East look 
appeal to your line. 


adds variety and sales 


Castleton, Dorchester, Siam—your sales 





Blow smoke right through it! Visual proof (above) 
shows your customers that breathable of 
holstery really breathes for the utmost in comfort. Use 
this demonstration to boost showroom sales! 


abrilite” up- 


Fabrilit 


BETTER THIN FOR BETTE 


will show that there’s no vinyl uphol- 

stery like Du Pont breathable “Fabrilite.”’ 
E. 1. du Pont de Nemours & Co. (Ine.), 

Fabrics Division, Wilmington 98, Del. 


*«Fabrilite” is Du Pont’s registered trademark for its elastic. 
supported vinyl upholstery ** Design Patent 175,817 


There’s no vinyl upholstery 
like Du Pont 





elastic-supported vinyl upholstery 


REG. U.S. PAT. OFF 
ER UVING... THROUGH CHEMISTRY 
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; 
NEW OFFICERS ... elected at the 13th Region convention were 
left to right, Al. Pickar, Acme Stationery & Printing Corp., Newark 
N. J., first lieutenant governor; Carl C. Judkoff, re-elected gover 
nor, of Cantigny Printing & Stationery, New York City; and George 
Reichman, Mooney's Inc., New York City, second lieutenant gover 
nor. G. F. Griffiths Jr., elected treasurer, was not present for photo 


Registration Tops 500 
at 13th Region Meet 


Grossingers Again Provides 
Facilities—Carl Judkoff Is 


Re-Elected as Governor 
Grossinger, N. Y. 


Grossingers was again chosen by Stationers of NSOEA 13th 
Region as the scene of their annual regional convention held 
June 18-19 in the Grossingers Hotel and Country Club, Gros 
singer, New York. 

This renowned resort three generations of the 
Grossinger family is located in the scenic Catskill Mountain 
area of New York State amidst rolling hilly country. A mag 
nificent estate of some 850 acres, it provides superb outdoor 
facilities such as a championship 18 hole golf 
weather tennis courts, riding trails, and Olympic-size 
swimming pool, rowing and fishing at the lake, baseball, volley 
ball, handball, shuffleboard, archery and badminton 

Governor Carl C. Judkoff Printing & Stationery 
Corporation, New York City presided at a program of highly 
informative addresses given by the NSOEA Troupe and local 
speakers. A total registration of 568 was reported and attend 
ance at the Banquet was given as 611 

President Ivan Allen, Jr., Ivan 
Ga., gave his talk entitled: “I Am 


operated by 


course, all 


scenic 


Cantigney 


Allen Company, Atlanta 
4 Stationer.” He was fol 





lowed by Lou M. Brown, Eberhard Faber Pencil 

ays Company, whose topic was Mr. Stationer, Me: 

chandising Makes Money [he next trouper was 

taff John B. Dwyer, Vice Chairman Field Division 

NSOEA whose talk was entitled: “The Traveler 

reporl Your Friend and Critic.” Next was Homer B 
Lay, Manager, NSOEA, whose subject was, 


Ralph De Armand Dies, re 
‘Better Management 


“Management Isn’t Easy” and Dr 
search counsel NSOEA who spoke on 
Here’s How.” 

Hear Milton Stone 
Milton Stone, Stone-Newman Associ 
Travelers Club, whose talk 
Travelers Club Forum and 


Other speakers were 
ates, President of the Metropolitan 
was entitled: “The Metropolitan 
Herbert M. Markham 
of New York, Inc 
Law.” 

The program was divided into two morning sessions June 18 
ition which started Sunday June 17 
Hour 


Stationers Association 
‘The Stationer and the 


General Counsel 


whose subject was 


and 19 preceded by regist 


in the afternoon. A Hospitality lerrace 


was held in the 
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Room with Region 13 as hosts followed by dinner in the 
main dining room and later an all-star variety show was pre 
sented in the Grossinger Playhouse 

The first session was called to order by Governor Carl © 
Judkoff who gave the welcoming address. In outlining the 
program to follow he stressed the value of information com 
tained in the messages of the NSOEA Troupers. In conclusiog 
he lauded the splendid spirit of co-operation that now exisf 
among the following affiliated trade associations of the 13 
region: Stationers Association of New York, Inc., Metropolitag 
[Travelers Club, Stationers Square Club of Greater New York 
and the Stationers 12:30 Club, all of working ij 


harmony for the benefit of the industry 


whom are 


Traveler Forum 


Milton Stone, President of the Metropolitan Travelers Club 
on Tuesday June 19 presented “The Metropolitan Traveley 
Club Forum” in which he expressed his appreciation for the 
privilege of the Club members in helping to make the com 
vention such an outstanding success by giving of their tim 
and ability. He went on to’point out that trade group work if 
its broadest sense is a reflection of our American way of 
thinking. That problems of our fellow men are our problems 

(Continued on Page 119 
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This office chair 
passes floor test 


Quick way to judge an office chair is to glance at the 
floor around it. 

Is the rug ruffled, discolored, or deeply lined? Is the 
floor marked, gouged, disfigured? If so that chair isn’t 
riding on Bassick casters — because Bassick’s first job 
is protecting floors. 

The General Fireproofing Company’s handsome alu- 
minum chair, above, is equipped with smooth-rolling 
easy-swivelling Bassick Diamond Arrow casters. Look 
at the clean unmarred floor around it. That’s how 
Bassick casters keep floors looking. 

When you're selling office furniture, 
make Bassick casters one of your sales 
points. And suggest Bassick Diamond 
Arrow casters to your office manager 
customers for their present chairs. THE 
BASSICK COMPANY, Bridge- 
port 2, Conn. Jn Canada: 
Belleville, Ont. 









Hard composition or soft rubber 
tread is available on Bassick 
double ball bearing Diamond 
Arrow casters. Construction to 
fit any chair leg. 


re Bassick 


A DIVISION OF 








SB > MAKING MORE KINDS OF CASTERS . MAKING CASTERS DO MORE 
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in fact our very way of life and its advantages has been built 
on the labors of other men. 

We Americans are far in the lead because of our interde- 
pendence and co-operation with each other. In business, trade 
association work provides the same opportunity to work for 
and with each other for the common good, so that all might 
benefit. In conclusion he urged all who are not members to 
join their local and national trade associations, to contribute 
and receive the many benefits available. 

Herbert M. Markham, gereral counsel, Stationers Associ- 
ation of New York, Inc. spoke on “The Stationer and the Law.” 
Stating that because the law is constantly changing, he warned 
businessmen to keep informed as to how those changes effect 
their business. Among the subjects discussed were: labor unions 





4 


— 13th District Meeting . 


wier, quest; Harry 
dy Elliot, all George & 
mpson, Oxford F Walte 
Allied Carbon & R 
rg, Mr Barney R 
+f¢ Conr 
n FE & e 


and their effect with Stationers including bargaining privileges 
Federal and local laws on hours and wages, Fair Trade com 
tracts and the Taft-Hartley bill, Employer and Employe 
hours and wages law, depreciation allowances, deductions ett 


Elect Officer 


The next order of business was the nomination and electid 
of officers with Chairman J. S. Libien, Libien Press, In 
New York City presiding. The following slate of officers Wa 
placed in nomination: Governor Carl C. Judkoff for re-electiot 
to post of Governor; first Lieutenant Governor Al Pickat 
Acme Stationery & Printing Corporation, Newark, N. |} 
second Lieutenant Governor George Reichman, Mooney’ 
Inc., New York, N. Y.; Treasurer G. I Griffiths, Jr., Noes 
ing Pin Ticket Company. 

On Tuesday evening the Grossinger family were hosts at? 
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ribut Brings Customers Into Your Store... 


ASSOC 
I aw 
Varned 
effec 


unions 
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F d e merchandisers | j 
move wufide merchandise out of your store! 




























3 ufide | — Now TUFIDE gives you the greatest “one-two sales 
iil —— punch” in the business case field. 


Outstanding national advertising — featuring 
Elmer Wheeler, America’s No. 1 Salesman — is 
selling TUFIDE to your customers, bringing them to 
your store. And then, TUFIDE merchandisers com- 
plete the sale for you. 





New Self-Service Displays 
Increase Sales 50% to 100% 
— Automatically ! 


Traffic-stopping TUFIDE Mer- 
chandisers have actually 
doubled sales in many stores 
throughout the country. Cus- 
tomers serve themselves . . . sell 
themselves . . . automatically! 
Your job is easy — make sure 
your TUFIDE merchandisers are 
stocked with TUFIDE cases. 


Get Full Facts 
On TUFIDE Merchandise 
and Merchandisers Today ! 





s el Exéufide 








Stelbco 


PRODUCTS 






\ 
nel Since 1918 
Noe 1401-17 W. Jackson Bivd. 
Chicago 7, Illinois 
$s a 
¢ == / 
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NEW “ON-THE-SPOT” IDEA 


With the new Cramer Salesmaker 


DEMONSTRATION KIT, 


you will be welcomed at the front door 
and allowed to show at the point of use 
the best point of sale! Another success 
story: 60 Cramer chairs sold in 5 weeks 
by one salesman with a Kit. This proves 
again the value of on-the-spot demonstra- 
tion and that buyers are willing to spend 
more when you can SHOW THEM that 
they are getting more value from their 
money 

Illustrated booklets picture full point- 
by-point “like-magic” method of building 
the chair in the prospect’s office ; 
demonstrating the extra value of a 
Cramer chair getting him “into the 
act” getting him SOLD. Here’s ceil- 
ing unlimited for more sales, more profits 
...send for your Cramer Demo Kit today! 








POSTURE CHAIR CO., Inc. 
1205 Charlotte, Kansas City 6, Mo 


ENGINEERED - Not Just Built 
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reception and cocktail party in the Terrace Room followed by 
the annual banquet in the main dining room attended by mem. 
bers of the NSOEA 13th Region, their wives and guests. Dur 
ing the dinner gifts for the ladies were distributed, consisting 
of a beautiful cosmetic set and ball point pen courtesy of the 
13th District and a certificate for 100 sheets of writing paper 
and envelopes courtesy of Regency Thermographers. 

At the conclusion of dinner Governor Judkoff introduced 
officers of both local and national associations and their wives 
Brief talks were given by President Ivan Allen and Paul E 
Burbank who presented plaques to both Governor Carl C 
Judkoff and Milton Stone president of the Metropolitan Travel. 
ers Club in appreciation by NSOEA for meritorious service 

Next to be introduced was Mrs. Jennie Grossinger who ex. 
tended a sincere welcome to the group and expressed the hope 
that she would have the privilege of being host to next year’s 
convention. Later in the evening Star Studded Entertainment 
was presented in the Playhouse and after the show came dance. 
ing in the Terrace Room for the balance of the evening. 

In another part of the recreational program, the tennis 
tournament, the doubles match went to Mr. and Mrs. Ber 
Mercer, Sainberg & Co., and runners up were Paul Barnett 
Barnett’s, Inc., Miami, Fla., and Frank May, the J. L. May 
Co., Inc 

Winners in the golf tournament were, first, low gross, 
Joseph Schlanger, West Shore Envelope Co., with runner up, 
Richard Levisohn, American Pencil Co. Prizes were awarded 
at the banquet. 


NSOEA Eastern Manufacturers 


Hold Planning Conference 


Manufacturer members of the National Stationery and 
Office Equipment Association met in New York City on June 
14 to discuss matters which might be brought up during the 
NSOEA convention in Chicago this fall. 

A group of 49 members were present to hear L. M. Brown, 
Eberhard Faber Pencil Co., vice-president of the manufac 
turers division of the NSOEA open the meeting. He introduced 
two former vice-presidents, H. B. Van Dorn, Joseph Dixon 
Crucible Co., and Howard W. Gunlocke, W. H. Gunlocke 
Chair Co 

Mr. Brown also briefly outlined the activities of the asso 
ciation and remarked that one of the impressive things about 
the organization was the thoroughness with which the head 
quarters office planned its work 

A round table discussion followed, to develop topics for the 
coming convention. Among the topics covered were manage 
ment problems, shipping and freight rates, sales training pro- 
grams, product and product knowledge, effective use of manv- 
facturers’ literature, envelope stuffers and sales aids to dealers. 

The group also considered manufacturers’ consumer aéd- 
vertising, mats for dealer ads, standardization of catalog and 
price lists, and the possibility of additional booths for more 
manufacturers, which was explored without conclusion for 
this year. 


New York OMDA Holds Final Spring Meeting 

The New York Office Machine Dealers Association held its 
final meeting before the summer vacations, on June 12, at the 
Advertising Club of New York 

[here were over 65 members and guests present, including 
Gordon E. Miller, Southern California Adding Machine Co., 
Los Angeles, Calif., past president of the National Office 
Machine Dealers Association. 

President Samuel Stein, Quality Office Equipment Corp. 
New York, N. Y., presided over the meeting and called upon 
Mr. Miller who gave the membership some helpful advice 
regarding the importance of having group hospital and acc! 
dent insurance. 

There was also a talk and demonstration by Alma Office 
Machine Corporation of their ever expanding “Everest” line 
of office machines. After a spirited discussion of Association 
matters, the meeting adjourned 
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Your smartest move! 


There are more dollars for you in every Seal-O-Matic sale . . . lower 
inventory cost . . . higher per unit profit . . . no dead-end models, no 
obsolete shelf-sitters, but a streamlined quality selection of fast-moving 
<><@> avtomatic and Manual Tape Dispensers and Moisteners. Backed by an 
> aggressive advertising campaign and merchandising program. Write 

P for details on Sales Promotion and cooperative Direct Mail campaigns. 


























WALTERS 60 Automatic 


FLASH Dispenser $18.95 retai SURWAY Envelope and 


Label Moistener 


Brush Sealer Push-down handle, dispenses 34° t $3 50 il 
i) 50 il 1.“ wide gummed tape in adjustabl« ° reta 
° retai lengths 2” to 7%”. Lifetime blade 1%” pure bristle brush, ideal for 


For tape up to 1%” wide; removable Rustproof, unbreakable, Removable labels, stamps, envelopes, etc. Heavy 
aluminum water box, easily cleaned or water box. Pure bristle brushes. Ham non-tip, rust proof, all metal body, 
filled. End-to-end moijstening. Control mertone gray plated brass top, rubber feet. 

guides offer smooth non-clog operation. CHROME TOP MODEL $19.95 ret JEWEL 3” brush model... $4.25 retail 



















SENIOR 3” 
Automatic 
Dispenser 









> > 
\e , 





* retail i 
CELLO Definite Length : Ejects gummed tape of predetermined 
Dispenser *12.98 retail lengths 24%” to 36”, widths 114” to 
3”. Visual measuring scale, lifetime UTILITY Sealer 
stainless steel blade, pressure weight $ , 
on 2 bristle brushes assures even wet- 8.50 asaae il 
justable up to 4” each press. ting. Side bottle maintains water level Bristle brush auubeieee Wlamenese tas 
Tape Slitter — splits tape in half length- in removable tank. Fully enclosed body. vp to 3" wide. All steel body 
wise, ejects 2 equal pieces each press. HEAVY DUTY No. 55—for reinforced aluminum water box as 

$1.00 extra GERD deconcncevsevevescpnsenens $55.95 retail able f« leaning or filling 


LEWIS TRIGGER- ACTION SAFETY KNIFE 


Only knife with auteo- 
matic spring safety guard 
over blade. Specified by 
U.S. Army, Navy. Chrome 
finished, rustproof, un- 
$] 50 breakable. 5 FREE blades. 

= Individually boxed, 12 
retail to colorful display carton. 








For cellophane or pressure sensitive 
tape. Prevents waste! Feed stop mech- 
anism measures and ejects lengths ad- 













FLASH BOX OPENER 




















LIGHTNING Brush Sealer inly *2.10 retail LEWIS UTILITY KNIFE 
< . World’g fastest Box Opener—2 mil ¢ 
10.85 retail lion said! Slides along top edges of only 75 retail 
Heavy duty 3” pull sealer. Pure bristle carton® cuts top cover only without ene ae 
brush, 4 sets of rollers, plus subway damaging contents. Completely safe ammertone gray finish; 
feed assure easiest flow of any pull prevents accidents. 5 FREE blades; rust- : op er a 
sealer on market. Removable aluminum proof, unbreakable, used by U.S. Govt ined, mol to fit hand, 
water box and major chains. Individually boxed uses 4 notch adjustable 
blades. 
ORDER NOW ... or write for further details and discounts! (Prices slightly higher West of Rockies) 
wo 
© al- -Mmatic 
Our 22nd Year DISPENSER CORPORATION 
Formerly Lipton Manufacturing Co. Dept. OP 18, 169 Murray Street, Newark 5, N. J. 
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Flo-master|F/j | 


FAMILY PORTRAIT 








now! a rine [lo-master ion 
FELT TIP PEN FOR EVERY USE! _sa, 


No matter what clientele you serve—industry, business, 
education, art, retailing or the home—you can now 
provide them with the perfect Flo-master Pen and Ink 
for their particular needs. With the Advanced, the 
Regular and the King Size Flo-masters, you have a 
complete, top-quality line to meet every demand... 
insure customer satisfaction every time. 


Flo-master Inks, too, are designed to meet every requirement 
TRANSPARENT — A pure dye, ink for general 
purpose marking on any light colored surface. Water- 
proof, non-toxic, instant-drying. 8 colors including black 
OPAQUE — A pigmented, for use on any 
light or dark non-porou and certain other ma- 
terials such as rubber, glas ny plastics. Weather- 
proof, fast-drying, n toxic. 10 colors including black. 
BRITE-LINE — For use in the Advanced Flo-master only 
— A clear dye, water-based ink for use on light colored 
paper or poster board. Non-penetrating, odorless, fast- 
drying, won’t transfer to otl 


other surfaces (as do colored 
oil-based inks). 8 brilliant colors & black. 2 oz. size only. 


oil-based 


1 


oil-based ink 
urface 


sand n 












The Flo-master C-6 Display (at left) 
— This hard-working, silent salesman 














does a year-round selling job. Avail- 
able for either the Regular or the 
Advanced Flo-master 
SET AD-22A (at right)— One Ad- 
vanced Flo-master, 4 felt tips, Fine 
Mark Adapter, one 2 oz. can Trans- 
parent Flo-master Ink (any color), 2 é 
oz. can cleanser. $3.90 NV 
7 7 
For additional information write to: ‘ 


CUSHMAN & DENISON MFG. CO.,, Dept. 1., 625 Eighth Ave, New York 18 | S.C . 
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R. E. HILBURN, CORRESPONDENT 
P.O. BOX 2835, GREENSBORO, N. C. 
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Sofa (Model B-8060) from Stanley Manufacturing Company, Fort Worth, Texas 
This trin , cushioned luxuriously with U. S. Koylon Foam even to the “pillow arms’”’, plays a dual office role. Ideally 
restful ar elaxing, thanks to Koylon’s buoyant, balanced support... it is equally adaptable for an executive nap or for 
¥ seating several people comfortably. And Koylon smooths itself out, sitting after sitting, so your office always looks attractive 


and ready for business. U. S. Koylon...the finest of foams...is a product of United States Rubber, Mishawaka, Indiana. 


; (Ty United States Rubber 
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SERVICE DATERS...Nos 














FULTON DATERS...Nos 
0-1-11/2-2. Packed one dozen 
to a box. Priced to sell. 


0-1-1'/2-2. Individually boxed 
and guaranteed for best 
service. 








<f DEEPLY MOULDED .... highest 
fe grade rubber GIVES CLEANER AND 
V4 SHARPER IMPRESSIONS. The gear 

type wheel and improved bands make Fulton 


Daters an outstanding quality value. SERVICE 
AND SATISFACTION GUARANTEED ... in Daters 


that insure longer life. Call today and get prompt 


delivery for the 1957 calendar change. 
WRITE FOR CATALOG ON THE COMPLETE FULTON LINE! 


FULTON MARKING EQUIPMENT CO. 


82 Fulton St., Elizabeth 1, New Jersey 
‘Manufacturers of Marking Devices for Over 49 Years” 
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New Invention for Typewriter 
Produces Uniform Copies 

A device, which inventor Waldemar A. Ayres claims will 
enable all manual typewriters to produce uniformly clear 
printing was recently brought to the attention of OFFICE 
APPLIANCES. 

Inventor Ayres, who holds more than 100 patents in his 
own right, spent 10 years in the research department of the 
International Business Machines Corporation. He has patents 
covering typewriters, bookkeeping machines, stenographic ma- 
chines, radar, and gyroscopic instruments. 

This latest effort, worked out he says on his honeymoon 


INVENTOR... W. 
A. Ayres demon- 
strates his mecha- 
nism for type bar 
stroke uniformity. 


in Florida, makes it possible for manual! typists to obtain 
uniformly printed copies each time, working to advantage 
if carbon paper ribbon is used 

The theory, he pointed out, is that the force of the indi- 
vidual operator at the machine now controls the blackness of 
the type. The mechanism provides printing with a uniform 
force which is controlled. 

According to Mr. Ayres, the printing force of the blow on 
the keys is almost entirely determined by the rate at which 
the key is depressed. The energy, therefore, is “kinetic energy.” 
He has switched the force to make “potential” energy drive 
the type bar through use of a resilient link or spring. 


A latch was also provided which prevents the type bar 
from operating until the key bar has almost reached the 
bottom of its stroke. As the key bar is being depressed, the 
mechanical energy of this action is being stored as potential 
energy by the stretching of the spring. When the key bar 
almost reaches the bottom of the stroke, its movement operates 
the latch to release the type bar which is then driven by this 
potential energy stored in the stretched spring, providing uni- 
formity to each stroke. 

Mr. Ayres said the models were taken to the Patent Exam- 
iner in Washington and patents were filed both in the United 
States and abroad. 


New Store For Bill Shaw Co. 

Bill Shaw Company, “Any Thing For Any Office,” 120 
West Fourth Street, Charlotte, N. C. has opened for business 
in its beautiful new store at 422-24 South Tryon street.— 
EEG 


56 


National Ad Program 
Rings Cash Register 
For Steel Age Dealers 


It wast many years ago that the 
natior idvertising program of most 
compa vas expected to do little 
more tl get the company’s name 
before é Lic 

But tl re the days before aggres- 


petition, scientific market- 
ing st tested advertising tech- 
niques be e a vital and fundamental 
part o! , suc cessful sales program. 


Sive Saiecs 


Ads Play Key Sales Role Now 


Today, the national advertising pro- 
gram of well managed company is 
assigned a key role in the company’s 
overall sales strategy. This is particularly 
true if the luct is sold to the business 
market ributed through a dealer 
organiza 
Must Do Many Jobs Well 

The eff national business maga- 
zine ad not one but several jobs 
well 

It must capture the attention of a busy 


who may have time to do 
little more than skim the many business 


publi itions he receives. 


pusiness 


It must offer a specific solution to one 
of his | ess problems. 

It must nvince him that the adver- 
tiser’s p1 t will provide this solution, 


efficiently 1 economically. 


It must motivate him to buying action, 
either by | or visit to the local dealer 
or by the intermediate step of writing 
for literature, receipt of which will again 
direct h his dealer. 


1956 Ads Spotlight Dealer 


[The advertisements of the 1956 Steel 
Age nat advertising program, one 
of whicl reprinted at the right, are 


carefully prepared to accomplish all of 


these objectives—with special emphasis 
on directi« »f inquiries to Steel Age 
Dealers 

Reaching over a million business men 


through Newsweek, Office Management, 


Mana’,ement Methods and other business 
publicat these Steel Age advertise- 
ments are oven attention-getters. 


Selling Power Measured 


The effectiveness of each advertise- 


ment efully measured by several 
methods uding coupon returns. A 
prograt osely coordinated inquiry 
follow maintained between the 


company ranch sales representatives 


and Stes ge dealers. 

It is isual for Steel Age dealers 
to repo stantial sales as a direct re- 
sult of i es received from Steel Age 
nation tising. In more than one 
case, a re went directly to his dealer’s 
store lered a Steel Age “‘Corre- 
lation esk combination, “exactly as it 
shou } 2? 44 a 

If ye : d like to learn more about 
the spe ways Steel Age promotes 
greater sales and profits for its dealers, 
write for f letails today. 

OA-—8 /56 














Even the tough jobs have a way of looking easy when 
you have a ‘'Correlation” Desk Unit working on your side! 
You enjoy the right amount and kind of work space you 
need . . . because you can tailor your color-styled Steel 
Age Correlation desk to your own special requirements. 

You can make up space-saving, work-saving Correla- 
tion units for every job in your office, from business 
machine operator to Mr. Top Brass himself. Your Steel 
Age Dealer has the whole exciting story . . . or you can 
preview it in the colorful brochure which this coupon 


brings you. 





“The Quality Choice 
of Modern Offices”’ 
Branch Offices: 
Atlanta + Boston - Chicago 
Dallas - Detroit - New York 
Oakland + Philadelphia + Seattle 


Corry-Jamestown 
Mfg. Corp. 
Dept. D-6, Corry, Pa. 


Please send me oa free 
Desk Brochure. 


Nome 
Company 
Street 


City 





copy of your “Correlation” 











5S+H Districr Notes 


PAT PATTERSON, CORRESPONDENT 
3710 GROSVENOR ROAD, CLEVELAND 18, OHIO 














r n ¢ a he f 
Dist C 
ind } K TT 
Gove E. Eugene Grenon, Leonard's 
Today’s market for Tab systems Today’s best one-time carbon ADE ted the 1 wing 
demands trouble-free forms. Snap-a-Parts are Hano Multi- ss chairn fete s eee 
Hano Litho-Tab with better a Special = Custom Thor Marsh. Mars} ff supply Cc 
apers and more sensitive car- Snaps plus Stan ard sets, in- Ypsilanti, 1 bership; Harold B. Speicher, 
ons are the answer. cluding meter tickets, invoices, need, fe at ee asp 
repair and purchase orders, etc. =_— ———? = nce seine ; 
* ££ & & & 
Robert B. Whitehill t Hice Sur 
31 A Road, N 
4 She % * ve 
Jay f{ Bob Beekman's, Al!-Ste« 
lrg aad " snr ‘ a1 
t >| 





i Su 
%*& £&£ EF SF 
( IDA K 

%* &£ & F 

More than 20 Standard body For hand-written records, Hano Henry H. Sears, f k T Jo, Of 

forms and a low cost, semi- “Universal Throw” Refolder 4 Fai . ¢ -" Tk 
custom (Han-o-Sav) list p/us Registers in four popular widths, f ebay ti oe aaa 
comprehensive Custom Register electric or manual; all-alumi- pense : Saag 7 ag paar gag! Reake ta aineag es Pe 
lists with all standard punching num Portable registers and . a _— =~ys $4 st MR ag 

lets you sell every user the “‘just pocket-size Porta-Paks, plus vrea Jnk 1 Sold 
right” form. cash drawer units riag Day une 14, In f¢ yea as on 
120g T Army na Tr e Vv Jerful S sir ieade 

nded. Mr. Se ) ° c grin ag 

} WV ast stor [ ei f tha es. M : itenan 

JO n Fifth District NSOEA 

d I k fit t * * & & * 
ea ers ma e pro i Ss s HURRY ANL ET WELL: William P. Kelly, president of Of 

ice cq t T Es . Inc. L J K 5 e Dé aT ng after Sev 
; hose . W. E. MacDonald, stationery buyer 
Because . . . with the Hano line you can always Paper C bus, OF tly suffered a 
sell the right form at the right price and deliver . Cal Long, Ca j and A tes, recuperating 
P . : : ‘ . aT Y battie with f 1; pneun 1 in Veaconness 
at the right time. This is a Hano combination bnenite nnati, O} Cecil R. Dillon, Dillon Office 
(which includes top quality, of course) that equipment re _ = ' ; Tame eer ray | . = 
‘ . rs Ke onn aught, ofana ] mice DUPE . OUISVIIIG, 
insures repeat orders . . . and profits. Get the Nantich: Reutiss tloantie Louisville. srious condition 
facts . . . then judge for yourself. Plan now to ttack, We are a and complete 
see Hano at the NSOEA Chicago Show or the , * & & & # 
New York National Business Show. T eveland Chapter Fifth District Travelers Club golf 
party was an outstanding succe st Lake Forest intry Club in 
Hud Bill McPike, Weis Mfg », walked off with the Ron 
Memorial Trophy for the second year in a row. The 


New! Ask for your copy of : ¢ 
‘ ‘ . << v ne rdered, and the buffet style dinner was by far 
**Business Form Profits with the best we have ever hed at 4# 


Hano.”’ Dealerships open in 








ee 








South, Southwest and Midwest. vcnil been exceedinaly wet “sae ommitten 

yratulated, Jack Burke ff Equipment Co., Inc 
William P. Kelly, Jr., ’ tice supt buyer at Office 

lar Equi =e Inc., Louisv Hy eeds Jack Burke, 
dde { ment 

* *+ & F 

y. COMPANY INC. b 

Harry C. Ford the new buyer at Laird Off Equipment Co 
MANIFOLD PRINTERS SINCE 1888 arlest W. V. He succeeds Forest Odell, who has ved nis 
Tt r of. r reasons of BIT. © « At ihe o. opencer 
General and Sales Offices Warehouse and Branch Plant > Charleston, Andy Truslow has been promoted 
anager. Succeeding } as stationery and office sup 


HOLYOKE, MASSACHUSETTS 
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MT, OLIVE, ILLINOIS 
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separately...or together... 
they make a Globe-Wernicke 
Franchise valuable 





Building your profit is no puzzle when you are a Globe-Wernicke 
Franchised Dealer. Look how these three pieces of the 


Globe-Wernicke line fit into an energetic sales strategy: 


STREAMLINER DESKS AND TABLES 

More profitable to you because they're preferred by your customers, 
. pre-sold by powerful, repetitive national advertising, as are all 

Globe-Wernicke’s products. 


G/W VERTICAL FILES 

Safety, economy, beauty, efficiency, matchability—you meet every cus- 
tomer requirement when you sell G/W files. Easy adaptability to G/W 
filing systems and principles adds strength to your sales talk, puts more 
dollars on the order. 


TECHNIPLAN MODULAR COMPONENTS 


Peak efficiency, contemporary styling, space-saving engineering, plus the 
strength of steel, help you attract new business, build new orders from 





old business. 


Fit these three profit-making pieces into your own sales picture. Imagine being 
able to offer your customers all the superior features of the entire Globe- 
Wernicke line. Now is the time to write for complete information about an 
exclusive Globe-Wernicke Franchised Dealership. A postcard may lead to an 
entirely revitalized business for you. 





CINCINNATI! 12, OIG 


remember... success depends on the strength of your line 
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As 
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LAND 


A SMASH HIT 
3 WITH OFFICE GALS 


jy ®@ Floats out Hecto- 


GS graph, Ribbon, Car- 


je a, bon, Ink Stains— 
L/, ‘7 Gently, Safely! 
Ae Packaged to Sell— Eye- 
appealing Squeeze Bottle— 
Delicate Lemon Fragrance. 
@ Boosted by Columbia’s Famous Sales 
Cooperation Plan. 


A Super-Colossal 


Says ERNEST W. JACKSON, JR., Manager, 





) HAND 


| Door Opener” 


er, Stationery Dept., The Steck Company 
—~ —Austin, Texas 
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COLUMBIA RIBBON AND CARBON MPG. CO., Inc. 
268 Herb Hill Road, Glen Cove, N. Y. 


Send me the facts about Clean Hands merchandising program. 




















Name 
Company 
Address 
City Zone State 
ee ee wwe ee ce es ces ee ss y 
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Eye Appeal, Comfort Appeal 
and SALES APPEAL 


Here’s a chair that is really smart in appear- 
ance and its semi-lounge qualities make it 
perfect for the small size, or small budget 
office. It’s the Guest Chair by Gunlocke—in 
genuine walnut with top grain leather up- 
holstery. And, of course, it meets Gunlocke’s 
high standards in comfort, styling and con- 
struction. Every execu- 
tive office in your terri- 
tory is a prospect for 





these chairs. 


Chairs for Your Working Comfort 


Sr HGUNLOCKE CHAIR COMPANY 


WAYLAND, NEW YORK 














y buye Mrs. Cecile Shropshire, who has been with the firm 
nar 2 

*& £ &£ & & 
SIR STORK FLIES AGAIN: C¢ Tina and Larry 
Nestor, Commercial Stationers Supply Detroit, on the recent 
birt f th nd child. He is named David, and weighed in 

inds. 

*¥ ££ &€ & & 

WELC M tTnese new dealer t $ NS IEA: Spurlock 

Jtice Service, Huntington, W. Va.: Statione: Huntington 

W. Va M sTtrey Office Equ pment Vetroit 
* £&£ &€ & & 
The Staticners Club of Michigan held a meeting on June 13 at 
1 P Lansing. Ed Klebba, Kiedda R Oak Mich 

kK Charge of a very interesting discussion. Rich- 


ord O. Cook 


, assistant executive vice presiaent Mich gar Re 
ailers A at was guest speaker, discussing legislation affect 
nq the eraiier The Stationers Club rm sy afr ate with the latter 

me near tuture 


* *+ &€ & 
Dave Morris and Frank Mock announce a change in the 
name rie & Associates t M kK & Morr Ma 
Agents. They have taken larger quarter at 1802 E. 46th St., In 
ye snd represent Art Steel C f Krueger Metal Prod 
ING oOcnwat Safe i 


tirm 


nutacturers 


es & + @ ¢ 
Forest Thompson, Thompson's of Morgantown, W. Va 
t West V Office Equipment Dealers As at 
The summer meetir } + thea *y 


president 

announces 
n. The new 

nd place will be announced 

+ £©€+ €&€ & & 

TRANSFERRED: Bob Clark, Eaton Paper Corp., from Peoria, | ; 
nd t to succeed Bert Johnson, who resianed to be- 
nutacturers representat Bob r'S., WR 


ack k, W. A. Sheaffer Pen Dick Briscoe, Harter 
air Corp., from New England to tt area: he reside in 
We to the Fifth D 








Seen at Cleveland Golf Outing . . . 


American Pencil ( B Niese W es | J. Burre 
Dixon Crucible C 
Eberhard C Ken Ackland 

ndex Co.; J. Burr ten Josept x Crucible Co 

Sheaffer Pen C p 
pe, Ace Fastener ( f Beekman, All-Steel Equip C 

Barkers ons ( J 

Leonard’s Office ipply & Equip governor 

Frank Graham, Yawn ind Erbe Travelers ( 


Thompson 
News ( 


Eagle Pe Charles Bohaty, Cleveland branch 


Boone Opens Office Supply Firm 

Maurice J. Boone, formerly 
Boone Bros. Co. and later Standard 
Office Supply Co., and also now finish- 4 
ing his term as governor of NSOEA 
Region 5, has announced the opening 
of Boone Office Supply Co., Inc. 

The new firm is located at 1307 Bards- 
town Rd., Louisville, Ky. 

Mr. Boone stated that a complete 
line of office supplies and furniture will 


with 


amp 
Kilgo 
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be carried in the company’s offerings. 
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“29” and “42” 


Here are two of Borroughs’ most popular products. 
Both the 29” and the “42” are available with steel or 
glass sliding doors which, if desired, can be removed 
in a few seconds . . just lift—tilt—and take them out. 
All units have sliding shelves that are adjustable with- 
out bolting. Cabinets are ideal for storage or books. 
Many are used in the home as well as the office. You 
can make many delightful arrangements with these 
units .. the sketches here show but a few. And speak- 
ing of colors, you have your choice of five—spring 
green, dark green, gray, fall tan, and brown. All 
cabinets are 3814” wide outside and are available in 
depths of 12” and 18”. 




































































, | Wh 
— ' r 
Look at these attractive setups, with and without doors. 
See how you can place two 29” cabinets side by side, or 
a 29 x 12” cabinet on top of a 42” x 18”. Regardless of 


the combination, you create a good looking piece of 


furniture 
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send for catalog 


with 
lard 


is» BORROUGHS MANUFACTURING COMPANY 


JEA 


ning A SUBSIDIARY OF THE AMERICAN METAL PRODUCTS COMPANY OF DETROIT 
rds 3004 NORTH BURDICK amp KALAMAZOO, MICHIGAN 
plete @mp Plants and other Subsidiaries: (American Metal Products Co.—Detroit, Michigan—Union City, Tennessee) (AllianceWore, Inc.—Alliance, Ohio— 
will Kilgore, Tex Colton, California) (General Spring Products, Ltd.—Kitchener, Ontario, Canada) (Tube Reducing Corp.—Wallington, New Jersey) 


Manufacturers of quality products for automobiles, trucks, aircraft, offices, factories, warehouses, and homes, 
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any sorting problem with 
the KOHLHAAS PROFIT LINE! 


. you get a BIG PROFIT on each Kohlhaas 
but that’s not the 
end of the sales story. Users see Kohlhaas Equip- 





Sorter and File you sell . . . 


ment answer their sorting problems — MAKE 
GOOD PROSPECTS FOR PROFITABLE REPEAT 
SALES! 


there’s an efficient Kohihaas Sorter and File for every 
job. Here are just a few . . 


eee = 
, = ’ 
aM 

Saerce = Neee 






SORTERS 


No. 460-W 25 to 100 sub-divisions 





NUMERICAL 
SORTERS 


No. 472-W 2 digit, 00-99 





HOLDING FILES 


No. 912—25 Letter Size 
No. 915—25 


a 


Omer = 


Legal Size 


POSTING TRAYS 


\ 


y 
Va No. 785 CB Tray 





Special Sizes built to any size and index! 


Kohlhaas FAST-SELLING SALES FEATURES 


@ Full steel tray, black ripple plates, chrome plated rods. 
®@ Metal reinforced, steel tabbed index guides. 


@ Self-supporting index guides carry filed material — no 
slipping or crawling. 






WRITE FOR CATALOG, DISCOUNTS 
and INFORMATION! 


THE thklhaas COMPANY | 
| 





¥ 


8012 South Chicago Ave., Chicago 17, Illinois 
Telephone BAyport 1-4433 
Mfgrs. of Vertical Sorters for— 
LETTERS, CHECKS, SALES SLIPS, WORK TICKETS, BILL STUBS, BILLS OF 
LADING, STOCK CERTIFICATES, PAYROLL CHECKS, INVOICES 4 
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StH District Notes 


C. O. SCHLAVER, CORRESPONDENT 
OFFICE APPLIANCES, 600 W. JACKSON BLVD., CHICAGO, ILL, 





NV 1 golf a | 
Great Lake ] Clut T } was set 
Green Country Club northwest of 3g 
n of perfect we ; s+, , 7 1j+ n at sL° 
anda a J¢ é rT The € paid IV 
activity was € by Bob nic Eln 
A nr Marry Venet, Reyburn Mfa 
; ‘Doug Allen, A RF r Co.: John 
Smythe, er Publications; Elmer enantio: Raw J. Eichen- 
laub, S« tee! Product Te rt 
Athletic John Steurcke, wh 1 of the tationers Bowling 
A 4 turned in op en eee et S the enacia 








t at 4 Harry 
Ray e NSOEA. 
’ f emor 
Rogers lL ds by Chalreul 

w gr 
rs ma ch rman 

w rs—Wa 

the Ca way " > won by 
Norb Burgess, Sanford ink Co., {I s former Bia 10 tennis champ: 


4 the Chicag District Tenr A ation), and 
Wallie Glassman, Graver-Deart Each | 

honors were st 1 by s Maan Venet, H. John- 
son, S. Winslow, esd Hanson, Stuart McDonald and Bill Saunders 


Many , s particit Lictribution 
Byron Johnston of Kankakee attended the dinner and 
y about the 195 tion to be held at the Faust 
kford. He told f ’ Maynard West 
ring, yovernor, as genera n 
yon Peck. s former gov sme from Springfield 
Announcement was made é nr 
fe Club on August 9 C 
September 7. 


Philip E. Clauder, Milwauke 


member of GLTC 














_ Stick-proof drawers that slide silently on nylon “glides” 
... distinctive styling .. . beautiful colors and finishes . . . 
stainless steel trim . . . rigid, all-welded steel construc- 


P ; tion—these are a few of the selling features that give 
Republic gives you g g 


an Republic Office Equipment customer appeal. 
Your prospects will like the convenience of Republic’s 


= X C j TT j N G handsome Executive Conference Desk with its big 21- 
square-foot desk top that provides knee room for meet- 


ings with several people. They'll like Republic’s match- 
ing desk-high cabinet and telephone stand that permits 
= a a ® j N G off-the-desk telephone storage—yet finger-tip service. 

Republic’s big, popular line also includes special 
| desks for every conceivable requirement, tables, filing 
swe: F Ee AT U id e 4S cabinets and other units—all designed with features that 
make office operation easier, more economical and more 

pleasant. 


to talk about It will pay you to get all the facts on Republic Steel 


Office Equipment, made at Republic’s Berger Division. 
Write for the latest details and specifications. Or call your 
nearest Berger Representative. If you want the latest in- 
formation on available dealerships, please indicate on 
coupon. 























 REEEnaE Enea teashenenteesteatenteatententestentententententententen 
John | REPUBLIC STEEL CORPORATION ' 
unders | BERGER DIVISION | 
REPUBLIC STEEL | tots sccn | 

; 1058 Belden Ave., Canton 5, Ohio | 

Fa Please send: | 
West: | CO Illustrated booklet on Republic Office Equipment | 
. =) = R G E R D ivi S ‘ O N 0 Information on available dealerships. | 
CANTON 5, OHIO | 

Name Title | 

6 j Company 
% # Address 

| City Zone State | 

8/56) OA-8/56 133 











word 
in 


writing 





134 OA-—8 /56 




















Aen seme eal 


\ suite 








135 








Iucnease your Sales 


TK TRITE: enverores: 





Zenith Bank Pass Book Envelopes 


Newest member to Justrite's large family 
of standard and specialty envelope prod- 
ucts’is the Zenith Bank Pass Book Envelope 
Line. These envelopes are ideally con- 
structed for holding deposit and withdrawal 
pass books used by all your customers in 
the banking, savings and loan, and credit 


fields. 


Ruggedly built with only one side seam in 
the back these envelopes provide valuable 
space on both sides for bank name and 
advertising messages. 


Justrite offers the Zenith Line in 12 stand- 
ard sizes, six grades of paper stocks, and 
five attractive colors . . . a complete line 
to increase your sales and please your 
customers. 














Your Justrite Sales Plan 


Well illustrated catalogs with complete 
pricing information easy-to-present 
sample kits . . . one source of supply for 
a full line of envelopes — these services 
are features of your Justrite Sales Plan 
which provides you with an effective sales 
and profit building program. 


Write for Zenith Line samples and Price 
List 7-8S, 


NORTHERN STATES ENVELOPE CO. 
300 EAST FOURTH STREET, ST. PAUL, MINN 


JUSTRITE ENVELOPE MFG. CO. 
523 STEWART AVENUE SW, ATLANTA, GA 
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BRUCE A. BLACKBOURN, CORRESPONDENT 
5526 VERMONT ST., MINNEAPOLIS 16, MINN, 











WwW ntion if wa at ect q 

wry f 4 NSOEA 

K } nS Pau n ae | wry wa 

°] } with many a» na c n ng 
was @ winn 3 k 


* &+ & @ @ 


A new : rd wa et in atter 1ance at he¢ Lucky with more 
than 280 present. Governor Ed Erickson of tt} Hibbing Offce 
Supply Hibbing, Minn., and Harry Berquist of Boorum & Pease 
C pre J T t the Northwest Travels Clut lid a tremendous 


preparing ana 


* ee & & 


S A report on t " é 
* & & & #7 

The a jal Lucky 7 g If outing t at Southview Country Club ; 

n St. Paul on Aug. 28. Everyor welcome. Le? ee if Bill} 
(Lucky) Carroll can keep the p for the 7 : 


ee & & BF 


Governor Hubbs has authorized +} Lucky Seven Travelog, that 
prightly new publication by our new president, Larry Goodhand, 

announce that the 1957 reagiona Ww De 1 at the Hote ; 
Savery i L M nes lowa June 5 na “4 

President Goodhand announces that the membership committee 
f the Trav Jim Roche (Stationers | Leaf) and Larry 
Johnson rr amestown). 

%*¥ + €& &¥ 
icky Seven Trave | tine put tior Thank 
Larry. 
re €& HF F 

And keep the news for tt r ming, boys. Send it te 
Bruce Blackbourn, 5526 Vermont Ave., Minnear Minr 
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IZZY VODA, CORRESPONDENT 
200! S. HANLEY RD., ST. LOUIS 17, MO. 





 3rea neaagway S e maa mula | ¢ t >| 

957 8th Regional Meeting NSOEA to be held St. Lou M 
st the Cl Hotel Apr 2 snd 29tr Your Governor, Sid 
Anderson, Latsch Br Linc Nebr yen man Lou 
Blair, Blair Office Supply, St. Lou El Perry, Federal Stationers 
Kansas City, Missouri Travels enera ha : nd Maxwell 
Anderson xford Filing Supply  % Travelers arrange 
ry n+ ’ aif an nave Tarted , > r lir 7 
1957. 

Jack Low, Minnesota Mining ( Kansa ty, president Mid 
west Tray Clint Cooper, Estert k Per Kansas City 
2nd vice-president; Glen Evans, ¢ mbia Ribk & Carbon C 
Kansas City, Mo., secretary & treasurer Midwe Trav Carl 
Shutz, pen Compa M r Midwest 
Travele , ur corresp j sll wv a to mak 

| Me In St. L tin est e 
— & £& & & 

M rs G Party 3 t Sa Fe 
H ty, M Friday A 24 A an 

> OTT Reg r N EA 

irdle wt tiles and broad ping wv prise the activit 

the 1a nner and prizes the ever st tr jiar 
ta Fe H untry Club. 

For th Jala casion the f have bee ected t 

Genera hairman Herb Johnson 

Publicit mmittee Clint Cooper; Izzy Voda; Chuck Farley 


mmittee Carl Shutz; Russell Gates 
Finance mmittee John Lathrop; Glen Evans; Jack Lang 
Game nmittee Eric Nodwell; Ted Scharenhorst: Bill Burt; 
Pat Richards 
Prize mr » Milt Hicks; Tom Morrow: Amos Mustard 
* © & & # 
Paul and Peggy Baird, G Baird & S Kansas City, have 
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a k . 


For cafeteria 


private office auditorium 





Here’s the biggest ad promotion ever 


put behind mass seating for youl! 


» They're comfort cushioned and styled in steel... 


At low, low prices your customers will marvel at when 
you show them these two new COSCO general chairs for: 


Conference Room... Cafeteria...Lounge 
Private Office... Reception Room... Library 
Promotion Te a Recreation Room... Auditorium, etc. 
Kit . 
Designed and priced for volume sales! Stock these new, 
state tab tatiana tence titilncniaiaiiainas, all-purpose COSCO Chairs now... and push ‘em for 


for you— Broadside Self-Mailer, Envelope Enciosures, all they're worth. They're worth plenty! 
ay Card, Wall & Window Banners, Display Sugges- 
t, 3 Newspaper Ad Mats... 
) it takes to pay you handsomely to— 


Stock & Feature G35CU: 22 & 23-L 
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HAMILTON MANUFACTURING CORPORATION + COLUMBUS, INDIANA 

















MODERN WOOD BLOCK 
STAMP PAD!...... 


Wood Block is chemically 
treated to hold large amounts 
of ink and to feed just the 
right amount to the surfacel 


Ink dries instantly on paper 
yet never dries in the pad! 


Outlives 
Two 
Ordinary 
Stamp 
Pads 


Pad surface is always flatand 
firm does not collect lint! 


Ink cannot gush up between 
the type causing a blurred 
impression! 


are always 
brilliant and 


Impressions 
strong, clear, 
waterproof! 


Ink penetrates pad quickly, 
will not stand on surface as 
with ordinary pad! 

Clear-Print Ink and Pad are 


never affected by moisture or 
humidity! 


gladly sent to interested Dealers! 


L. A. PHILLIPS, President 









PROTYPE CLEAR- PRINT 
YPEWRITER WOOD STAMP 
BON PAPER RIBBON PADS 


PROCESS / CO. 192 mit st.. Rochester 14, N.Y. 
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West Coast 


A laa n 


Mr. & Mrs. Vaughn T. Williams 


a vention 


Ray Baldwin, former 8tt trict Gove f Kansas City. 
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M ’ Lou Blair, Blair OF pply Company, St. Louis, J 
} 3 atter T 5) 2 nventi 
be gone about weeks, 
ee &* & & ST 
e Jess Whiteheads, Buyer . Wichita, Kan., had a § 
' April 28th, a girl named Dee Ann. father is suffi- § 
de t mot j n y 
Mr. & M Fred Pfaff, vice-t lent, Duke |r Wichita, Kas., ] 
pent the ation in St. Lou rry to have missed you both. § 
Margaret 1 | were both in Wichit 
*¥ + &€ €& 
City Star j 6th | quote 
ES A J S Dan Mac- | 
Dougal, the Kansa f A scored a : 
er Ye 
Jent and ft! ) er of ¢ 
Mid Me rene * an ae 
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for the Powell Adams. Borr y t, Mot 
Father not ry T y v ea t. Powe 
S. G. Ada t. Lou 6 w generatior 
Mr & Mr Ad 
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A Leonard Wilcox, F ry C 
RD goth a A od fr 
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Jack Maning, Ernest 


Brickey, Gene Hays and Betty Barham f t Jone 
M. C. Jackson Company, und lirection of Max Hamilton 
Liner bas r srthaae Mo. G 5 
%*¥ + &€ & 
Ed Shelpman, Sheloman Office Sprinaft 1M is in the 
‘ { naning an P alt j tar - | ast 
J luck Ed I | 


Geo. Tynan and John Reardon 


"MEET ME IN ST. LOUIE" 
Chase Hotel 
April 28 — 29 — 1957 
Tulsa Firm Opens ‘‘Downtown”’ Branch 
The Eastulsa Office Supply Co., whose main store and 


general offices are located at 2301-2311 East Admiral Blvd., 
Fulsa, Okla., recently established a “Downtown Service Store” 
| at 113 East Fourth St., in the Kennedy building 
Headed by J. A. L. Haney, the Eastulsa Office Supply Com- 
pany has been in operation at the East Admiral address for 


| the past Six yvears.—_EVH 
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“When a salesman comes in with a great big 
grin... I know what he’s sold,” 


SAYS MR. CECIL RANSOM OF THE KEITH SAFE COMPANY, DENVER, COLORADO 


“When one of my salesmen has written up an 
order for a Mosler Record Safe, I can spot the grin 
that sa) while he’s still half-a-block away. 

“For that’s the kind of sale that lets me write 
bigger figures on his pay check. A Jot bigger. Which 
makes him happy. Me, too. 

“Naturally, anything in the price bracket and the 
profit bracket of a Mosler Record Safe isn’t something 
your salesmen can just go out and take orders for 
like paper clips. But it’s surprising how many busi- 
nessm« wing the gate open and tell our men to 
sit down when they start talking record protection 
and Moslet 

“Looks as if Mosler is really doing a job. People 
our men talk to are now interested in knowing whether 
or not their old safe is adequate. And as for which 
safe the ready think is dest, 'd sure hate to try 
to sell them anything but Mosler.” 


IF IT'S MOSLER ... IT'S SAFE 


Lhe Cconfeua 
“ Mosler Safe ‘2 


HAMILTON, OHIO 
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MOSLER DEVELOPS NEW PRODUCTS 
CONTINUALLY TO HELP DEALERS 
MAKE SALES 


New money safes for the nation-wide food store market. 
New low-cost money safes for the wide retail market. 
Drivers’ special cash depositories. 

The new TR-30 Torch-Resistant Money Safe. 


Revo-File, world’s finest revolving card file. 


Roto-File, the new development for volume card filing. 


AS WELL AS AMERICA'S FINEST 
LINE OF RECORD SAFES. 


W orld’ s largest builders of safes and bank vaults Mosler built the U. S. Gold Storage Vaults 
at Fort Knox and the famous bank vaults that withstood the Atomic Bomb at Hiroshima 
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For Dens trom coast to coast 












The complete sales package for 
increasing Holiday business... 


Of tremendous help to office stationery, equipment and furniture 
dealers who found new selling opportunities in promoting BUSINESS 
GIFTS FOR BUSINESS PEOPLE last year, the OA merchandising kit for 


MORE THAN 200° 0A SALES KITS— 


AND 100,008 MAILERS 1956 is bigger and better than ever. More sales aids . . . more dis: 
play pieces . . . more complete, more useable than ever! That's the 
story of the new OFFICE APPLIANCES MERCHANDISING KIT now ready 

WERE ORDERED BY DEALERS to go to work for you. More of everything, yet the price femains the 


same to let every dealer order as many kits as are needed to doa 
big selling job. 


LAST YEAR ! Check the contents of the new merchandising kit and see for your 
self if it isn't the finest merchandising package ever offered dealers. 

Then plan to put the new sales promotion to work in your store. The 

B BUSINESS GIFTS FOR BUSINESS PEOPLE merchandising kit is anothef 
\ of the outstanding dealer services provided by OFFICE APPLIANCE 
that have made it a leader in the industry for over 50 years. 













; Z \ “| Oftice Appliances 












OA-the year’s biggest dealer promotion 


Here it is—NEW for 1956... E: 


THE OA 
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MERCHANDISING KIT 
These major components of the new kit make it the most useful, most help- 
ful package ever offered dealers: 
| Window banners Radio scripts 
. to build store traffic professionally prepared 
Hang-ons Sales letter 
attention-getting pennants for business customers 
Counter cards Direct mail samples 
for mounting of dealer ads catalog-flyers and jumbo 
Stand-ups postcards 
For for small-space counter display Ad reprints 
Gummed labels sales help from OA advertisers 
“7 to use on packages & mailings Ad mat service 
. Ad auite coordinating dealer requests 
niturel 
NESS . designed to sell Procedure manual 
to ta Ad copy and layouts the ‘‘how to" of the promotion 
° a complete newspaper ad program 
s the 
ready 
ns the 
do @ Pldd--tull details of OA’S WINDOW DISPLAY 
url CONTEST with cash prizes available to 
aan dealers!!! 
e. The 






Your order for holiday sales 
oo 2 a ae 2 oe ce a Me ee ee ( EE OE ee 
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Office Appliances 
600 W. Jackson Bivd. 
Chicago 6, Ill. Date 












Please send me immediately and without obligation the following items de- 
signed to promote extra sales through BUSINESS GIFTS FOR BUSINESS PEOPLE: 






[] DEALER MERCHANDISING KIT @ $10.00 








C] Samples of self-mailing catalog and jumbo postcards 


Store Address 










City and State By. 






FRE e Two mobile displays in attention-getting day-glo 
*ink when your payment accompanies order. 







































* Easy Folding! 

* Compact 
Storage! 

* DuHoney 20 
Safety Lock! 

* Beautiful Smooth 
Tops! 

* Double Bracing! 





5 year guarantee on 
all Midwest Legs 





A COMPLETE LINE OF {| ->4—2 = = — 
FOLDING TABLES | rrr 


Wide range of styles and sizes “SK ' 
CHORAL & BAND STANDS 


—Choice of tops 
Midwest Folding Tables feature the 
exclusive Du-Honey 20 safety lock 
that secures the legs automatically 
in both the folded and the extended 
positions. Improved leg design gives 
added strength with greater comfort. 
All-welded construction. Extra strong| = FOLDING 
under-bracing with tops laminated to| 7 PLATPORMS 
frame by special hot press glue proc- 





° TABLE & 
ess. Reinforced recessed stee! apron. > CHAIR 
Write for complete catalog, today! CADDIES 


SALES 
CORP 


mM. ’ FOLDING PRODUCTS écu° 
tdwes? Dept. 56H, ROSELLE, ILLINOIS 

















ADJUSTA 
BOOK 
COVERS, 


e Long wearing 
e No binding 
e Seamless 
e Snug-fit — 


up book cover sales. Just match 
$ 
eight of book to cover alge er 
neal Sturdy construction, : = 
ri 
Pviees shown are suggested retail . - 
te eee Wi , 2 ib box—< 25¢ eacn 
#81—Size Ya" —Wt. 22 
Sag—Sise FO” hs/bos 
oe oi ty” —Wt. 4¥/ ths/box— 30c 
' Size 14/2” bo ox—30C each 
#85—Size 
Packed 3 doz. 
Usual dealer discoun 


New design speed 


eacn. 


23/4"”—Wt hox—25¢ & 


“a each size to 
t—extra quan 
selling specialties 
jobber, oF write: 


box 
tity discount 


Catalogue of 28 fast- 
available. Call your 


co. 
mac Flushing 58, N.- Y 
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OrH District Notes 


ART CARROW, CORRESPONDENT 
4423 N. ROSENEATH DR., HOUSTON 21, TEX. 





- >= 


fice ma Earnest S. Arnold 
nd Edward wr wl 


U he S 
k aviv 
* ¢ F 
A, Ht j 
eet W v 
+ } " f \ 
District Governor Stewart 1 witt ’ snd § 
ented on by ft t k Morris Frank at : 
nd also in his daily “OF Cabbages and Kings’ 





MARSH PEN EXHIBIT. . 


. which will be shown to over ; 
100,000 teachers and school administrators, demonstrates i 
the many uses for the Marsh 77 felt point pen. Dave 
Bland, sales manager, points out the use of the pen in 
sketching to one of the spectators. 
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JEWS F 1AT IT IS WORTH 
Sob Matherne' Supr 3 
J Bayt wn, Texa c 20 
@ 200 block on West Pi + | 
l » fant ' a 
: 
‘ & #79 
Don Wilson of W Tex., § 
J and 1 , 1 had a ' 
4 t 
* *& #7 
L. O. Beard Equ A tered a ' 
aiid kane’ attnel soe 
t ted 
John McKim t b lesk at 1d Supplies in i 
yhreveport, La M. Soe, I Fort Smith, § 
af ng 
w Meret ke 
f ‘ t 
x1 
Bill Scheffler slready work the 
Travelers angle and st Id « fq 
Ww ; 
%* * & * # 
Caleb Watson, who recently t t boro, Ark 
Mary Matthews and Vance Fulenwider, ha i | hon 
nd moved to Tampa, Fla. The 
nd pleasant ting and mayt 
% 
Albert Trotter, inces stat ty 
pI t Hattiesburg, M James P. Pec om ‘ie has | 
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~| DO/MORE - Designed For— PROFITS 


ENT / 
TEX, > ove ae the Ps er 


j 
oe « FOF the customer 









In today's office the most personal item, the desk chair, must 
be designed for both function and beauty 

Do More's Series 800" has all the ingredients for specialty pack 
age selling. Here is design with balance between function and 


beauty . complete assurance of satisfaction and lasting profits 





for both buyer and seller 



































nold 
ik 
DO/MORE: 
800 series 
"yi designed by 
| Raymond Loewy Associates, In 
of 5 Me areas yet atatadi for 
2S dealer hip For ‘ mplete a 
° u'rile 
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DOMORE CHAIR COMPANY, 'NC. — ELKHART, INDIANA 
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Region 2 Conventioners 


Enjoy Lake Placid Site 


Murrett Elected Governor— 
Recreational Advantages of 


Resort Country Enjoyed 
Lake Placid, N.Y 


Martin J. Murrett, Ryan & Williams, Inc., Buffalo, N. Y. 


+ 


was the unanimous choice for governor of Region 2 of the 


National Stationery & Office Equipment Association assembled 
in convention at Whiteface Inn, Lake Placid, N. Y. on June 





President Ivan Allen, Jr., of NSOEA congratulates Martin 
Murrett on his election to the governorship. 


21 — June 23. Tucked in among the mountains of up-state 
New York, Lake Placid and the wonderful accommodations 
of the Whiteface Inn proved an irresistable combination to 
dealers from one end of the state to the other. 

Two mornings packed with the hardhitting workshop pro- 
gram of the Troupe and afternoons free for enjoyment of the 
many scenic sights and the pursuit of the individual’s own 
pleasure proved a popular program for which retiring Gover- 
nor Erwin S. Howard, E. S. Howard Company, Oswego, N.Y., 
and his officers and committees received much commendation. 

After Governor Howard cordially welcomed the group at 
breakfast on Friday morning, John B. Dwyer, manufacturers’ 
representative and vice-president of the Field Division, gave 
an interesting discussion of “The Traveler, Your Friend, Your 
Critic”. Mr. Dwyer was pinch hitting for Folger Fellowes. 
Adjourning to the meeting room, Paul E. Burbank, executive 
vice-president, and Dr. Ralph Cies, Research Counsel of 
NSOEA, presented their enlightening talks. The morning ses- 
sion closed with a Dealer Forum under the able guidance of 
James A. Hickey, Pfleeger Business Equipment, Inc., Utica, 
N.Y: 

President Ivan Allen, Jr., Ivan Allen Company, Atlanta, 
Ga., kept the whole convention entranced to close the lunch- 
eon meeting. His stirring address was an inspiration to all who 
heard him, especially the dealers to whom his remarks were 
directed. 

Free Afternoon 


The afternoon was spent in recreational endeavors according 
to the whims and pleasures of the group, but they were all 
together again for cocktails and dinner. The day was topped 
off with a Monte Carlo night where everyone was a potential 
millionaire for an hour. 

The morning of the second day found the group assembled 
to hear L. M. Brown, Eberhard Faber Pencil Company and 
vice-president of Manufacturers Division, and Ken White, Ken 
White Associates, present their addresses. Following which, the 
convention readily accepted the report of the nominating 
committee and unanimously elected the following slate to serve 
the region for the following year 

Governor—Martin J. Murrett, Ryan & Williams Company, 
Buffalo, N. Y. 
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Lieutenant governor—George C. MacGreevey, George C. 
MacGreevey Company, Elmira, N. Y. 

Lieutenant governor—Alan Goldstein, Rochester Stationery 
Company, Rochester, N. Y. 

Secretary—-L. E. Payne, Payne Brothers Office Equipment, 
Inc., Cortland, N. Y. 

Ireasurer—Anthony Paul, Otto Ulbrich Company, Inc., 
Buffalo, N. Y. 

Mr. Murrett in accepting the office expressed his pleasure 
and appreciation for the confidence of the group and pledged 
the earnest efforts of himself and his officers for the coming 
year. As chairman of the committee on the site for the con- 
vention next year, Mr. Murrett made a complete report of the 
available places. The Sagamore Hotel at Bolton’s Landing on 
Lake George, N. Y., was selected. 

Again the afternoon was open for any and all of the pleas- 
ures of the scenic location—golf, swimming, and so forth, 
his was the appointed time for the annual golf tournament, 
the winners of which were: 

Dealers—low gross, Hugh D. Wharton, Millington Lock- 
wood, Inc., Buffalo, N. Y.; Low Net, Al Preston, Utica Office 
Supply Company, Inc., Utica, N. Y. 

Iravelers—low gross, Bill Santor, General 
Company; low net, Keith Clark, Keith Clark, Inc. 


Fireproofing 


Don Grant Entertains: 


At the closing banquet, Governor Howard introduced Don 
C. Grant, Sr., McMillan Book Company, whose ready wit and 
good humor made a hit with the diners. John Dwyer presented 
a plaque to Frank Wilkerson, Dennison Manufacturing Com- 
pany, as a token of appreciation for all the time and effort he 
had spent in his service to the Empire State Travelers Club as 
secretary-treasurer. Mr. Wilkerson, visibly moved, accepted 
with thanks. 

Governor Howard, in singing his swan song, expressed his 
appreciation for both himself and Mrs. Howard, for the many 
courtesies which had been extended to them the past year. To 
the committees and his officers he tendered his sincere thanks 
for their assistance without which the convention would not 
have been possible. He read a letter from Walter Miller, Otto 
Ulbrich Company, Inc., Buffalo, N. Y., who is traveling in 
Scotland at the time, in which Mr. ,Miller expressed his hope 


(Continued on Page 146} 


On the Opposite Page... 


l V. Brown, Eberhard Faber | Pa E. Burbank, executive 
NSOEA 
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Wherever people work standing 
less tatiqued 
more etrcien 


when they are standing on 


i. Cnitort 


MATS AND RUNNERS 


e8 MARBELIZED COLORS 
e BEVELED EDGES FOR SAFETY 

























DEALERS — A tremendous UNTAPPED market awaits 
you with these top quality mats 


CONTACT US TODAY 
THE HYGIENIC DENTAL MFG. CO. 





DEPT. A, AKRON 8, OHIO, U.S.A. 
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the region. 

President Allen again thrilled his audience with an inspiring 
address in which he referred to a belief of his famous father, 
Ivan Allen, Sr., who took great pride in anything that was his 


that the convention would be tops in the history of 


and developed by his own efforts. President Allen said our 
industry is the finest and operated by the finest people but 
therein lies our greatest danger in developing complacency 
and failing to take advantage of our great opportunities. This 
business can and does give us: (1) A nice living for ourselves 
(2) Security for ourselves in our old age and The oppor- 
tunity to create a legacy to the subsequent He 
urged his listeners to take advantage of all their opportunities 
lest they fail to create and pass on this legacy. He expressed 
his conviction that the true and complete discovery of our 
country, Our great moral values and our democracy are still 
to come. This country, he concluded, is the living hope of a 
great dream still to be realized. 


. 
(3) 


generation. 


Governor Introduced 


Murrett was introduced as a member of the 
third generation looking to this industry for livelihood. In 
acknowledging the introduction, Mr. Murrett he 
cognizant of the honor and trust bestowed on him especially 
in these challenging times. He believes we have need for new 
tools and ideas to meet these challenges. He suggests that we 
look for them in our own companies, among the travelers and 
from association activities. He urged all to have pride in their 
industry and work in their local groups. 

Mr. Burbank presented an NSOEA plaque to Governor 
Howard in appreciation for his earnest and successful year. 
Another plaque was presented by him to John Dwyer as a 
token of appreciation for his efforts as president of the Empire 
State Travelers Club. Mr. Burbank paid a warm tribute to the 
troup who had travelled so far and gave of their time and 
their energies. It is a sample of the teamwork that makes this 
industry conspicuous. Teamwork, he contended, enables a 
person to get more out of anything than he contributes. All 
of us in doing our jobs well are making a definite contribution 
to the industry, our country and the world, he concluded. 


Governor-elect 


said was 


Travelers Elect Freeman 

At the annual meeting of the Empire State Travelers Club, 
Tom Freeman, Bainbridge, Kimpton & Haupt, Inc., was 
elected by unanimous vote as president for the coming year. 
[he meeting was held during the hour when the dealers were 
holding a round table discussion. 

President John B. Dwyer, manufacturers’ agent, presented 
a number of subjects which discussion and action. 
They were disposed of in typical travelers’ club fashion. The 
president voiced the sentiment of the membership in expressing 


n eeded 


appreciation to Bob Carter, Minnesota Mining & Manufactur- | 


a - 


ing Company, for the excellent job he did as editor of the | 


club 
A letter was read from the vice-president of the Field Di- 
vision, Folger Fellowes, in which the club was urged to make 
a recommendation of one of its members for the Field Divi- 
sion officership. J. Sidney Croke, National Blank Book Com- 
pany, was the unanimous choice of the group and the presi- 
dent instructed to submit his name for consideration. 
The recommendations of the nominating committee were 
accepted and the following slate was elected: 
President—Tom Freeman, Bainbridge, Kimpton & Haupt. 
Vice-president—Herb Ross, manufacturers’ representative. 
Secretary-treasurer—Frank Wilkerson, Dennison Manufac- 
turing Company. 

Editor 
Manufacturing Company. 
Sergeant-at-arms—Bill 

stand Co 


news. 


was 


Vogel, Sengbusch Self-Closing Ink- 


Cole Steel Equipment Company 
Opens Outstanding Warehouse 

Cole Steel Equipment 
space in Houston, Tex., the location 2019 Frankia 
Ave., Houston 2. The sales representative for that territory 
under jurisdiction of Frank Salz is Jim Lefebure. The pur 
pose of the new branch is to all of 


Company has acquired warehoust 


being 


serve Texas. 
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for 

heigl 
all 3 
tures 
favor 


For 3 


work 


Also 
Fibre 
SUPPI 
witho 











oT 


ng 


= | 


ty 


nis 
ur 
yu 


icy 
nis 


<° 
4 


OF 
He 


es 


_ 


CU 


UT 


nan 
lub 


was 


10! 


Ouse 
nklin 
itory 
pur | 


i 


/56) 


rlloth TIP GONTAGL 
FHTIDING «FILING 
































3 NEW SIZES 


LO-FOLDERS 
5 drawer files of 4 drawer 
height Lega id letter sizes with 


the famous Guide-O-folder fea- 
tures whicl have made them the 
tavorite in offices everywhere. 
X-RAY SIZE 
r X-ray fi offset plates art 
work ind other oversize material 


INVOICE SIZE 


* 


Also manufacturers of: ‘‘TRANSFILE”’ 
Fibre Board Files; ‘‘GUSSCO” FILING 
SUPPLIES; ‘“‘GUIDE-O-FILES” with and 
without stand 


THE HANGING FOLDER WITH ADJUSTABLE 


the metal frame with finger tip ease. 


an ordinary folder. 


filing system. The tabs, slanting at a 45 angle fo 


but can be easily unlocked and shifted to any posit 
to a snug fit. No cutting needed. 


less applications among your customers. If you 
you will sell. Write for a sample today. 


STEEL DESK DRAWER UNIT 


Made to fit the lower deep drawer of all 
standard desks. Using this unit, the desk 
worker always has important and vital data 
at the finger tips—always in an upright posi- 
tion. Instantly available and instantly re- 
placed. The unit consists of a metal tray 
ind 25 Guide-O-folders complete with ad- 
justable metal tabs and an assortment of 
inserts for tab headings 


Gaide-O fol 


Just one demonstration proves the facility, ease 
filing and finding with Guide-O-folders. Gone are the days when 
file clerks had to push and haul sagging overloaded folders to file 
and find correspondence. Guide-O-folders simply glide along on 


flor 


METAL TAB 


and accuracy of 


The metal strips are anchored securely to Guide-O-folders, hence 
they are always in position, in the file or out. Of high grade 
folder stock, Guide-O-folders make a permanent installation. At 
transfer time the contents of each Guide-O-folder is transferred to 


The adjustable metal tabs make it easy to set up or add to any 


r better visibility, 


fasten into place quickly. Once fastened, they are locked in place, 


ion. 


Guide-O-frames set right into any standard file drawer—adjustable 


Feature Guide-O-folders in your sales work. You will find count- 


will demonstrate, 





GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET 
WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL. 
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Filing and School Accessories : 
POP’LAR OAK TICKLER : 
also STEEL CARD FILES woop : 
CLIP BOARD 

A complete line of filing accessories 


WOOD « METAL ¢ PAPER 


write today for catalog and prices 


MANUFACTURING COMPANY 


2931 WENTWORTH AVE. © CHICAGO 16, ILLINOIS 












Patents 








(Copies of patents can be obtained from the Commis. 
sioner of Patents, Washington, D. C., for 25 cents each, 
Stamps and personal checks are not accepted.) 





Granted June 5, 1956 i 
2,748,419. Caster Glide. Michae Bridge t i r to | 
B igeport, Cor 


2,748,478 


2 Sate pe Opener Ma Y 

2,748,513. Label Holder for Filing Cabinet Drawers 

2,748,515. Desk Calendar 

2,748,748. Retractable Ball Pen. Char y, At g 

2,748,749. Check Valve-Pins for Fountain Pen V t F New 

2 748 841 Underseat +e Bernard E. Rimk ; Rag 

eati Co., Grand Rag 

2 748 916 “Paper Gui de for Listing Calc ulators. Harvie : Butle 
i V e Calculating Machine N Illustration 

2 749 032. Bookkeepi ng Sevice with Cast Drawer Ted musz 
r i} ass gnr ROY V e 

2,749 033 “Mechanism for Rei indexi ng a Total in an Accout ting Mac hine. Pie 
er Lat r ary Nethe ana Ww f Yew York 
N Illustration 

2 749 202 Filing Cabinets. Wilhe : feld, Ber ’ i Gerhard 
Ritz srunewald ;ermar 

3 749 430. ‘Illuminated Automobi le Secretary 


Granted June 12, 


Viar 


1956 























2 749 883. Fountain Pen. Rayn 
"5 a9 915 Fi le ” Folder Support ine Hatch, Chicag 
2,749,985. Typewriter and Code Perforating Machine. Rey 3 hnson, Bing 
‘ 4 Bi ¢ 
oc 2,749,986 
2,748,916 eS es 
2,749,033 ' N 
= 
a z 7 + 
a 
Sy ~. 
w)- 4 © = a 4-5 
i ‘ Sligie..” 
2,750,022 2,750,925 
2,750,804 ; 
i 
- * anne 
a - e > vs ad ~ 
; 7 fam 
al a \} er Cn 
VJs ’ : . peas t wy ~ 1 An 
A “on gt, => SO OE 
a -~@ - Gar - 
e a ax 2,752,025 
2,751,221 2,751,985 
“o> “{ ; 
-fay-].- 
ay . fs ¢ ° 
to | < Fa Pine 
, 4 5" S Se 
& Zz tone Yo 7 P 
or t® « wp ~ > 4 
pe ido ‘/ & ~ SF 
(< 
2,752,026 A 
2.741.427 
2,749,986. Machine for Operating Up 1 Perforated Record j 
: Hlustration ' 
2,750,02 Type ‘Bar Impact Contro| v psie, N ' 
t f Illustration ; 
2,750,051. Multiple “Rotary Card Fi tport f 
2,750,052 Sliding “Shelf Arranger ments for Book Stack ffor Brow 
wat é A W i oe A fg 
Granted June 19, 1956 
2,750 619. _ Cas ter M hael Krar T 
2,750 804. Aut omatic Ra sing Mechanism for Feed Tray rl A. Bergman 
Ae ¢ y + C+ 3 + + 7 Viact - ++ Mas 
Itlustration 
2,750,901. Insulated Met tal Cabinet Construction. Ralpt an, Tolede 
2,750,902 Safe ‘Gonsieartion 
OA 
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/ : CHECK THESE FEATURES 


Natural satin brushed aluminum finish on the frame. 

Genuine foam rubber cushioning throughout. 

Gracefully styled. 

Upholstering is available in a wide variety of materials and 
colors. 

Materials can be furnished in any desired combination. 

A beautiful product by expert craftsmen. 


Beauty 
Fheoladt- in| Comfort 


Econom SPECIFICATIONS 
y E SSE-675-A 
ene Gwarell GORD oov.cccccccdcunccaseonveceesens sneer 34” to 40” 
Durability Seek te G-0's . in kan cdavanene dence hcnaie eae 18” to 21” 
WEE GE GOED. os sec cbso cd bc cbscisdesenéousstteeebehnnel 19” 
— : Rast GF GE. 264 ct ceccancteeacn eens ananeesseeeee 18” 
\ 6 SOT ere TTT rT ret eee, 17," 
Wein OF Gok cs tpebecsdudc ns dobads saves 0sisd06 cle 16” 
Gemstar Gl Qa 66.0s0 sa ess 0 60060 50660000660eknne eee 26 
CGR WEED 2.00 css coonsebsaseocncvescédcecesb kennel 60 Ibs. 
Chipping WORE 60's oc ncd Sewiiccccccsncestdéccceeneeuen 68 Ibs. 





America’s Standard of Business Seating 


OISTRIBUTORS 


METROPOLITAN N. Y¥. & EXPORT DISTRIBUTOR 
AETNA SAFE CO.. 46 %. 20th St.. N. ¥Y. 








EASTERN PA. DISTRIBUTOR 


ALUMINUM SEATING / cipezakon 09, pe 


17 S. CHERRY STREET °* AKRON 8,OHIO WEST COAST DISTRIBUTOR 
WHOLESALE OFFICE EQUIPMENT CO.. 81 Minne St. San Francisco, Calié, 


WAREHOUSES: Los Angeles. San Francisco. Seattle 
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MULTISIAM, 


STENCIL DUPLICATOR 








tf 


“It Prints Anywhere 


PRINTS DIRECT 
ON CARTONS 










ADDRSSSES 
SHIPPING TAGS 


PRINTS LABELS 
. . POSTCARDS 


LOT 
LABELLING 


with ‘“‘Form-Cut 
Stencils 


Quick! 
Accurate! 
Easy! 


Just type, write, trace or draw on inexpensive stencil . . 
snap it on duplicator and print—like using a rubber 
stamp. New FORM-CUT® stencil has facsimile of your 
label or shipping form die-impressed into the stencil for 
printing directly on boxes, cartons, packages, At your 
Office or Shipping Room Supply Decler. Write for litera- 
ture and Free Sample FORM-CUT Stencil and Print. 





over 3f) YEARS 


MULTISTAMD 











STENCIL DUPLICATOR FF ® 


NORFOLK, VIRGINIA 











MANUFACTURED ONLY BY THE MULTISTAMP CO 
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2,750,924. Lead Pencils. Hugh T. Knight t V 
2,750,925. Arrangement in or Relating to Copy Holder sfried Ander 
Kapr t Toten, Norway, assignor t y Rand p. Illustration 
2,750,926. Retracting Mechanism for Ball Point Pens and the Like. Banchard 
nite At ‘ - 2 gnor t Script Atlant 
2,750,927. Fountain Pens. David Kat ylew N ynor t 2V 
t North Berge Township, Hud ty, N 
2,750,996. Chair Seat and Cushion Therefor 
rt er Posture Chair C City, N 
2,751,008. Storage Mechanism. Jame ghar t N. Y 1 
snor t , ¢ B ess Mach Fe New York. fh Y 
2,751,112. Combined Paper and Pencil Dispenser. Howard 3ierwert, Maple. 
2,751,221. Folding Machine of the Buckle Chute Type. W 6 
t “hester N ' wssignor t Pitney-Bow tamford Illustrat on 
2,751,272. Drawer Slides. Howar f 4 y 4 r 


Grented June 26, 1956 


2,751,985. Field Selection Mechanism for Record Controlled Machines 

poe ere assig t e Rand Corp. Illustration 

2,752,025. Label Holder. Adolph T. M seland ilustration 

2,752,026. Ribbon Vibrating Mechanism for Typewriters and Like Machines 

a tte Ne Hartford, ( nor ¢t erwood Cort New 
N Illustration 

2,752,220. Pens P. Squier. Dallas. Te» 

2,752,427 Mechanism for an Automatic Telephone Dialer or the Like 


Control 
“te f acsia an Mate 


Illustration 








R. M. DERING. . . of the Gary Office Equipment Co.., left, 
and Hal Johnsen, Meilink Steel Safe Co. representative, dis- 
play one of five safes recently sold to Gary National Bank, 
Gary, Ind., to hold records for the bank's general book- 
keeping department. The safes are fitted with special roller 
shelf interior to hold ledger trays. The safes were purchased 
rather than a vault installation because expansion in the 
future will require a change in location for the department. 


‘Export Statistics 


of U.S. office machines, 
equipment and supplies 








Net Value 
Qua y (Dollars 
Accounting Machines Non-descriptive, exce Punched 
card, New 11 71054 
Accounting Machines Descriptive, except 
Punched card, New 505 119384 
List Adding Machines, except Punched Card, New 2559 4074%5 
Non-List Calculating Machines, except Punched card New 366 939465 
Card Punching and Auxiliary Machines, New 630145 
Accouating Etc. Machines, Used and Rebuilt 10 199185 
Parts for Accounting Etc. Machines 2456472 
Addressing Machines 173 83655 
Duplicating Machines and Parts, Nes 542112 
Cash Registers, New 112¢ 358200 
Parts for Cash Registers 325545 
Typewriters, Standard, New, except Electric 6003 745263 
Typewriters, Standard, Electric, except Automatic, New 569 14267! 
Typewriters and Parts, Nes 5375 443101 
Parts and Accessories for Typewriters 831529 J 
Mail-Handling Machines and Parts 108509 
Office Machines and Parts, Nes 862710 
Fountain Pens, Ball Type, Doz 123948 372214 
Fountain Pens, except Ball Type, Doz 29957 660357 
Parts Nes. for Ball and Fountain Pens 379318 
Ink 33377 
Office Supplies and Parts, Nes. 106273 
(Nes.—Not elsewhere specified 
Figures for March, 1956; Released in June, 1956 


by the U. S. Department of Commerce 
(A breakdown by countries is available from the Foreign 
Trade Division of the Bureau of the Census, United States 
Department of Commerce, Washington 25. D. C 
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for Office Efficiency 


BY NATIONAL BLANK BOOK CO. 





Sats 


o Your National Siantbisaas Carries 
Items with Extra Features For You— 
Here are 3 Star Examples 


LY CATALOG COVERS 
ee 


National's experience and facilities 






for making millions of stock ring 
binders annually provide ability to make 
long-lived, attractive special ring 
binders for catalogs, manuals, 

price lists, etc. Accessories include 
reinforced indexes, transparent 


#O- AF BOVRBIO F4- E790 


folders, zipper cases, 
display portfolios. 


> XY MULTIPLE POSTING OUTFIT 


For writing three forms at once 

on payroll, accounts payable, 

accounts receivable . . . simple 
sliding steel mechanism 

provides accurate form 

alignment . . . compact 

. . portable. 


SIMPLEX Machine 
Sy Bookkeeping Equipment 
For light-weight, portable posting with 
single action open trays. 


.. open sides let in light, 
drop sides provide off- 


setting of sheets. 


. locked cover, portable 
es stand with adaptable 


tops 
. precision printed forms. 
Write for Folder No. 306 
NATIONAL 


BLANK BOOK CO. 
Holyoke, Mass., or ..-« 








> 


Call Your Nearest aie 


NATIONAL 


BLANK BOOK 


STATIONER 
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We Ta 
Starring | 





4K 


ya 
yu 


in Consumer 
Magazines 


Be Sure to Tie-in 


This ad | 
‘will appear in 


e Business Week | 


e Journal of 
Accountancy 


e The Office 


e Modern Office 
Procedure 
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Governor John W. Murray of John W. Murray Co., Inc., 
Boston, greets Governor-Elect Ray C. Sheppach, Sheppach 
& Goekler, New Haven, Conn. 


Regional Circuit Ends 
on Cool Coast of Maine 


York Harbor Scene of Final 
'56 Convention—Sheppach is 


New Governor District | 
York Harbor, Me. 


The meeting of District 1, NSOEA, at Marshall House, 
York Harbor, Me., June 28, 29 and 30, was the last on the 
1956 circuit of 14 district meetings. The site on the peninsula 
between the York River and the bay is truly beautiful and 
inspiring. With high temperatures prevailing in 
much of the United States, York Harbor was cool 
and pleasant. As might be expected along the 
New England coast, one of the entertainment 
features was a clambake, with liberal supplies of 
clams, lobster, sweet corn, and chicken. The new 
U. S. Highway 1 by-passing the many shore communities 
reduces driving time from Boston to less than two hours. 

The program was put on by the NSOEA troupe. An added 
feature was an address entitled “Ships That Sell,” by Stephen 
Uchman, sales supervisor for the A. H. Rice Company and 
instructor for Dale Carnegie Institute. The salesman’s respon- 
sibility, he said, is to help people buy. He emphasized the 
importance of being friendly and quoted the advice of Ber- 
nard Baruch, “Do not irritate people, motivate them.” Abil- 
ity to remember names, he said, is an important sales asset. 
Good selling is not so much what you say but how you say 
it. You can be an optimist or pessimist. His definition of 
success is going from one failure to another without losing 
enthusiasm. 

At York Harbor, as at Lake Placid, 
facturers’ representative and vice-chairman of the field divi 
sion, served in place of Folger Fellowes, Bankers Box Com- 


John Dwyer, manu 


pany, vice-president of the field division 


Traveler Helps Dealer 

Mr. Dwyer stated that the salesman in the office equip- 
ment and supply industry works for the dealer in sales promo- 
tion. The well organized traveler plans his activities well in 
advance. He finds his best expression in carefully arranged 
dealer sales meetings. The traveler can and should 
every member of the dealer’s staff, and in addition to sales 
meetings provide promotional material, inquire about cus 
tomer reactions, and lend a whenever suitable oppor- 
tunity is provided. To the manufacturer, he said, making a 
good product is not enough. Matters of policy and sales pro- 
motion are just as important. He suggested that the manu- 


serve 


1and 
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facturer be more businesslike and be prepared to make better 
use of their traveling representatives. Except for this one 
change, all members of the original troupe were present, in- 


cluding President Ivan Allen, Jr.; Vice-president Louis M. 
Brown, Eberhard Faber Pencil Company; Ken White, Ken 
White Associates; and Dr. Ralph Cies, NSOEA’s research 


counsel. Homer Lay spoke for association headquarters. 

On the entertainment side were a beauty contest, a costume 
party, golf, ocean bathing, and a boat ride. The beauty con- 
testants were school vacation workers on the hotel staff. The 
winner, Judy Gilmore, became eligible to participate in a 
similar contest in Portsmouth, N. H., the winner there to qual- 
ify for a state contest from which would be chosen New Hamp- 
shire’s candidate for Miss America. 


Costumes Are Skilled 


The costume party produced some remarkable creations, 
The first prize went to Mr. and Mrs. Henry Rosnosky of 
Boston. Mr. Rosnosky was dressed as a chef, his wife as a 
sandwich man advertising in a humorous way the food facil- 
ities of the Marshall House. Second were Rhys and Stanley 
Llewellyn of Manchester, N. H., clad in old style bathing 
suits and rubber masks. 

The vote by applause for first and second places was so 
close as to require several votes before the judges could make 
their decision. 

The three-day session ended with a banquet on the even- 
ing of June 30. John Murray, of John W. Murray Co., Inc., 
Boston, governor of the district, who was in charge throughout 
the convention, was awarded the NSOEA Certificate of Merit 
for a job well done. A similar NSOEA certificate went to Max 
Smith of Joseph Dixon Crucible Company, president of the 
New England Travelers Club, in recognition of the club’s con- 
tribution to the success of the meeting. Raymond C. Shep- 
pach of Sheppach & Goekler, Inc., New Haven, who had 


served a year as lieutenant governor, was elected to succeed 


Mr. Murray as governor for the ensuing year. New lieutenant } 


governor is Bob Slate of Cambridge, Mass. 

Groton, Conn., will be the site of next year’s convention. 

A trophy went to the dealers at the golf tournament held in 
conjunction with the convention. Julian Shoor of Plimpton’s, 
Hartford, Conn., was low gross winner while Ted Caswell, 
F. S. Webster Co., and Henry Rosnosky, Boston, tied for 
runner-up honors. Low net score was shot by Bob Jacob, Ox- 
ford Filing Supply Co., with Harry A. Dresch, Peerless Steel 
Equipment Co., runner-up. 


Travelers Win Game 


The Travelers outlasted the Stationers, 11-5, in the soft ball 
game between the New England Travelers Club and _ their 
strong opponents and thus regained the coveted cup. This was 
a close game for four innings with the lead changing hands 
several times until the Travelers, co-captained by George Kan- 











dres, Moldow Associates, and Nat Blish, Reyburn Mfg. Co., 
broke out with a barrage of hits in the fifth frame to score 
six runs. 

The Stationers had some 
Thomas Groom Co., Boston; Ed 


stalwarts in Tom Groom, Jr.] 
Howard, Cahill’s Stationers: 


Buck Freeman, Vermont, and John Murray, John W. Murray} 
Co., Boston. For the Travelers the hitting and playing of Max} 


Smith, Joseph Dixon Crucible Co.; Nat Blish, Reyburn Mfg. 
Co.; George Kandres, Moldow Associates; Herb Grayson, Ace 
Fastener; Lou Foster, Swingline, Inc.; Pete Horne, Eberhard 
Faber Co., were outstanding. ; 

Max Smith, Joseph Dixon Crucible Co., made a sensational 
backhand catch of a line drive to choke off a stationers’ rally 
in the last inning. 
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was Stationers of New England Region No. 1 NSOEA Gather at York 
Harbor, Me. 
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Enthusiastically welcomed 

by Businesses and Students! 
CONVENIENCE, VERSATILITY, NEAT- 
NESS are “must” combination-features 
demanded in erasers today by busi- 


nesses and by school students. Hence 
mush- 


the enthusiastic welcome and 
rooming sales of Weldon Roberts 


PENCIL-SHAPED 
QUALITY ERASERS 


with always-fresh, clean, 
protected rubber cores for 
erasing PENCIL, INK, 
TYPEWRITING and busi- 


ness machine impressions. 





ry Jet Erasers 
Cylindrical stick 
erasers in attractive, 
transparent _ plastic 
holders. NOT ME 
CHANICA I 
GADGETS! Tip 
unscrews s0 
stick can be moved 
outward. 


eraser 


POCKET CLIP HOLDER 
FOR GENERAL USE 
WHISK BRUSH HOLD- 
ER FOR TYPEWRITING 
NO. 825 Red b 
pencil erasing 

NO. 827 Gra 


erasine typeu 





Profitab i ins 
- ach us 


refills 











PAPER-WRAPPED, EASY-TO-POINT 
ERASERS 


The spiral-paper wrap- 
pings of these erasers 
provide pull-string 
pointing of the su- 





perb-rexture rubber 
cores, protect them 
for cleanness ind 
freshness. Users ap 
preciate the length, 

balance’, o n-desk 
convenience and = at 
tractive appearance of 
these pence il-like 
erasers 


NO. 378 GRAYPOINT. us: t i 
ored rubber, which convinces ; . 
erases imk, typewriting and busin ” , , 


ressions. 
NO. 448 GREEN GLOW. Sw/ 
green color for a Wide variety) 
F » «busines : ( bool, art 
DISPLAY PACKING. On 4 
138 Ball Point or 448 Green G 

gross carton raer. 

ALSO IN ATTRACTIVE SHELF PACKINGS, 
per VY, er carton, 
Order these popular item 4a i j and ch 
sales! “ . 





WELDON 
ROBERTS 
RUBBER CO. 
365 Sixth 
Avenue, 
Newark 7, N.J. 









Correct Mistakes in Any Language 


World’s Foremost — ae 
Eraser Specialists 
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Atlanta Stationers Honor Allen 4 


at Testimonial Dinner 


Atlanta, Ga., stationers 
at a testimonial dinner. Mr. 


recently honored Ivan Allen, Jr., 
Allen is the third member of his 


firm to head the National Stationery & Office Equipment 
Association 
Joseph T. Kilpatrick, vice governor of the NSOEA fourth 


district, presented Ivan with a plaque on behalf of the Atlanta 
Stationers Club for his “outstanding achievements” in the 
association 


Some 150 Atlanta area office supply dealers attended the 





AT TESTIMONIAL DINNER Ivan Allen, Jr., addresses fellow 
stationers. From left seated are Ivan Allen, Sr., chairman of the 
board, Ivan Allen Co.; Mrs. Ivan Allen, Sr.; Joe Alvarez, governor 
of NSOEA 4th District, and Mrs. Ivan Allen, Jr. 


dinner along with out-of-town guests who included Joe AIl- 
varez of Jacksonville, Fla.. NSOEA 4th District governor. 
Ivan’s father headed NSOEA in 1924 and the late Charles 
Marshall, a partner of Ivan Allen, Sr., was president in 1934, 
Introducing his son at the dinner, Ivan Allen, Sr., reviewed 
the rapid growth of the office supply business during the 
years since he headed the association. “Office supplies now are 
as important as the manufacturing tools of industry,” he said. 
His son told the stationers, “We are a unit of brotherhood 
who make up the backbone of America’s free enterpris: 
system.” 


McKenna Elected Vice-President 
of Monroe Calculating Machine 

The Monroe Calculating Machine Co. 
recently announced the election of 
William E. McKenna as a vice-president 
and director of the company. 

Mr. McKenna, who is 36, has been 
controller of the firm for the past three 
years. He is a graduate of the Harvard 


Business School and Holy Cross Col- 
lege. 
He is a member of the Controllers 





Institute of America, the National As- 
sociation of Cost Accountants, and the 
New York State Society of Certified 
Public Accountants. He resides in New Providence, N. J. 
with his wife and five children. 


W. E. McKENNA 


Mesberg National Sales Names V.P. 

Arnold Singer has joined B. G. Mesberg National Sales, 
New York City, as vice-president in charge of contract, in- 
stitutional and office furniture sales. The announcement was 
issued by B. G. Mesberg, president of the firm which func- 
tions as national distributor for the furniture collections de- 
signed by Paul McCobb. 
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JET-LOK Gets You the Order... 2= 


= 
Vr 1 1a 1 WY 


by Cutting Erection Time hy | Hal all: c ae 


SA 





a The ‘‘steel-pride” exclusive JET-LOK construction will get you 
more sales of lockers and cabinets because JET-LOK makes 
- ut assembly faster and easier. Erection time is cut in half! ‘‘Sreel-pride”’ has been engineered 
to save time and money in assembly and has been designed to make it the most attractive 
line available. ann 


JET-LOK Makes Faster, Easier Assembly Possible .. . Here’s How! ; => 


aN f oN : f, ai | 





= ; ° l i} 

I. ; R= Ss : } i 

e a — . /¥Y \ | 

ey ae <> | gyal 

a ° . ™ Ve _ 

——F : > : we ae. 
1. Join Sides with Door Frame : 2. Slide Back of Locker into Place : 3. Stand Locker Upright and Tighten Bolts 
After laying door frame face down, slide : Engage JET-LOK seams of back with seams *: After putting top and bottom plates into 
sides into place by engaging JET-LOK : of locker sides and push forward until it is *< position, stand locker upright, and tighten 
seams and pushing forward until they are : flush with top. Insert and hand tighten *< all bolts. Approximately 50% fewer bolts are 
flush with top. Hand tighten the three bolts : three bolts on each side of back. > required than used for conventional lockers. 
on each side of door frame. : . 





—— ~ 
y & tine | 


Exclusive JET-LOK Construction is a Feature of All 
“steel-pride’”’ Lockers and Cabinets 














a | All “‘steel-pride’’ lockers and cabinets have the exclusive JET- om | 
| es LOK feature. It results in maximum rigidity because all mating lA | 
, od parts make positive, tight contact along their entire length. a es 
— ‘Steel-pride’’ offers a complete line of shop equipment too. All - 
—— equipment is made of heavy gauge steel with hemmed edges to i 
I i ton, give long life and withstand rugged usage. 4 
— ” ‘ 
< Stal Use the Coupon Below to Obtain More Information on O 
"@ 7 a the Complete “steel-pride”™ Line — =. 


SHEET METAL SPECIALTY DIVISION 


FOLLANSBEE STEEL CORPORATION 


BOX 567 FOLLANSBEE, WEST VIRGINIA 


Sheet Metal Specialty Division—Box 567 
Follansbee, West Virginia 


Please send me your catalogs on “steel-pride” lockers, cabinets and shop equipment. 


NAME____ 


TITLE_ =e Diath area ee 








COMPANY iit a 








ADDRESS cliciaetnstiialantia 
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FINE PRODUCTS FOR 
EVERY COPYING REQUIREMENT 


MASTER UNITS 
FOR SPIRIT DUPLICATING 










All types, styles 
and finishes — 
clear or metallic 
coatings. 






SPIRIT DUPLICATING SUPPLIES 





e Pleasant, effective 
e Uniform — quick drying cream for removing 
ing — non-corrosive. Hektograph and other 
- Best fluid for all spirit ink stains — in new 


light, plastic jars. 





duplicators, 


OTHER PRODUCTS 

Carbon Papers of every description — typewriter 

— pencil — Hektograph 

e Inked ribbons — SILK — NYLON — COTTON for 

every office machine 

Printed Master Units 

e World Famous Copy-Right and Stand-By Copy- 
holders. 

HANDSOME MODERN PACKAGES « REALISTIC PRICES 

Please write for catalogue, price lists, SAMPLES 

and dealership or franchise information 


conte mane Monn ncmoles © coh & wenen, | 
lla nifacli 123 


Copyholders — Duplicating Supplies — Carbons — Ribbons 
110 West 18th Street * New York 11, N. Y.* Cable: CURTYOUNG 
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11tH District Notes 


KENNETH SUTHERLAND, CORRESPONDENT 

















8036 S.W. 9th Ave., Portland |, Ore. 


he Travelers would like to extend nks to Jean and Jack 
Overholt (Murphy Stationery) and al! the rest of their willing 
3 nérd working Nnelpers that made tne Var uver convention sucn 
ndertul success. Also to June and Bob Anderson [Eagle Pencil) 
part in the convention. Thank gain ft a tT you trom 

raveiers tor anotner successtu 


*+ £+ & € 

June 2th the Greater Seattle Stationers A ation held 
: until Sept. 12th tollowing ofticers were 
ected tor tne ming year: Bob Gibb, president Associated 
tioner H. R. Newkirk, vice-president, (Trick & Murray). 
he directors are: Lou Hilton, (Ruggles, Inc.); Morris Plummer, 

; and Fred Minice, {Ryding Co.). 

When the meetings are resumed in September they will be held 
f the Roosevelt Hote 
welcome at these meetinas. 


- 

' 

Prompt Printers 

the mezzanine 
A Trave er 

* £ *& €& & 

George Ruggles of Ruggles, Inc. has just completed an ex- 

de program at his 115 Cherry St. store in Seattle. 

Featuring new tile floors, color schemes, fixtures, lighting and two 

ttices. Just one word of caution, don't be carried 


tensive remode 


mplete mode 
sway and try to step out on the balcony, it is a very clever mural, 
e&¢ &£ &€ & F 

Washington State Satationers will hold its annual golf tournament, 
August |6th at Firecrest Golf Club in Tacoma. John Hunt (Hunt's 


Office Supply ; busy procuring some wonderful prizes for the 

expected large turn out. We understand that Fred Carlson (Denni- 
Mtg. Co. allowed a putter only in this tournament after 
success in Vancouver. 


* *£+ &€ &€ & 

Gordon Wood (Shaw & Borden C was honored at the 
the National Sales Executive Club, May |9th. 
r the Spokane 


2pokane Chapte 


Gordon received a trophy as salesman of the year f 


area in the stationery field. Congratulations for a fine b. 
e+ ££ & & & 
Trick & Murra f Seattle are another firm that n the throes 
a moderniza program. It's busine as usual with dust a-flyin’ 
from every corner but trom what we've heard the result will be 
N worth tr ssent inconvenience. 
+ ££ &€ & & 
Harry Daniels, Tormer branch manage tf Reminat Rand tas 
recently purchased the Bellingham Busine Mact Sompany. 


d Luck in your new venture Harry 


The Art Joys’ have moved to Seattle from Portland. Art ned 

eattle Office Supply Company on Juni St We w Y Art in 
tland. 

%* + &€ & & 

Dave Rudnick wife Marge ar the move aga this time 

Anaele for Joe D. Hale Comr We are happy t near 

that Dave will still make trips to the N t. Del Corneli- 

son C 3ht-hand man in tt T tory. A N De VING 

aTT le ana we hope to see |! M S 


* & & * 


We extend sympathy to Mr. Mrs. Howard Bobbitt of 
tland (Executive Secretary & Legal Advisor for egon State 
ers Ass't n the loss of their son Billy June 20t! 

* + £€ €& F 
5+ go ¢ € >f Joe Koke who died June 
Mr. Kok been in busine Eugene for many years. 

*¥ + &€ €& &€ 

A ation meeting heduled for June |2th 
President Frank lerulli (Frank's Stationery 
xt elec “7X See ’ + A 

x &¢ &€ HF &F 

A T M } Stewart 


English Firm Seeks Novelty Items 

W. E. Paterson & Co., Ltd., 188 King’s Cross Road, Lon- 
don, WC 1, England, stationery and office equipment firm 
with extensive connections in Europe and many other parts 
of the world, is seeking interesting offict novelties. 

M. L. Pinnick of the British firm said the right types of 
lines would receive large orders. 
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Literally... Your Key to More 


Public acceptance of UNILOCK 
the complete one lock protec- 
tion establishes H-O-N UNIFILES 
as a standard for the trade... 


Our records show that dealer orders for UNIFILES specify 
almost 80°/, of these units equipped with UNILOCK. 
UNILOCK—"one key in one lock—locks everything"—is 
popular with dealers and customers alike because it— 


® Provides better locking for less money 
® Eliminates duplication in dealers’ stock 


e Attracts customers and wins sales with 
its real value and genuine service 


lf you haven't standardized on H-O-N UNIFILES, it's time 
to act now. Be in on the increased sales and profits you 
can obtain from these consistent sellers. 


THE H-O-N CO. -j-O-R] ‘geen IOWA 


OFFICE EQUIPMENT 
EEL 
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Sales—Greater Profits! 
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TOUR EUROPE ... Shown aboard the RMS Queen Eliza- 
beth are President Drexler of Whirl-O-Matic, Inc., and 
Harold Leviton of Leviton Mfg. Co. Mr. Drexler spent three 
months touring 13 European countries and Israel, seeking 
fresh ideas on the styling and marketing of the Whirl-O- 
Matic smoking stand line. Although he acquired some new 
styling ideas, Mr. Drexler stated that he found that Euro- 


Model No. 683° 
Arm ‘Revolving Chair 


4 foams pean office furniture and related products sometimes do 
Py / not come up to the high standards reached in the U.S. 
oe ae, ithe 
‘ if 4, 
We 4 Site-Filing Names Western Representative 
Vi ae 4 Site-Filing Co. announced recently that it has appointed 
s ‘= 7 . - . . . 
Ses'- Anton Love and Associates of San Francisco, Calif., as its 
i," West Coast representative. Site-Filing is national distributor 
P\ ES for “Visible-80”° manufactured by Roneo Ltd. in London, 
See \ England 
=> \y ngiand. 
\ y oI 
\ A HH ” Se 
~ " oN 
wo SN YN 
‘~\ a 
i ~ 


Ser Ss | Another sales-impelling feature of 
Sen SS Model No. 68! 


ad > | 
Arm Chair Smith $s 
~ ii ie ' 
Looks can fool you! Take the Gregson 680 Series, for PNWIN i 
instance. Sure, it looks light and airy . .. but man, these 


chairs are rugged! 

Spring and foam rubber : seats offer lasting comfort to 
the modern executive, and it : price that he will thank 
you for. Scuff plates and 2-inch ball bearing casters add 
long life to the beauty and ruggedness of the Arm Swivel 
Chair. And handsome brass ferrules on the Companion 
Arm Chair add that “extra something” that makes them 








sell fast. 
Both chairs are available in Gros Point and Naugahyde, e 

or Gros Point and top grain leather combination ... in rhe only guide that stays firmly in place on acetate 

a wide range of colors and ata price to suit even the cover sheets in sales manuals, catalogs, etc.— yet can 
. é ~ orotate cinl alll : be moved quickly and easily whenever the indexing 

8 "nas ry agent. — 
ee ae +3 furnitur : new light ’n is changed. Enables sales personnel to find instead 
Ee mnee turniture...ane 


tev look. It’ ‘lable in tl C Series No, 600 of fumble. 
y 3 available 1e new Gregson Series No. 600. . ‘ 
Wut oo { il inf — tie the vd Teg om Hundreds of other office uses to save time, improve 
ovrite for full information = filing. Users can quickly make their own special 
index systems. 


DEALER INQUIRIES INVITED 


Available in 1” or 
2° widths with clear 
or colored windows. 
Packed 25 to box with 
labels in strip form 





for easy typing. Also 








A-Z labels. Inserting label Attaching guide 








Get profit-making information on Smith Signals by writing 














For more than. 


50 years 
GREGSON MANUFACTURING COMPANY peeererererm CHARLES C. SMITH, INC. 
Manufacturers of Office and School Chairs 
LIBERTY, NORTH CAROLINA 





time-saving signals EXETER, NEBRASKA 


and indexes | 
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EXECUTIVE 





chair. Luxurious propor- 


r cushions. Designed for 






CHECK THIS 
e) | >) —ae ge) 
CHAIR STYLES 


SPRING-BACK CHAIRS 





Comfit’’ line 


Harter 


that als le seat styles and models 





SALES CHAMP 


€-1500 nal style executive chair 
with a toy g record that puts it in a class 
by M tives have found comfort 


in th tha 1 any other ofhce chair 








CHAIRS 


POSTURE 








. 


67 executive posture chair. Fine Harter qual- 
ity. Foam rubber cushions. Attractively priced. 


66 executive posture chair. Superb Harter pos- 
ture design. Fully adjustable. Molded foam rubber 






cushions. For the alert executive. 










This is just a sampler! CONVENTIONAL CHAIR STYLES 


There’s a Harter Model for 
every chair need! 


Matching side chairs are avail- 
able to go with all Harter 
executive swivel arm chairs. 








RIGID BACK POSTURE CHAIRS 









700 President swivel armchair. Deep, molded 
foam rubber cushions. Choice of rich uphol- 
steries. A big chair for a big man! 








E-15R, the standard by which secretarial posture 
chairs are measured, has heavy steel seat and back. 


Molded foam rubber cushions 

















1800B executive swivel armchair. Full Harter 
quality at surprisingly low cost! 


HARTER 





STEEL CHAIRS 





22-L, Harter's newest design. Line has many mod- 
els; there's one for every budget. Harter’s modern 
production methods make them all standout values. 


For information write 
HARTER CORPORATION 
825 Prairie Street, Sturgis, Michigan 
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A Profitable 
Opportunity ! 







With the 
automatic, 
electric 


Patents 
Applied For 


x —} F.O.B. Factory 


plus excise tax. 
Stacker optional at 
nominal price. (Prices 
subject to change 
without notice.) 7 


opens 200 to 
300 Letters 
per minute 


built right a priced right 


for thousands of small and 
medium-sized businesses 


NOTHING ELSE LIKE IT! Opens letters 30 times faster 
than by hand! Gets the whole office staff into high 
gear—fast. Designed to handle from 200 up to 
2000 letters per day. Small, compact—readily used 
on any desk or table. ''Scottie'’ weighs only 9 
pounds, — it's easy to carry from desk to desk, 
can be put in any convenient corner when not in 
use. Opens all sizes of envelopes,—no clipped 
corners or damaged mail. Takes a clean slice off 
tops of envelopes, with adjustment from 0 to !/."" 
for width of trim. 

OPENS A HUGE NEW MARKET — The Scottie Letter 
Opener does a lot more than open mail — it 
opens the huge market of middle-sized offices 
where the time it saves makes it very profitable. 
It is needed by banks, stores, wholesale houses, 
insurance offices, mail order business, factories 
and dozens of other lines. 

OPENS A RARE SALES OPPORTUNITY — Reports from 
established Scottie sales representatives are ex- 
cellent. Thousands of smaller businesses offer a 
practically untouched market for this speedy, low 
cost machine. If you are experienced on specialty 
equipment sales—look into the Scottie for steady 
future profits. 


ARNOLD MAC KENZIE, Inc. 


3133 OVERLOOK DRIVE, MINNEAPOLIS 20, MINN. 
















INC 
3133 Overlook Drive, Minneapolis 20, Minn : . 
I am experienced in sales of specialty office equipment. Send fu 
information on Scottie Letter Opener. My territory is 


TIT IiT ifr rTtrtittittTttt tit tte ee re 





SUNNY SIDE OF THE GOLDEN 
STATE TRAVELERS 


BY THE "GOLDEN DUST TWINS" 
GEORGE FREY-GEORGE LAZIER 


Bu , Meeting on May 28+ 72 memt nd quests 


were; Walter McNevin and Lonnie Creasey of 
tationers Cory Bill Hillis of Sout Calif » Stationers; 
1 Paul Schmitt, L. A. News Co. 

Jent Ralph Maneval, A. W. Faber Per # jucted the 
at har and asked for a discu n or templated 
asses ft jealers, under ft j : ; 
Veep, Harry Fuller (The Globe-W ke C ' ted we 
ead on new members. but there till room { : ets 

ng n me new Db 
5 T T 7 Tournarm y ? gis 
d. Th nt will be held A 3, and the 
ted, both tor snd tor the dinner. There 
ed e evening.-3rd \V Bill Lashbrook (Ester- 
k Pen ¢ has quite a program worked out for ft! o dont 

In as gone out in 
* £ £ & & 
At several Traveler na Tart 3sked Roe 
Powell about possibility of another fishing trip tt year so 
F Jent Ralph asked for suggestions from the members. It was 


aeq tf ena 4 post ard to a member and their re- 


1 to a proposed fishing trip. The ard has been mailed so all 


e return it with the x "in the or 


u Travelers plea per boxes. 
Stan Breton (Chas. R. Barry C ead the minutes of the 
Charlie Evans (Sanford Ink Co.) moved the meet : e closed, 


* * * & # 
LATEST NEWS—Dispatched direct to the Golden Dust Twins 


Expr Norman Horton came out ¢ ur tournament 
ylewood Country Club and toured the first nine. Norman 
own as a berry and claims it t s spending a tew days 

. aitel ak the bes 
Frank Hawley was another "Old Tims that came +t for the 
ning. He r ed dinner and then taught me of the 








OF COURSE! 
Those Good Dependable Kerr 
Pens for Banks and Offices 


TRY ONE on 30 days’ 
trial! Contact the factory 
er your local Change- 
point Factory Represent- 
ative. 











Sctin Chrome 
{ Satin Bronze 


POOF OIONANIH.IO9.0040 440000 


Telephone Diamond 3-7965 546 South Rockford 
TULSA 20, OKLAHOMA 
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Ask 




























Spotseald® Adding Machine & Other 
Rolls © Desk Blotters, Embossed & Plain 
® File Folders, Manila © Memo Fillers 
* Notebooks, Eye-Tint® & White ¢ Pads, 
Plain © Pads, Ruled ¢ Printed “Copy” 
Second Sheets © Bond & Sulphite Papers 
* Manifold Papers © Mimeo Papers 
® Dupliccting Papers * Manila Second 
Sheets 
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dependability 
(de-pend-a-bil-i-ti): Worthy 

of being depended upon; trust- 
worthy, reliable. 


a 


For a good definition of dependability consult 
your dictionary ... for a good example of it, con- 
sult your Rockwell-Barnes catalog. 


Every item in the complete R-B line of OFFICE 
PAPERS and PAPER PRODUCTS complies 
with every definition for VALUE—and for cus- 
tomer-keeping QUALITY that pays off in re- 
peat orders!! 


Catalog, price list, and samples available to quali- 
fied dealers upon request. 








Rockwell-Barnes Company > 
Specialists to the Stationer Since 1903 : 


35 EAST WACKER DRIVE @ CHICAGO 1, ILLINOIS ~ 
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THE ALL-NEW PICO” 






MEANS GREATER PROFITS FOR YOU 


The PICO Adding Machine is compact and handy to use, 
with Automatic Carry-Over for prompt and simple opera- 
tion! Made to fill the need for an automatic Adding Ma- 
chine than can be carried in a briefcase, yet large enough 
to compute up to 9,999,999. 
It's finished in Jet-Black Steel and Polished Brass for a rich, 
Custom Black n' Gold effect and weighs less than a pound, 
so it makes a perfect mechanical travelling companion for 
any salesman... executive . . . businessman. 

THE PERFECT GIFT ITEM ONLY 
FREE Lifetime Registration with each ma- : 
chine. SEND FOR DETAILS TODAY! 519 cist 


TAVELLA SALES CO. “LIFFSIDE Park 











until you stock Sphinx 
Typewriter Papers! Their 
fine quality, wide vari 
ety. convenient pack- 
aging and economical 
prices have made them 
a nationwide favorite 

a top selling line. Try 
Sphinx yourself and 


see! Write on company 


letterhead for the latest 


“g Price List today! 


SAXON PAPER CORPORATION 


24 WEST [8th STREET NEW Fark Ii, N.Y 
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Wilson Turner Sr. st} ed up and 


J Harry Fuller he heard about it ¢ h the ' >t 
ak 
Cliff Bickell, Bick Stat 
f Rok 
4a 
3V Had 3 
%* %& & & 
Abbot buting C ' +h. 
e and \ 332 i 
Irv Daniels ha beautiful office a e 
' H 
U af 
~~ &= F& F&F F 
Roy Nelson Bill Gilchrist and better haly 
Paper . fly , + W ast 7 oo c 
ir Roy . : . wite sre driving ¢ 
eee ee ~ Enclaned Siete 
ee % & 
Milton G. Drapkin 3 new memt the srt k sale 
ew in Southe slit a. Harry } n up f t solder 
x ~ 2. 
Ernest Thomson Sout! 
n tne night T day May 3 
neé T ‘e| ” 
T p went esr silly for founta per 3 
a tems that they evidenty stuffed ee ae Shak eae 
was y J > | y 3 Tr y nade Jcr 
ma r eT y K w darn we t JOnT nave Jack Ellis 
Roy Baughman that squeezed 
Bill Tonkin (Mf Rep) was ma J or j th to Mary 


















Tune 
Proven 

















1957 
STARK 

CALENDAR 
pads, available in al! sizes, are lithographed on high- 


grade bond paper OF UNMATCHED WHITENESS with 
the date in red and the monthly calendar in black. Fast, 







2-color lithograph printing enables us to give you the best in 
quality and prompt service. 
write or phone for complete details 
“IN CALENDARS THE QUALITY MARK IS STARK" 


STARK CALENDARS éxcorporated 








100-112 BISSELL ST. * PHONE $235 * JOLIET, ILL 


OA-8 /56 




















Here’s the 
insulated file 
that has 
EVERYTHING! 


Herring ° Hall + Marvin’s 
SAFE RECORD FILE, 
certified by 
Underwriters’ Laborato 
ries and the Safe 

Mfrs. National Assn. 


Sales of this modern on-the-spot pro- 
tection for office records are growing 
season by season, year by year, and 
Herring. Hall. Marvin dealers are profit- 
ing greatly thereby. 


The line includes two, three and four- 
drawer models, legal and letter sizes. All with Class 
“D” Underwriters’ label (Class “C” at slightly higher 
cost), and the Safe Mfrs. National Assn. one-hour fire 
label. 


Each drawer is actually a fire-resistive safe. Each 
drawer has two locking bolts, one on each side, ball- 





HERRING-HALL*¢MARVIN SAFE COMPANY 


Hamilton. Ohio « BUILDERS OF THE U. S. SILVER STORAGE VAULTS AT WEST POINT 
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bearing roller suspension, positive stop follower and 
guide rod. Locking is controlled by a key lock on the 
second drawer. 


Standard finish—Hammered French Gray. Stylite 
Tan or Mist Green at no extra charge. 


NEW, EXCLUSIVE DRAWER SUSPENSION! 
Another triumph for Herring- Hall- Marvin engineers. In recent 
tests with 80 Ib. load, drawer opened and closed smoothly after 
50,000 cycles. This is equivalent to opening and closing the 
drawer six times a working day for 32 years. 


CROSS TRAY FILES 
As shown here, cross-file trays are available for all drawers. 


Complete catalogue and prices on request. 








ET 







ng impre f the recent annual meeting at San Diego. 
Louise Whiting, the effervescent reporter of the Pacific Stationer 
ff er Sate pret NSOEA Executive Veep Paul 
Burbank. Stan Hall had just introduced Paul! and ar jized for not 
ntroducing him during the atternoon meeting. As Louise snapped 
a picture of Paul, the bu b exploded to the great merriment of all 
ent. Paul stated if being introduced meant being shot at, he 
uid jUST a: n not be introduced ata 
Another Lasting Impression was Room 5 of the hotel, after the 
Iancing was ver at the Dinner-Dance n Thursday night. There 
be in emed to be a lot of noise coming out of the — ahen bath- 
m. Here, seated on the “Throne” was Elgin Burke playing on a 
Filp Cabinet borrowed trumpet. Roy Baughman and Bill Van Ness were sharing 
a chair and harmonizing. Greeley and Chloe Togni of Visalia sit- 
ting on the bathtub singing, and as many more mus vers as 
@ Passed all Underwriters’ uld squeeze into a 6x6 room with accessories, all singing and 
Laboratories test. keeping time to Elgin’'s Rock and Roll. Was sure nice hearing him 
@ Available in Letter and play again, even in the crowded quarter 
Legal sizes, 2-3-4 drawer * * *& * *& 
models. The Fris 49ers always seem to come up with the best when 
© Available with Under- they have an election of off cers, Last year Dan Thompson did a 
z wondertu b as President. This year they are keeping it on the 
writers’ C or D Label. same high plane with Danny Kerr as President, Bob Heath as Veep, 
On display in: and Elgin Burke as secretary. They couldn't have picked three 
NEW YORK better men, or three nicer men. Last, but not least was my qood 
The Arthur Gordon Co. end, the Ole Reliable, Al Brandhofer as treasurer. The money 
Associated will continue to be in very good hands. With Danny and Bob in 
Associates Golden State Golf Tournament. 
HOUSTON = bass 
John H. Klein and 
Associates Rosen Appointed Riteform Representative 





Don Rosen, 1029 S. Crescent Heights, Los Angeles 35, 
Calif., has been appointed Nevada, Arizona and California 
sales representative for the Riteform Chair Company, Quincy, 
Ill. The firm announced that it planned to warehouse in Los 
Angeles beginning about July 1. 





MURPHY 


MANUFACTURING CO. 128 £. MAIN ST. 
rite eal cel glial LOUISVILLE 2, KY. 





A SUBSIDIARY OF THE MURPHY ELEVATOR CO 





PROTECTED PROFITS FOR YOU 


WITH ADVANCOS POLICY OF 
SELLING THRU DEALERS EXCLUSIVELY 





QUALITY 
and COMBINATION 


MODERN DESIGN ‘iihadsds 


make 


BARRICKS’ BOARDS <<‘ 


ALUMINUM 


eee: é > 
a 
MADE IN USA Ee = REG. US. PATENT OFFICE YOUR FRAMES 
and 
aera TROUGHS 






The complete Barricks line meets every 
need and budget for school, church, office 


an or factory need. Barricks’ chalkboard sur- 
|| | | faces —in black or the new green — are 
“tops’’ for smooth writing, sharp visibility 
nC and easy erasure. Each board is a self- \ 
| contained unit, ready to install. MAGNETIC \ 
CHALKBOARDS AND EASELS, TOO. Every- \ 
19 thing to make your BARRICKS line move 
Standard 


fast — pay off big! \ 
“ ‘ ‘ COMBINATION 
Write for General Catalog and Price List Types & Sizes , 


Plus 


ADVANCO PRODUCTS Inc: special sizes Write for complete catalog 
BARRICKS mre. co. 








MANIFOLD BOOKS + PRINTED STOCK FORMS +  PRESSBOARD GUIDES AND 


M A oT lJ F A C T lJ - f - S FOLDERS + BRISTOL AND PRESSBOARD GUIDES + SUSPEND-O-FOLDER - COLLATED 
MANILA FOLDERS + FILING SUPPLIES + ADVANCO PYNCHLESS PAPER HOLDER 


76-05 Sist AVENUE, ELMHURST 73, L. I, N. Y. * Telephone Hickory 6-4848 


CHALKBOARD’ DIVISION 
134 West 54th Street, Chicago 9, Ill. 
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SEE 


i ow. ie, ee, Oe) ee 


The HOTTEST sales item 


On the MARKET TODAY! 





EASY TO CLEAN 


Gleams when cleaned with damp cloth. 
Resist »hol, cigarette burns, etc. 





EXTRA THICK , 
Ove thick tempered Presdwood plus 
vy ation of wood-grain plastic. 
Ww t p—won't creep—won't warp. 





TOUGH 
Chairs glide smoothly over the mar- 
resistant surface. Not slippery. Resists 
chipping and peeling. 




















the last big 
headache in 
office furnishing 


has been SOLVED 





the most beautiful 


PLASTIC 
CHAIR 
MAT 


ever designed 


The “Executive’’ Maso-Mat for the Modern Office 


This new plastic mat is a real knock-out for looks. Comes in gleaming Drift- 
wood Gray or rich Walnut Wood grains. It’s tough, won't stain, doesn’t mar. 
And what a transformation it makes in any office! When they see it they buy 
it, and here’s why: the man who may have spent thousands of dollars for 
fine office equipment and then sees his old-fashioned mat become seedy and 
unsightly with a few months usage is the kind of ripe prospect every dealer 
dreams of. It’s a wide-open field for profits, and dealers report lots of several 
dozens and upwards turned in single deals. We've been swamped with 
inquiries from the biggest firms in the country, and it’s just beginning. Now’s 
the time for you to get in on this red-hot sales picture with the “Executive” 
plastic Maso-Mat—“The Most Beautiful Office Chair Mat Ever Designed.” 


MASO STEEL PRODUCTS, INC. 
53 W. Jackson, Room 906, Chicago 4, Ill. 





Please send me FREE miniature samples and more information on the Maso “Executive 
plastic office chair mat. 

















NAME ee ee —eoOOo —— 
a a ee ee PHONE 
COMPANY _ = . —— 
a EE ——* — 
(city) (zone) (state) 


[_] | already have price list and samples. Please ship me: 





Quontity ____ 


STEEL INC. 


PRODUCTS, 
53 W. Jackson, Chicago 


Size 


_ Driftwood Gray 





Quantity — 


Size i i 


Walnut 








eee | 
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... None finer 
in quality 
and design 

jae 


competitively 
priced! 








Write for complete 


NEW SUPREME 
color catalog now! 


SUPREME 


STEEL EQUIPMENT CORP. 
53rd St. and Ist Ave. 
Brooklyn 32, N. Y. 


Glass-Front Bookcases 











PENN-MAR-VA TRAVELERS 





Joseph Wardman, pré 
Arnold Johnson, 2nd \ c 
i Miss Rose Cushman, + 


Edward St. George, 
Joseph McCor- 
mick 


Dick Graff ‘ 


A. B. Dick Products Company of Wichita Formed 

Formation of A. B. Dick Products 
Company of Wichita, 434 N. Rock 
Ave.. Was announced recently 

The company will serve as the sales 
and service organization in this area for 
A. B. Dick duplicating equipment and 
supplies. 

President of the new company is 
George H. Canada. a veteran of 16 
years in the sales field with A. B. Dick. 
He resigned a position as director of 
foreign markets to establish the new 
enterprise. 


G. H. CANADA 








TOP QUALITY 


La Salle 


Traditional — Contemporary — Modern 
Office Accessories 





Nos. 272 to 277 212” de - 
55/8” diameter at top scre 


‘ type 
Br Alu 
Ar 
A 
$3.00 
S $8.50 
F n Sn 
0 
2 ut 
A 2 
$4 " $5.50 
C, 
) Three 
T Dact and 
‘ Sat 





Nos. 8A — 12A Walnut 


Write for complete catalog 
covering Ash Trays, Smokers 


and Costumers 





SL SL propucts co. 


2216 N. CLYBOURN AVENUE 





CHICAGO 14, ILL. 











ONLY 


The ‘‘Precise’’ TRIMMING BOARD Has 
All These Wanted Selling Features 


@ Patented Finger Tip Controlled Paper Guide 

@ Finest Steel Blades, Carefully Ground 

e Two White Seales on Black Background 

@ Only Finest Seasoned Hardwood Used 

@ Every Board Completely Guaranteed 

You offer the finest in the New “Precise” Trimming 
Board. It has everything your customer should have for 
trimming, cutting paper, paper board, etc. The patented, 
adjustable paper guide locks and releases with a finger 
flick, 2 white scales on black 





background speed accuracy and 5 POPULAR SIZES 
measuring time. Models 5, 6 & ng pam 2 eo 
~ . a Mead . "—Biade 
have special safety spring. No. 5—151/,”—Blade 
The ‘Precise’ is a steady seller No. 6—18'/.”—Blade 
wherever displayed. No. 7—241/."—Blade 


Order Your Needs Today! 
AMERICAN PHOTO LABORATORIES 
Dept. A, 28 N. Loomis Street, Chicago 7, Ill. 
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How to increase sales 
quotas with PEERLESS 


CUSTOM-DESIGNED COUNTERS 


Sales quotas can be increased—and can be 


equalled —by following these four steps of action. 


Step No. 1 Discuss with your prospect his floor 


plans and detailed counter functions. 


Step No. 2 Select equipment units and inserts 
from the new Peerless Counter Height Vertical 


Cabinets catalog. 


Step No. 3 Submit these specifications to us. In 
turn, you will receive engineering drawings of 


floor plans and elevation views— your free 
proposal to your prospect. 


Step No. 4 Supervise installation of the 
completed counter. 


Then, use that installation to sell the next “job.” 
Start by writing for the new Peerless “Counter 
Height” catalog ... it illustrates the complete line 


of units, which when grouped as “counters” 
improve customer-contact 
work areas. 





















































PEERLESS 


STEEL EQUIPMENT CO. 


6600 Hasbrook Ave., Philadelphia 11, Pa 


New York « Chicago « Dalias « Los Angeles 





a tal desk, file or table for every office need 





_. 
BRe 
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HANDY “"GLIDEX” 


TRADEMARK® 571978 


TELEPHONE BRACKET 


A Stable Seller the Year ’Round 


er 
2 











Saves desk space—swings in any direction— 
Keeps phone in easy reach yet out of way— 
The only bracket made to hold present models. 


Made of strong, durable steel. Extends to 30 rigid 
inches. Closes only 9 inches. Various types of mount- 
ings available for attaching to wall, desks, table 
edges, side of tables, etc. Nothing to get out of 
order. Eliminates nuisance of phone cord mussing 
desk papers. 

WRITE FOR ILLUSTRATED LITERATURE AND DEALER'S PRICES 





GUDEX MODEL Ne 200 
ANDEO 


GLIDEX CORP. ” 


4538 W. ROOSEVELT ROAD, CHICAGO 24, ILL. 




















€-THRU clear plastic rulers and 
drawing devices give you a com- 
plete line to feature for back-to- 
school. Their high quality and mul- 
tiple utility have won world wide 
renown, They're priced for profits— 

designed for eye appeal— 

a real “Golden Rule” line, 
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Philo H. Leonard, a manufacturers’ representative from 
Hillsborough, Calif., signed the Guest Book on June 15. He 
had come east to visit with two of his connections—DoMore 
Chair Company, Elkhart, Ind., and La Salle Products Com- 
pany, Chicago. He reported a substantial increase in sales 
over last year. To minimize the time occupied outside of his 
territory, which includes five western states, he made his 
eastern trip by plane. 


James E. Kuppe, of Badger, Inc., dropped in for a visit on 
June 18. As topics for discussion he had both merchandise and 
merchandising methods. He indicated that he might have 
some interesting announcements to make before the summer 
was over. As sales manager, Mr. Kuppe follows an aggressive 
program. 


Thompson New Owner of lowa Firm 

Derby Thompson, prominent business man of Burlington, 
Iowa, has announced the purchase of Acres-Blackmar Com- 
pany, 312 N. Main St., in Burlington, from R. G. Kriechbaum. 

[he widely known printing business, in operation since 
1854, will be moved by Mr. Thompson to the old Burlington 
Instrument Company building on Third St. 

Mr. Thompson said he plans to continue all phases of the 
business and will retain the same name. The firm, well known 
throughout Iowa, deals in printing, book binding and office 
supplies. Dick Pemble will continue as manager. 


== Thumb Tacks a 


Large Variety of Sizes and Styles. 


Noesting considers QUALITY 


is of first importance. 


NOESTING PIN TICKET CO., INC. 
728 E. 136th Street, New York, N. Y. 
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rsin? national 


id prestige and 
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ery month. 
d inquiries 


This ad is One 
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produce qualifie 
selling easies Sp 
made “Built 
- o-saving- 
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Right now there are 2 
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CORO EEE REET EEE EEE EEE EE EEE EE ESTEE EEE EEE HEHE EEE EEE EEE EEE EEE ES ESEES 


you make a clean sweep of clutter. 
Your desk top is cleared and stays 
clear. Here’s how it’s done! 

Work Organizer drawer interiors 


A new Organized Desk with an ingenious 
ability to lend a hand to a man at his work 


CORREO EERE EERE EE EEE EEE HEHE EEE EEE EEE EEE EEE EEE EE EEE EE EEE EE EEE EEEE OEE SESE EES 








1oticed the amount of useless stuff that drifts 
id on top of a desk? And a lot of desk drawers 
in the same state of clutter. 
condition gets in the way of a lot of work. 
e reason why the new Shaw-Walker Organized 
s such a big help in getting things done. 
»ve in behind one of these Organized Desks and 


This 
It’s t 
Des} 

M« 
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SHAW-WALKER 


provide specific space for letter trays 

and all other work and working tools. 

Everything is organized for quick finding with- 
out hunting. Two revolutionary advances are, 
drawer space for your wastebasket and telephone. 
The 292-page Shaw-Walker “‘Office Guide’’ pic- 
tures, describes and plainly prices 86 Organized 
Desks and 5,000 other items. Ask your local repre- 
sentative for a copy, or write Muskegon 61, Mich. 


Largest Exclusive Makers of Office Equipment 
Muskegon 61, Mich. Representatives Everywhere 
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. and it’s good news too, because Si/ver Eagle ofters 


something different something quite saleable in 


carbon papers! 


This item features “color appeal” . each weight of 
paper being a different colored back . . . for ease in 
reordering. And it’s all processed-back carbon giving 


the sharpest of impressions without a curling problem! 


Mr. Dealer... 


you ... why not send for free samples and see! 


Silver Eagle can be a profitable item for 


wren 6 , 


CARBON & RIBBON MFG. CO. INC. 
621-623 CHERRY ST. PHILADELPHIA 6, PENNA. 











TYPEWRITERS 
ALL MAKES 


THE UTMOST IN QUALITY 


4 * UE 


BS ahs 


= 


i 


—THE LOWEST IN PRICES 


REGALRITE BRAND 
RIBBONS AND CARBONS 


PROVEN-BEST BY TEST-—BEST FOR LESS 


REGAL TYPEWRITER COMPANY, INC. 


200 HUDSON ST NEW YORK 13, N. Y. 





170 





New Home for Matherne’s 
Set to Open in September 
Bob Matherne’s office supply 
completed prior to 
5.200 square feet of a 100x100 
with parking space for 12 cars 


store and 


4 new home fo! 


printing shop in Baytown, Tex., will be 
September 1. It will occupy 
Baytown, 
on the rest of the lot. 
Lowell Lammers of Baytown is the 
and Bynum of Baytown were consulting engineers 
[he office supply store. 


lot in downtown 
architect, and Broyles 


offices and rest rooms will occupy 





ARCHITECT'S 


Baytown, Tex. 


drawing shows Bob Matherne's new store in 


a space 34x70 feet, the printing shop will have a 30x60 space, 
and the remainder of the building will be a stock room. 

New fixtures are being purchased to set up the store for 
self-service, and many additional lines of merchandise, includ- 
ing a men’s gift department, will be added. 

Miss Margaret Callaway is store manager for Matherne’s, 


and Mr. Matherne handles the commercial printing depart- 
ment. As soon as he is released from service, John S. Black- 
burn, who worked for a large furniture store in Baytown fot 


several years and is a Rice graduate, will join Matherne’s as 
sales manager in late July. 








PEN KNIFE 


self- 
service 
display 


* Builds More Sales 

* Boosts “Impulse” Buying 

* Gives Maximum Selling 
Display 

* Provides Compact Stock 
Space 





Handsome 3-Color Merchandiser Display (8" x 
102" x 21%" deep) supplied free with every 
1 dozen No. 3 Pen Knives — $12.00 list. 


No. 3 Pen Knife — perfect utility tool for Pocket and Purse 
* Home * Art Department * Office * Laboratory * Workshop 


IDEAL for — Artwork * Stencils * Friskets * Correction of 

Duplicating Masters * Erasure * Periodical Clipping 

* Retouching . . . wherever a sharp blade is needed. 
Complete with extra refill blade in handle $100 


Send for Free 28-page X-acto Catalog LIST 





48-41G Van Dom Street, L.I.C. 1, N.Y. 
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display 
Mics 

it'll 
sell 

itself! 





lectro—-PrPointer 


WORLD'S FINEST COMPLETELY AUTOMATIC 
ELECTRIC PENCIL SHARPENER 









Display the 







Electro-Pointer on 












your counter . . . let your 
customers test it for themselves and get the 
point, the perfect point every time. 

The Electro-Pointer sharpens any size wooden 
pencil just right, will not chew up pencils, and 
its swift, automatic, always ready action will 


sell itself. Proven for over 14 years. 


he ee Se ee — ee 
A earns nc. ‘182 MACKLIN 
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WRITE TODAY FOR FURTHER 
INFORMATION 














CONFERENCE TYPE DESKS 
for 
TEACHERS — RECEPTIONISTS — SALESMEN 








WORDEN Company offers the office equipment dealer a com- 
plete line of wood desks, tables, chairs, leather upholstered 
chairs and suites all manufactured with good quality as a 


standard. We invite you to investigate the many advantages of 
selling Worden products. A complete catalog will be furnished 
on request. 


the 


HOLLAND 


WORDEN company 


MICHIGAN 





Build Bigger PROFITS ~~ 


a 


RPE) = OVE 


SPONGE RUBBER STAMP PADS 









The Only ALL-PURPOSE 
4 

Stamp Pad Line! 
With the fast-selling Speed-Mo line, you can offer your customers 
stamp pads and inks for every purpose — in office, warehouse, 
factory. Speed-Mo is the only complete stamp pad line on the 
market. You need carry only the most common pads. We furnish 

prompt delivery on special purpose pads (up to 20" x 36"). 

All Speed-Mo stamp pads are of specially treated, odorless 
sponge rubber. Clear impressions guaranteed. Re-inking is 
simple — you just brush the ink on Speed-Mo pads. 

Write for folder showing 
LIBERAL DEALER DISCOUNTS over 35 stock items 


RIVET-O MANUFACTURING CO. 


50 FEDERAL ST., ORANGE, MASSACHUSETTS 


in Canada, for complete information write: 
Bossence & Co 399 Main St., West, Hamilton, Ontario 
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Heller Corp. Acquires American Perforator 

Ihe Heller Corporation recently announced the acquisition 
of the American Perforator Co. of Chicago, manufacturers 
of perforating machines. Leo T. Norville, secretary of the firm, 
made the announcement. 

According to Mr. Norville, the acquisition includes all 
stock in American Perforator, plus assets, machinery, tools, 
fixtures, inventory, accounts receivable, and other interests. 
[The company was purchased from Fernal R. Marlier, Pitts- 
burgh industrialist, and other principal stockholders. Purchase 
price was not disclosed. 

The American Perforator Company, founded in Chicago in 
1910, produces a complete line of paper perforating machines 
for use in banks, industry, commercial organizations, and the 
government. Among the company’s products are electric check 
endorsing and check signing machines, and machines for 
validating passports. 

[The company will be operated as a wholly owned sub- 
sidiary of The Heller Corp. which also owns Fasform, Inc., 
Philadelphia, Pa., and the Roberts Numbering Machine Co., 
Brooklyn, N. Y. 

Named as directors of the new subsidiary are: Mr. Norville, 
senior partner in the Chicago law firm of Norville & Dent; 
Alfred A. Strelsin, who is also president of Cenco Corp., 
Chicago; and Hugh Fulton, New York attorney. Joseph F. 
O’Brien and A. J. Rinehardt, president and vice-president 
respectively of The Heller Corp., have been elected president 
and vice-president of American Perforator. E. William Morton, 
formerly sales manager, was named general manager. 





Elected Vice-President of Oklahoma Group 

William Smith, co-owner of Fay Young Electric Typewriter 
Company, Tulsa, Okla. has been elected vice-president of the 
Oklahoma Office Machines Dealers Association, and presiding 
officer of its board of directors. He was also elected to serve 
as Oklahoma director to the National Office Machines Dealers 
Association.—EEG. 





INTERCHANGEABLE 
PLASTIC NAMEPLATES 


Beautiful, dignified, permanent, personalized, all Acme plastic name plates 
are interchangeable . . . can be changed instantly with new name inserts... 
make changes to suit your requirements. Illustrated are the popular models. 
All orders printed gold on black, unless otherwise specined 














by 6%”. 


No. 600, desk type, gray; 2 
No. 601, brown, size 14” 


No. 602, transpar- 
ent door style name § 50 
plate, size 2” by 
10”, name on black 
background 


type name plate 
for desk, size 
— 2 or. 
black back- 
ground 


No. 604, desk 
style, vertical. § 00 
ean be read from 
both sides, size 


2” by 10”, black 
background 


No. 605, wall 
style name, $ 00 
can be read 
from beth 
sides, size 


No. 603, trans- 
parent easel $300 


New name inserts can be 
ordered as required at rea- : 
sonable prices. Prompt delivery . .. order your requirements 
today. 


ACME JOBBING CO. 


406-408 North Van Buren St. ° Green Bay, Wis. 














OA-8 /56 
















Wolds Finest Duplicator 


AT THE WORLD'S LOWEST PRICES 


Introducing 
SPEED-O-PRINT’S 
LIBERATOR MODEL S3SOQO ELECTRIC 


SPEED-O-PRINT CORPORATION 


1801 W. LARCHMONT AVENUE «+ CHICAGO 13, ILLINOIS 


















faster filing 
easier finding 


for 


and 


George E. Rebholz and Miss Janet Giegler, daughter of Mr. 

and Mrs. John Geigler of St. Paul, Minn., were married in 

elle e St. Paul on Saturday, June 9. The bride is a graduate of 

BARKLEY TAB f li § lies Macalister College and the groom an alumnus of the Univer 
| ng Upp sity of Minnesota, class of 1953. George is the son of Joseph 

Rebholz, general manager of the Northern States Envelope 


Co 





Barkley Tab File Guides featuring Magnified Visibility can 
help you increase dollar volume and profits per sale. 
Display them prominently on your counter, in your windows 
—they sell themselves. Write for illustrated literature. Park, Ill, a Chicago suburb. The one-story structure wil 

offer 250,000 square feet of floor area and house all opera- 


Cc e L e BR A we K L £ y & Cc Oo ‘ tions of the firm under one roof. 


CONSTRUCTION .. . has started on the new Reflector- 


Hardware Corp. office, factory and warehouse in Melrose 


1220 W. VAN BUREN STREET + CHICAGO 7, ILLINOIS 






LEEDALL products have been recognized consumers 
and are in demand because-only the finest materials 
go into their manufacture. “You can pay more... 
but, you can’t buy better’’. 


Discover the value of LEEDALL super Ny- 
lon ribbons and LEEDALL NON-CURL fac- 
tory sealed, plastic back carbon papers. 










* e s 
DEALER ArtbDSsS ® Carbon Papers for @ Nylon Ribbons 
@ Display Packaging © Coupon Books @ Window every ®@ Pure Silk Ribbons 
Streamers @ All Packaging Cello-seaied © Imprinting Cleaner ° _— Staple — Cotton 


© Spray Type 
= Boxing — no extra charge. .o 
: Write todoy for price list and free samples. . « . Lx 
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IN 
PURPLE, 
RED, GREEN, 
BLUE OR BLACK 


and reproduce any combination of 
colors (or all of them) at once. 











No Other Liquid Duplicator Gives You All These Copy-rite Features 


e Instant starting e Position changeable even while machine is op- 
_ erating 

e Roller moistening — No priming 8 

¢ Margi-Set position control with fractional to 7 e No stencils, gelatin, inks, type or ribbons 


line adjustment ass sik ee 
e Longer runs and sharper copies in single or 





¢ Visible indicator to show “setting” at all times multi-color 
1 complete line of liquid process duplicators including electric models 
from $157.50 to $349.50—all plus tax. F.O.B. Chicago. 


WOLBE i? o) tT Ble Vie) os.) 01118 ao om 
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 YICO. SEEN & HEARD IN 
~ VISO-DESKPLATE SOUTHERN CALIFORNIA 


7 eee Soll On Sight / by J. EDWARD TUFFT, 


2012 Huntington Dr., S. Pasadena, Calif 
' a Shelf 


plate to 











fit most 


€ very oerr n appeara é na s street nrage 
feet and a jeptt * 40 feet. The } +t adare 547 WN 
Vermont Ave. The proprietors of the bu sre Henry R. Miller, 
Sr., and H. Reagan Miller, Jr. 
Mille was established in 1920 and ipied t at 
644 N. Vermont Ave., since 1932. Statior ter A 
ac JT neit The wBusines ana ¢f trograpr 


aci hy teat ns 
cially eatTur 


any 
desk 


, , M Miller. § has been sr tive 

@ Permits clear, quick reference to Mir. NM .* is Deen very scriv : 

phone lists, calendars, price Me has twice been president of the | reliz-Vern 
schedules, etc. é nen A stion and is a membe 2 ; e 

@ Reference material quickly add- j . C 
ed or changed by simply lifting es pornee Mr. Miller, Jr. lls -l0uU a U.S. 
hinged plate. Air Patr sn Auxiliary of the U.S. A ) 


@ Provides an excellent, crystal- 
clear writing surface. : n+ named chairma a ee a a a 
@ Protects reference material from Tony Wham, ores Y amed : ninisita’ rte 
Material easily changed wear and tear of everyday use. Sales Executive Club, has been ft f 
by lifting the hinged plate @ Adheres to either wood or metal. ted as the principal speaker at + , 
@ Practically unbreakable. A2ed Malifacs fs CL alee tkelk 4 i. deniueem ae n lL 
@ Standard size 12.” wide x 15” io ; ere et oe sg Pads east 
H long. Anaeles. Incidentally he is now president f the Pacif ndoor 
You will find VISO-DESKPLATE a good "door opener” for f . and the F A 
' mew accounts and an excellent "conversation piece'’ for your nq resident ¢ - ‘ 
| established trade. A 7 x ee * * 
i Sample and Price Schedule upon request. - - Pe ee ei 
Philip S. Fogg, president of Con lated Electrodynan C 
i . e - 
' + n ; ince +h, mpleti $ cry - 
| DP. C. HEY CO., INC. 


422 So. 7th St. Minneapolis 15, Minn. 


There’s always a ready market for 


he Satin-Finish Aluminum 
in A Office Accessories 

















\ we. 333 Honor Valco's 1956 smart, modern design and high- 

Guard Standards est quality satin-finished, rustproof aluminum 
36” high with 14” d 
Sieheins Gane. Tow a features that make upkeep easy an 
casting has space for economical ... make SALES EASY and 
four hooks. Velour PROFITABLE! 
covered rope or cad- || 
mium plated chain. | 

No. 1900-WGR 








, <& 


Bel Air Wall 
Garment Rack 
12” height, 36” width, 
13%” depth. Has 8 hooks. 

















No. 260 } . 3 
New Yorker | No. 75-S No. 60-S 

Smoking Stand Modern Sand Urn No. 56-S Contemporary 

24” height, weighted 20” height, 10” Regal Sand Urn Smoking Stand 
92” diameter base. diameter. Removable 19” height, 12” 22” height. Weighted 
: i “i. top tray permits extra diameter base. Re- 9%” diameter base 

Ng 7 sand storage. Black, movable top tray 13” and tray. 
Ca tad d 
gray, green, maroon. across, eep. 


it 


Write for details and prices on the complete line of Valco accessories. 


\W/-\[L[P[t] coMPANY.1311 ANN AVE..ST. LOUIS 4, MO. 
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rol) -\1- t-te Ws 
MEAN BUSINESS... 


6700 
SERIES 


Boling ‘Bank of England Chairs are 
preferred because of the fine construc- 


tion. A continuous U-type, steam bent 
box rail, and securely fastened one- 


piece back posts insure long, satis- 
factory wear. In Walnut, Mahogany, 


Light Oak or Softone finish. 


Our 52nd — 


Cha 2d BOLING CHAIR COMPANY 


th Aavrulina 














* * % * 
Paul Freeman, yrrying 1 
K ) | a 
aK 
M 
3 7 4 3 
¢ = 
Park 
» Pe ) 
A Lester Jackson 
4 
Business Chains ‘DA dd 
...+@line you'll be proud to have! a ke 
had A + cal camceet. , 

JOHNSON SECTIONALS National. The zent and pee ' MDA attend 
| kin re P ra . P A Le « . 4 . ast ; r wi l tata +f 

lav ! t 

OKIN iramat >| av Ju 

ically y\dern and practical ted wit ber firm 

MOHNSON SECTIONALS %*¥ + + €F F 
ain — wy these ’ rial e W - 
int t t nget nts } TTiCé pany, 143 S. Western Av Anaele 
Let ; sen you complet R. Lee Cogdell, rt h 





by Mrs. Cogdell, 
No. 1521RL Nie age “Rar thee 

David A. Hendler, the 

9 MERCHANDISE MART y and pla to atter 


JOHNSON CHAIR COMPANY 


CHICAGO 54, ILLINOIS 














Over 100 MILLION sold this year . . . and no 
wonder—Stik-Tacks are used in schools, offices, 
retail stores, factories, homes—anywhere and every- 
where. They’re adhesive on both sides . . . stick to any 
surface ... completely out of sight when in use .. . cannot 
harm displayed materials or walls . . . easily removed 
. can be used over and over again. SEND FOR 
DISCOUNTS, PACKING INFORMATION 
TODAY! 





Retail - folder of 82 dises 25¢ 
THOMPSON-WINCHESTER CO., INC. 
1299 Boylston St., Boston 15, Mass. 


Please send Stik-Tack prices and packing infor- 
mation. 


Attention of 
‘ Firm Name 


Street Address 
Dealers - Representatives... 


P ° ° City - State 
Send for Prices and Literature ’ 


Dealer Representative 


178 OA-8 /56 

















I 

iz 

| 

| 

| 

| 

_N 

| 

3 Ne 
G 

OA 


| 

















Flexibility is the keynote of this new Series 68-157 





NO. 68-157 
LOCK 


NO. 68-158 
LATCH 





NO. 68-159 
KNOB 


QUALITY HARDWARE 
.. all from 1 source 
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Way \ ey-\ 31) | 3 plete] ai kele 4 





by NATIONAL LOCK 


Exclusive ““CORED FORGING” proc- 
ess assures uniform lock shape 


ep ane 


Reversible for use on either Right Hand 
or Left Hand cabinet doors 


Removable 4-pin tumbler lock provides 
positive locking security 


Po B. & 


Matching Latch and Knob also avail- 
able for use on two-door cabinets 


Knob size 2-1/4 x 1-1/32” 


METAL CABINET MANUFACTURERS AND JOBBERS 

. investigate the outstanding features of this entirely 
new door lock. “Core-Forged” solid Brass handle and 
escutcheon are finished in eye-pleasing Satin Chromium. 
Reversible for either right or left hand doors, the new 
lock permits either 47° or 90° knob movement, either 
clockwise or counter clockwise. Regularly furnished with 
four-pin tumblers. Five-pin tumblers on special order. Plug 
and cylinder insert are easily removed for replacement or 
rekeying. Can be keyed alike and masterkeyed. Match- 
ing latch and knob also available for double-door cabi- 
nets. Selection of latch plates for a variety of applications. 


WRITE FOR NEW LOCK CATALOG NO. 156 








a P-Wale), 7.) Ga hele aioe] I 7.1, bs 


ROCKFORD, ILLINOIS +- Industrial Hardware Division 


179 





wis 














LAWSON 
ae -774 


TG: 


Lawson 






Executive BASKETS 
ae 
Lawson | 
Paneled 
cas tives 
Excel in 


STYLE -STRENGTH - ECONOMY 


Lawson Waste Baskets are made of selected steel for ap- 
pearance, durability and economy. They are recognized 
leaders in beauty and utility. Available in a wide range 
of popular colors and simulated wood grain finishes. Ex- 
clusive construction features protect furniture and floors 


against scratches. Fireproof. 


Now Enjoying our 140th Anniversary 


THE F. H. LAWSON CO. 


Established 1816 
CINCINNATI 4, OHIO 





821 EVANS. ST. 



















EXECUTIVE STEEL DESKS 
& SECTIONAL DESKS 

FILING CABINETS 

BOOKCASES : 
SECTIONAL BOOKCASES a 
ROLLER FILES 

TELEPHONE CABINETS 
SPECIALTY CABINETS 





#93Ps ~~ 












CONSISTENTLY BETTER QUALITY AT LOWEST PRICES! 


RABLE STEEL OFFICE EQUIPMENT — 
IMPROVED LINE - FIRST IN THE LOW PRICED FIELD 


PRIME STEEL © ELECTRICALLY WELDED * NYLON ROLLERS * COMPRESSOR FOLLOW BLOCKS 
ALUMINUM PULLS * PERMANIZED BAKED ENAMEL FINISH 


NEW! PRICED TO SELL! 
EXECUTIVE CONFERENCE DESK 


Linoleum top (60”x30”) 
Desert sage, mist green, grey 


#96PS 


a Desert sage, mist green, grey 


WRITE FOR ILLUSTRATED CATALOG #8 AND DEALER PRICE LIST. 


URABLE METAL PRODUCTS co. 





international Cost Conference 
Held in Chicago 

The 37th annual International Cost Conference took place 
in Chicago, June 24-27 at the Conrad Hilton hotel under the 
auspices of the National Association of Cost Accountants. 

A group of 20 firms also participated in an exhibition of 
equipment, mostly in the heavy-duty electronic fields, and 
the major sessions of the conference were technical in nature, 
dealing with industrial accounting needs. 

Manufacturers represented in the exhibition included Felt 
& Tarrant Mfg. Co., Olivetti Corp. of America, Marchant 
Calculators, Inc. American Telephone & Telegraph (Illinois 
Bell Telephone Co.), Victor Adding Machine Co.; Ditto, Inc., 
IBM Corp., Telequipment Corp. 

Addo-X Sales Corp., Systematics, Inc., National Cash Regis- 
ter Co., A. B. Dick Co., Friden Calculating Machine Co., Inc., 
Cummins-Chicago Corp., Donovan Hershey Corp., Burroughs 
Corp., Statistical Tabulating Co., Voice Writer Div. of Thomas 
A. Edison, Inc., Remington Rand Div. of Sperry Rand Corp., 
Underwood Corp., and Samas Punched Card Div., Underwood 
Corp. 


Pound & Moore Co. Plans Expansion 

Pound & Moore Company, which began business in 1908 
and continued to expand with the growth of Charlotte, N. C., 
until it became one of the largest stationery and office equip- 
ment firms in the Carolinas, has purchased the Hajoca property 
at 1440 South Tryon street. 

his property consists of a steel and concrete building with 
21,000 square feet of floor space together with a large vacant 
lot running back to the Southern Railway line spur track used 
for carload shipments. 

[he printing plant will remain in its present location at the 
rear of 213 South Tryon St. The retail store will also remain 


at its present location, 304 South Tryon St., but the office 


furniture repairing and refinishing shop will be moved to the 
location at 1440 South Tryon.—EEG. 


i] 
Bcd || 


36 





FAST SELLING! 

SPACE SAVER! 

MODERN ISLAND BASE 
SALESMAN’S DESK 


Linoleum top (40”x25%2”) 
il Desert sage, 
q | mist green, grey 

} 2s 















TOP VALUE! ° 
TOP SELLER! 
EXECUTIVE DESK 


Linoleum top (50’x24”) 
Desert sage, 
mist green, grey 










TERRIFIC BUY! 
MODERN SALES DESK 
OVERHANG TOP 
Linoleum top (53”x25%2”) 











Files g Cabi 

Mets Cq 
Packed in Individess’ ” 
© 





i703 ST. MARKS AVE. | sxiyn 33. N.Y. + HYacinth 8-1188 
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nufacturers of 


for many PYF 
bon Rolls — 


e of America’s pioneer ma 


produces 4 
e some of the pop 
r specia 


Storms, OM 
Carbon Rolls, 
ar 
be made UP fo 


large variety 
vlar Car 


poses. Here 
\ requirements. 


others can 


D BOOKKEEPING MACHINE ROLLS 


GISTER ROLLS 
MACHINE ROLLS 





e ADDING AN 


* AUTOGRAPHIC RE 
-FISHER BILLING 


« ELLIOTT 
CING CARBON R 


* PATTERN TRA 


OLLS 





SERVICE BURI AU 





The Storms 
Service 
b help you with aie is ready 
Carbon Paper, Inked 2 emnaar 
consult any is. You ore ange 
such req Sores ever you fe 
vests fr 
No obligation, a a od customers. 





e BLUE semi — (Carbon one side) 


(Carbon bot 
one side — Red 


NEON SIGN MAKERS 


» BLUE FULL— h sides) 
* DUPLEX — (Blue reverse side) 


e SPECIAL ROLLS FOR 


e TELETYPE ROLLS 


siness with the Storms 


e bu 
information. 


ou develop mor 


Let us help y 


for complete 











line of Carbon Rolls. Write 

ee ‘ ‘ 
1 H. M. STORMS COMPANY OA-8 \ 3 
\ Storms Building, Brooklyn 38 N. Y. \ | 
4 We would like to know more about the profit possibilities of Storms Carbon \ ‘ 
Rolls. Please send complete information. \ 3 
\ We would like a COPY of the Storms Catalog- NM ; 
a Se ; 

\ 














ar “ VA STUDENTS 
OF COURSE they select APSCO 


« 4 ) rd 
micas hove 
go 
APSCO’S intensive advertising and promotional 
campaigns, aimed at every level of the 


American market (including the HOME) 
means more sales for YOU= 


AND APSCO’S new tie-in campaign 
means UP-GRADED sales for greater dollar volume 
and higher profits on each sale! 






Stock APSCO pencil sharpeners AND allied items 
to meet the greater demand being created for — 


Apsco products inc. 


9855 W. PICO BLVD. LOS ANGELES, CALIF 


“TYPE-RIGHT” 
Adjustable Stands 


Mee Like Magic — will increase 
i her efficiency 10% or more by 
the simple turn of a knob. 
The "“Type-Right" adjustment 
unit elevates the typewriter to 
fit the comfort and correct 
posture of the typist. Four 
inch range of adjustment in 10 
seconds. 











Specifically designed for use with 
comptometers, calculating machines 
and similar business machines. Out- 
standing in design and stability, this 
stand provides greater efficient work- 
ing area to accommodate the oper- 
ator. Sturdily constructed all-welded 
steel tubing for longer vibration- 
free life. 


FOR A COMPLETE LIST OF OVER 30 BUSINESS 
MACHINE STANDS WRITE FOR DETAIL AND CATALOG 


THE CORRECT EQUIPMENT LEADS TO CORRECT WORK! 
HARDWARE ENGINEERING COMPANY, INC. 











Dphone 7 MECTN 1145061. 17-1) WE P.0. Box 97] 
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Grand-Glick Stationers, Inc. 
Formed in Yonkers, N.Y. 

A new firm, Grand-Glick Stationers, Inc., was recently 
formed in Yonkers, N. Y. by William Grand and Henry Glick. 
The business is located at 48 Warburton Ave., where Mr. 
Grand was previously operating under the name of Grand 
Stationery & Supply Co. 

Mr. Grand has been in the stationery field for the past 32 









W. GRAND 
years, serving the Yonkers community. He is an active mem- 
ber of the Stationers Guild of America, the NSOEA, the 
National Office Furniture Association, and the Stationers 
Square Club. 

Mr. Glick has also been in the business more than 32 years, 
having been previously associated with Biber Brothers. 


Fourth District Schedules NSOEA 
Convention Breakfast in Chicago 

Joe Alvarez, governor of Region Four, NSOEA, announced 
that the traditional Fourth Region Breakfast, held each year 
during the convention in Chicago, will take place on October 
1, at the Blackstone Hotel. 

He added that this breakfast is an annual high point for 
members of friends of the region, and asks that reservations 
be forwarded as soon as is possible to him, c/o Chestnut 
Office Equipment Co., 106-108 W. University Ave., Gaines- 
ville, Fla. 





H. GLICK 
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Acres and Acres of Ideas 


at the largest management show ever held anywhere 


MANAGEMENT comes to see, to test, to 
compare all that is new and proven in 
NEVER BEFORE every thing used to construct, maintain 
@ so much space and operate the modern office. 

@ so many exhibits | DEALERS come to compare lines, and to 
see those progressive manufacturers who 
sell “through dealers” not just “to 
dealers.” 

EVERYBODY comes with just one pur- 
: pose—to plan their methods and pur- 
@ so much interest | chases. There are no social events, 
“Meetings” or other distractions. 


NATIONAL BUSINESS SHOW 

New York Coliseum—Columbus Circle, New York 

October 15 thru 19, 1956 1-10 PM DAILY 
RUDOLPH LANG, Managing Director 


@ so great an 
audience 

@ so many new 
ideas 





33 West 42nd Street, New York 36, N. Y. * PEnnsylvania 6-6750 | 
: 
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even upside-down 
The Morris Safe-T-Set is puddle-proof under all 
oe conditions — absolutely safe. Perfect for students 


\ 
or for every desk in home and office. Beautifully 

‘t spill ink! 
cant spill ink. / 






designed in today’s colors. Writes for months 

without refilling. Choice of Morris long-wearing 
points made to suit individual writing styles. See 

the SAFE-T-SET at all stationers everywhere. / 


BERT M. Morrisco. 


iis 8651 WEST THIRD STREET, LOS ANGELES 48, CALIFORNIA ingles 
ee In New York: 381 Fourth Avenue a 


™ In Canada: McFarlane Son & Hodgson, Ltd., mi ot 
— Montreal, Quebec _ 
— <u m= 





“Puddle Proof” 


ee ee ee SS 


Get (o> Merchandise In 


cis EASY “BUYING- REACH” with 






+ mem oe ome en 


peer age 








MERCHANDISING 
EQUIPMENT 





Spacemaster set-ups are completely 

adjustable . . . can be re-arranged in 
minutes by your own personnel to show 
the heaviest of office equipment or 


Ly * ae > ey ‘ the largest assortment of ier feed 
; . —- ee ee : | : 


PP e228 888888888 8 eee a]. 









I REFLECTOR HARDWARE CORPORATION Dept. OA-S = §j 
{ Western Ave. at 22nd Place Chicago 8, Illinois i 
Gentlemen: I’m tired of cramming merchandise onto inadequate 
§ fixtures. 1 want to get 125% MORE LIVE SELLING SPACE in §j 
: my present floor area. Please send me your 128 page No. 56-S 
w 2 iT E F oO R + H ' S r Rg E £ G U ' 5 E 1 guide to the best in self-selection merchandising. i 
| Be iccncsstimecnmapematinathitienaimldatn SS | 
REFLECTOR-HARDWARE fee) ite) Fe wale). | | Se — i 
GENERAL OFFICE AND FACTORY SSS en ae Pe t 
2231 S. WESTERN AVENUE SAG NCO PEICSLI@IRE EE 86 Address onnsinaaieste i 
NEW YORK OFFICE AND SHOWROOM § City . Zone State an 








225 W. 34th STREET, 12th FFOOR NEW YORK 1, 


NEW YORK See eee 
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CANADIAN NEWS 


Our Industry Across 





the Border 


by Special Correspondence 








' und e memb B 
ARD mini | qreeeer 
u cia come t 

mini-space | mployees. Special welcome was given. to s 
FOLDING TABLES cot, Se pe ee ees associe- 
t James R. rare president of the d William M. 
a oe Grand, Vice-pre t, of a portrait of th — 
Sturdy, dependable, made of finest ma- . 3, Ww peciai moment c . 
terials. Self-locking steel legs in aluminum- Director's Tables Harvey Moreland, manager of the manut 1a 
like finish, stainless steel moldings, 2” Lounges ERECT j nk 
wood rim for added strength. Fold to 3” Lecterns gh f 
height for quick, easy stacking. Chairs & Stools . wide si a 
ver > years Tf Z, with @ | ] 
LOOK AT THESE LOW LIST PRICES! ‘ we ye 3 The longest ind ears 
pecial Fixtures 4 

(Usual dealer discounts) 1 by James H. Greenwood, 
No. 830F (illust). 96” x 30” x 30”. Genuine te € 7 % * 
Formica top, each $65.90 T ng has mac in 
>. _— Se, oe pee reese % “ | nd office supply stores acr Leni 
No. 836F. 96” x 36” x 30”. Genuine Formic ne eee, he moans vate 
“eee $75. 00 4 t n sales aids. S George Watson, 
No. 836M. Same, Masonite Presdwood top$47.90 i nanager, L. —&. W aterman Pen Co., Ltd., in a talk S 
J j ota n 3 Club T T n | ng 
ARD No. 327 END TABLE a y n Juction, m , re 
Simple and well balanced. Continuous chron and to the consu ng 
plated steej tubing, Formica top and shelf, 2 rr tandard B10. 
high overall. List each . $24.50 x * * * * 

No. 327 e . 

We sell thru Dealers only. Send for catalog. End Table some 100 mem rT the : ae attended the 28t! ary 
4 nas £ Tarant « nmer a tationer A 3+ the 
Royal Canadiar t Club Toronto Island, June 2 " (Dick) 
Doner, pre xd the event. O uded 
Alf. oF aren R. A. “Hopkinson, Jd, 5. ‘Luckett, ‘Sty Bl Smith and 
George Callow who master-minded the fur P stured 
entertainment, good fellowship and n peeche The ; “iat n's 


EVANSVILLE, INDIANA 





EXECUTIVE POSTURE CHAIR 


comfortable, handsome 


Jasper Chair Company presents a chair de- 
signed for efficient seating. This chair has 





four way adjustments to fit the user, to pro- 
vide perfect support in both working and re- 
laxed positions. It is upholstered in foam 


rubber for cool, wonderfully relaxed seating. 


THE RIGHT CHAIR 
AT THE RIGHT PRICE 





RICE LEADERS 
Or THE WORLD 
Roprosento High Standing 
Ate 
Name Froduct- Policy 





CHAIR NO. 888 





ri SPER, INDIANA 


et 





Jasper Chair’? 
Company 


+ 
REPRESENTATIVES: GEO. A. LITCHFIELD, SALES MGR 
HENRY DEUTSCH (SOUTHWEST R. A. BROWNE. {WEST) R. J. FREEMAN AND JOHN R. FREEMAN 
11340 COX LANE 1527 E. 14th $ (EASTERN) .385 MADISON AVE. 


DALLAS 29, TEXAS SAN LEANDRO. "GaLir NEW YORK, N. Y. 





4, > RTHWEST) L r W. Brown (Chicago-Midwest) 
4s ” JAMES S. FOWLS, (SOUTHERN) JACK S. DORAN (NO este 0 go 
Pea-imor® 327 SUNSET DRIVE, NORTH 1527 E. 14th ST * 666 LAKE SHORE DR. 
4 ST. PETERSBURG, FLORIDA SAN LEANDRO. CALIF CHICAGO, ILL. SPACE 844 
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THREE TOP SPECIALTIES 
For Your Office or Plant 


STEEL SHELVING 


Standard Or Government Specifica- 
tions: All Standard Sizes. 


Corner Posts, 11 Gauge or 13 
Gauge 7°3” high...8’3” high... 
9'3” high punched on 1” centers. 
Finished in Baked-on olive green 
or office gray enamel. 





TYPEWRITER TABLE 


Size 264%4"H x 16”D x 22°W and 34°W 
overall with shelf extended. Finished in 
baked-on office gray or olive green enamels. 








STORAGE CABINET 


No. 3678-S 2” rubber casters. Shipped K. D. one per 
with adjustable shelves, finished Carton. Weight 30 Ib. ? 
in baked-on olive green or office- List Price $15.00 
gray enamels with lock in handle 
insulated doors. Shipped one per 
carton, K.! MIDWEST 

6"W x 18” x 78”H METAL MANUFACTURING COMPANY 

Weight 150 Ibs. 1818-24 North 18th St., St. Louis 6, Mo. 


MANY OTHER SIZES OI! 
CABINETS AND SHELVING 





World's Smallest Adding Machine 


SUT 


VISIBLE ADDING DIALS 
ee 9 COLUMN CAPACITY 


e@ ion 
eo & ey 
3c.Gae 3 


4 


SWIFT ADDING MACHINE 


SWIFT BUSINESS MACHINES CORP.Great Barrington, Massachusetts 
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‘‘Combined-Order’’ Plan 


Not an Einstein Theory at all. Amfile’s 
‘Combined - Order”’ Discount Plan 
adds up to extra discount, extra 


profit for you. 


Combine your Amfile orders to 
File folders, al total 10 full cartons... earn 
Folder labels, an EXTRA 5% discount. 20 


Brief covers, 


: east oe cartons, 72% ... 
tors, Filing sys- 
tems & sup- 10%. 
plies, _ files, 


30 cartons, 


Card trays, 
b Personal files, 


tome" | Portfolios, 
' - - Albums. 


Get the Amfile buying habit 
and earn those handsome EXTRA 
PROFITS. 






Write for complete line catalog 


AMBERG FILE & INDEX CO. 
KANKAKEE, ILLINOIS 


NATIONAL 
ADVERTISING 


Acco Not Only Makes The Best 
But HELPS YOU SELL IT! 


For well over 50 years Acco’s rep- 
utation for quality and leadership 
has been tops. But Acco doesn’t 
stop there. Acco wants to see your 
merchandise move. 

That’s why Acco has always be- 
lieved in giving you sales making 
displays and promotion helps. 
And it’s why Acco is using Na- 
tional Advertising to your cus- 
tomers — spreading the knowl- 
edge of and demand for Acco 
products. Millions of readers will 
see Acco advertising in 1956. Are 
you ready to sell them? See your 
Acco catalog. 


ACCO PRODUCTS, INC. 


OGDENSBURG, N. Y. 
In Canada: Acco Canadian Co., Ltd., Teronte 


BUSINESS 


ENGINEERING 


NEWS RECORD 
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Apr ted vice ¢ Jent and a direct A 
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DIFFERENT SIZES, STYLES 
OF BULLETIN BOARDS AND 
CHANGEABLE LETTER BOARDS 


BY DAV-SON 


A Dav-Son board for every job. 
Changeable letter directory and 
announcement boards, black boards, 
menu boards, others. Sturdily con- 
structed, every Dav-Son board is 
built to last, with quality built-in 
for years of service. 


Dav-Son Changeable Letter Di- 
rectories for Lobby, Office, 
Outdoor Use. 

e Wide Variety of Styles and Sizes 
Glass Enclosed Front 














Hardwood or Metal Frames 
Highest Quality Felt 

Absolutely Warpproof 

Also Available with 5’ 5” 
Standards 

Dav-Son Genuine Self-Sealing 
Cork Bulletin Boards 

e Indoor and Outdoor Styles 

* Ilardwood or Metal Frames 

« With or Without Locking Glass 


e World’s Largest Selection 


Write for complete literature 
and price information. 

Dav-Son Changeable Name Plate 
Black card with white letters under 
beveled plexiglass shield. Triangular 
wood base in choice of Walnut, Oak, 
Mahogany, Blonde or Steel Grey fin- 


A. C. — |. & SON, INC. 


311 N. DESPLAINES STREET, CHICAGO 6, ILLINOIS, DEPT. OA 
INSIST ON DAV-SON—YOUR BEST BUY! 
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LOUIS MELIND 


IAP ANY 


DALLAS 
CHICAGO 
3524 N. Clark Street 


LOS ANGELES 


5254 Alhambra Ave 


stand on it! 


Complete stocks 
in all branches 








2OFA 1075 


NO. 450 AC NO. 450 RC 


CRAFTSMANSHIP 


Styled for perfect harmony with modern decor. Fashioned 
| Exemplified for luxurious wear. Customed for lasting comfort and 
| pleasure. Priced for every buyers purse. These are the 
b factors which make BRIGHT creations a joy and satis- 

y 


faction to every one who buys. In a large selection of 


genuine leather and Elastic Naugahyde and a wide range 


BRIGHT of styles you will find just what you want for every 


customer. 









WRITE FOR THE BRIGHT CATALOG TODAY! 
133 BLEECKER ST. NEW YORK 12, N. Y. 


NO. 90 EXECUTIVE 
POSTURE CHAIR 





























“Master Grade’ 


TYPEWRITERS 


“Master Grade” Reconditioned and Select Used Type- 
writers and original Underwood Parts are recognized 
throughout the world for their high quality and de- 
pendability. 


Only ‘‘Master Grade’’ Reconditioned Type 
carry this label, which is a guarantee of qualit 








For additional information write 


THE WHOLESALE 
TYPEWRITER COMPANY 


150 SYLVAN AVE.—RT. 9W-——-ENGLEWOOD CLIFFS, N. J. 
Cable Address: SALETYPE 
Sold Only to Dealers and Jobbers 














PAPER PUNCH 


Simplest, surest paper punch made. Punches all 
3 holes for 3-ring binder sheets at a single squeeze. 
No adjustments to make, no gauges to set, no 
places to mark. Just insert sheets and squeeze! 
Accurate and trouble-free. Weighs less than 16 
ounces; fits brief case or desk drawer. $4.00 list. 


Order from your Wholesaler 


MODEL 3... Punches 3 holes 
\%" dia., spaced 4%" on centers, 
\%" from back binding edge — 
standard spacing 11"x 814" sheets 


NE“V ENGLAND PAPER PUNCH CO. 
NATICK, MASSACHUSETTS 


WESTERN REPSESENTATIVE—HARRY HENKEL ASSOCIATES 
Western Merchandise Mart, 1355 Market St., San Francisco 


PAPER PUNCH | 
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AICO’S 
One 
Reliable 
Source 
Of 
Supply 
For All 
Your 
Needs 
In 


patente Available For All Types of INDEXES 
INDEX Specialists! 





They are 


You Can You can count on Aigner to supply all stand- 
ard size Indexes for Ring and Memo Books, 

Also Rely “tect genar5 : 7 a 
Post and Ledger Binders. Either with insert- 


on AICO able AICO Plastic Tabs, or printed titles, such 
as: A-Z Divisions, Monthly, Numerical, Geo- 


f : : : 
a graphic. And the blank insert strips are type- 
GUIDES writer spaced to save 56% typing time when 
typing the titles. For made-to-order Index jobs, 
and : : ; 
AICO supplies free design service, sales aids, 
TABBING. fast quotes. 


You Save On Ordering, Bookkeeping, Stock & Storage When You 
Order from AICO! 


AHS 97 Reade St., New York 13, N. Y. 


426 S$. Clinton St., Chicago 7, Iii. 
INDEXES ? 
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Bankers Initiated 
Into 10-Key Idea 


4. He V sten of Von Soosten & 
a, and President Norman 
Karasick of Swift Adding Machine Co. 
had an eye-opening experience recently 
at the Miss bankers’ convention in St. 
Louis. The Von Soosten plan simply in- 
cluded offé 3 the bankers an opportu- 
nity to gu the serial number of the 
o-key adding machine, entering the 
guessed numbe n the Swift, tear off 
about 4 b t the tape, write name lig / 
and addré and then total the machine : . by / ee, win THs 
with the ame number and hand the Pr, j SWIFT adloag MACHINE 
banker the stub. The idea was to get the oa CukSS Tak SERIAL BOMBED OF TR RACE 
banker in th ict but the display pro- a + a 
moters soor irned that only about one mec CASE OF THE ame BT PRARTING 
f 20 bankers knew how to enter a figure ; q Snky Massowrs Hanatts oe 
on any 10-key machine. Thus, Von Soos- 
ten kept several people busy giving the 
bankers | » the 10-key operation. 
Immediate ; resulted, which were 
passed on + cai dealers in the terri- 
tory. And the Von Soosten organization 
onger takes for granted that the 
public knows all about 10-key operation. 
picture, Mr. Von Soosten (right) 
hows a bank the machine's features. 





UNGROUND 
BALL BEARINGS 


For the Office Equipment Industry 


ILIAN 















Long life and service are assured you because — 

1. All component parts are machined from steel bars. 

2. Each component part is properly heat treated. 

3. Every Kilian Bearing is designed for a specific application. 
Neoprene and Nylon tired outer races are avail- 

able where quiet operation is desired. 


Distributors in All Principal Cities Catalog on Request 


KILIAN MANUFACTURING CORP. 
SYRACUSE, NEW YORK, U.S. A. 


Kilian Manufacturing Corp. Fischer Bearings (Canada), Ltd. Kilian Steel Ball Corporation 
ASSOCIATED 
COMPANIES: (Canada), Ltd. 240 Fleet St. East, Toronto 2B, Ont. 100 Wellington St., Hartford, Conn. 
ms y 240 Fleet St. East, Toronto 2B, Ont. 
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Manufacturers, Jobbers 


Ready Cash for Good Buys on New Office 
Equipment, such as Files, all grades .. . 
Storage Cabinets, Desks, steel & wood, 
typist chairs, etc. Carload buyer .. . 
Blank Desk Co., 830 Wilshire Bivd., Los 
Angeles 17, Calif. or Chick Blank, A. 
Blank Inc. 74 Broad St., New York, N. Y. 











Profits for you 
in ATLAS 


Complete Vertical 
Filing Systems for 


NEGATIVES 
OFFSET PLATES 
STENCILS 
X-RAYS 

ART WORK 

© SWATCHES 
Atlas Stencil Files Corp. 


16716 Westfield Avenue 
Cleveland 10, Ohio 





| NEGA-PLATE HANGER 








THE LEADER 
IN PLATENS 


AND OFFICE MACHINE ROLLS 
Typewriter Tools—Parts—Supplies 


Ames Supply Company 





ATLANTA DETROIT 

156 Alexander, N.W. 6527 John C. Lodge Expwy. 
CHICAGO NEW YORK 

564 W. Randolph St. 37 Murray St. 

DALLAS SAN FRANCISCO 


19132 Commerce St. 
SERVING THE OFFICE MACHINE DEALER FOR 51 YEARS 


SELL ALVIN 


for greater profits to you 
. .. and your customers too! 


Put your confidence in Alvin's drafting 
and drawing instruments, and customers 
will put greater confidence in you! 


545 Mission St. 

































™L 


No. 5012 COUNTER DISPLAY 
12 mechanical lead holders in sales- 
stimulating display. Retails at $15.50. 

Also Available: Top Quality 
PARAMOUNT Refill Leads —$.75 tube 
of 12-5” leads. 

Attractive Trade Discounts 
SEND FOR FREE 60 PAGE CATALOG 

ORDER TODAY! 

ALVIN & COMPANY 

WINDSOR, CONN. 


Drawing Sets 
Dratting Instruments 
Designing Aids 
Drafting Materials 
Drafting Equipment 


SPECIFY 


0 Jor the hroadest Line 
of Rubber Stamps 


and Marking Devices 


Write for your copy 
of our new catalog No. 80 


Puy DIV., Bankers & Merchants, Inc. 


3229 North Sheffield Avenue Chicago 13, Illinois 
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___ THE INCOME TAX MAN 


will let you deduct the cost of 
business travel—but only if you 
have definite, itemized records to 


show him. 
BEACH’S 
‘‘Common Sense’”’ 
EXPENSE BOOKS 


are best because you jot down the 
expense as it is incurred rather than 
later when a lot of it is forgotten. 

Mr. Stationer, recommend BEACH’S 
to your customers. They are now 
more important than ever! 


Beach Publishing Co. 


7338 Woodward Ave., Detroit 2, Mich. 








You can earn good 
commissions selling 
our complete line 
of passbooks, pocket 


PASS UP THOSE 
EXTRA 
COMMISSIONS 


check covers, coin 
savers, and other 
forms to financial 
institutions. 


Write for Information 


fee ceo —— 


AMERICAN PASSBOOK co. 


ONTARIO BUILDING CLEVELAND 13, OHIO 


CLAR‘O:TYPE 


CLEANS TYPE CLE ANER 








— 
Handy dauber eliminates dirt like 
magic! No carbon-tetrachloride; 
non-flammable; striking displays, 
free advertising aids! 
Order direct or from 
your own jobber. 














= 


THE CLAROTYPE CO., 
261 BROADWAY, NEW YORK 7, N. Y. 
FACTORY: Charleston, §.C 
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Exclusive 
creations 
be 

NEW HOLLY- | 

WOOD DIVAN ' 

’ stands on brass legs . . . has double 
‘thickness plastic fibercane arms with 
plywood between thicknesses. Loose 
: back bolsters are tapered and sup- 
of ‘ported by wrought iron back sup- 
All covers equipped with 


. ~ port. 
TT vipers. 
RK MM DNs Write us for details of our full line. 
GRAND RAPIDS Leather Furniture Co., Inc. 
201-207 Front Ave., N.W. Grand Rapids 4, Mich. 





















Your Imprint 





You can send along a salesman 
.. with every business machine you sell! 


Keep Klé writer and business machine covers — black 
rubber, g ber, gray plastic. Keep your customers ‘‘Dealer- 
Consci t ur trade-mark and message on every cover. 
Write f f liscounts, etc. now! 


KEEP KLEAN PRODUCTS CO., INC. 4077 PARK AVE., N.Y. 57, N.Y. 











From Pearl Engraving Corp., 
comes the finest, 
precision-engineered keytops. 
Illustrated: 2 styles 
for all typewriters. 


“Your key 
to better 


For free samples and brochure, 


business”. 





write Pearl Engraving Corp., 
29 East 19th Street 
New York 3, N.Y. 
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NEW SUPERDEX INDEX CARDS 





Index cards with guaranteed accuracy of ruling 
and uniformity are now available. Produced by 
a revolutionary new machine with spectacular 
speed, greater economy and precision ruling, they 
are completely free of lint. 

Superdex index cards are now available in 
sizes 3” x 5”, 4” x 6”, and 5” x 8”. Colors 
include white, buff; blue, salmon, cherry, etc. 
They are competitively priced for consumer econ- 
omy and good dealer profits. 

For free samples, write to Dept. OA, Warshaw 
Manufacturing Co., 1 Main Street, Brooklyn 1, 
N. Y., America’s largest manufacturers of index 
cards and allied products. 





TYPEWRITER TABLES 


SELL 








® Oak 


The Long Life 
Line With The 
WIDE PROFIT 
MARGIN! 


© School Brown 
Oak 

© Imt. Walnut 

© Preservative 
Treated—No 
Cracking or 











Warping 


LOW PRICES! 


e Fine Workmanship e Exceptional Finish 
e For Office, School, or Home 





BOOK AND CATALOG STANDS 


aed ond wih i. gilf 
shelf instead of the Profit 
and 
Prestige 


top book and catalog 
rack. 

© Finishes: Oak, Imt. 
Walnut, and Genuine 
Walnut. 

e With or without 


casters. 





. —— a STEMPE MANUFACTURING 
oof STEMPCO COMPANY 
Office 
Accessories 2830 ROBERTA STREET, DALLAS, TEXAS 
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Exclusive national jobber for 


Collins &> _ 


GROSPOINT 
upholstery fabric 


A complete range of styles and decorator 
colors always available. 
Sample swatches and prices on request. 
Catering to the Office Furniture Trade 


Jack Landis 
1000 Diamond Street 
Philadelphia 22, Pa. 

















TREMNX 


“IT IT STICKS 
NEW RUBBER CREAM GLUE 


Different & Better than ordinary adhesives 

A valuable aid to schoolwork, TRI-TIX is 

adaptable to book repairs, mounting ma- 

terial on blackboards and glass, music re- 

pairs, library use and athletic equipment 

repairs. 

Adheres to paper, leather and fabric. 

Mounts without lumps or wrinkles. Any excess rubs off fingers 

easily. 

Non-inflammable. Covers four times the area of rubber cement. 
Write for Literature & Dealer Discounts 


TRI-TIX, INOC.——PorT WASHINGTON, WISCONSIN 























Upholstered Furniture of 
Distinction For Offices, 
Hotels, Institutions 





. Write For New 
Catalog 


666 Lake Shore Drive 
Chicago 11, Hlinois 
Factories: Chicago, Grand Rapids 


Folds 
120 letters 
a minute! 


PORTABLE 
FULLY GUARANTEED 





O artic 
DESK MODEL FOLDING MACHINE 


WRITE FOR COMPLETE CATALOG OF 
DUPLICATING EQUIPMENT AND SUPPLIES 














PRINT-O-MATIC CO., INC. Chicago, Illinois 















MARK/LO 
CELLULO/0 PRODUCTS 


Loose-leaf envelopes, punched; card-cases, any size; 
menu covers; factory record protectors; tag holders; 
bill-fold envelopes; stamp containers, etc. Made of 
acetate (flame resistant) transparent cellulose. We 
build to fit your particular need. Write us details. 


Markilo 


902p S, Wabash Ave. Chicago 5, Ill 

















SELL MASTER SPEED KEYS 
THE 


for old and new typewriters, 
bockkeeping and billing machines. 


e 7 . 
Don’t Delay 
ORDER TODAY! 
ADD THAT EXTRA PROFIT 


SPEED KEY CORPORATION Gitotiyn 3s. New York 
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TEMPERED HARDBOARD 


HARDBOARD FABRICATORS, INC. 


59 BRANCH ST e 32 LOUIS 7, 





SECURITY BRAND 


Complete Line of 
DELUXE ALL LEATHER 
or CANVAS & LEATHER 


Mail Bags For Your 
Select Clientele 


WRITE FOR CIRCULAR: 











CAN-PROG,.. 


33 & McWILLIAMS ST. 
FOND DU LAC, Wis. 








OA—8 /56 








OA 








Send for Circular 


ROLLING STORE LADDERS 


LING | weereaienes from 


Bir 
DE and CEILING TYPES—with 
rack for mounting on shelving, 
cabinets or ceiling 
and LIBRARY TYPES—require 
ack and are mounted on wheels 
Automatic Safety Brakes 
VELDED STEEL SAFETY LADDERS 
Made from 1” diameter round 
niture tubing with expanded 
teps. Mounted on Swivel 
Casters. Ladder can be rolled 
y when no one is on it. When 
tep on the ladder the rubber 
gs rest on the floor and 
ling. Made in 1 to 13 
hts, and 4 widths 








Manufactured by 


I. D. COTTERMAN “” “eitcaso"so” ““* 





42-OA (Wood) & 56-OA (Steel) and Dealer Discount. 


al: ACCESSORIES FOR FINE DESKS 


Originators 
and Designers 
of Complete 

Line of 






Write for 
FREE Catalog 


This desk set retails for approximately $15. 


REDI-RECORD PRODUCTS CO. 3.res7' 3". 











WRITE FOR LITERATURE 
AND DEALER PRICES 


ELWARD MANUFACTURING CO. cotoux"Micn. 







Dept. 22 — 1140 B'way, N.Y. 1, N.Y. MU 3-4834 














preferred by DRAFTSMEN, ACCOUNTANTS, ARTISTS 


Here’s the fast, clean way to get perfect 

S lead points every time, points up to 1/2” 
long, without breaking! Simply insert 
wood or mechanical lead holder and use 
to rotate lid. Sturdy, lifetime construction, 
non-skid base. 


=] eS 


Tra-Poetut Lead Holders 
. light, balanced. Press-top, 
single- and double-end models. 


TRIPLE Your VOLUME and PROFITS! 


Capture the Home and 


Small Business Market 
with 


SENTRY 


world’s fastest-selling, lowest- 
priced personal safe — quality- 
built by the only exclusive 
small-safe manufacturer. 


"4 Write today for full details 


JOHN D. BRUSH & CO., INC. 


formerly Brush-Punnett Co 


545 West Ave., Rochester 11,.N. Y. 


Suggested $6995 


List 


Standard discount plus 
advertising allowance 





EXTRA PROFITS custémers 


FROM CHAIR SALES TO SCHOOLS © CHURCHES © CLUBS etc. 


WE DROP SHIP DIRECT TO YOUR CUSTOMERS 
NO HANDLING ON YOUR PART 


FOLDING TABLES 
CHAIRS — 138 STYL 


@ STEEL OR WOOD 

@ FOLDING 

@ NON-FOLDING 

@ TABLET ARMCHAIRS 
a 

o 

6 








AUDITORIUM UNITS 

6 Ft. and 8 Ft. TABLES 

SCHOOL DESKS 

SPECIFY REQUIREMENTS (Quantity, Stee! or wood) 


Adirondack Chair Co. 
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Briefcase type ribbon tester for salesman and traveling 
inspectors. Light, easy to operate — keys work one at 
a time. 
PRICE 

in lot of 12 
$199.50 ea. 


in lot of 6 
$215.00 ea. 
in lot of 3 
$225.00 ea. 


one tester 
$250.00 


F.O.B. 
Factory 





F. SIMONYE 


Mt. Airy & Harbourton Road, Lambertville, New Jersey 





















Wite 


keeps in step 
with dealers’ needs 


W hen you need the kind 
of service that builds up 
your business, you'll find 
Write right behind you. We 
cooperate with dealers all 
the way down the line. 


CARBON PAPER TYPEWRITER RIBBONS 
TYP-ROL Type Cleaner and Roll Finisher 


write 


incorporated 420 Lexington Avenue, New York 17, N. Y. 
[ Factory: Bridgeport, Conn. 
Yah? Oy ginal 


SINGLE ALU 


TAIN REMOVES 

















$14,000 in “tools 
for each employee 













WIPER NO4AS = | 








Ser pL AR TY 


»eehow much for his education? 


Today, business invests an average of $14,000 in each 
employee's job. The question for businessmen is: 

Are we training enough people who can hold down 

these jobs? Schools are the answer. And it’s 

simple self interest to help community groups get the 
teachers and equipment schools need. Shortage right now: 


200,000 classrooms, 165,000 teachers! 


-----— 





| Want to find out how to help in your community? ] 
Get specific information by writing: 
| Better Schools, 9 East 40th Street, New York, N. Y. | 
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See other side 
for Quick Service 
Inquiry Card 
covering new 
products and 
sales aids in 


this issue 
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QUICK SERVICE 


OAs: INQUIRY CARDS 


NEW EQUIPMENT & SUPPLIES 


All new products illustrated and described in this issue 
in a section beginning on page 36 carry key numbers 
duplicated on the card below. If you are interested in 
an item, or several items, simply circle the corre- 
sponding key numbers on the card and mail at once. 
Your inquiry will be forwarded without delay. 


SALES STIMULATORS 


Manufacturers’ sales aids announced in a section of 
this issue beginning on page 46 all carry key num- 
bers duplicated on the card below. For additional 
information simply circle the key numbers on the card 
corresponding to the number assigned to the Sales 
Stimulator in which there is interest and mail the card. 
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RETAIL 


“Rock ’n Roll,” and the Heyer Lettergraph Model 60 prints post cards, {@ 


notices, price cards, packing slips, shipping tags and even directly on 
cartons. Restaurants and rape have found a preg new use for it rae) 18443 
to print menu specials and table tent notices. The Lettergraph : 
Model 60 has been called The Postcard Printer for years . . . but as you with Supplies 
can see, it’s much more! And it’s much loved and much used by Club 
Secretaries, Churches, Schools, Businesses and many others for quickly 
and very accurately printing all types of small messages. Sells on sight— 
a perfect impulse item! 





*Priced Slightly Higher in Conoda 





*IN CANADA DISTRIBUTED BY 


THE BROWN BROTHERS, LTD. 
CORPORATION MONTREAL 


TORONTO 
VANCOUVER 


—= 


THE 





new york «© CHICAGO «© Los ANGELES 





% Contains 


plus Lanolin and exclusive J-34. Leaves hands 





NEW 


NEW 


profits! 


NEW product! 


package! 


Underwood's new Waterless skin cleanser 


non-irritating. 


pure, 


soft and smooth. 


Write for Free samples 


Get samples of these handy 
“Wash-Up Kits” containing 
Underwood's Waterless 
Skin Cleanser wrapped in an 
attractively printed paper 
towel. Call 
Underwood Office or mail cou- 
pon at right. 


new 


your nearest 


Suppo 
SUpply L 


triple-refined 


%& Sell it with confidence! Absolutely safe and 


emulsifiers, 


UNDERWOOD CORPORATION 


One Park Avent 


Y 


% Removes grime in 


away 


ment, inks 


Floats 


rubber ce- 


half the time! 


office dirt, carbon black, 
even hectograph dyes! 


% Packaged in easy-to-use 5 oz. plastic tube. 





OO eee “Ty 


Supply Division, Underwood Corporation 
One Park Avenue, New York 16, N. Y. 
Please send me sample “Wash-Up Kits 
Waterless Skin 
profit-making details. 


Underwood's new 


Name 
Company 
Street 


Zone State 


containing 
Cleanser and 


Siiheddeibtengh: ut sendinn geen sunseiven 








